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With Lai Ka Ying, Hong Kong's first payload specialist, boarding the Shenzhou-23, the
city’s long-held aspiration to participate in the nation’s space programme has become
a reality. At a time when many advanced economies are actively developing the new
space economy, China’s 15th Five-Year Plan has also identified “accelerating the
building of China into a leading space power” as a key national priority. Hong Kong is
well positioned to play a pivotal role in supporting the country's ambitions. By
leveraging its world-class research capabilities, as well as its strengths as an
international financial centre and global talent hub, the city can help China lead the
next era of global space competition.
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Whereas traditional space activities have primarily focused on exploration,
research, and military applications, the new space economy encompasses a broad
range of commercial and civilian applications, including Low Earth Orbit (LEO)
satellite communication, launch services, sustainable space development, space
tourism, and space data analytics.

China at a trillion-dollar frontier

The World Economic Forum projected in 2024 that the global space economy will
grow from US$630 billion in 2023 to US$1.8 trillion by 2035. Recognising the
immense potential of this trillion-dollar market, China has designated the space
industry as one of its strategic emerging industries. The country’s 15th Five-Year
Plan explicitly supports the development of commercial space activities, including
expanding the large-scale production of satellites and launch vehicles, enhancing
commercial launch capabilities, and supporting Hainan’s development as a
world-class commercial space launch site. The China National Space
Administration is also actively promoting the global expansion of commercial
space enterprises by introducing its commercial space projects and capabilities to
overseas markets, especially Belt and Road countries and the ASEAN region.

As an international innovation and technology hub, Hong Kong has long played
an active role in China’s space research and development initiatives. The SAR
Government has launched the Hong Kong Space Robotics and Energy Centre
under the InnoHK Research Clusters Initiative. Among its funded projects is the
Tianyun Camera, developed under the leadership of the Hong Kong University of
Science and Technology and recently installed on the exterior of China’s Tiangong
Space Station by Lai Ka Ying and fellow astronauts. Likewise, the Hong Kong
Polytechnic University, with its strengths in deep-space exploration, remote
sensing, and precision engineering, has supported many of China’s space missions,
including the Chang'’e lunar exploration programme and the Tianwen planetary
exploration missions.

Leveraging Hong Kong's strengths

Beyond its research strengths, Hong Kong can also play a pivotal bridging role between
the Mainland's space industry and global markets, drawing on its distinctive advantage of
being “backed by the Motherland and connected to the world” as well as its strengths in
finance and professional services.

To meet the industry’s enormous financing needs, Hong Kong Exchanges and
Clearing Limited (HKEX) is reviewing and refining its listing regime, while the Hong
Kong Investment Corporation (HKIC) is actively investing in the sector. By aligning
capital, technology, and application scenarios, these efforts aim to encourage
space enterprises to accelerate technology commercialisation and bring
innovative solutions to market.

Hong Kong can also support the overseas expansion of Chinese space companies
through its internationally aligned standards and legal system, which help reduce
compliance costs. If the city further introduces dedicated laws on spacecraft
registration and insurance compensation, and eases LEO satellite licensing, it could
more effectively to attract global aerospace leaders to the city while also helping
China take part in shaping international space governance standards.

Looking ahead, the focus of space economy is likely to shift from hardware to data. Hong
Kong should therefore aim to become a space data hub, taking on a greater role in satellite
data collection and analysis, intellectual property management, cross-border data
governance, and data rights dispute resolution.

As development of the Northemn Metropolis accelerates, the SAR Government should
seize the opportunity to position the region as a key base for the nation’s space strategy.
This can be achieved by attracting aerospace and advanced materials firms, encouraging
the transformation and commercialisation of university research in the region, and tapping
the Greater Bay Area's manufacturing capacity for mass production.

Hong Kong enjoys both favourable timing and geographical advantages in
developing its space economy. By leveraging its traditional strengths and making
precise strategic moves, Hong Kong can inject new momentum into its own economy
and contribute to the country’s goal of becoming a leading space power.
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CMA Legislative Council Representative

Are you lonely? Do you want someone to keep you company while dining together?

This is not a “exclusive” scenario from online scams. In recent years, many young
people in Chinese Mainland have been using social media to find “buddies” (people
to go out with). On major holidays they arrange to eat hotpot together, and at
weekends they meet up to hike or visit exhibitions. The reason is simple: after moving
away from hometown to work and in a different city, it's always better to have
company during holidays than to be alone.

“Buddy culture” is not just a passing trend, in fact, it reveals a deeper social change.
When “living alone” becomes the new norm, loneliness has shifted from a personal
emotion to a lifestyle need—giving rise to various companionship-oriented consumer
products and services that help fill the emotional gaps in modern urban life.

“Buddy culture” is not Chinese accidental, nor is exclusive to young people. In
recent years, many elderly individuals living alone in the Chinese Mainland have
also been seeking companionship services such as accompanying them to
medical appointments or joining them for morning exercise. The key feature is
that there is no need to build a long-term relationship—only to find a
companion in specific situations.

Companion Robots Meet Demand

Let's look at a recent fun news story. In June, the embodied-Al developer, UBTECH,
released a bionic robot focused on “emotional companionship.” Reports say it is quite
different from the robot “martial artists” seen on television—not a skeleton-style
machine, but a “doll-like” form. The price is far from cheap: the most expensive model
costs as much as RMB 990,000. Yet within less than a month of going on sale, it has
already received more than 10,000 orders.

The robot’s strong sales reflected the rapid emergence of the “loneliness economy.” , A
Report on the New Era of Solo Living, published by a well-known real estate research firm,
estimates that by 2030 the Chinese Mainland’s population living alone will reach 150
million to 200 million, and the solo-living rate may exceed 30%. Based on analysis and
projections, the market size of the “loneliness economy” could reach RMB 5.8 trillion.

In fact, the “new era of solo living” is rising quickly worldwide, and Hong Kong is no
exception. According to data from the Census and Statistics Department, by
2046—20 years from now—the proportion of one-person households among all
household units in Hong Kong will rise to 23.8%, meaning roughly one out of every
four households will be a single-person household. As the number of people living
alone grows sharply, consumption patterns will also undergo major changes,
giving rise to the “solo economy.”

Capturing Opportunities in the “Solo” Economy

Many businesses in Chinese Mainland are already seizing opportunities in the “solo
economy.” Haidilao not only serves “hotpot for one,” but also offers “individual solo
seats.” Other eateries are doing the same, such as charging for self-serve hotpot “by seat.”

Appliance retailers are also competing for business from solo households—offering mini
products such as single-person rice cookers, stovetops for cooking, and compact washing
machines, to capture the market of people living alone.

The “loneliness economy” is also reaching into emerging consumption areas. “Emotional
spending” is becoming mainstream, and pets have become the “best companion” for
many singles. Services and products that support daily pet care are gradually forming a
new economic market with enormous potential.

The “loneliness economy” is not a short-term trend. It is an inevitable outcome of social
structural transformation. In the future, it will likely continue expanding into different
sectors such as finance, healthcare, technology, and real estate. That said, experts caution
that whether products and services can sell well ultimately depends on their quality and
substance—truly improving people’s quality of life, rather than amplifying anxiety.



BEAELXEESCEREZHIEE

Hong Kong Corporate ESG Practices Advance on All Fronts

Blilletin

EER - ESGERARERABRED ~ MBRREERIES AT FEEE
MEZESR - BESN2022FHEEERMERERELEEBEEBMR
MESGHAGEFTE — [ESGHE| - BREXFBEBESBLAAERITH -

REREBLEESGERBY - B2024F#E - mEBRESHE [ESG
NE] BERERN [AHEZ2TH] RPSRAEER  GREE (F8d
RESCEERREHORAESINKRE) @ ARBEEABEENERER
EiZEENM - SEMNRIDRE296REH X » EF294RMEERS

RAEGRBET  CERRE HELEAZABBNEERNFEERE
BE  RBRADEECEFSHERREEEMLNESGRE - BERBEFY
HITHHEEHEREEMERE TR EEETRKREBERERIR
55 RMESEEETRESGEH [EMNERE] BR [ENEA] -

ERIENE  CENEAEEANEREE—TIES - ERSHETIER
#ME - [TREAFER] WG BERRRERKRY  GHEH2H L
FHBE - ERMREZELRDURHE  ESGUIFTHNIRRNAIIZE -
MmeERE/MA LR EEMRRNEZNERRE -

teoh - BEEMHERESCGERNBIINEE LA - BEBINHIHEKREE
M BEeRBLEMRENERABERS  CEFSHRERBERRGE
BHBE URAZEHEBEOAEFERR -

FEL AERREXRSARCEMNR 8] WERT  ESGHEE
MERLER - REELIERR - HITESCHBIMEHIZEANER ~ 18
sEmbEEE  URBEEERR - ESCERBRER LRTENINDIA -
MmeEtEEABRENYE  HERERFHAEMRERE B17E] 2—-

AENTET  CEEERESGRENLEEH [F] EM [1T7] < \EN
BREEABERESECRZRAENWHRETE  RREATE
TEBRRMZE  EE—TBERBESCGERBBENE A RBEREEMAB

BEHE-

AT FUNBTEEFESGRIBRR S - (MEHEBINE - EXMBRER
NEERE  RERK  EBEUFERR  RARARBERBE=7S
EE—ZRCIES - SR MREI-ED A BRRECHNESGE
ZE0EE - SBEFIERBEE  LHEZEEMMETEHECRHE
F 0 WIHBN AR K EREE B A BER B R At SME BRI IR IR
ELEEBBRITTINEMEANME  BEREEEESTIE EEEI
RWEMNERE  BIHPNEEERRZRESCEBME - B FF
IRPIAEAR SRR AR K EEESCARREXERTS - I EsT ~ ERAEH
RARABRES  E— S IR IREBIIHISEEMNESGRIE -

ESGIIFEHBE  MELCXERSHERENLAZE - BHSES
B ITEFRE I R
(BB ®E) Z&
T HEARFEBRFRER
HERBERERE  BE
EBEEEEARE
HMAEE—-fENESG
BR 75 1& 4

TEAD)
w4 BRHE OR code BIELLAE

LT\
= -
L1

ERTERABGEELE SR
SN RELBBS

Dr Warren Ma BBS
Executive Vice President, The Chinese
Manufacturers’ Association of Hong Kong

ESG has become a key strategic priority for enterprises seeking to enhance competitiveness,
strengthen risk management, and advance sustainable development. In 2022, the CMA,
together with the Hong Kong Brand Development Council (BDC), launched the ESG Pledge
to encourage enterprises to translate ESG principles into concrete action.

To track ESG development trends among Hong Kong enterprises, the BDC has published an
annual survey report since 2024. Drawing on the “Actions on Commitments” submitted by
participating companies under the ESG Pledge, as well as questionnaire findings, the report
reviews prevailing practices and emerging trends across the local business community. This
year's survey covered 296 renewing companies, of which 294 responded.

The findings show that enterprises have broadly maintained stable priorities across the
three core ESG dimensions — environmental, social and governance — suggesting that
many companies have developed more consistent and coherent ESG strategies. Although
the average number of ESG initiatives undertaken declined slightly compared with the
previous two years, this does not indicate weaker commitment. Rather, it suggests that
companies are placing greater emphasis on the quality and effectiveness of their initiatives
rather than their number.

Notably, the importance attached to governance has continued to rise. Whether measured
by the number of initiatives implemented, the share of governance-related items among
the “Top 10 Most Popular Measures”, or planned future resource allocation, the governance
dimension has shown a clear upward trend. This reflects a growing recognition that ESG is
not a collection of stand-alone environmental or philanthropic activities, but an integrated
business strategy that must be embedded in day-to-day operations and decision-making.

At the same time, attention to ESG management across the supply chain has continued to
grow. As overseas markets impose increasingly stringent requirements on carbon
emissions, green procurement, and disclosure, enterprises are placing greater emphasis on
collaboration with suppliers and business partners to improve the sustainability
performance of the supply chain as a whole.

Against the backdrop of accelerating international expansion, the importance of ESG has
become even more pronounced. Respondent companies generally agreed that ESG
implementation helps meet market access requirements, build brand trust, and reduce
operational risks. ESGis no longer simply a value-added consideration; it has become one of
the key “passports” for entering target markets and maintaining customer relationships.

The survey also shows that enterprises are moving from awareness to action in building ESG
capabilities. Nearly 80% of responding companies identified learning from leading
practices as a key way to strengthen ESG capability, suggesting that after establishing a
basic understanding, the industry is now focused on translating ESG concepts into practical
measures and day-to-day operations.

Nevertheless, SMEs continue to face significant challenges in advancing ESG, including
difficulties in data collection, limited professional expertise, and resource constraints.
Looking ahead, Hong Kong should deepen its efforts in three key areas: institutional
development, capability building, and professional services enhancement. The HKSAR
Government could accelerate the development of a local ESG auditing and certification
framework, together with appropriate incentive mechanisms. In particular, greater
support should be provided for the development of product carbon auditing and green
labelling systems, while assisting local testing and certification bodies in aligning with
EU and other international standards. Business and professional organisations can
further strengthen support for SMEs through enhanced research, training, case-sharing,
and the establishment of practical reference databases. At the same time, Hong Kong
should continue expanding its ESG-related professional services to better support
enterprises pursuing overseas growth.

ESG is not a short-term trend, but a critical pathway to high-quality development. Through
its submissions on the Five-Year Plan and the Policy Address, the CMA has already put
forward relevant policy recommendations to the HKSAR Government, with the aim of
promoting Hong Kong as a leading regional ESG services hub.
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CityUHK develops green energy technologies to advance smart cities and low-carbon industries
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Professor Lee, Director of the JC STEM Lab of Circular Bio-economy and Professor in the Department of
Mechanical Engineering
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immense practical value.
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As the world accelerates its transition towards clean energy and carbon neutrality, developing
sustainable energy solutions that are both cost-effective and efficient has become a key priority for
governments and industries worldwide. Recently, the JC STEM Lab of Circular Bio-economy (the Lab)
at City University of Hong Kong (CityUHK) showcased two innovative research breakthroughs: a smart
building coating that cools buildings under sunlight and generates electricity from rain, and an
eco-friendly hydrogen production system capable of round-the-clock operation. Together, these
technologies offer new possibilities for the development of smart cities and low-carbon industries.

Transforming buildings into energy-saving power stations

Led by Professor Lee Duu-Jong, Director of the Lab and Professor in the Department of Mechanical
Engineering at CityUHK, the research team developed an innovative building coating known as “BRIDGE
skin”, inspired by the unique leaf structure of the Tillandsia air plant.

The coating can be applied to building roofs and walls, enabling them to perform different functions under
varying weather conditions. In sunny weather, it reflects more than 95% of incoming solar radiation and
dissipates heat into space through thermal radiation, reducing surface temperatures by up to 9.5°C below
ambient levels. This significantly lowers demand for air-conditioning and improves energy efficiency.

During rainfall, the impact of raindrops on the coating generates electricity, producing sufficient power to
operate small electronic displays and wireless sensors. This dual-function capability allows buildings to
simultaneously achieve passive cooling and renewable energy generation. Unlike conventional rigid
power-generating devices, the coating can be sprayed directly onto building surfaces, offering a practical
and scalable solution for creating energy-efficient cities.
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The research team successfully replaced platinum with abundant, price-stable, low-cost copper ions,
unlocking a highly efficient dynamic chemical reaction that can generate hydrogen even under the light
of smartphone flashlight.

Low-cost hydrogen production for round-the-clock operation

In addition to advancing building energy efficiency, the research team has made significant progress in
green hydrogen technology.

Hydrogen is widely regarded as one of the most promising clean energy sources for the future. However,
many existing hydrogen production technologies rely on expensive precious metals such as platinum,
resulting in high production costs. The CityUHK team successfully replaced platinum with low-cost, readily
available copper ions, substantially reducing costs while maintaining high performance. More importantly,
the system can store energy under illumination and continue releasing hydrogen even in the dark,
enabling 24-hour green fuel generation. Professor Lee describe the technology as a “chemical
turbocharger”, significantly enhancing energy conversion efficiency and paving the way for
scalable and affordable hydrogen production.

Driving research translation and industrial applications

Professor Lee emphasised that the Lab is committed to advancing the circular bioeconomy by
transforming the traditional “take-make-dispose” model into a more sustainable system centred on
resource regeneration and reuse. With their low-cost, self-sustaining, and scalable characteristics,
these two technologies have the potential to improve energy efficiency while supporting the
development of a low-carbon economy in Hong Kong and the rest of the Greater Bay Area. Looking
ahead, the team will continue to translate their research outcomes into practical applications through
close collaboration between academia and industry, contributing to the development of smart cities
and sustainable industries.
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For enquiries, please contact Development Office of
CityUHK at 3442-5306 or via email do@cityu.edu.hk.
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Advance Food Limited
K& RERGEE (EFRELE)
i PR i Em KBRS
basTieoid Lht Representative: Mr Kenny Ng (Managing Director)
Products: Frozen food
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Ambrosia Universal Trading Limited
L S usiccicics R MEREL (BITR)
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Representative: Mr Lam Hok Pan
(Chief Executive Officer)
Products: Water-soluble curcumin powder

TURMERIC EXTRACT POWDER
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Pettermomo Limited
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Representative: Dr Lau Po Yan (Director)
Products: Pets freeze dried meal
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Ming Tak Pharma Trading Limited
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Representative: Mr Hung Ka Ming (Owner)
L.- TP Products: Trading of medicine
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Ms Lun King Shan Florence

R eEei e (RIS TERA )

BR% IR ERRTS

Representative: Ms Lun King Shan Florence
(Consultant, Civil Celebrant)

§ Services: Legal services
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Our Members—Welcome!
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Hong Kong Rako Agrotech Limited

R BRAKEL (ABKE)
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4 Representative: Mr Yeung Chin Wing Jacky

(General Manager)

Products: Rako Farm vanilla drink, Rako Farm

pandan drink, Rako rice noodle
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Advance Label Limited
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Representative: Mr Law Wing Fai (Managing Director)
Services: Profession printing one stop solutions
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Hof Int’l (HK) Limited
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Representative: Mdm Jenny Wu (COOQ)
Products: Natural organic products from Siberia, Russia
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4 FuOn Pharma Trading Co., Limited
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" Representative: Mr Au Yeung Lei Pang (Director)
Products: Wholesale for pharmaceutical
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Yi Cheong Noodles Factory
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Representative: Mr So Hung Fai (Owner)
Products: Noodle manufacturing
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For scheme details in English,

/I - please scan the QR code.
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