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With rising living costs and a strong Hong Kong dollar, many local residents are choosing to
spend in the Chinese Mainland, which has resulted in a significant shift in consumption patterns
in Hong Kong. In contrast, Mainland visitors are spending less in Hong Kong. Both trends are
exerting compound pressure on local retail, food and beverage, and service businesses. At the
same time, this shift offers a strategic opening. Through repositioning and transformation, Hong
Kong can become a premier hub for high-end consumption in Asia and worldwide.
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Given the difficulty of competing with Chinese Mainland enterprises in terms of price, Hong
Kong must pursue a strategy of differentiation. Developing a premium consumption market
represents the most promising path forward. Although this sector has a high barrier to entry, its
advantages are clear: It not only encourages natural market segmentation, but also allows
high-net-worth individuals to become the core pillar of local consumption, providing a more
effective buffer against the impact of mass-market volatility.

According to the wealth report published by Knight Frank in 2024, the number of
ultra-high-net-worth individuals in Hong Kong is projected to increase by 22.4% by 2028. This
group of consumers is less price sensitive and places greater value on experience, privacy, and
service excellence than the average consumers. Their spending habits will stimulate demand in
premium sectors, such as bespoke fashion, fine dining, thematic travel, and art collection.

As an intemational gateway in Asia, Hong Kong already has several unique advantages that attract
premium dlients. First, its strong institutional framework and the rule of law boost confidence among
high-networth  individuals. Second, as the worlds secondargest cross-border wealth
management centre, Hong Kong's comprehensive finandial system and professional service
network draw many family offices from across the globe.

Hong Kong also hosts a diverse range of international brands, leading healthcare senvices, and
one of the world's highest concentrations of Michelin-starred restaurants. As a melting pot of
Eastern and Western cultures and languages, the city has naturally developed a high-end
consumption ecosystem, supported by low taxes and easy transportation.

In its 2025 Policy Address, the Hong Kong government unveiled several strategic initiatives that
may indirectly support the growth of the high-end market, including attracting more family
offices, bringing in top-tier talents, developing an art trading hub, promoting the yacht
economy, and collaborating with Paris and Milan Fashion Weeks to introduce digital and
sustainable fashion. These efforts are intended not only to address the lifestyle and investment
preferences of high-net-worth individuals but also to solidify Hong Kong's position as a regional
hub for high-end consumption and cultural innovation. As Hong Kong explores expansion into
the Middle East market and works to promote halal certification for its products and services,
these initiatives are expected to attract high-end consumers from those regions to Hong Kong.

With the increasing popularity of Chinese cultural elements across the world, Hong Kong can
also serve as a bridge for high-end Chinese products to go global. Hong Kong International
Airport offers greater flight frequency and international connectivity than any Mainland city
airport, making it more convenient for buyers from Europe, the United States, the Middle East,
and Southeast Asia to purchase a wide range of Chinese products without the hassle of visas or
logistical complications.

The key to transitioning to high-end consumption is shifting from “transaction” to
“experience”. In the future, shopping malls and brands will not just offer retail spaces but
also act as content curators and cultural innovators. Scenario designs that include art
exhibitions, cultural salons, customised workshops, and digital interactions will help extend
customer stays and deepen their emotional ties. By utilising information technology and
Customer Relationship  Management systems, Hong Kong can offer customers
comprehensive services, from personal shopping to global after-sales support, fostering
long-term relationships.

Premium consumption can also be integrated with tourism, finance, cultural festivals, and other
sectors to create a distinctive Hong Kong travel experience. For instance, purchases made by
high-end clients in Hong Kong can become memorable journeys when combined with art fairs,
international auctions, private dinners with celebrity chefs, and asset management services.

By creating such integrated experiences, Hong Kong can establish itself as a style leader and
standard-setter for high-end lifestyles worldwide.
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Industrial Tourism
Let Go and Explore, Dare to Innovate
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The Hon Ng Wing Ka, Jimmy, SBS JP
CMA Legislative Council Representative

Earlier this year, the government announced nine key tourism hotspot projects, dubbed the
"Nine Grand Tourism Feasts." Leading the way is what | have long advocated for: industrial brand
tourism.

‘Made in Hong Kong”—A Shining Golden Signboard

For decades, local manufacturers have forged the "Made in Hong Kong" golden signboard with
strength and determination, gaining international acclaim and embodying the Lion Rock spirit of
hard work. Mr Cheuk Wing-hing, Deputy Chief Secretary for Administration, who leads the "
Working Group on Developing Tourist Hotspots," said the project will be launched in Q3, hoping
the tourism industry organises groups to develop industrial tourism. This will create hotspots
where visitors can tour, experience, and consume. The first batch of participating brands is
renowned brandnames like Lee Kum Kee, Kee Wah, Pat Chun, and Yakult.

Industrial tourism isn't new. According to a report by The Chinese Manufacturers' Association of
Hong Kong, over 10% of medium-large factories in Europe and America have already offered
such programs, with numbers growing. Meanwhile, many Asian countries are actively promoting
it as a new economic growth driver. In the West, industry-led initiatives prevail, while in Asia,
governments usually take the lead—Chinese Mainland and Japan have formal plans.

Building Museums to Tell Industrial Stories

Development models mostly fall into four types: tourist factories, industrial heritage sites, themed
museums, and integrated business-tourism exhibitions. The first three focus on "viewing,"
allowing participants to marvel, learn, and experience nostalgia through onsite visits. The last
focuses on "experiencing," letting visitors interact and enjoy to boost confidence in brand
products.

Hong Kong's industrial tourism is just starting. The industry should let go and explore and dare to
innovate. For the next step, | suggest establishing “industrial themed museums” to systematically
tell the "Hong Kong Industrial Story."

Industrial tourism isn't just nostalgia—it's also innovation. Recent media features on how
Dongguan transformed into an industrial tourism hotspot are worth learning from.

At the end of the last century, Dongguan was nicknamed the "World's Factory." Its Chang'an
town earned the title "No.1 Smart Phone Town," home to industry giants OPPO and VIVO. To find
traditional industry, one must visit Liaobu town.

Creative Food Trend—The Sauce Garden Becomes a Must-Visit

Bean paste is one of Dongguan's specialties. It's said that the “bean paste industry” had began in
Liaobu during the Qing Dynasty's Daoguang Emperor era. The famed big sauce garden the
reporter visited has about 50 years of history, evolving from a small factory into a food company.
Six years ago, it transformed into a "tourist sauce garden," combining food and tourism and
becoming a new local landmark.

The garden’s sun-drying area displays more than 300 antique sauce jars. An exhibition hall
showcases various items introducing "sauce culture." Visitors feast their eyes and taste buds. Two
years ago, a café was added, selling creative "sauce cuisine": sauce salt latte, soy sauce ice cream,
bean paste salad, and even bean paste egg tarts—super uniquel!

Adding "sauce cuisine" to the “tourist sauce garden” lets visitors enjoy an immersive tasty
journey, becoming a popular “check-in" spot and successfully attracting visitors with “innovation
x nostalgia”.

“OTERE > SEED > AIFEE  EEHR -
Industrial tourism offers multiple pleasures,

innovates industries, and leads trends. '
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CLP Joins Hands with Businesses for
Energy Saving and Decarbonisation

ERTHSFHF [t o e [

CLP is committed to supporting the Government’s goal of achieving carbon neutrality for Hong Kong before
2050. To empower our business customers in their low-carbon transformation journey. CLP offers various
energy-saving solutions and renewable energy project, including Energy Audit, Renewable Energy
Certificates (RECs) and Smart Energy Online.

REI N ZIFBUFEIN2050F AEBm T NN ER - A2 N BB IEHFTF O iR REEN BRERETEE
B AERUSESEARMAIBLEFERE - HhEREFEXRYE - THLERESNERABERS -
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Renewable Energy Certificat
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Support Renewable Energy Certificates for Greener Businesses L 1000000 B \\
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CLP Renewable Energy Certificates offer a simple and flexible option to support . B\
local clean energy development, allowing them to claim emissions-reduction A AN

benefits and enhance international corporate image.
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CLP Energy Audit Service CLP oSerH
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Energy-Saving Consultation
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Electrical Equipment Upgrade Scheme
BNHESR A fRET 2]

The Electrical Equipment Upgrade Scheme in order to subsidise business
customers, in particular SMEs. This allows them to upgrade or install
energy-efficient lighting or air-conditioning and help them save on
operating costs.
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Provides Subsidies for Business Customers to Replace
Electrical Equipment with More Energy-efficient models

BN THEFERIANEAESHERMENRE

Details
THEZ

Subsidy ceiling (per electricity account) [ SBNERE I IR (5@ HRP)

Non-residential Tarif‘f Customers Bulk Tariff or Large Power Tariff Customers

FETAER XEAERSBERAEEF

$ HKS1U 000 Hk$190,000°

Eligible Electrical Equipment =1 R

Air-conditioner with Grade 1 Other equipment with energy-saving

. . LED tubes / . . Highly energy efficient 5 : 2
LED light bulbs / . | A 5 energy label under the 5 of L . features such as variable speed drives,
downlights o Ilag:(telsltinl‘::s{‘ + Mandatory Energy Efficiency - alr-cc::r;(‘ill(:lrzglgg IS\)IIEtEeL? L3 inverters, heat recovery systems,
. P g . Labelling System (MEELS)* . Y . or equivalent technologies
BW/ER . BBER | BIamR)y - g RSE)E (mma EBE
: : : SRERABZLSREASR : HEWARIFDERENHENE)
e — . m s g
W <> . = . . .
SRCEEE S X ; ;

Note: CLP Power has not authorised, appointed, or partnered with any intermediary companies or vendors to sell or install eligible products under the Electrical Equipment Upgrade Scheme (EEUS). Applicants are free
to choose their own vendor to buy eligible products under the scheme. Application guidelines will be updated by CLP from time to time.

BEFERERBEIZRAATN AAREZELNTASFETHERNRETERBEARINCERRE - FFATEAERHERUBEGERBEARTEANSER
RIE o HAEANERRAFESIANERABHRRBARE - PESTHEHRFAFES -

Learn more about CLP Low Carbon Solutions THRESDERHEEERLSE :

ILLP!
ELZ%?" i/, Eﬂflﬂ i LLP EIEEL‘tI:iL‘ﬂI -
;_' ILIT[TITIETT
|[|]|§ F ””d AL UI]_[Ig’dﬁIZ'hE/nE

CLP'Renewalle,
Energy,

@7 Certificates, Details
EtEIFHIE
*Subject to terms and conditions. Please visit the CLP website for more details. *ESERGRARRARNNR  FEFESHEPERE -
AThe length of LED tubes and LED panel lights should be 60cm or above and the length of LED light strips AMEDAERBEBREBCOERJUL BHEREB1KULE -
should be 1 metre or above.
+HRIGE R A N | R m 2
+Registered with the Mandatory Energy Efficiency Labelling System announced by the Electrical and %g <£E§?§#E§§A§%>IGE§ £ 2 (RHMERERN D RBE)

Mechanical Services Department of the Hong Kong SAR Government.
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In a landmark moment for global health innovation, Digital Health Asia 2025 took place at City
University of Hong Kong (CityUHK) from 8 to 10 September.

This was the first time the prestigious Times Higher Education (THE) Digital Health series had been
held in Asia. The three-day summit brought together over 420 elite leaders from academia, industry,
government, and venture capital across 17 regions, underscoring Asia’s mounting role as a
powerhouse in shaping the future of healthcare.

Cross-disciplinary collaboration for future challenges

“‘One of the most exciting aspects of digital health is its potential to foster interdisciplinary
collaboration with healthcare providers, technologists, academic researchers, and policymakers,”
said Professor Anderson Shum, Vice-President (Research) in his opening remarks. “By fostering
dialogue and collaborative effort, we can harness our collective expertise to address the pressing
challenges facing our healthcare systems while leveraging the opportunities that digital health
presents,” he said.

From Al-driven diagnostics to wearable sensors that monitor vital signs without burdensome
equipment, the technologies discussed by the 50 speakers and panellists will transform how we
prevent, detect, and manage illness, especially for older adults.

A confluence of global insights

The event featured a line-up of internationally renowned speakers who shared their unigue
perspectives. Speakers such as Professor Sir Mark Welland, Deputy Vice-Chancellor, University of
Cambridge, shared groundbreaking insights on innovating science for technology exploitation and
economic growth. Ambassador George Hara, Founder and Chief Executive Officer, DEFTA Partners,
spoke in particular about the impact of digital health on the tech-based industry. Dr Rahaf Ajaj, Chair,
Department of Environmental and Public Health, Abu Dhabi University, spoke about hervwevvs on the
convergence of environmental health and digital innovation.

Other topics included whole body-integrated wireless technologies for health monitoring; remote
monitoring and real-time data usage; investor insights into what makes a digital health start-up stand
out; virtual reality platforms for treating types of anxiety; and many other related issues.

Innovating into the Future

As the intellectual hub, CityUHK's Institute of Digital Medicine (IDM) brings together top talent in
engineering, data science, and life sciences to drive interdisciplinary breakthroughs

Professor Michael Yang, Senior Vice-President (Innovation and Enterprise), said during his wrap-up
session at the end of Digital Health Asia 2025 that units like CityUHK's IDM have a huge role to play in
promoting collaboration across universities, industry and government.

Meanwhile, nine start-ups nurtured through HK Tech 300 — CityUHK's flagship entrepreneurship
programme — showcased homegrown innovations ready to scale, proving that local talent is not
only keeping pace with global trends but helping to define them. For example, AniTech had the
opportunity to share their work on developing an Al-enhanced screening platform for depression to
objectively evaluate mental health.

Embracing digital health for economic growth

For Hong Kong's manufacturing and industrial sector, the Digital Health Asia 2025 certainly offered a
powerful signal: the next wave of economic growth lies at the intersection of technology and human
well-being.

As global supply chains evolve toward smarter, healthier systems, manufacturers who align with
digital health, through smart medical devices, connected wearables, and remote monitoring, have
the opportunity to lead new markets. Through effective data analysis and innovative technologies,
the healthcare industry can better predict and respond to diseases, thereby improving overall health,
Professor Yang concluded as the event drew to a close
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Learn more about how your Learn more about CityUHK
enterprise can engage with

digital health innovation
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B ARG (BRE : 3442-53068FE : do@cityu.edu.hk) ©
For enquiries, please contact Development Office of CityUHK at 3442-5306 or via email do@cityu.edu.hk
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Our Members—Welcome!

ENEEBERRREE)FRAE
Luzhou Laojiao International
Development (Hongkong) Co., Limited

& RS/ME (RAEEE)

4 EmCRERE
Representative: Ms Mandy Zhang (Office Director)

Product: Chinese liquor

hEEARHEERAE

Chung Wah Kitchen Machine Ltd

RE BRI EE (BF)

Em EHERE

Representative: Mr Ma Chi Yan (Director)
Product: Kitchen machine

BENLBERAT

Wang Wang Limited

K&k mRELL (EFR)

Em - BURIBE ~ BEEmBED

Representative: Mdm Zhang Guangrong
(Director)

Product: Instant coffees, roasted coffee beans

AT OEFRAR
Swire Coca-Cola Limited

5 BRERVE (AHFF > BANAFFEREREEE)

Edh ¢ B

Representative: Ms Caness Chan

(Head of Public Affairs, Communications and Sustainability)

Product: Drinks

Blilletii

FEE

Fong Kwok Cheung

R T FEERE (KEBRITEMDATITR)
X5 IR1TTIRTE

Representative: Mr Fong Kwok Cheung
(Branch Manager of Bank SinoPac (China) Ltd
Guangzhou Branch)

Services: Banking sevices

" Sam’s Tailor

R 1 BOEEE (ABA - BH)
E St

. Representative: Mr Manohar Narindas Melwani

(Partner)
Services: Tailoring

East Prosperity Limited

kR T ERBEL (MTES)

X BRSANEERE S
Representative: Mr Lu Yaning (Director)
Services: Business consulting & int'l trade

FESERMBRAR
Hong Kong Golden Way Fashion Limited

5k @Al L (B52R)

E 0 IRED

Representative: Mr Zhou Xun Cai (Director)
Product: Fashion
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