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Northbound consumption —that is, consuming in the Mainland —has become a new normal for Hong Kong people since customs
clearance resumed one year ago. Yet the attraction has been mutual. Various catering brands that draw Hong Kong people to the
Mainland have also been drawn to Hong Kong by the market's potential. From beverage such as Lam Heung Ling Lemon Tea, Jo's
Cha, and MIXUE Ice Cream & Tea, to dining, such as Yang Guo Fu Mala Tang, Nongenji Hunan Cuisine, and Mu Wu BBQ,
well-known domestic brands are continuously appearing on the streets and alleys of Hong Kong. This southbound expansion

from the Mainland has become a new trend worth noticing.
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Price increase hasn’t diminished Mainland catering brand appeal in
Hong Kong

Hong Kong people are generous when consuming in the Mainland. They not only “eat”, “play”, and
“shop” but also bring back various food items to Hong Kong. This trend has motivated numerous
Mainland chain brands to expand into the Hong Kong market, encompassing a wide range of
options such as regular meal, hotpot, fast food, snacks, teas, and even bakeries. In 2023 alone, 17
catering brands opened their first stores in the city. Among those brands, Taier Chinese Sauerkraut
Fish opened four branch stores in succession with the assistance of InvestHK. Taier's parent
company, Jiumaojiu International Holdings Limited, has planned to establish 15 to 20 stores in Hong
Kong. Bao’s Pastry — one of the so-called “three must-buys in the Mainland” —is also expected to
enter Hong Kong in the first half of this year.

Reasonable food prices and good service are the main reasons why Hong Kong people are attracted
northward for food hunting. However, when the Mainland catering brands enter Hong Kong, they
cannot avoid the city's high rent and labour costs, leading to a significant increase in prices. At Yang
Guo Fu Mala Tang in Central, for example, the food ingredients are priced at HK$19.8 for 100 grams,
which is nearly three times higher than in the Mainland; meanwhile, the price of Xita Lao Tai Tai Grill
is also about double that in the Mainland.

Despite the increased prices, Hong Kong's enthusiasm for Mainland catering brands has not
dampened. The newly opened branch of Taier Chinese Sauerkraut Fish in Sha Tin New Town Plaza
boasts a long queue every night, and the bustling scene is no different from the branch in
Shenzhen'’s Link CentralWalk. This indicates that, thanks to established brand influence, actual price
has become a secondary factor for consumers. It takes time and money to travel north, so if
consumers can enjoy the same service and quality of food in the Hong Kong branches, many are
willing to accept the higher —though still reasonable — price.

Enriching the Chinese food market and driving service enhancement in the
local catering industry

The expansion of Mainland brands into Hong Kong is not a new phenomenon. Haidilao Hotpot, Cou
Cou Hot Pot, Jue Wei, and Heytea had already entered the Hong Kong market a few years ago,
rapidly establishing a presence and opening branches in various districts. The current influx of
well-known Mainland catering brands will further enrich the market for segmented Chinese cuisine,
providing consumers with more choices and driving local consumption. At the same time, the arrival
of influential Mainland brands in Hong Kong will inevitably intensify market competition, prompting
local catering brands to change the status quo to retain customers.

For instance, the local catering industry is often criticised for staff's service attitude. A large number
of Hong Kong people who travel northbound appreciate not only the more cost-effective food but
also the warmth and welcoming service provided by Mainland restaurants. The arrival of Mainland
catering enterprises, known for their excellent service, is expected to expedite the improvement and
elevation of the overall service standards within the local catering industry.

Hong Kong as an international springboard to expand the market layout

From a strategic perspective, one important reason for the influx of Mainland catering
establishments into Hong Kong is saturation in the Mainland market. According to industry
experts, these dining brands are converging in Hong Kong because they not only see potential
in the Hong Kong market but also value the city’s superior international status. Using Hong Kong
as a platform, they hope to enhance their brand visibility and expand into overseas markets. This
approach also reflects their confidence in Hong Kong's economic prospects and business
environment. [t shows that the value of Hong Kong as a “super connector” remains unchanged
in the eyes of investors.

[t is worth noting that most of the Mainland catering brands that entered Hong Kong last year were
Guangdong-based companies. These companies, positioned adjacent to Hong Kong and Macau,
were familiar with the Hong Kong market. Non-Guangdong-based enterprises, such as MIXUE Ice
Cream & Tea, have also established supply chains in Guangdong, indicating their preparations to
enter the Hong Kong market. Over the past five years since the release of the “Outline Development
Plan for the Guangdong-Hong Kong-Macao Greater Bay Area”, there has been a deepening of
economic and trade cooperation among the three regions. The movement of Mainland catering
brands to Hong Kong can be seen as a manifestation of the strengthening bonds within the Greater
Bay Area.



I " Biieci

DR ZE R B L E 1l 3s BN ge

Accelerating the Development of New Quality Productivity to
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CMA Legislative Council Representative

The National People's Congress and the Chinese People's Political Consultative Conference (NPC
& CPPCCQ), also known as the "Two Sessions," concluded successfully in mid-March. One of the key
highlights of this year's Two Sessions was the inclusion of "new quality productivity" as the top
priority among the government's ten major tasks in Premier Li Qiang's government work report.
This significant recognition underscores the central government's emphasis on promoting and
developing new quality productivity.

In simple terms, "new quality productivity" refers to promoting productivity through
technological innovation. It involves strategically nurturing and strengthening emerging
industries while also upgrading and transforming traditional industries. Since President Xi Jinping
mentioned "new quality productivity" during his inspection and research in Heilongjiang in
September last year, he has emphasized it on various occasions. During the Two Sessions,
President Xi further elaborated on the development of "new quality productivity." He
emphasized that it does not mean neglecting or abandoning traditional industries, but rather,
each region should develop "new quality productivity" according to local conditions and
circumstances.

In fact, Shenzhen and Guangzhou have achieved significant success in the development of
research-industry integration in recent years. Hong Kong, along with other cities in the Greater
Bay Area, also possesses advantages in terms of research, talent, and funding. By leveraging
synergies and complementing each other's strengths, these regions can contribute to the overall
development of the country. On the other hand, the Hong Kong SAR government must seize the
opportunity and enhance its innovation efforts to strengthen emerging industries in the city. To
achieve high-quality development and realize the potential of "new quality productivity," a
development strategy led by innovation and technology is crucial. Currently, Hong Kong is
actively building an international innovation and technology hub. The SAR government has also
set forth initiatives in the fiscal budget this year to promote new industrialization and the
development of the Hong Kong-Shenzhen Innovation and Technology Park. Efforts are being
made to actively develop high-tech industries, green economy, and other emerging sectors,
serving as important points of convergence with the national development strategy. The SAR
government needs to accelerate the development of new industrialization in Hong Kong, utilize
the opportunities in the northern metropolis to drive industrial and supply chain deployment,
increase investment in new industrialization, effectively align with the national modern industrial
system, and actively integrate into the overall national development agenda.

Indeed, the emphasis that the central government has placed on accelerating the development
of "nmew quality productivity" presents a crucial moment for Hong Kong's industrial
transformation and upgrading. It provides a strong impetus for the high-end, intelligent, and
green development of traditional industries in Hong Kong, thereby enhancing the current level
of productivity and overall competitiveness. Therefore, while we focus on developing "new
quality productivity," we must not overlook or abandon the development of traditional
industries. Instead, we should promote the development of new industries, models, and drivers
based on our available resources, industrial foundations, and research conditions.

Accelerating the development of "new quality productivity" is a forward-looking strategy. Hong
Kong can expedite the formation of "new quality productivity" through innovation at the source,
industrial innovation, and talent innovation. The coexistence of emerging and traditional
industries is essential to leverage Hong Kong's inherent advantages and drive greater
development momentum. In my opinion, these new industries can not only facilitate the
transformation and upgrading of traditional industries in Hong Kong but also contribute to the
overall economic growth of China, continuously propelling economic development forward.

Currently, the SAR government is actively working on the legislation of Article 23 of the Basic Law.
National security is the cornerstone of Hong Kong's prosperity and stability. With the
maintenance of national security laws, Hong Kong's economy and society can focus on
high-quality development and enhance the momentum for development.
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Five Key Information Security Risks to be Aware of in 2024
Hackers Exploiting Al for Crimes Becomes a New Normal

FBEEATERENER  RETEHRE SRR T2 TRER TR - &
AR TEESF TENEIRCHEEERZIEN - LTHEMEISTFR -
M EANTEREREBNEE BB EEN - AT 2 A B3 SR EREE R
B SRR IR T TRB RIS R IL DS -

EBBIRBTESRF R0 (HKCERT) 122023FHRI127,752 RMRLH
B BB EEREREE—¥ (3,752% 1 48%) @ mF LA
27% @ ELARUEE - B AT S o BRI SRR RYES B =MW
19,0008 1% » ¥822% » MFERFE—E - TEEDIRIT - TRAEFX
7% HRAZBFHE - HItRER - HIRMENBHERE  REEE
BIESHERMBOMRKEEE  AEREBIERIISFERNE - Bt

HKCERTER#12024 AR T AAXENREZRR

TATERE [Hat] - ATE
BERRE Y BB R E R PIfE
REMNALEMNATEE T IEE
L BEAEEREIE - BEFH
B ARERCRE -

23— RPAWE - REEIBF|
FAAI  DeepfakeB1EEBREF
AR TFEREREMEER
MAHS5ZENEIIEE - 8
BALAIIESAE RS 0 fF
RERS RS AFRE A -

3. 4B48ICTEBMARLEIL - 7£2023

T FEBLIAL R EPENE)

RRARE MHRANEYE [ Flare  r ot IR e
AppJ %D%H%?\]@H’ﬂ@z% ° [A] ﬁ:ﬁﬁﬁgéﬁfifiﬁ;nstrates how hackers
=S A ENg =P NN NE Sl can use Al Deepfake technology to create
%E%U%ﬁ% , ﬁﬁﬁ’\ﬁ%ﬂ%ﬁ&%? fake videos and impersonate identities.

HUABXRICSE BB -

4 FHEVERERIBIIINE - BREEREEREYDRENITETERREREIRE
R— BHWABBEIRE » O EREHLUER@EHRE -

SERAFE=FRBIER : ERHMRRRMNITRBNETIEITHERE
BB R ANBNEBERERR @ 5| BBIRRR - RMEKBEFER -

% Hong Kong Information Security Outlook
ukeerr 21 /8 B Al IR Z IR E 2024

Phishing Incidents Five Key Information Security Risks in 2024
manmny 2023 20248 5k RREZAS

" B 4
] 7 - '2_:4;: &ﬁﬁﬁi Next-level Phishing Attacks
=® A W—fismune
E Trend towards Organised Cybercrime

A REERaaant :
h @ Attacks Arisen from Smart Dev’
Phishing URL 3 HHHRERNNKRR
= 9,004/
/

Third-party Risk
ERN=7MB0RR

EENRUBENRBCERFTEEMRZBGFAP O (HKCERT) S ABMXEE (£) &
2024 F A RENRLZER

Mr Alex CHAN (left), General Manager, Digital Transformation of HKPC and
spokesperson of HKCERT, forecasts the five key information security risks in 2024.

With the rise in popularity of Al, hackers' actions may outpace the development of the cyber
security industry. The emergence of tools such as generative Al has significantly increased the
prevalence of cyber attacks, particularly in the realm of phishing scams. The level of simulation
has become increasingly sophisticated. Al-driven threats possess adaptability, allowing them to
analyse defences in real-time and readjust strategies, posing serious challenges to traditional
cyber security measures.

The Hong Kong Computer Emergency Response Team Coordination Centre (HKCERT) handled a
total of 7,752 security incidents in 2023. Among them, phishing accounted for nearly half of all
cases (3,752 cases, 48%), showing a double-digit increase, up 27% from 2022, also breaking the
five-year record. The number of links related to phishing also exceeded 19,000, with a 22%
annual increase. The number was doubled in four years. Phishing attacks were concentrated in
the banking, finance and electronic payment industries, followed by e-commerce.

At the same time, ransomware attacks have become increasingly severe. Hacker groups actively
search for vulnerabilities in organisations' networks, exploiting them to gain unauthorised
access, steal data and encrypt the files in order to demand ransom payments.

HKCERT concludes the five key information security risks to be aware of in 2024 are:

1. “Weaponisation” of Al: Al lowers the entry level of becoming a hacker. By using generative
Al, hackers can issue instructions for generating malicious code and disinformation, create fake
videos and so on.

2. Next-level Phishing Attacks: Hackers use Al Deepfake to create fake videos, set up fake
social media pages, use search engine optimisation (SEO) techniques to make phishing
websites appear at the top of search results, deceiving more victims.

3. Trend towards Organised Cybercrime: In 2023, Hong Kong experienced several
ransomware attacks targetting local organisations, while citizens also faced threats from
malicious apps and phishing. Globally, the number of ransomware attacks and vulnerabilities
reached a new high in the same year, indicating an increasingly serious trend of organised and
systematic cybercrimes.

4. Attacks Targetting Smart Devices: Electronic products with network connectivity have
varying cyber security standards and are susceptible to intrusion and malicious manipulation.
Some products are even difficult to block cyber attacks.

5. Risks of Utilising Third-party Services: Using third-party provided IT services may give rise
to IT supply chain attacks and insider threats, leading to data breaches, ransomware attacks and
other consequences.
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HKCERT will continue taking a multi-pronged approach to remind the public to beware
of risks such as phishing.
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Get Ready to Upgrade

General Manager, Digital Transformation of HKPC and spokesperson of HKCERT said, “Both
organisations and individual users should be prepared for potential hacker attacks at any time.
Furthermore, when using electronic devices with connectivity to other devices or the internet
and third-party services, security strategies and measures can be made by referencing
international security standards, to reduce risk after implementations.”

Facing the ever-changing cyber environment, HKCERT will continue providing strategies and
advice to the enterprises and public for handling cyber security incidents, and take proactive
actions and collaborate with internet service providers and computer emergency response
teams from different countries to remove suspicious websites.

AEBh /DR E A S LU BRIV E RIS R R AP E - HKCERTHIBUARSI T (R IMRR S
HUIEEIERE) - AR EBRERES o

In order to assist small and medium enterprises (SMEs) and other organisations with limited
resources in maintaining and maximising their systems’ defences, HKCERT has developed the
“Incident Response Guideline for SMEs”. Please scan the QR code to learn more.

B  FBEEDRER
Information provided by : Hong Kong Productivity Council
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Hashtag CMA (#CMA) is a multi-media channel under the Chinese
Manufacturers' Association of Hong Kong (CMA). It combines current
affairs, industry information and business strategies, and from time to time
invites guests from all walks of life to share their views, so as to provide

viewers with a multi-faceted understanding of the topics under discussion.
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The demand for innovation and technology by different industries has been increasing rapidly
in recent years. Enterprises have been exploring different technologies to enhance efficiency
and productivity in their daily operation. In the logistics industry, as well as many other

industries, workers have to deliver heavy items repeatedly, which may cause work injuries.
Logistics and Supply Chain MultiTech R&D Centre (LSCM) has, therefore, developed the
Electronic Power Assist Trolley System to make the transportation of heavy items easier and
enhance efficiency.

The Electronic Power Assist Trolley System is equipped with an intuitive control function. Electronic
sensors are strategically embedded in the trolley handlebar to measure the micro deformation of
the materials when force is applied by the user. Based on the sensors’ value, the onboard Al
controller calculates the torque vector at a frequency of 100 times per second. The torque is then
amplified by two motors connected to the wheels of the trolley to control the steering, forward
movement and backward movement of the trolley. Without buttons, joysticks and controllers, the
control of the trolley is the same as that of traditional trolley. No prior training is required by the user.
The trolley makes transporting heavy items easier, safer, and more efficient. Additionally, the trolley’s
built-in power regeneration and brake system allows it to be safely used even on ramps. It is suitable
for adoption in different industries, such as logistics industry, property management industry, and
hotel industry, etc.

The Electronic Power Assist Trolley System was showcased in some recent industry events and a lot of
enquiries about the adoption of the trolley were received. It was demonstrated in the LSCM Logjistics
Summit, Asian Logistics, Maritime and Aviation Conference (ALMAC) and OSH Innovation & Technology
Award and Expo. The trolley was also awarded a Gold Medal in the 48th International Exhibition of
Inventions of Geneva.
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Logistics and Supply Chain MultiTech R&D Centre
EF:EFE Enquiry : 3973 6200

BE Email : info@lscm.hk

#Buh Website © www.lscm.hk
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China unveils plan on equipment renewal, trading-in of consumer goods
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China has released an action plan to promote the large-scale equipment upgrades and trade-in
of consumer goods, as part of its efforts to boost domestic demand and support continuous
economic growth this year.

The action plan issued by the State Council, is aimed at increasing its investment in equipment
for industry, agriculture, construction, transportation, education, culture, tourism and medical
care by at least 25 percent by 2027, compared with 2023. For industrial enterprises above the
designated size, the penetration rate of digital research and development and design tools
should exceed 90 percent, while the numerical control rate of key processes should surpass 75
percent by 2027.

As of 2027, the recycling volume of scrapped vehicles is planned to roughly double from the
level of 2023, while used car transactions will increase by 45 percent, the plan states. In
addition, recycling of used household appliances will increase by 30 percent by 2027 compared
with 2023.

The plan specifies 20 key tasks in five sectors, namely equipment renewal, consumer goods
trade-in, used goods recycling, standard leveling-up and policy reinforcements, and fiscal and
financial support.

According to the action plan, an effort will be made to promote equipment upgrades in the
directions of energy conservation and emission reduction, ultra-low emissions, safe production,
digital transformation and intelligent upgrading, which is conducive to promoting the
high-end, green and intelligent industry and further expanding effective investment.
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Information collation: The Chinese Manufacturers’ Association of Hong Kong
Remarks: The Chinese version shall prevail

HMEEEMNAKARERM
CMA Guangzhou Branch Newsletter
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The establishment of the CMASS Student Union aims to advocate for the welfare of students
and foster a sense of autonomy and collaboration. Throughout the years, the Student Union has
organized various activities to enhance communication between the school and students and
increase the sense of belonging among all students. Additionally, the school has actively
cultivated students' diverse development by introducing different activities that allow students
to discover their strengths and interests, boosting their self-confidence and preparing them for
leadership roles in high school. Running for the Student Union is an excellent opportunity for
students to showcase their leadership abilities.

Every year, the CMA Secondary School holds a Student Union election and Q&A session,
allowing students to consult and ask questions about the annual work plan of the upcoming
Student Union cabinet. This cultivates leadership skills and insights among the candidates. The
entire student body participates in voting, encouraging thoughtful consideration and
responsible citizenship, thereby educating students about their rights and responsibilities as
citizens.

In addition, the Student Union cabinet organizes inter-class, inter-form, and teacher-student
activities throughout the year. Examples include the S.1 Freshmen Welcoming Competition,
Three-Point Basketball Shootout, and Dodgeball games involving students and teachers actively
participating and enjoying themselves. Furthermore, the Student Union represents students'
opinions and needs by communicating them to the school administration. For instance, they
have successfully advocated for the sale of ice cream on campus based on student feedback. All
of this depends on the active involvement of Student Union members in promoting activities,
expressing opinions, and encouraging the participation of teachers and students, thereby
fostering a harmonious and joyful campus life while cultivating a sense of belonging to the
school.

As an important student organization within the school, the Student
Union acts as a bridge between students and the school
administration. They listen to and collect students' opinions, and
communicate them to the school, thereby establishing a good
connection between the school and the students. Student autonomy
requires collective effort, and every student is invited to participate in
the operation of the Student Union, fostering their abilities in
self-governance, self-confidence, and self-discipline. This cultivates
individuals who love their community and care for society, working
together to create a better future.

XisiRE - MEghE
Article provided by: CMA Secondary School
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Nestle.

Good food, Good life

EEBFAEBRAF

Nestlé Hong Kong Limited

Kk RNt (EFRLE)
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Representative: Mr Cheung Mung (Managing Director)

Product: Dairy and yoghurt products, ice cream, cereal
breakfast, baby and toddler food, and coffee etc.
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CM Bakery Production Limited

K&K THEERE (EF)

B BUER A

Representative: Mdm Ting Sau Lai (Director)
Product: Baked goods

ZRHEERIBERAE
Yee Hing Printing Factory Limited

sk BB E (KHE)

Em - AmeKKER

Representative: Mdm Tang Pik Ching Anna (Manager)
Product: Packaging product manufacturer

BRATEEFRAF

N Florist Company Limited

ek - BlEE Lt (RIMERE )

Em EYMAETTED - TE - RE - #1hE
Representative: Mdm Lao | Seong (Founder Members)
Product:Plant and flower import, retail, design, wholesale

TEEERERRAR
United Advertising and Exhibition Limited
Rk BBt (EFHRLE)
Em gd REESRE
Representative: Mdm Lam Kwan Yu
(Managing Director)
Product: Conference, event, exhibition & advertising
agency

KEDRENFIFRAF
Wing Wai Packaging & Printing Company Limited
R ERRNE (WE)
Em - SREKER
Representative: Ms Ip Pui Ling Michelle

(Personal Assistant to Director)
Product: High-end packaging & printing
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Our Members—Welcome!
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Ming Fung Food Factory Limited

3R GOkt (K12)

B M BER KB

Representative: Mr Yung Wing Kwong (Manager)
Product: Noodle, wonton wrap, dumpling wrap

B RSLE(EB)ERAF

Emerging Viral Diagnostics (HK) Limited
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Representative: Dr Lau Lok Ting(Terence)

(Co-Founder and President)

Product: IVD system, R&D & Manufacture, Biotech,

Tech Transfer

EREERRAFE

ASL Group Limited

R EHELE (FF)

Em  RENBES

Representative: Mdm Choi To May (Director)
Product:Investment & trade

Face Worldwide

R - JARSELE (BFERERM)

B - BN &R

Representative: Mr Deacon Wong (Chief Consultant)
Product: Government funding advisory

E F Design Limited

& DBRIBELE (BBES)
B BAMEAT
Representative: Mr Fung Tin Yiu Eric

(Managing Director)
Product: Interior design

RAERBERERAR

Eastop Computer Consultants Limited
R Bt (fTHRER)

Em  PEERTEEERAR
Representative: Mdm Sophie Cheng (CEQO)
Product: ERP System



e 90E FinEREN:

SOFEFREIL — (

Blllletii

E

RGO GO GOALLY

A
BE 7S —

AVINInO1 @ ddV ao &>

[RALEFRFEED  EFEREE] TES
HH#ADate : 17/4/2024
EEE Enquiry Hotline : 2542 8635
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H#A Date:3/5/2024

EEFE Enquiry Hotline : 2542 8635

SE &) Our Chamber - Events
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A4 Date:23/4/2024 A4 Date:24/4/2024

EE=E Enquiry Hotline : 2542 8635

EEE Enquiry Hotline : 2851 1555

ANEEMEBIERS-FEENLARERE BAARE-RAZZERFNREBEER
H# Date:10/5/2024 H# Date:27/5/2024

EHEEE Enquiry Hotline : 2851 1555

FHEEE Enquiry Hotline : 2851 1555
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& Address: Unit 903, 9/F, 16W, Phase 3, Hong Kong Science Park, Shatin, N.T., Hong Kong

@ Tel: 2117 1337 Q@ Email: info@et-dt.com
Fax: 2117 1799 @& http://www.vertecmotors.com
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