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The misuse of the “Hong Kong brand” by a counterfeit mooncake brand has recently sparked
widespread public debate, proving the enduring appeal of the Hong Kong brands. In addition to
safeguarding this public asset to prevent its reputation from being squandered, we should
strategically leverage the advantage of this label, transforming it into a resource that enhances the
value of Hong Kong enterprises, products, and services.

Hong Kong brands have long enjoyed a competitive edge, largely due to the influence of the
“country of origin effect”, where Mainland customers place high confidence in the quality of Hong
Kong products. According to a survey conducted by the Hong Kong Brand Development Council
(HKBDC) a few years ago, Mainland consumers generally acknowledge the value of Hong Kong
brands, with some willing to pay a 5-10% premium for Hong Kong products. To them, the Hong Kong
brand signifies a mark of quality assurance.
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This August, the HKBDC and the Chinese Manufacturers’ Association of Hong Kong
co-organised "Hong Kong e IN e Brand Greater Bay" Serial Activities (Phase Two) in
Guangzhou. The event promoted the collective image of Hong Kong brands through a
gallery and interactive experiences
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Strengthening brand protection and publicity

However, the HKBDC's survey results also revealed an insufficient awareness of Hong
Kong brands among Mainland consumers, creating opportunities for some businesses to
take advantage of Hong Kong brands’ reputation through misrepresentation.

Therefore, it is crucial to establish a clear and trustworthy framework to define “Hong
Kong brand”. Initiatives such as the HKBDC's Hong Kong Brand Awards, Hong Kong Top
Brand Mark Scheme, and Hong Kong Brand i-Directory (Brand HKiD) have created
rigorous evaluation systems to certify outstanding Hong Kong original brands, laying the
foundation for brand protection. If these schemes could receive a stronger support from
the government, their effectiveness could be further enhanced. Authorities could
encourage more businesses to participate in such certification programmes and allocate
additional resources to promote the collective identity of “Hong Kong brand” overseas.
Strengthening coordination with relevant Mainland authorities would also help prevent
a recurrence of incidents like the “Meicheng incidence”.

Catering to consumer trends and enhancing brand awareness

Enterprises themselves also bear significant responsibility in elevating the “Hong Kong brand”
label. While the “Hong Kong brand” continues to hold an advantage, businesses should intensify
their marketing efforts to capitalise this positive perception, enhancing their own brand and
product recognition and consumer trust.

When entering the Mainland market, for instance, businesses could emphasise their Hong Kong
identity on product packaging, highlighting that the products are made in Hong Kong or by a
Hong Kong company. They could also consider pricing their products slightly higher than local
brands to benefit from the brand premium while maintaining a strong brand positioning.

Although Hong Kong products generally enjoy a good reputation in the Mainland market, many
consumers feel that Hong Kong businesses do not effectively promote themselves, particularly
on the new media platforms. The number of online reviews and discussions about Hong Kong
brands significantly lags behind that of Mainland brands, highlighting a deficiency in Hong Kong
companies’ online marketing capabilities. Moving forward, Hong Kong businesses should invest
more in new media promotion and improve their content creation skills to enhance their brand
appeal.

In recent years, experiential consumption that offers consumers a delightful shopping
experience has emerged as a key strategy for attracting customers. In the Mainland, especially in
the economically developed Greater Bay Area, consumers’ knowledge of products and brands
has evolved significantly. Online information gathering and purchasing have become the norm,
leading to heightened expectations from consumers, who now seek richer, more enjoyable, and
lifestyle-aligned brand products and customer experiences.

To keep abreast of this change, companies must transition their strategic management thinking
from a product-oriented approach to an experience-driven one. Leveraging technologies such
as augmented reality (AR) will be crucial to enriching and enhancing brand experiences.
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When we talk about "vocational education," what comes to mind? Apprenticeship training?
Technical schools? Vocational training?

The new generation of "vocational education" has long transcended the traditional boundaries
of purely technical learning. An article published by the Education Bureau in 2019 introduced
vocational education as encompassing programs ranging from diploma to postgraduate levels,
covering subjects such as engineering, business and administration, social services, and
hospitality, among others.

In recent years, countries have engaged in technological competition, reviving interest in
vocational education focused on science and technology. In 2018, the Hong Kong government
established a dedicated task force to promote vocational education, which was followed two
years later by the formation of a supervisory committee responsible for coordinating and
integrating curricula. Last year, the Chief Executive's policy address emphasized the need to
strengthen vocational education. In March of this year, Hong Kong Metropolitan University
became the first local university of applied sciences.

Cultivating Talent with Precision According to Learning Stages

These various initiatives are beneficial for the business community. With the nation vigorously
advancing the construction of a modern industrial system, Hong Kong is also accelerating the
development of new quality productivity, leading to a pressing demand for vocational
professionals. However, for many years, there has been a prevalent societal attitude of "valuing
the arts over the sciences." To shift this mindset, it is not enough to rely solely on extensive
promotion; careful planning is also essential.

A month ago, during a Legislative Council discussion on this topic, | proposed implementing a
"Three-Step Plan for Cultivating Local Vocational Talent": at the tertiary level, enhance innovation
and technology education by offering more courses related to emerging industries; at the
secondary level, introduce more subjects that involve the latest technologies; and at the
vocational education level, broaden the curriculum scope of the "New Industrialization and
Technology Training Program" to attract more individuals to "switch tracks."

Finland's Winning Formula: A Three-Tier Qualification Framework

As we enter the "Industry 4.0" era, countries around the world are actively developing vocational
education. In 2020, the UK launched the "T-Level" courses (Technical Education), which are
equivalent to "A-Levels." Germany has also continuously established applied science universities,
currently numbering around 200. However, | believe that Finland is the standout among them.

Since the 1990s, Finland has initiated educational reforms, establishing more science-oriented
universities. Subsequently, it adapted to industrial transformation by offering interdisciplinary
programs that combine product research and trade, as well as focusing on the development of IT
disciplines.

Finland's key to success lies in its establishment of a "three-tier recognition" qualification
framework. The first tier consists of national qualification standards developed by the Education
Bureau in collaboration with professional associations. The second tier involves institutions
assessing the competency levels of their employees. The third tier is designed for children, with
teachers evaluating student competency development plans. Recognized qualification
standards facilitate individual career development.

Referencing International Experience to Establish a Certification System

In recent years, the rapid development of the nation in innovative technology and new
industries is closely related to the emphasis on vocational education. In 2019, the State Council
issued the "Implementation Plan for National Vocational Education Reform," which begins with
the statement that "vocational education and general education are two distinct types of
education that hold equal importance."

The plan specifies that reforms should focus on "improving the national vocational education
system" and "establishing national standards for vocational education." It aims to promote
high-quality development in higher vocational education while enhancing the development
standards of secondary vocational education. Additionally, the plan introduces an important
task: to initiate a trial of the 1+X certification system, drawing from common international
practices in vocational education and training, and to formulate work plans and specific
management methods.

Thus, it is evident that the key to the success of the vocational education system lies in credible
certification standards.

“ BERBBENE  MARRBERKXS -
We must actively promote vocational education and integrate it

into the broader national development strategy. '
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Clinical trials show efficacy of acu-point interventions in managing chronic conditions
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Millions of patients worldwide have found that acu-point interventions have helped manage their chronic
conditions and enhanced their quality of life. Prof. Alex Molasiotis, Honorary Professor and former Head of the
School of Nursing at The Hong Kong Polytechnic University (PolyU), is keen to provide patients with alternative
choices to achieve a truly holisticand culturally-relevant approach to health management.

Toimprove the evidence base forintegrative medicine, Prof. Alex Molasiotis worked with his research team to show
that acu-point interventions —acupuncture, acupressure, acu-TENS and auriculotherapy — are effective. The results
have been highly encouraging, providing much-needed evidence to support the holistic management of diseases,
particularly among cancer patients and older people.

Prof. Molasiotis says, ‘I believe there was quite a bit of resistance and scepticism over acu-point interventions around
20 years ago. But over the years, opinions have changed. Both patients and health professionals are generally quite
receptive now,” says Prof. Molasiotis.

The work of Prof. Molasiotis and his team shows that acu-point interventions are beneficial to both patients’ physical
and mental well-being, substantially relieving post-operative pain, cancer-related fatigue, peripheral neuropathy
after chemotherapy, and chemotherapy-induced nausea and vomiting. Their study also demonstrates that
auriculotherapy — the application of magnetic pellets on acu-points in patients” outer ears — and acupuncture
improve the quality of sleep in older people by shortening the amount of time it takes to transition from full
wakefulness to sleep, decreasing mid-sleep awakenings, and improving overall sleep efficiency.

The team'sfindings have been included in clinical guidelines around the world, including those issued by renowned
authorities such as the International Society for Integrative Oncology. They are also included in patient information
websites such as that of the National Cancer Institute in the US. Furthermore, the team'’s work has led the US
Department of Health and Human Services, and the American Society of Clinical Oncology, to revise the guidelines
for managing pain in adults, chemotherapy-induced peripheral neuropathy, and shortness of breath in cancer
patients.

The team has also promoted auriculotherapy
in the community. They have offered
train-the-trainer workshops on auriculotherapy
and sleep management for staff of NGOs that
provide services to older people. Up to 85%
of clients under this scheme reported
improved sleep after therapy. The team has
also produced both printed and multimedia
educational materials for The Hong Kong
Society for the Aged, which are distributed
to NGOs and public libraries.

PolyU has always been committed to research
in the medical and healthcare sectors, with the
aim of improving the quality of related services
and benefiting society. Prof. Molasiotis’
research is a true embodiment of this vision,
making significant contributions to improving
human health.
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Hutchison Telephone Company Limited
Rk B ENME (SREIBH-BETE)
B EAE
Representative: Ms Jess Mak
(Senior Vice President-Enterprise Market)
Product: Telecommunications

Business

AATBRIMEMEIRERAR
Tianyuan Empire Materials & Technology Limited
e R AIRERE (BER)
e B AE
L Representative: Mr Or Leung Chit (Director)
Product: Graphene

EIER(EB)FRAF
Vika Technologies (Hong Kong) Limited

R - FEFEE (BIAKE )
Em P HRRG/ R
Representative: Ms Lee Mei Vi
(Deputy General Manager)
Product: Air ventilation system

FS' | |FDOD SAFETY
MASTERO LTD.

PREIT (BAEFE)

Chan Chit Hang Angus (Individual)

ek BREATRE (£260)

Em EEEX

Representative: Mr Chan Chit Hang Angus (Associate)
Product: Legal service

| SEAREMERAR
H.R. Woodward Foods (Aisa) Co., Limited
| RF  ERsEEA (THBUHER)
| EmCEREERRLNT c REFE LM
Representative: Mr Zhong Yin Feng (C.E.Q.)
Product: Prepared dishes and food processing

REBFRAF

Stronger Six Limited

Kk - REREE (FF)

B REER

Representative: Mr Chen Chi Keung (Director)
Product: Health care products

Our Members—Welcome!
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Yan Tat Group Holdings Limited

&k BREUKEE (ATHEHER)

Em  ERIERER

Representative: Mr Chan Yan Wing (CEO)
Product: Printed circuit board

KPay Merchant Service Limited

3R BRESETEAE (TTEUER)

B BTMNEGR - EEBBVARESHRE
Representative: Mr Chan Tak Kwan (CEO)
Product: Fintech- payment

Food Safety Mastero Limited

KR - BBMRRNE (BF)

B - BRmREHHARE KISORE

Representative: Ms Jessica Ou Yang (Director)

Product: Food safety consultancy service and
ISO certification

SHRESERATE

Global Joint Trading Limited

ek - BESLL (KE)

B EERM  BAR

Representative: Mdm Kwok YuK Fan Sara (Manager)
Product: Health food, health supplement

EREHRAT

CLS Packaging Limited

K& - EAALE (BIEA)
Em - REReR

. Representative: Mr Li Ying Ming (Founder)

Product: Dietary supplement

BEXFAERAT

GVG Cosmetic Solutions Limited

3R T BRERELE (IRIBKEE )

B XREERRE

Representative: Mr Chan Chun Chung
(Procurement Manager)

Product: Skincare product manufacturing




E. Tech Dynamic Technology Co. Limited
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& Address: Unit 903, 9/F, 16W, Phase 3, Hong Kong Science Park, Shatin, N.T., Hong Kong
o Tel: 2117 1337 © Email: info@et-dt.com
Fax: 2117 1799 @& http://www.vertecmotors.com
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