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Reservations are Welcomed

CMASERNEKRIEE - BFBMNARNR
¢+ FREE PowerPlay Arena@SHa1iX20{ % !

To KENS CMA Members who join PowerPlay Arena Membership after team
building events will receive 20 free tokens!

- MMBRIREE20214F128310 ¢ ABRFHEBABHKS20

- Dffer period from now to 31 December, 2021 + Membership fee for new application is HK$20

+ BERRZ&NERTTRS © BEEHEMEERNE - WEERFEME - PowerPlay ArenaREREREM

- At least 24 hours advance reservation is required + Terms & Conditions apply. In case of any disputes, the decision made by Powerplay Arena shall be final

- FRMIFAIREAGEA LA EE A RS E TRILE
+ Members are required to indicate to use the above offer and

present this page upon visit

ik : D2 PLACE ZHA2#8 K318 E:E : 3165 1628 € POWERPLAY ARENA
11:30AM - 9:30PM (2iREmrasEE) | 11:30AM - 10:30PM (28f « ARARRERIEHS ) POWERPLAYARENA
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he first of July, which marks not only

the 24th anniversary of the Hong
Kong handover but also the 100th
anniversary of the founding of the
Communist Party of China, is of great
significance to all Chinese people. Over
the past century, the nation, under the
leadership of the Party, has overcome
barriers and hurdles, creating miracles
that shine through the annals of its
history. As the world's second-largest
economic power, China is now moving
towards the global centre stage.

Hong Kong's deep and enduring
connection with national development
is reflected in the 80-plus-year history of
the Chinese Manufacturers’ Association
of Hong Kong (CMA). During the Sino-
Japanese War, the Communist Party
united the members of the public to
fight against Japanese aggression and
finally won a great victory. However,
when Hong Kong began to embark
on the road to recovery, the United
States launched its support for the
Japanese industry's revitalisation plan,
which was considered a major blow
to all Chinese people, threatening the
hard-won peace and the survival of
Hong Kong manufacturers. To protect
China’'s dignity, CMA took the lead
in establishing a movement in 1948
against the revival of Japanese industry
and connecting Chinese businesses
across the globe to protest against such
unfair treatment. CMA also reorganised
the Hong Kong Brands and Products
Expo (HKBPE) to promote Chinese
products and arranged for its members
to participate in various international
exhibitions. While exploring business
opportunities overseas, local businesses



also learned about the latest equipment,
technologies and management
methods. With an influx of talent and
investment to Hong Kong from the
mainland, local industry grew rapidly in
just 10 years.

The reform and opening-up
was a turning point with far-reaching
significance in the history of the Party.
In those days, many members of the
CMA seized the opportunity to go north
to make use of the abundant resources
in mainland China for business
expansion. The Hong Kong economy
also transformed, turning the city into
an international financial and trade
centre. The Party put forward the “One
Country, Two Systems” model after the
handover in 1997, which gave Hong
Kong a unique institutional strength.
Over the years, the central government
has remained the strongest supporter of
Hong Kong at every critical moment. For
instance, when the local economy was
hit hard by SARS in 2003 and the global
financial crisis in 2008, the support
measures introduced by the central
government helped us overcome
economic hurdles and recover quickly.
China’s development potential and
huge market are also crucial to our
economic growth and responses to
external challenges.

As the Party celebrates its 100th
anniversary, a new development model
has been put in place, which | truly
believe will push China to experience
more miraculous changes in the coming
decades. Over the past two years,
Hong Kong has experienced numerous
setbacks. Even with some recent signs
of recovery, there is still more to do. As

the country heads towards becoming
a leader in science and technology,
manufacturing and quality products,
there will be many opportunities for
Hong Kong businesses to prosper. We
should leverage our advantages of
strong fundamental research and an
established manufacturing industry
and make good use of them as ideal
entry points to seize the current national
strategic opportunities.

To align with and contribute fully to
the national development plan, Hong
Kong should re-examine its positioning
and integrate its industrial policies
into the “dual circulation” strategy and
the Guangdong-Hong Kong-Macao
Greater Bay Area development plan.
CMA will, as always, pay close attention
to the country’s development planning
and policy directions for the industry.
We intend to establish a base in a
Greater Bay Area city on the mainland
to provide local support for Hong Kong
businesses that hope to access the
region’s prosperous market. The new
base will also help introduce projects
led by Hong Kong-funded companies
to boost the local economy. In the
future, Hong Kong, by integrating with
the mainland’s development, can create
a new golden age for itself and stride
forward with the country. @&®
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China’'s consumer market is developing rapidly and has become the second-largest
consumer market in the world. Although the Guangdong-Hong Kong-Macao Greater
Bay Area (GBA) is the best entry point for local brands to explore the Mainland domestic
market, it is an unfamiliar territory to many Hong Kong enterprises used to focusing on the
export market. To address this unfamiliarity, the Hong Kong Brand Development Council
published the Report of Study on the Attitude towards Hong Kong Brands and Purchasing
Behaviour of Greater Bay Area Consumers. The report analyses the development of GBA
cities and changes in consumers’ buying behaviour to provide insights for Hong Kong
brands to enter the GBA market.
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EEABHELERRZ
The number of shopping malls in GBA cities is growing rapidly. Hong Kong enterprises should choose carefully when selecting store locations in
shopping malls to ensure that they align with their own brand image and target customer group
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ZHEBEMEFHBER
Frequency of visiting Hong Kong in the past 2 years
BEESBENIE HNSTHEURSEDHRN

BEDZDERRPUEREM LA  JEESEF 3% 59
EBEABTSHRNBENSBELESEHTE -
HRALYESBNERNIEHEIEE  LUHL
FYI~TPME 55 ML F NBERERE - B3 35%
EHEBRRNBERE BEoREERNND
ENMBHEENENBEMTBNMSR -

IEif " RERIR, BSR ERFTBER

EEXHRDA BBERAKEBHIBENEER
NABAEPELEEEANE  SBoREREN
%E%@ﬁ'W%Em%%ﬁﬁrxﬁ%ﬁJ%@
RRE R -

Rt MABKD R QS B wEEEBIFIE
B—RIEHE EEERBRLOB BETREEE
BEME B2 RERE  SINHBERIT » M

12%

=il g@ BEiER ,':é:'\{i e % _ﬂ\_.'_ MIBRK "Z #, @ TLAEVEIE— @ TUERE—N
BEHMERDEBRIRMHREREENENR @ & At least once every two weeks Once every six months
HERROBENEESNDAE "TXEALRTY ® SHAEHE-R SERE—R
WE, BRRE Bt SBCEVARE 78 et .

N N N BEERIE-R AUt
R, OFE DEBIGEER - On%ce every quarter Not at all

MEBRBE  WEATESREEFTEE
EREBFS BEHHAREERHEBESHNAMT
B HEEREMEISIEERE - AAEBRENS
BoBINESNENSEREZE HNEJEE
MR AKERE, (Brand Greater Bay) @ 28
BABEAEREERMRKENSHBRENIER -
BEE "EERE I KEENTNTE

WA : FRAXERMS DHEBEREZER

MBEERLIUBDA BSERRERBEIMN
IERE BOEFMESHEMMBNZERES I
FERNESREHSE  CXHROI TS
ARAEBY: "HEEBERT  SBRBUESX
EBEBEAEEDG BERUIIERBONIREER
B OI22RAXANBERERBO—BIIAR - |

MeREEIRRERE @EBERKNIESR
ZKREXN BEAEDERLBENEBME  BHP
NEERAREBT N DUEREETEREOSE
Bgeo-m &8 & @RAEEB, RIWTHER
ZESBERE RB22BB BRIBROME -
REBNMEIS "EBxM2M. BERE - MIIE
EBRREBEBELEPHNRZTHENLAEBN B
ABMERea 1302 EF MBS @ #
NTREER - @®

REREESEZBMREFENCNEE
It has become the norm for GBA consumers to shop on social
commerce platforms
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Outlook of consumer market in the Mainland cities of the GBA

BEFEHEEERDERE (2019) 1,107.52 &7
Total retail sales of consumer goods (2019) "110.752 (billion)
BABITZBEIRA (2019) .
Disposable income (2019) :$33,260
MEEEREENES -

Most popular shopping mall
BEZHEERNNEEER / RETERR EBR{tHm

Most popular Hong Kong product/ service category * Beauty and cosmetics

BEEMHEREERDERE (2019) . 3,516.33 87
Total retail sales of consumer goods (2019 ) " 351.633(billion)
B AP SZBEBA (2019) .
Disposable income (2019 ) :$55,233

BEEERSENES mEE e
Most popular shopping mall BERIE WandaPlaza
BESHEZDINEBER / REBTERR EERAGRRE®

Most popular Hong Kong product/ service category  * Daily necessities and boutique items

B2FHBHEERDEHRE (2019) .1,535.95 &
Total retail sales of consumer goods (2019 ) ©153.595(billion)
BABITZERKA (2019) .
Disposable income (2019/) 2952,902
WEEERSENES : MFE 15 Lihe Plaza

Most popular shopping mall
BESHESDIONSBER / RETERR CIRE / EER

Most popular Hong Kong product/ service category  ~ Jewellery/watches

BEFtEEERTERE (2019) . 1,620.43 B
Total retail sales of consumer goods (2019 ) *152.04 3(billion)
BABITZEBIRA (2019) .
Disposable income (2019 ) :$38,595 N\ F
IEE%EE'EE@%E : BRI Huiyue City /——
ost popular shopping mall K
NESHBEERONEEER / RETEEA  KE/HE langmep

Most popular Hong Kong product/ service category  ~ Jewellery/watches

E2FHERERTERLE (2019) 1,233.36 8¢
Total retail sales of consumer goods (2019 ) *123.336(billion) N
BABTZRHA (2019) R Y
Disposable income (2019 ) ’ ' /
BEREREENES CEHEE Huafa Mall

Most popular shopping mall
BESHEZDINEEER / RBITEER . IR &0 R B &

Most popular Hong Kong product/ service category * Clothing & accessories

Zhuhai

B ARE
Unit: RMB
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BEEMHEEERSERHE (2019) . 9,975.6 8T
Total retail sales of consumer goods (2019 ) "997.56(billion)
BABITZERKA (2019)
Disposable income (2019)
REEZREENGS R
Most popular shopping mall P KA, Teemall
BESHEETUNEEER / RBITEER KB/ BR

Most popular Hong Kong product/ service category * Jewellery/watches

:$65,052

BEEZHERSERE(2019) 1599.53 B
Total retail sales of consumer goods (2019 ) " 159.953(billion)
BABITSZEWA (2019) .
Disposable income (2019 ) :$42,999

BEEER=ENGIS . .
Most popular shopping mall : EERM Huamao Tiandi

BRZEEBBNNEBER / RETERE  EB Rt

Most popular Hong Kong product/ service category * Beauty and cosmetics

BEFHEEHERTERLE (2019) 3,179.78 Bt
Total retail sales of consumer goods (2019 ) " 317.978(billion)

HABISBWA (2019)
Disposable income (2019 )

BEESREENEIS AN s
‘ Most popular shopping mall RERE Wanda Plaza
RS EEETINEEER / RBTEER EERORE®

Most popular Hong Kong product/ service category * Daily necessities and boutique items

BEEMEEERSERE (2019) .6,5682.85 &7
\Q-D Total retail sales of consumer goods (2019 ) " 658.285(billion)
BABITZERA (2019) .
\Ki | | Disposable income (2019 ) +$62.552
/ ' BEESRSENGHSE . B E ¥ Coastal City

\Sh h Most popular shopping mall
eNZNEN  mgswuszannzzzs/ BETEERN  Z3RILES 2R/ 08

Most popular Hong Kong product/ service categories * Beauty and cosmetics; food and beverages

:$55,156

BRER: KEBHEEHEERENEERBETARBE
Source: Report of Study on the Attitude towards Hong Kong Brands
and Purchasing Behaviour of Greater Bay Area Consumers
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n the study, more than 1,700 consumers in nine Mainland GBA cities and Macau

were interviewed from July to October 2020. As part of the BDC's “Hong Kong - IN
- Brand Greater Bay" series, the study is led by Professor Luk Ting Kwong, professor
of Marketing at Emlyon Business School, and a research team from Hong Kong
Polytechnic University.

The GBA consumer market is well equipped with software and hardware
facilities

The study summarises the development of the GBA's consumer market
in terms of hardware and software facilities. Regarding hardware, the GBA
has seen rapid growth in shopping malls, with the number of malls increasing
from approximately 900 to more than 6,000 over the past 10 years. With such
fierce competition, shopping malls have adopted various marketing strategies,
from specialisation and topicalisation to becoming scenic locations. These
transformations into hot spots for leisure and experiences aim to attract more

consumers.

| AEBHEZHPLEBNRXRBERER
GBA consumers are attaching increasing
importance to delivery services in online purchases

Shopping malls in residential districts are becoming
increasingly common as community planning in the
Mainland changes. Some neighbourhoods even
have online shopping pick-up stores, which provide
an efficient and comprehensive support service for
e-commerce.

The rise of social e-commerce has also spawned a
new sales model of "livestreaming e-commerce”. Also,
e-commerce platforms feature a discount package for
selected brands or specific products to encourage
users to promote these brands and products to their
friends on social media, creating a stay-at-home retail
trade. Coupling with the popularity of mobile payment
platforms, these platforms allow consumers to obtain
small short-term loans for purchases, even if their
account has an insufficient balance.

Hong Kong Entrepreneurs jul - aug 2021



The turn from conspicous consumption to shopping
experience

Further to the continuous improvement of the “hardware”
in the consumer market, businesses also increasingly provide
shopping-related services and functions that are driving the
transformation of consumers’ shopping behaviour. These
days, consumers spend more time searching for information
about brands, products, or services on the internet. Home
shopping and cross-border shopping are also more common.
Traditional e-commerce platforms like Taobao, JD.com and
Tmall are popular spaces for consumers to search for product
information and make purchases.

Importantly, the study indicated that consumers in the
GBA are no longer strongly motivated by pure consumption
but are becoming more thoughtful regarding their purchases.
They are less concerned about the social status reflected by
brands and focus more on convenience, delivery service and
a personalised experience when shopping online. With the
COVID-19 outbreak, there has been a greater demand for
contractless delivery services and a customised omni-channel
experience.

The study demonstrates that GBA consumer perceptions
of products and brands have changed substantially. With the
prevailing online product search and purchase behaviour,
consumers have developed various service expectations.
Hong Kong brands should, therefore, abandon traditional
product-driven approaches and turn their sales strategies
from brand-oriented to “style-oriented”.

ABE 5 AEBERTE
Top 5 most used search platforms in GBA

1200

974

800

400

BE RE BE JMIZ X
Taobao JD.com Baidu RED  Tmall

MEBRRBCAECRPSELBRIERNENERERES -
ERBFBLZ

The research team suggests organising conferences and exhibitions to
promote Hong Kong brands and products in the GBA

Hong Kong brands lack recognition in the GBA

Hong Kong has always been regarded as an international
shopping paradise in the GBA and is well received by
consumers in the region. However, the study showed that the
desire to shop in Hong Kong has declined in recent years.
GBA consumers are more willing to buy Hong Kong products
in their city of residence. The most favoured Hong Kong
products and services are beauty and cosmetics (37.9%),
jewellery and watches (36.4%), food and beverages (32.6%),
clothing and accessories (31.8%) and daily necessities and
boutique items (29.5%). The level of preference for these
categories varies across cities.

Respondents also indicated that the promotional efforts
of Hong Kong brands in the region, especially through the
use of online channels, are insufficient. The current electronic
word-of-mouth about Hong Kong brands is positive yet
limited, and the awareness and recognition of Hong Kong
brands remains low. For example, some GBA customers
mistakenly believe that certain international brands are Hong
Kong brands, and others confuse Hong Kong and Mainland
brands with similar names.

As a first step to entering the GBA market, Hong Kong
brands should, therefore, consider establishing physical
stores, improve online shopping and delivery facilities and
step up publicity efforts on social media platforms.
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BELXERTEYS Advantages of Hong Kong brands remain
Top 5 most used online shopping platforms in GBA
With more international brands entering the

Mainland market, do Hong Kong brands still hold a
special place in the hearts of GBA consumers? The
report indicates that Hong Kong brands continue to
have a positive image in the eyes of GBA consumers.
When referring to Hong Kong brands, most

1314

1200 respondents associate them with favourable attributes
such as "high quality”, “fashionable”, “safe”, “value for
money”, "reliable” and "good reputation”. More than
55% of the respondents were willing to pay a higher
price for Hong Kong brand products.

800

It is worth noting that although the overall
impression of respondents of Hong Kong brands
remains neutral, with a slight uptick, impressions have
been affected by the deterioration in social relations

442 between Hong Kong and the Mainland and social

400 movements in Hong Kong in recent years. The overall
235 pgrception of.Hong Kor?g in the GBA has become

slightly negative, especially for respondents aged

55 or above and residents in Foshan, Shenzhen and

Jiangmen. The purchase frequency, popularity and

promotional efforts of Hong Kong brands also show

BE  F=R FE ERE  HZD signs of slight decline.
Taobao  JD.com Tmall  Vipshop Pinduoduo

REBREFHRAM22BREN "8 - & REXEERB, RIEE RIS "SEREBM, BVERE  UEASEREN
DEURNREN

Last year, the Hong Kong Brand Development Council launched the 22-month-long “Hong Kong - IN - Brand Greater Bay” series to promote the
collective image of Hong Kong brands




Facing the risk of “brand erosion” and rebuilding
Hong Kong's image

Professor Luk believes that there has been a significant
change in consumption patterns and marketing practices in
the GBA market. While exploring new business opportunities,
the imminent risk of "brand erosion” warrants special attention
by Hong Kong industries.

The research team has put forward a series of
recommendations for Hong Kong brands and the
government. Hong Kong brands should accurately select
the target market, introduce new retail strategies, strengthen
customer experience management and coordinate all brand-
building activities in a holistic manner. Growing up in the
era of mobile communication and social media, Generation
Z expects different shopping experiences and payment
methods from Generation X and Generation Y. To seize
new business opportunities, it is essential for Hong Kong
businesses to keep pace with Generation Z.

¥ pEesREuR
Dr Allen Shi,
President of CMA

REEETFERER

Dr Edward Chan,
Chairman of Hong Kong
Brand Development Council

LHERBRRH
PEE HHTR

Luk Ting Kwong,
Professor of Marketing at
Emlyon Business School

At the government level, the government and society
should work together to revamp and revitalise Hong Kong's
image. These efforts might include conducting advertising
and public relations activities tailored to the GBA, creating
special promotion plans for cities and organising conferences
and exhibitions to promote Hong Kong brands and products
in the region. The government should also advocate the vision
of the "Brand Greater Bay”, highlight Hong Kong's unique
advantage in fostering a “brand economy” in the region and
inject new elements into the positive image of Hong Kong.

CMA: Developing the GBA market as a solution to
international trade disputes

Dr Allen Shi, President of the Chinese Manufacturers’
Association of Hong Kong (CMA), observed that Hong
Kong brands focus principally on the export market. With
diminishing demand from traditional markets, such as Europe
and the United States, and the volatile international political
and economic situation, local businesses must explore new
markets. Dr Shi has stated that “In this context, developing the
GBA market for Hong Kong brands offers not only a solution
to external challenges but also an opportunity to participate
in the country's ‘internal circulation™.

Dr Edward Chan, Chairman of the Hong Kong Brand
Development Council, has expressed that the Council will
focus on the three following priorities: exploring the GBA
market for the industry, assisting SMEs with enhancing their
brand competitiveness and promoting the collective image of
Hong Kong brands. The "Hong Kong - IN - Brand Greater Bay”
series commenced in May last year and will last for 22 months.
As well as conducting the study discussed here, the series
includes the establishment of a Hong Kong Brand i-Directory
to enhance the recognition and credibility of Hong Kong
brands. To date, over 130 local brands have signed up as
the first batch of registered brands of the Brand HKiD, which
offers free public access. @®
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Diana Wong
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Combining Business with Culture

BEREENZRHREERLATBRIKIESR Venchi HK Ltd ESBEMH
(Diana) * 10 ZFRISIARAMKET HNRIE Venchi» GERE
WOE BRI ITERE -BHREKELEEEBIRTHEEN
M REERMHERXANEIZLE  CERKERTARNBEMNGSS -
BB NTHERE XL -

Diana Wong, the general manager of Charming Jewellery Ltd. and director
of Venchi HK Ltd., successfully introduced the historic Italian chocolate brand
Venchi to Hong Kong more than 10 years ago. After moving from the family
jewellery business to chocolate retail, she has recently opened an embroidery
shop. Combining her own jewellery designs with embroidery art, Diana is
dedicated to promoting embroidery art and culture.

o D EEHENEN Diana BEASABRRERT  F2005 FEREFR
K G5 - REEARDBEE (BB, 35— SBEN Venchi R o
HOREECE - ABASEE 140 SESRASNEPIGEBNEE: -t
G5 RBEAEE LN 0 RN NEESNESNESRER TR - HNES
GEREYE B2 BRRPOASHORER  TREAH  FEEATND
B MEBWSSXREH BABANRERAER BRLOBBHIESS -

BEBE SIABRRGNRE

DianaBS ' Venchi IR EBREEXRIF S EREEEXEFNINBIRRTE M
FLONRBEHHE  BRR 2007 EFRNITHERET A IRBEREIBOFHFK
BH PORBORZTSELH NLEBENEENEENARE  Diana ERERH
BEPE EPRLAINADREEEEHEER - BEREFE  DianalRE Venchi 9
(EREPAEER BARBBHRRCEIRNNDE  FHEBFTEEEEEMS

"ERFTEBPRVIEEEH  BURMBZNCER,  JIEBBHU—EH
K BEEBREN waiting liste ; M Diena RERUKMME  RMBEBSHEZ
BEERNEEASNIRE  GRABEEBRAY  SRIBSIHREMBMURS - R
HBAES Diana BERMEBRENES; "EERAATFAE BARBSBEHEEE
BBREEXRG N SHEESNOKNEXR  RRLEBNBRREECE -
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Diana hopes to cooperate
with CMA members to
launch different kinds of
ancient Chinese themed
products in the future
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Last year, Diana's company partnered with a well-known mobile phone
manufacturer to launch an ancient Chinese themed mobile phone gift
set
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Diana R EPE PR POEF -
BIPREEBEGR

Diana's company cooperated with Art Exhibitions China to design IP
products with Chinese history and culture
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hile her family was engaged in the jewellery business, Diana

worked in investment banking after graduation and took
over the family business in 2005. She first came across Venchi
on a business trip to ltaly. She recalled the feeling when she
first stepped into this 140-year-old chocolate store: “As soon as
| entered the store, | was drawn to the vintage packaging and
the early 20th-century paint ads hanging on the wall. It was like
being in an art museum. Their chocolate is not too sweet, and the
texture is light, which is suitable for the Asian market. Venchi uses
natural ingredients in its chocolates, so it also appeals to Hong
Kong's healthy eating trend. That's why | decided to introduce
Venchi to Hong Kong.”

Hong Kong Entrepreneurs jul - aug 2021

Introducing a luxury chocolate brand with passion

Diana admits that it was difficult to become a
Venchi distributor. She was a rookie in the food industry
and had to spend more than two years impressing
the proprietor to become the brand’s authorised
Hong Kong distributor. Considering her lack of retail
experience and the high rent and operating costs in
Hong Kong, Diana decided to serve as a wholesaler
of the brand, targeting corporations and international
hotel chains. However, with business performance
increasing every year, Diana began to move into the
retail market.

Diana recalls: "At that time, | planned to open a store
in Harbour City to attract tourists and corporate customers.
It was not easy to become one of the tenants as there was
already a long waiting list.” Not to be discouraged, she
instead participated in an annual chocolate exhibition held
by Harbour City. The results exceeded her expectations,
and she was even offered a location to open a store. When
reminiscing, Diana has a big smile on her face: “l attended
the chocolate exhibition personally to sell our products
due to staff shortages, which allowed me to understand
the customers’ needs. It was an unforgettable experience
because | was pregnant at the time. | was so pleased that
my efforts were not in vain."



In 2011, Venchi officially opened its first store in Harbour
City. The ltalian headquarters discovered Diana’s enthusiasm
for the business, so they proposed establishing a joint
venture with her, Venchi Hong Kong Limited, with 50% of the
shares held by both parties. To increase market awareness
about the brand, Diana actively partnered with different
international fashion brands and retail department stores. She
also introduced Venchi's ltalian ice cream (gelato) to expand
the business portfolio. At present, Venchi has 12 branches
in Hong Kong and 5 retail stores in Macau, Guangzhou and
Shenzhen.

Expansion during the pandemic & entering the GBA
market

Shopping mall rent decreased significantly when
COVID-19 hit. Diana seized this unique opportunity to open
new stores in Kwun Tong and Causeway Bay and is now
preparing to open her 13th branch in IFC Mall. Not only
surviving the pandemic but also expanding her business in its
midst is no mean feat. Diana says that this success is related
to the progressive business growth strategies that she has
adopted for years: “Even back in the day when business was
booming, | was cautious about opening new stores. This has
allowed me to have the capital to turn crisis into opportunity.”

Venchi 140 ZFREFEAMRREMN - FRIVIN A R HE R L 3
Venchi insists on using natural ingredients and has been continuously
developing new flavours for the past 140 years

In recent years, the Guangdong-Hong Kong-Macao
Greater Bay Area (GBA) market has become a hotspot for
entrepreneurs. Diana started to enter the mainland market
in 2016: “In those days, | wanted to open a store in Cityplaza,
but there were no options available. The Group instead
suggested that | open a store in their shopping mall in
Guangzhou. Given the excellent location, | decided to give it a
go.” She was amazed by the market potential of the mainland
following her experience in Guangzhou: “Rent and labour
costs in the Mainland are relatively low, but the consumption
power is very high. The profit of one branch in China equals
the sum of multiple branches in Hong Kong. It's clear that the
market potential of the mainland is really worth exploring.”

In the process of expanding the GBA market, Diana had
both success stories and failures. As she states: “We were
involved in some legal proceedings because our information
on the product label failed to comply with regulations.
Fortunately, the disputes were resolved with the help of
the shopping mall, and we learned a valuable lesson.”
She reminds businesses to fully understand local business
regulations before expanding to the GBA to protect their own
rights and interests.

Venchi B Z M@ RS NOKNERF S

Venchi launched a range of chocolate-flavoured Italian gelato
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Connecting jewellery with embroidery

In addition to expanding her business, during the pandemic,
Diana stepped out of her comfort zone in jewellery wholesale
and chocolate retail into embroidery art. Recognising the
exquisite skills of the local embroiderer master, Ms Ava Cheng,
Diana decided to open an embroidery shop to promote
embroidery culture. As she explains: “Ms Cheng is proficient in
traditional Chinese embroidery and once studied in a famous
French embroidery school. Her work uniquely combines Chinese
and Western techniques. If we organise an art exhibition for Ms
Cheng, it can only stay open for a limited time. But if we open a
shop, we can display her artwork year-round and provide a venue
for people to learn more about embroidery art.”

v

ey

- » i
Diana BIREHRMEHES - BIFLERAE KEHE 5

Diana combines jewellery with embroidery art to design different brooches
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La broderie iR i8#EHPIM
La broderie's retail shop in Causeway Bay

With a network of contacts in the chocolate business,
Diana quickly opened an embroidery shop, La broderie,
in Causeway Bay, selling embroidery products such as
scarves, clothes and paintings. The shop also provides
bespoke service to embroider exclusive characters onto
various products, including scarves and Chinese fans.
Diana describes one of their unique designs: "We also
combined embroidery with jewellery and designed an
18 karat gold butterfly brooch with diamonds. Customers
can request colour and style changes to the embroidered
butterfly wings to keep the design fresh.”

It was not easy opening a store during the pandemic,
but Diana remains optimistic about the prospects of
the embroidery business: “There are only a few similar
types of stores in Hong Kong, and customisation is the
trend of the future. | believe there is still a lot of room for
development.” Diana collaborated with Italian restaurants
to launch an embroidery-themed afternoon tea set and
provided a free guided tour of the gallery for customers
who ordered online through a local telecommunications
company, hoping to promote local embroidery art.
Recently, La broderie further expanded its sales channels
by offering exclusive discounts to Hong Kong Jockey Club
members at the clubhouses' gift shops. Diana highlights
the cultural resonances of her new venture: “La broderie’
means embroidery in French. In Chinese, it's f# & - & A .
We hope to promote the passing on of embroidery, one
of the nation’s intangible cultural heritages.”



Promoting national history and culture through
creative products

When talking about future plans, Diana reveals that
she has recently partnered with Art Exhibitions China to
promote national history and culture by launching a series
of intellectual property (IP) products with traditional Chinese
characteristics. She explains: “We will apply the images of
the five major themes, including the 'Qin, Han and Three
Kingdoms Dynasty’, ‘Tang Dynasty’, ‘Elegant Song Dynasty/,
'‘Mysterious East’ and ‘National Treasure of the Silk Road’
and use those design elements to make different types of
peripheral products, such as stationery, tea sets, food, skincare
products and toys, which will be displayed and sold in more
than 300 museums under the National Cultural Heritage
Administration.”

“Last year, we partnered with different famous brands,
including the well-known mobile phone manufacturer in the
mainland, and launched the ancient Chinese themed mobile
phone gift set designed with the IP elements.” The products
quickly sold out, demonstrating the great market potential

SWANK (%m/&? V gasuiaw J 1
& A b il

- What is Love? Children Dr3

Venchi BEEERCWRERELE
Venchi co-organised a children's drawing competition with an NGO

FERREEXREEHS
HKGCSMB

Diana AIRIIMABEEE MEELEERLE
Diana is a General Committee Member of the CMA and holds a
number of public positions in the industry

of ancient Chinese-style products. Diana will explore more
cooperation opportunities with various products and brands
in the future: “"Members of CMA come from all walks of life,
and the products that they produce are of high quality. |
look forward to strengthening connections with all the CMA
general committee members and member companies in the
future to explore the possibilities of collaboration.” She also
hopes to introduce relevant cultural and creative products
to Hong Kong, allowing citizens to better understand the
glorious history and culture of the country.

Achieving work-life balance

Influenced by her parents, Diana became interested in
running a business from an early age. “When | was a child, my
parents were very diligent and took me to business meetings
even on weekends. | found that running a business is a fun
and challenging job."” Diana described her business as her
own "baby”, and she feels a sense of accomplishment when
witnessing the growth of her brands.

Although clearly passionate about her work, Diana is
also dedicated to public affairs. In addition to establishing a
charity with her mother in her grandmother’s name to help
disadvantaged groups, she holds various public positions. As
a mother of two, how does Diana balance her work and family
life? She says that she is still learning: "At present, | spend
most of my time on weekends with my family. Sometimes |
bring my children to Venchi for gelato on holidays to enjoy
family time while checking on my business.” @®

Hong Kong Entrepreneurs jul - aug 2021



CMA & 25
CMA Spotlight

LTSS
el |
tuatirub.d

Hong Kong Entrepreneurs jul - aug 2021




Hong Kong Entrepreneurs jul - aug 2021



CMA &£ &

CMA Spotlight

LtREEETHE BEREASRLHERE
WA RBHERDRER  BREXOAR

DENERE BERAFRPREBEBALDE
EEE THRIULEHE  ZBES  FER

S 0%
ERIEBAS BEFHBEATLFE  XLMEB -

IHAENEIERERTRE  ERBHE
THRBMEBBEE PR S IE HF IR
BEHBRRKELZBRKEGRR  BHERB
BESHRLBNSERIAE  URULESERR
BE RIUMEAZRZARTIFT-—BEEGAX -
Ht BN EEEEREF IARBHNBREREN
XN RERZBBEREZERB BHEREEREERS
BERBEE LEEERERH - HBEBRBRES
BE - AHESHERRERE  BIFARMER
BREXE BHARABEHEERLGERT R
BEHRBERFRE  ZHBAXEZR|ER
KBS RREZRZEBEALE » TH
SEMEMERE  RERREINNE  RUFE

“T\AWW%%MA MRABSEBRER R

ey

B
BE LS

Hong Kong Entrepreneurs jul - aug 2021

MESOAIF HBLSKERBER

MBCERLUBBELIHERT BB
EEREZHFZE "TRABINR, WEE M
T%Aﬁ%?ﬁm?%%?ﬁ HEBRERF
WEETEZRBEETEFERE—B BE-—MILE
ME-—BAE -

HmMiE: > H—ESES
E@%E’@E%m@@%@ﬁ\}
ﬁ\%%@%@ﬂﬂﬁ Eﬂ%%
MABR "REBIER, L
4FWEE%§EE%¢¥ u
BHEmMMRKONKE mﬁﬁﬁﬁ

_Fmﬂnil-l-l'



e \ e
" Cly :
) ot l. .- \

REMBLAERAMBSHERNER

SERMBEERECLER

HERIRBEXFHNEER BER R
Bk,

REMBRBYER  RIBBESEBEFTF
EZBRECSKHERIBIFZIF  BEERE
BTEHEs RITED, 8 KL 'BR -8
B, 58 DREDL "EBBIE, HEFEER
tms BABXERAR - BEBHEG S FR
AEBERDEERBRERLTBEESEZAR
BESEE M BEE, A5(FAEENEESR

B BEEZER

REESBEBRHREX  BREEVLOR
Wﬂ% %%Xﬂ@ﬁ%ﬂg*m%ﬁ4ﬁﬁw
E OHSEEBRERIZERLSO6X - REK
ZEBEN UREEGBRBZRE - WFREES
ANE BEREMREBRZSIN  MBNAEEH
FoORRABPNENSE  BOMMZESIE B
DESTEERGTH "ITRE, —TEMNEY M
RERFREFIUEZEES °

%D ‘H]]

Wﬁﬁ%42F“%§AEW9ﬁ@§'E
E B BRPLIUBEI - EFHISREETRE
T"E%iﬂ\@l%Ti\%ﬁﬁ\%ﬁﬂ
ﬁi\ﬂ% ‘BREE BBERERE  EHE
2021 &1 R 1 BZE2023F12A31H° @™

A

1)

~— Hong Kong Entrepreneurs jul - aug 2021




CMA Spotlight

TN

‘ﬁ'-‘ '.

§ = Aa ARA PP

i

AL AL

|

[

\

f



EREBREFRERDRER EABPEMEGERBE -
EMBEFEHEEER  RIETE  BRERERNRRERE -
FRAZUGREER  RESENEHERANAANED -

Inspired by modern luxury lifestyle, Artyzen Club is an urban

ARTYZEN business club, dedicated to bringing together business and

CLUB social communities in Hong Kong. Boasting a vista of Victoria

ke Harbour, Artyzen Club provides members an array of dining
venues and recreational facilities, as well as multifunctional
spaces ideal for corporate and private events.

EEPRTHEEDR200% EEP0412401A

401A 4/F Shun Tak Centre, 200 Connaught Road Central, Hong Kong
T T:+852 27802100

www.artyzenclub.com

wp05072021
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Hong Kong Emerging Service Brand Awards

5 B PRSE R

REFEATAUNRELE RASBESNBENHMMNBEEN 2021 GRS ARERNREEN _E " 5—A+NHR

BFEEEN - EEEREEPLOEEERERT  THEEKENFEMNGER
RERKEGBM, GBS, MH, KT+ MEMESRETEEE

% 1B

FEEMERME(EE ELSEAR) WEBILEE

EENMERBESE(FE ELSEAR) 2021%8A31H

EWER

- 2REMPACEERAUNEREEARENT MR
- BRGMOB BB EEANE
- BEEMEMBARLATEREM UNRELEREERES

FERE

- MBE(ES  hEARKREN) - R

e Ee g

Bl EE - BREMEER

ARFEENA

- ERRENABERREERRRREIRER(IHRKLE)
FlB S K+ (EETFH)

 EEEMRERIIERZEE WH -
 BEEHABERE(RERYINER)  ERRENETRRES L SEEN

BEHREER IR A A A8 B8 (www.hkbrand.org)
FERNUCEEBEERARLEE #ZHEE 2542 8634
EETEGEREEMEHIEM EFB1 : info@hkbrand.org

- BESPOEERE TREXALE

Bt 2 Q G F Lo |

- il Y =7
ruBaa Ty Gl EEGH  9eEW



(o0 88 g 22X (2
s . 88

% -0 0 R T O

HE 120 1K 2R B2 I o
WK o WIT - 43I
- S - I eSS
86 - H i
HH 1R < 52 &5 iR 0K n);
&0 1D #0 33 B 3R 62 40

A PN =TT
L 080R )
B i b+ 92




BEEER

g=§:

R

K

qY - -EREEmR - BE
WR B MW oM - ' - 43
B KMREPE S 2 KESLT
B O PO - ) ¢k RY

*18

Ig]

- BN © WD 0@ 8
o 2 BR AR B o p B IS MIT B < 1)
TR - S MSem UY B BIHE H - N
ﬁmﬁ%_ﬁ%iiﬁﬁ%%i
O Hih 48 =D HL ~ I¥H D H -
W%ﬁ@%%%%ﬂﬂ%%%?
—_ S AN = (R
SO PR o <o MR
PR - {10 4B ¢ BB WM 50 B 1 B
EMOWRRE - BT < X
Jf B i - RS o0 0 K O 1
CEREIEY | X

i o

Hong Kong Entrepreneurs jul - aug 2021




T(EEE) RERM! ,  BEEE #MH¥HSH
THE EE-—BEXRS "REGHH, NES BH
BB LHE FE  ABRRRBAWENET > M
ﬁi%%\%ﬁ\%ﬁ&*g WEMABREHTZE
—Bxn 2ESKRBARBNE AIWBSLTHRERMNEE
WEERBRIWES2m "HEL, ESRIHBW
g0 BERUEERFORAE NERRBES
ERFRMHAX m%%ﬁﬁ'mﬁ—ﬂﬁ%&%iﬁ
SEBREFENDE "IBBEM, -

TOERESBERRE MERATER

RAEEBS  ZAMIERXEANT  LAEBRST
@@’ﬁ%%?r%A:r%Ent$@'§¥$ﬁ’
KEE-BTY RQBUMCHREIC ﬂmiﬁjﬁ
BEETEX  RETOESOERBBEEBLER
XRALHERELESOHNBL "HBER, LBEE E
NOXRESEEEHEN  SUER  MPNBEALRE
BERATBEFHILNIAMBERBEPZ—

\\\
c“ﬂb

E=ED

Hong Kong Entrepreneurs jul - aug 2021

@%im REFRE

BRBHREES




&
= %o%%&ﬁ&%%% FMQ
ZYUBR KEBER  BRIEE-HFEH#L
E%%ﬁ@%&é% M BEEFEHRBAAT
SEEECRMBLEE  RABEIRHRER
%'ﬂL T RBRREE ©

SIMBATHESE SEMITH "ABRAE, 0 T
RiElh  EZEE6E "iITK, —BME17THEL "E
oA, MEIE ARR2ENSHEER S
BISRSRB O DS TAF 0 —MBLERIK o IR - SRR
AABSEENEN\BZ T MAZBAXE W WA
HEBYE "R24ARECBAE—@NE 2ARE"R

ANESEHAE DY, NNETAR pRTAReEsRy BB, XRRIHEHEE -

LEEEENENBEERABENE HARSE

ZHIE "HW, ERERS

FMENE 2008 FEN BREINERETEF o
i BRBEBEBITORSE CTEERRY GIE ML
BE O NERAEFTHRZHK #RERE "HUW,
HNEEIF ZSBE—F-

%@*ﬁi@ﬂﬁrm%@ ZBEEC &Y
ST TL@%?ﬁMWQKTQﬁ%'ﬁ@%E
EEOMRNEERMG  ERMB LT ENE 1
BEF#HK Tﬁiﬂf“'rﬁﬁﬂﬁ1m(ﬁﬁ)
o HEEEM! wRIASEZEEMRBEN > —
ERELMSZA4X HEFBRBAX "X 174
STRIRLET BEEEXBRA BEM-—EHI
FB 7R EREXNM-

\f?jﬁf .;

eneurs jul - aug 2021
A%

Hong Kong Entrep

1

e




AL H

Lifestyle

REBENEDE - XZT > LEIEHEERE  — K&
ETHERT ETUIHESSCETHR ZANE
ARARELABHR BESTFHERBBRS 36
%%MﬁEFEEJ°%u%%ﬁE2EQE%—%
ZTHB FREERIMBEANMERE  BHRARES
HABEBEILZTRREL  BAVFEBEAHIBRSD

KOBEBEEGHR BB,  TREAZSERERN
RAEEWRENR

EEERERA BELBEZESAESE

@ﬂﬁ&?mfm@%’ BI2E FB$AﬁW°
EEHNBHNELTEZIR XBEEAR "HE, B
F®WANE DA %éét£°@@ﬁ BX—EIE
%E%%’%%vk@ﬂ%ﬁoﬁﬁiw% e

r#%mrlﬁxﬁﬁﬁa REEREF - E=E

EFRBENNEENEWHMA  REEENHEEMD
ﬁjgﬁmi CRIHUBMEASIEIWE  Biof
Wﬁg%%%ﬁ%ﬂﬁ’@%ﬁﬁﬁﬁﬁ%r—ﬁﬁ
PIRS o

Sff
2
m

AW, - FZREBRE EESE
ﬁ'ﬁﬁﬁnﬁ2£3% 28 &E
JME BRRIEREITEMRBES -
FPEHEAHUFAKETE - #HARFES
XZ% Bitxn SERKRSY 2
BCMEHTE - @@

oo
=)

NN

=g Ky 3
=8~ X

X

it
Ot I >F 0o

2]
Wk

BUHF S U3
Gt @D b i ot
|;ﬁ§;\ 1T
@ (U

iy

D.u])-

m

T#E  ESNRBYUTFANROIBADNIER

Hong Kong Entrepreneurs jul - aug 2021

%

IREBUESE

ERRLTRE

EERBT




BREERERBREET
gccsooo

HhERIhAERIEREZERE—QHED
HEBiB9000MIRIE KB AEBEE B T »
MERIRREREETK » BKEESG

EEHNEEREBEZEBRAAE -

o N

12 \\" \

DB FIR A A El:pHE sty

EENREREEH-7HEET L KESBAE & ! f in
T: +852 3412 5500 F: +852 34125511 E: sales@lk.world “wessite b

%,
(]
4"9“




T R 3R

News

%EREDE‘I

B R8A T

HEZ 8 Fit3EN

%%%Q?H4E%%ﬁ%g%’ﬁ§
RE+2RIN BBEXABESBE 168 -

éﬂ%ﬂﬁéﬂﬁﬁﬁéﬁﬁﬁvﬁm%%
TEEWN FHNIIRBRRERT  EF%
AREBLEEADHER HESSES
NHECERRAREARE LIBAE-

N~/
dIk
N
\

2
g~
I
=
5]

.y

b

5%%

~

MR e fthRm HESITINONERZER
REBEERBPREEETENZZME %mﬂﬁ
NEZTIHHNEE UESHBPIEERRESE
TERBENTEK SREZITHLORERS
RISBEBIZRIMEB D o

BBINESE  Tap & Go "#{EE , 3 WeChat Pay HK 48
Ell

TF8H B 108 1 BEZMEES - ME

B1081BM12B8 16 BE%#MN - @&

5G R &R

Egﬁnﬂﬁfﬁggﬁﬁﬁ@&EE%BG
il & Bp 5t 2 18 10 & X %éﬁﬂiﬁﬁa%
BH,000 B cIBNE—R LERPFHRE
2022 7R318 " ?EDJrT@EUEﬁM’MOOf
GERBIERE °
ENStEAREHAOCRMNIEERM50%
MAEE BEEEBEHLERABELIOET
StEIBEFSB#EEEMUKR ZS5SEH 1 3ﬂ$
BEM BEABRENTENEIFER  fW

5TE|&

UQ/ﬂLE

EEEMEE  ZEhERES  MWEBBIER
A AK/BK EIEH o

CRADE D
R~ R R EE

RMEEXRT 565G B
I]K%EE BEONER
“%%E\ ENEERETH BEE
AEERBNSBEATERRHEAER
g BBELOSCRBE—FR B
ﬁﬂ9& EBPBRLOBEBNEERSE
B EHENNEHSCER - @@

thm

[
=
]

‘R
=g

-
=)

P544

mw&m&m

o0t Bt o =8 =% bt

89 Hong Kong Entrepreneurs jul - aug 2021




AMEBSHIE N R ERBEEANEERTIS

mmﬁ@ﬁ@wg SHEBIE MAOBIte e
T BEFE BEMNE BARSSERNME
mmﬁm@ﬂﬁﬁ HRREBSHE PERIEINGIE
BrERTNETNBHRERHNE  NBEITING
RECEERESHE TENEAREFREINBRERR
BB B o
BERHMIABERNRBICEARALHE b
ﬁ@iﬁr W@MJ%EE@ﬁ%ﬁ%&ﬁ1ﬁ¥
HRHEE BHREENERE ABLEE " —BE
mjiémﬁg@&%¥%ﬁ JER T —RER,

Neg HERVUBELEN  PELESANR - PRER
ﬂﬁhaﬁ\él%ﬁ%%\&%@%%ﬁ%@@%
¢¥%%$EOMEK@E%$E¥%M BEY
ME®RE 'RENPEE, DEBITPAREBET
%’Kﬁ@ﬂ?ﬁ%%@&ﬁ@@ﬂﬁﬁﬁ%ﬁﬁ%’
HhEAEDES -

A REEFEBES RECHRAECTELROAHEICHLPINERRENRS REREEE
BREBER Eméﬁﬁg&ﬁmm£@a1 c BIBEMES Wﬁ%%ﬁﬁ&i@ﬂ%ﬁﬁ&@ﬁ&ﬁ%
BoNE"+tHhE, REBHFBARE %@ﬁ%@ﬁm%%i EBBEULESEER[RED  EAK
BRENMZHMAMBEHERBAEDTENSEGE - @®

(ERRR: SEESHER)

T l el e it
Part-time =’J]= i [+ ] £ Know Your
s Bak 7 Hak 2 as s

(RAEER) @ARMEES" D28 W 8T - STWEST -

The Employment Ordinance is applicable to all employees#*, whether they are designated as full-time,
part-time, casual, substitute or temporary employees.
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All  employees covered by the
Employment Ordinance, whether

full-time or part-time and irrespective
of their hours of work, are entitled to
basic protection under the Ordinance
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Labour Department's website www.labour.gov.hk

e.g. payment of wages, restrictions on 7 B
wage deductions and the granting of

statutory holidays, etc.

= SIS

v o - AI

IR
Enguiry Hotline:

Labour Department

fREE G2 R E—RE45 1
UL L S EERY LE|8/)
05 e [esan) - e
SESEL nuked - 2
EHHEMH  BHEE KRR
B cE DR AT R R
R ES -

An employee who has been employed
continuously by the same employer for
4 weeks or more, with at least
|8 hours worked in each week is
regarded as being employed under a
continuous contract. They are entitled
o further benefits such as rest days,
pay for statutory holidays, paid annual
leave, sickness allowance, maternity
protection, paternity leave, severance
payment and long service payment, etc.
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Original Grant Patent System
RREFHE

Tailoring for Direct Patenting
SEEEXSFIRERESITE

Offers a direct filing route for seeking standard patent protection in Hong Kong
Saves time for obtaining a standard patent in appropriate case
Provides the convenience for securing a first filing date
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Activity Snapshot
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Employment (Amendment) Ordinance 2020

EE B Raomemes 21418 2 A
Extension of Statufory Maternify Leave

From 10 Weeks to [& Weeks

7= {Eg Maternity Leave

14

weeks £1j

M BRI (2020(@ 18 (831) B ( (BETERI) ) - SERIMEEN2020F128118RZ2EARAS
B1AES2BNER -

According to the Employment (Amendment) Ordinance 2020 (Amendment Ordinance), eligible female employees
whose confinement occurs on or after 11 December 2020 are entitled to 14 weeks' maternity leave (ML).

EE:

Key Features:

UBETIER) R (EMIED) (H57E) THERDELE  RSEBESERE 1 0BRBNERZ HBHN
R TR LURREEEBRHMOLLER (BEESHENTENRAS2MN) - STEMERERAERINEEERH
B LEE{EE80,000tA LR -

The Amendment Ordinance extends ML under the Employment Ordinance (Cap. 57) by four weeks, which
should be taken by the employee continuously after the 10 weeks' ML, if so entitled. The current statutory rate
of maternity leave pay (MLP) (i.e. four-fifths of the employee's average daily wages) is maintained for calculating
the additional MLP payable in respect of the extension of the ML, subject to a cap of $80,000 per
employee,

EEAEEERAIY (BEEH) THMENE2MRERTFH (RE1 1BES14B28) @ 2REEES
BETAABRFPRAMEZECZINERTH - SEF2RS LRRNEM "HEERFHETE . &0 -

Employers are required to pay the additional four weeks' MLP (i.e. 11" to 14" week) under the Amendment Ordinance
on the normal pay day. Afterwards, employers may apply to the Government for reimbursement of such
MLP paid. For details, please refer to the relevant information of the Reimbursement of Maternity Leave Pay
Scheme published by the Labour Department.




S B IR 18

Activity Snapshot
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Communicate and Collaborate
Build Mutual Trust
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Guidelines on What to do if Wage Reductions
and Retrenchments are Unavoidable

HHERBEREBTRE  EXROBEERFRIASE » BTR:
D) RiEw S S TERNES
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In face of businass problems and economic downturn, when employers find
wage reductions and retrenchments unavoidable, please note:

/r—l] Employers and employees should have frank and sincere discussions

s Employers should consider the needs of employees and comply with provisions of
== the Employment Ordinance and relevant legislation as well as the terms of employment contracts

] Before adopting a wage-reduction exercise, employers should obtain consent
Qoo
from employeses and give them sufficient time to consider the proposal

BERFREEAA

Do's and Don'ts -
When Wage Reductions and
Retrenchments are Unavoidable

BITR

Labour Department

Erglish Version

/‘l &) Enquiries ]4\
BTRESERENE I ENEE

Offices of Labour Relations Division,
Labour Department

2717 1771

(IeErdRM [ 1823 | 28
The hotline is handled by “1823")

O 0]
y www.labour.gov.hk
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One-Stop Solution in ,
Food Safety Assurance

Visit Us at HOFEX 2021
Date : 7 - 9 September 2021
Venue : HKCEC

Booth No.: 5C-316

For the accredited activities under HOKLAS provided by us, please refer to HOKLAS directory of accredited laboratories at HOKLAS website. (Reg. no.:004)
MHEHEROEEBEWBAAEE i BI(HOKLAS) FRUZEIHE » 818 HEWMANLE o S 1I(HOKLAS) 49 H PasP Bl TEAFR & 1t - (EEMASEES 004) -

Hong Kong Head Office F#EE AT
CMA Industrial Development Foundation Limited FH# P EFHMA T I ESERSERAE
Room 1302, Yan Hing Ctr., 9-13 Wong Chuk Yeung St., Fo Tan, Shatin, N.T., Hong Kang
EHEMFIVEAREITIEE- 139 RPN 1302F
TESTING Tel EiF: (852) 2698 8198 Fax [EC{#H: (852) 26954177 E-mail EFE{: info@cmatesting.org
Worldwide Presence IBIRIEAS
Shenzhen E# Shanghai®E L8 MacauZF] Vietnamidas JapanH s South Korea§#E]
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