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The difference between "Best Before" and "Use By"
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In Hong Kong, similar to Australia, New Zealand, and European Union etc.,
it is compulsory to indicate "best before" or "use by" dates on prepackaged food to
guarantee consumers' clear apprehension of the retention period.

Consumers must understand that "best before" and "use by" are different
concepts. "Best before" dates are related to the quality of food. Such date indicated
that it is reasonable to expect the food's specific properties can be retained on or
before the date if properly stored. Although food that passed the indicated "best
before" date may deteriorate in quality, consumption is still acceptable. Taking bread

-

as an example, bread may become dry and stiff when the "best before" date has
passed, but could still be safe to eat. On the other hand, "use by" dates are related
to food safety. From a microbiological point of view, the food concerned is highly
perishable and likely to constitute an immediate danger to health after a short period.
It is not safe to consume food that has passed the indicated "use by" date, as food
poisoning bacteria and harmful microorganisms could already exist or have grown in
mass despite the ordinary look and taste of the food.

Nonetheless, once the packaging of the food is opened, the above
suggestions as well as the indicated dates would become irrelevant. For instance,
ultra-high-temperature treated milk can be kept in sealed container without
refrigeration for months. However, upon opening, bacteria can enter and begin to
grow. Hence, we should follow the manufacturer's instruction regarding the storage
period and method after opening the package, for example "after opening, keep
refrigerated at or below 4°C and finish the product within seven days".

Over 155 million items of food that had passed the "best before" dates were
disposed as waste in Hong Kong each year. Therefore, retailers that specialise in
selling "best before" products had emerged in the market to provide the public with
inexpensive and appealing products. Through such practice, the idea of "sustainable
living" could also be introduced to the public for the protection of environment in a
practical way and eliminate wastage of resources.
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Establish entrepreneurial bases for Hong Kong youths in Greater Bay Area
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The construction of the Guangdong, Hong Kong and Macao
Greater Bay Area is on the verge of breaking out, President Xi
proposed that the community should develop "multiple platforms
and ladders" and continually enhance the sense of belonging and
achievement of the youngsters in Hong Kong and Macao. In this
regard, the long-awaited "Guangdong, Hong Kong and Macao
Greater Bay Area Development Plan" is expected to include
special support for Hong Kong and Macao youths' participation.
Meanwhile, the Guangdong Province is also providing good
measures for them in the innovation aspect, hoping to eliminate
policy barriers in different areas such as talent service, platform
establishment, integration development and living.

There is a saying: "If the youth is wise, our country will
be wise. If the youth is rich, our country will be rich. If the youth
is strong, our country will be strong. If the youth makes the
progress, our country will make the progress." By the same token,
the construction of the Greater Bay Area without the participation
of young people can only be an empty talk and cannot be
sustainable. Therefore, we must encourage young people in
Hong Kong to take good advantage of the opportunities in the
Greater Bay Area and should not simply rely on political slogans.
Instead, we should provide them with more supporting measures
and open up the door for increasing their entrepreneurship and
employment opportunities.

According to the "Hong Kong Poverty Situation Report
2017", the working poor population and the poverty rate with
tertiary education background (27,400 people and 1.9%,
respectively) is higher than the corresponding figures in 2009
(17,100 people and 1.6%, respectively). An increased proportion
of the poverty population is attributable to tertiary education
popularization within the period by nearly 400,000 people
(or a cumulative increase of 36.4%). It is undeniable that the
overall economic structure of Hong Kong has been focused on
servicing industry, leading to narrowing the employment choices.
Correspondingly, our education system has failed to cope with
economic development. As local enterprises are focusing on
digitization and streamlining, the middle-level posts have been
massively drained, which has caused the young people with
higher education background to lose the ladder for upward
mobility.

In view of the dilemma faced by the youths, the
Government is duty-bound to solve it. | hope that the Government
will be determine to make suitable usage of our great financial
surplus and administrative resources in building the Greater Bay
Area Youth Entrepreneurship Platform.

First, given the experience of the "Qianhai Shenzhen-
Hong Kong Youth Innovation and Entrepreneur Hub", similar
youth entrepreneurial centers were established in Nansha and

Henggqin free trade zones. We should make full use of different
development positioning and geographical locations of the
free trade zones to incubate young people with innovative
entrepreneurial ideas and help these start-ups with good
potential to explore new development models for innovative and
entrepreneurial incubators. Moreover, we should take advantage
of our business and financial platforms to provide stronger
financial support to the youth entrepreneurial centers.

Secondly, we should grasp the development trend of the
e-commerce to foster the Internet economy, support the industry
in establishing a "cross-border e-commerce platform", formulate
a comprehensive development strategy for cross-boundary
electronic payment, logistics,
after-sales services, etc.,
assist SMEs and young
entrepreneurs to develop
and operate online
shopping businesses,
increase the sales of
"Made in Hong Kong"
products to Mainland and
cooperate with Mainland
enterprises to make
good use of Hong Kong
brand certification.

X iRt

IEETTHRRIE 1]

BERKERE  AFHt

Article provided by:

The Hon Ng Wing Ka, Jimmy, JP

Legislative Council Member (Industrial-Second), HKSAR




HEEEEMEPBE
BRTBIxE]%E I FERE | mBES

HKPC Builds Local Smart Production Line for Hong Kong Company to
Realise Reindustrialisation
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The Hong Kong SAR Government has actively been
promoting "reindustrialisation" in recent years by providing
incentives to high value-added, less land-intensive and labour-
intensive manufacturing industries. The Hong Kong Productivity
Council (HKPC) has collaborated with local intelligent intercom
systems exporter NiRoTech Limited (NiRoTech) to establish
its smart production line here in Hong Kong with digital
manufacturing technologies, enabling the company to leverage
on the "Made in Hong Kong" brand and expand its local market
presence.

The project demonstrates another significant milestone,
further to HKPC's partnerships with global renowned institutions
and technology organisations, for the advancement of local
enterprises pivoting Hong Kong's transformation into an
international innovation hub. Besides, establishing the smart
automatic production line in Hong Kong will also help the
company to take advantage of Hong Kong's free-trade port to
further explore overseas markets such as Europe, the Middle
East and Africa.

Mr Edmond Lai, Director (Business Development) of
HKPC, hopes that this collaboration is a good start for the
development of high-end manufacturing in Hong Kong, based on
new technologies and smart production but less land occupancy,
and re-invigorating the "Made in Hong Kong" brand, unlocking the
potential with more and more companies will consider developing
high-end manufacturing in Hong Kong.

The HKPC-assisted NiRoTech smart production line with
Industry 4.0 standard will use custom-built production machines
and smart robots empowered with artificial intelligence, machine
vision and internet of things (loT) for automated assembling
and quality assurance. This will realise full automation and
digitalisation in production, assembly and quality control.

Data arising from the production line will go into
NiRoTech's enterprise resource planning system, enabling
analytics in all business aspects from production to customers
for better business planning. These enhancements unlock the
flexibility of production and assembly line and lead to a 300%
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increase of labour productivity, 50% reduction of rework rate for
correcting defective, failed, or non-conforming items.

Mr Lewis Yip, Finance Director of NiRoTech, said that
HKPC has never withheld to offer their advanced knowledge
and know-how with us, by applying advanced technologies
into industrial usage, making our years of automation dream to
become real. He expects that once the smart production line is
in operation, not only lifting of productivity, but also to be able
to make feed-forward judgments for both quality assurance and
sales forecast management, to make use of the competitive edge
of the Guangdong-Hong Kong-Macao Greater Bay Area, and to
grasp broader global opportunities.
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CEPA Agreement on Trade in Goods - The Significance to Hong Kong's
Manufacturing Industry (Part 1 of 2)
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Merchandise Trade between Hong Kong and the Mainland

FrE RN SE S

[Value in HKS Billion)
(8 7E)

,EEE‘%E

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 X014 X015 1016 rO1¥ 2018

= Imports from Mainland & M il O

The Mainland is Hong Kong's most important trading
partner. The flow of goods between the two places has been
vibrant, making crucial contribution to the development of the
economies and livelihoods of the two places. For this reason,
liberalisation of trade in goods commenced early under the
framework of the Mainland and Hong Kong Closer Economic
Partnership Arrangement (CEPA). With the implementation of
CEPA on 1 January 2004, the Mainland applied zero import tariff
to 273 products of Hong Kong origin upon meeting the CEPA
rules of origin. As at end 2018, the Mainland and Hong Kong
have developed CEPA rules of origin for about 1,900 items of
goods. About HK$99 billion of Hong Kong goods have been
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Yiu Hing Lung Limited

& - BREEVE (RE)

Em BRZEDENR

Representative: Ms Chan Man Shan (Owner)
Product: Dry seafood
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Health Factor Foods Company Limited
R ZEBRE (HHEHE)

Em E%?un

Representative:

Mr Wong Chun Ho (Marketing Manager)
Product: Organic food

e (M A Monthly Bulletin

« Total Exports to Mainland S8 O{tM i

imported into the Mainland under CEPA zero tariff preference,
with tariff savings of about RMB 6.9 billion.

The continuous efforts of numerous industrialists in Hong
Kong have borne fruits in manufacturing high quality Hong Kong
products for export to markets in the Mainland and overseas and
in successfully establishing many Hong Kong brands. In addition,
the Mainland consumers' quest for high quality products has
resulted in huge business opportunities for Hong Kong brands.
To further facilitate trade in goods between the two places and
to assist the Hong Kong trade to tap the business potential of
the Mainland market, the Government of the Hong Kong Special
Administrative Region (HKSAR) and the Ministry of Commerce

BESHESEERARAS

JH CPA Alliance Limited
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Em : Ba&t > 5E > EmRWBSH
Representative:

Mr Fung Kwok Leung (Managing Director)
Product: Audit & tax, IPO, merger
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Sanworld (H.K.) Development Limited
UF5 © S5IMIBESTAE (453E)

Em: ER

Representative: Mr Anthony Lo (Manager)
Product: Snack food

signed the CEPA Agreement on Trade in Goods on 14 December
2018. It brings benefits to the trade in the following ways.

Firstly, the Mainland fully implements zero tariff on
imported goods of Hong Kong origin'. The Agreement on
Trade in Goods introduces a general rule of origin ("General
Rule") based on the calculation of the value added to the products
in Hong Kong, thus allowing goods produced in Hong Kong
currently without "Product Specific Rules of Origin" to instantly
enjoy zero tariff preference upon importation into the Mainland
subject to the fulfilment of the value added requirement under the
General Rule. This arrangement enables the CEPA rules of origin
to basically cover all goods. It saves the time of manufacturers
in awaiting consultation on "Product Specific Rules of Origin",
and provides them with better clarity and certainty in the relevant
rules of origin and more flexibility in responding to the needs of
the market when they develop new products. Manufacturers can
timely apply for a Certificate of Hong Kong Origin - CEPA for each
consignment of goods meeting CEPA rules of origin in order to
enjoy the zero tariff preference under CEPA.

Besides, the Agreement on Trade in Goods consolidates
and simplifies the existing CEPA rules of origin, changing the
existing "Product Specific Rules of Origin" based on the Mainland
8-digit product codes to 6-digit ones. In addition, the Agreement
on Trade in Goods maintains the consultation mechanism for
CEPA rules of origin. The trade can make requests for revising
the rules of origin of goods due to improvement in production
technology or other reasons.

The Agreement on Trade in Goods was implemented on
1 January 2019. (To be continued in the next issue)

1 Not including those prohibited by the Mainland's rules and regulations and
those prohibited as a result of the implementation of international treaties
by the Mainland (including goods such as used mechanical and electrical

products, used medical devices, chemical waste, municipal waste etc.),
as well as products that the Mainland has made special commitments in
relevant international agreements (including goods such as wood products,
paper products etc.).

Information and photos provided by : Trade and Industry Department
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JPE Automotive (Hong Kong) Limited

3% : Mr Alexander Kaymer ( % )

Em ARG

Representative: Mr Alexander Kaymer (Director)
Product: Commercial vehicle replacement parts
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Royal Tea Int'l Limited
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Representative: Mr Kwok Lam Fung Percy (Director)
Product: Tea
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The health of urbanites may be easily affected by their fast
paced life and busy work schedule. Mr Ken Wong from All Time
Healthy Company Limited, one of the CMA member enterprises,
had previously encountered serious health issues. At the end,
he recovered after taking good quality dietary supplements. He
wished to promote the message of staying healthy to the public
through his own experience.

Wong was originally working in the export trade, which
entails frequent social events involving the consumption of
alcohol. A few years ago, he was diagnosed with severe fatty
liver disease and was very concerned about it. Subsequently, he
started taking dietary supplements related to liver protection at
the recommendation of his family members, and his hepatobiliary
issues were healed after two years. He became determined to
go into the business of dietary supplement after such incident in
order to introduce various types of health products and share high
quality healthy food with the public based on his own experience.

Wong is very attentive to product quality, he used to work
in the trade industry and assisted overseas buyers to negotiate
with mainland manufacturers. This relevant work experience is

beneficial to him for the selection of pharmaceutical manufacturer
as he is able to carefully analyse every detail and has a
better grasp of the production procedure, which in turn could
safeguard the quality of products. Furthermore, he especially
hired professional marketing elites to formulate online and offline
promotion and marketing strategies. All Time Healthy Co. Ltd.
currently has two top-selling all natural health food, which are
mainly sold in Hong Kong. The products are currently available
at CRCARE, Greendotdot, and promotion venues in different
regions. Besides, All Time Healthy Co. Ltd. has also set up online
shop for customers to select products anytime and anywhere.
On top of that, the company would also perform promotion on
Facebook including promotional videos, health tips and prize-
winning games, in the hopes of gaining a younger clientele
through compelling interaction.

Wong believes that "word-of-mouth" is the best
promotional tool. Most of the customers would feel the
effectiveness after trying their products, and recommend them
to acquaintances. As the quality of the products gain recognition
from the market, All Time Healthy Co. Ltd. has further expanded
to the Mainland in recent years; in 2018, the company was even
invited to attend the first China International Import Expo. Since
the products are manufactured in Canada, they adhered to the
strict production standard of western medicine and received
multiple professional certification, which are a boost of confidence
for Mainland consumers. Over the mere few days of the Expo, he
interacted with numerous buyers all over the country, and it is a
real shot in the arm for his entrance to the mainland market.

Although the dietary supplement industry has been facing
difficulties of increased cost in the recent years, Wong still hopes
to make a long term development in the industry. He upholds the
attitude of conscientiously treating customers and proactively
introducing new products to benefit people with different health
needs. For instance, in recent years, the company became the
agent of the product "Sin-free Sugar", which is extracted from all
natural ingredients, so diabetic patients could consume sugar
without compromising their health. Wong will continue to strive
for better brand promotion, so the products can help more people
in need. It is his aspiration to achieve the same as the company's
name - enable customers to be healthy all the time and have a
healthy physique to enjoy life.
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Measures to Verify the Authenticity of Mainland VAT Invoice

and Points to Note
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With reference to existing relevant measures and platforms for
the convenience of the public, measures to verify the authenticity
of Mainland VAT invoice and points to note would be explained in
particular. Details are as follows:

(A) Measures to examine the authenticity of Mainland VAT invoice
(i) Empirical Observation

Genuine VAT invoice:

O Neat and consistent font size ;

O Organised and neat arrangement of texts;

O vibrant colour of paper and ink used for texts;

O smoother texture of paper

Counterfeit VAT invoice usually display the following
characteristics:

O Inconsistent font size;

O Unorganised and chaotic arrangement of texts;

O relatively dull colour of paper and ink used for texts;

O rougher texture of paper

(i) Verify on internet platform

O Verify via the National VAT Invoices Platform of the State
Administration of Taxation (link: https://inv-veri.chinatax.gov.
cn/ ). Relevant information such as invoice code, invoice

number, date, and amount, etc. could be entered to verify
the authenticity of the invoice. [If the message "There is a
problem with this website's security certificate" is displayed
on the webpage, please click "Continue to this website (not
recommended)" ]

O OMerify via Wechat. Take Guangdong Province as an example,
please proceed as follows: "Click on "Me" at the bottom
right corner in the Wechat interface _, Click on "Wallet" at
the top of the interface _, Click on "Public Services" at the
bottom left corner _, Scroll down to "Integrated Government
Affairs" and Click on "Taxes" _, Click on "Guangdong Tax
Invoice Verification" _, Input relevant information such as
invoice code, invoice number, and amount, etc. to verify the
authenticity of the invoice.

(B) Points to note regarding the authenticity of VAT Invoice

Aside from fully utilising the above measures to verify the
authenticity of VAT invoices, please also be alerted regarding the
following points during daily transactions and when managing
your finances:

1. When engaging in business with "legal entities", request the
"legal entity" to provide business license or operating license,
and combine relevant information to determine whether the
entity qualifies as the subject of the invoice;

2. When engaging in business with "individuals", the invoice
issued on behalf of the individual by the State Administration
of Taxation should be checked in a timely manner. If
necessary, the individual should be requested to present the
business certificates used to commission the issurance for
verification;

3. VAT invoices should be deducted upon receival.
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Cleaner Production Partnership Programme helps reduce wastes and

increase energy-saving efficiency
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In recent years, China is making greater efforts in easing environmental pollution problems
by setting higher sewage standards, and CMA members which run their factories in the Mainland
have growing demands for green production technology. In response, start from second half of
2018, the Chinese Manufacturers' Association of Hong Kong (CMA) is actively prompt members’
participation in the Cleaner Production Partnership Programme implemented by the Environmental
Protection Department of Hong Kong through various ways. These are done to contribute to
environmental protection through introduction of appropriate clean production technology, expansion
of sponsorship source and easing operation pressure from higher Mainland's environmental
protection standards. In 2019, The CMA will continue to hold a series of activities for members to
meet the following goals:

1) To promote clean production management concept and solutions in the industrial sector (including
energy saving, water saving and air pollution easing solutions);

2) To encourage active engagement in clean production by sharing successful cases;

3) To help members better understand the characteristics and application of the Cleaner Production
Partnership Programme.

2019 Activities:
1) Three Mainland seminars:

In order to let the factory staff in
Mainland can learn more, three
seminars on the promotion of clean
production technology will be held in
Mainland China. Experts and officers
from the Secretariat for operation of
the Programme will be invited to share
content including:

a) successful cases of clean production
technology (including energy saving,
water saving and air pollution easing
solutions)

b) how to apply for the Cleaner
Production Partnership Programme,
its efficiency and points to note

2) Three delegations:

Delegations will be organized to visit Mainland demonstration plants. Successful enterprises
will be arranged to explain the principles, costs and efficiency of clean production technology.
It serves as a way to encourage more members to apply for the Programme through first-hand
knowledge of the results actually achieved under the Programme.

- FTIT

Event timeline:

Event Name Tentative event date

Delegations to GuangDong Province 1 Mar 2019
Mainland's Seminar on the promotion of clean production

technology 1 Apr 2019

Delegations to GuangDong Province 2 May 2019
Mainland's Seminar on the promotion of clean production

technology 2 Jun 2019

Delegations to GuangDong Province 3 Jul 2019
Mainland's Seminar on the promotion of clean production

technology 3 Aug 2019

In conclusion, the Cleaner Production Partnership Programme is launched at the right time when
enterprises face surging operating costs incurred in meeting the requirements set by national
policies on environmental protection. The CMA organizes the said activities to ease pressure
on the sectors by helping more members understand and make good use of the Programme.
The first delegation and Mainland's seminar will be held in March and April 2019. Details will be
released in notices to members. Your active participation is expected because this will help you
better understand the efficiency and details of the Cleaner Production Partnership Programme.
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CMA Members' offers
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