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Domestic products used to give people the impression of being
cheap and “old-fashioned”. Foreign brands were the preferred
option. However, in recent years, the mainland has set off a
“China-Chic” enthusiasm for domestic brands. Rather than being
viewed as old and rigid, domestic products have now become a
fashion trend among young people, while also promoting
traditional Chinese culture.

The rise of China-Chic can be traced back to 2018, when the
mainland sports brand Li-Ning launched the China Li-Ning series
for the first time at New York Fashion Week, sending shockwaves
through China. This was the first step in the rise of the mainland
China-Chic clothing market. The cultural and creative intellectual
property (IP) products launched by the Palace Museum in Beijing
also caused an upsurge in the commercialisation of retro cultural
and creative products. Aided by the vigorous publicity of mainland
e-commerce platforms, such as Tmall and many traditional
domestic brands, the China-Chic trend has increased in intensity,
not only promoting emerging local brands but also injecting life
into domestic products with decades of history.
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Younger generations as the main consumers

Fans of China-Chic are mainly from the post-90s and post-00s generations. They grew up in an era
of increasing national power and economic miracles, endowing them with a strong sense of national
identity and traditional culture, which differs from the mentality of previous generations who prefer
foreign goods. As long as a product is creative and integrates traditional culture with current trends,
it is attractive to this generation of consumers. As domestic media have observed, the changes in
consumer demand have opened up new development spaces for domestic goods, and the rise of
domestic goods has reshaped consumers' cultural pursuits and stimulated their “cultural
self-confidence”.

According to the Baidu 2021 National Tide Pride Search Big Data Report, the post-90s generation
has become the main consumer force for China-Chic products, accounting for approximately half of
all the people who search for such products, followed by the post-00s generation (about 25%). In
terms of geographical distribution, Guangdong, Chongging and Beijing populations demonstrate
the highest interest in China-Chic. Among the 10 major national style topics that people in the
mainland are most interested in 2021, domestic digital products, national style clothing and
domestic beauty makeup constitute the top three, followed by film and television drama, cartoons
and animation, music, literature, food, cultural heritage and technology.

The intensifying political and trade disputes between China and the United States in recent years
are another major reason why many people in the mainland are veering towards local brands.
According to a survey by Nielsen, a marketing research company, in 2019, 68% of Chinese
consumers tend to buy domestic brands due to national sentiment. Even if 62% of consumers still
buy foreign brands, domestic brands are their first choice.

Accelerated improvement of brand R&D

The rise of China-Chic has not only driven domestic consumption but also encouraged domestic
brands to improve their quality, technological innovation and brand promotion. The Baidu report also
shows that in the past five years, the proportion of Chinese branded searches among total branded
searches has increased from 45% to 75% — three times that of overseas brands. Mobile phones,
clothing, automobiles, beauty products, food and household appliances are the six product
categories with the fastest growth in branded searches. Most companies have strengthened their
online marketing strategies to target potential young customers via KOL and short video promotions.

With the China-Chic movement, many traditional domestic brands have made innovative moves
to attract young customers. The famous chili sauce brand Lao Gan Ma has launched a hoodie
decorated with its founder's portrait in an attempt for generation crossover. The classic candy
brand White Rabbit has also created products such as perfume, body wash and lip balm and
even opened the first milk tea shop in Shanghai, which sells 2,000 cups of milk tea in its classic
candy flavour per day.

Analysts have indicated that when seizing on China-Chic business opportunities, enterprises should
not simply keep up with the current trend but carry out analysis and develop a deep understanding
of various China-Chic elements before implementing marketing strategies. They should also present
their brand image and products in a way that highlights China-Chic characteristics, as well as to
continue improving the products’ quality and innovative design to retain customers in the long run.

Sports events as catalysts for China-Chic

In recent months, the Tokyo Olympic Games has set off a sports fever, with the Chinese national
team achieving excellent results. National athletes who wear sportswear sponsored by domestic
brands in competitions have also promoted a nationalistic atmosphere, significantly increasing the
sales of domestic sports brands. According to data from TikTok, a mainland e-commerce platform,
sales of sporting goods increased by 365% compared to the same period last year. ERKE became
the most popular sports brand, followed by Guirenniao, Li-Ning and Anta.

Last year, the central government proposed
the “dual circulation” national strategy,
focused on  “internal  circulation”,
accelerating the development of the
domestic market and its advantages and
promoting local brands to play an important
role in China's economic growth. In this
context, China-Chic has naturally become
one of the most crucial emerging industries
in the mainland. As the country prepares to
usher in the 2022 Winter Olympics and the
Hangzhou Asian Games, President Xi
Jinping has repeatedly underscored the
importance of positioning the Beijing Winter
Olympics as a major event of the Communist
Party of China and the whole country. This
event is expected to further stimulate the
sports consumer market and bring another
strong “east wind” to national goods and the
China-Chic economy.
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“Government, Industry, Academic and R&D”
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As we all know, Hong Kong has always been reputable as an international financial center as well as
a trading and shipping hub. In recent years, it has been actively promoting the innovation and
technology industry. However, Hong Kong's economic growth has been slow in the past ten years,
not only the growth of the four traditional pillar industries has been weak, but also the development
of the six critical industries has been immature. Among them, the percentage of innovation and
technology industry to GDP has only increased from 0.7% in 2008 to 0.9% in 2019, which is even
less than the 1.1% of traditional manufacturing industry. In order to maintain our competitive
advantage, the government must catch up vigorously in innovation and technology. The “14th
Five-Year Plan” announced in March this year indicates clear support for Hong Kong's development
into an international innovation and technology hub, various industries should make good use of
technology to keep up with the latest situation.

A number of studies found that Singapore, Taiwan, and South Korea have retained their
considerable manufacturing industries in the wave of industrial transfer, accounting for one-fifth to
one-quarter of the economy. Besides, they have got rid of the tradition in relying heavily on capital
and manpower through sustainable investment in innovation and technology, constituting to
high-end manufacturing with global competitiveness. On the other hand, the manufacturing industry
in Hong Kong is completely outsourced, leading to serious economic structural imbalance. Unlike
the Hong Kong economic transition from agricultural to manufacturing industry in the 1960s and the
transformation from manufacturing to service industry in the 1990s, we urgently require a third
economic restructuring. It is believed that the revitalization of manufacturing industry is inseparable
from the combination of “technology plus industrial”, which facilitates intelligentization and
upgrading of traditional industries.

To further promote "re-industrialization” by the government, if it cannot comprehensively examine
the development difficulties of traditional industries, it will not be able to help them increase
production capacity through precise industrial policies. As a result, "Made in Hong Kong" purchases
are rare, which is not conducive to expand domestic and export markets. More specifically, the
government not only must attach importance to advanced manufacturing based on the
development and production of high-tech products, but also need to rebuild our industrial chains
and assist in the transformation and upgrading of traditional industries, so as to promote scientific
research, processing, product design and market research, etc. Besides, a large number of related
job opportunities would be created.

Concepts such as "Industry-University-Research” or "Government-Industry-University-Research" are
nothing new to the industries. The current bottleneck is mainly in "industry" aspect, "government"
section is vigorously promoting, "university" is already there and "research" area is working hard to
develop, but it is unable to "produce”, or in other words, there is still a lack of a complete ecological
environment (ecosystem) in terms of the commercialization of the R&D deliverables and this is a
critical issue that needs to be solved in the next stage of "re-industrialization." At present, apart from
developing the Hong Kong-Shenzhen Innovation and Technology Park in the Lok Ma Chau Loop, the
government has reserved a total of over 100 hectares of lands near San Tin/Lok Ma Chau and the
Liantang/Heung Yuen Wai Boundary Control Point for |&T-related development. The
"Guangdong-Hong Kong-Macao Greater Bay Area Planning Outline" supports Hong Kong and
Shenzhen to jointly create a technological innovation cooperation zone. Enterprises in the park can
utilize Shenzhen's human resources and production strength to organically integrate with the efforts
of “Government, Industry, Academic and R&D” in nurturing a new industrial town.
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4/8“Bringing Tech to Business”
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CMA strives to provide members new and innovative technological
information, and investment opportunities. Seminar named “Bringing
Tech to Business” has been hosted on a regular basis. Representatives
of high potential hi-tech companies will be referred by CMA Testing. The
| % S0t miore e seminar will be conducted in the form of small group interacting with
.mwm { participants and introducing the latest technology. This would help the
industry to expand businesses, lowering the production costs or
& 4 enhancing product quality.

Test results may

The seminar was held on 4 August. It was a great honour to have Mr.
Kenneth Shih, Head of Sales and Marketing, Wealth Management Group
of AQUMON , to share their A.l. technology services in wealth
management. Everyone was enjoying it. President of CMA, Dr. Allen Shi,
Executive Vice President, Dr. Lo Kam Wing, Executive Committee
Members, Mr. Albert Chuang and Stella Lee also attended this session.

B EREAIRE
Mission on continuous development
and innovation technology L
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In order to enhance members’ awareness of the latest
development of applied technology, as well as its potential
business opportunities in Hong Kong, the Association
organized members to visit the Hong Kong Applied
Technology Research Institute on August 6. Demonstration
of the latest technology on "Smart City", " Intelligent
Manufacturing " and "Digital Health" have been given to the
members on that day.

8 Z In addition, members visited "Hong Kong TimberBank" to
’Mﬁﬁlﬁ,ﬁnfmﬁcmjﬁg Kang = o~ S > : ‘ > = K learn about how the social enterprise makes good use of
' ’ : : / recycled trees for sustainable development purposes, and
environmentally friendly wooden furniture recycling. Almost
30 fellow members joined the mission. Notable participant
included Executive committee member, Mr Tang To.
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CMA New Souvenir To Highlight the

Remarkable History of Manufacturing(2)
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[ Entrepreneur Report ]
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Diana Wong, the general manager of Charming Jewellery Co. Ltd.
and director of Venchi HK Ltd: Passion drives success in business

CMA has recently launched a new corporate souvenir. It is designed by Mariko Jesse, a Japanese
illustrator who grew up in Hong Kong and was educated in the United Kingdom. It is manufactured
by Yuet Tung China Works, the only remaining Cantonese porcelain factory in Hong Kong, which has
a 90-year history. The porcelain combines fashionable and traditional elements with the
characteristics of both eastern and western cultures, demonstrating the unique cosmopolitan
charm of Hong Kong while promoting the heritage and the unremitting innovative spirit of Hong
Kong’s manufacturing industry.

The porcelain plate series comprises four designs, let’s introduce the second one : “The Hong Kong
Brands and Products Expo”. First organised by CMA in 1938, the Hong Kong Brands and Products
Expo (HKBPE) is considered the largest, most historical and most influential exposition in Hong
Kong, and has become a collective memory of generations of Hong Kong citizens. The designer
portrayed the 27th HKBPE held at the reclamation site of Hung Hom in 1969. The scale of that
exhibition, which covered an area of 650,000 square feet with more than 1,900 booths, was the
largest ever.

B —Hashtag CMA |0
Our Chamber—Hashtag CMA
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ASTRI’s Optical Spectroscopy
Detection Technology for
Smart Manufacturing and Services
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The Multi-band Portable Raman Spectrometer can test the quality of alcohol-based sanitisers.

The Hong Kong Applied Science and Technology Research Institute (ASTRI) is committed to
innovating portable Optical Spectroscopy Detection Technology for on-site inspection of gases,
liquid and solids. The technology has integrated a specific database and recognition algorithm to
deliver more convenient and accurate automatic monitoring equipment and solutions for intelligent
manufacturing and services.

Employing the Infrared Multispectral Imaging technology, ASTRI has invented a Remote Detector for
Fire Service that can measure the concentrations of toxic or explosive gases in the air from a safe
distance and enhancing the safety of firefighters.

As for liquid detection technology, ASTRI has developed an Electroplating Solution Online Monitor
based on visible and near-infrared absorption spectroscopy technology to achieve real-time
monitoring of plating parameters in a non-stop, non-contact, and non-chemical-waste way, with
which the concentration of electrolytes in the production line is automatically adjusted. It not only
automates the production process, but also ensures the product quality.

The liquid detection technology can be further developed for other applications, such as food
quality control, water pollution monitoring, suspended sediment measurement and medical blood
analysis.

ASTRI also develops a Multi-band Portable Raman Spectrometer which can be widely used in rapid
screening of liquid and solid samples. For instance, within only 10 seconds, the spectrometer can
probe the concentrations of ethanol, isopropanol, or even methanol in alcohol disinfectant and
determine whether it contains harmful substances and ensure that the product is safe and effective;
or test the cooking oil to ensure its quality and freshness, as well as identify different types of
recyclable plastic materials.

The Multi-band Portable Raman Spectrometer can also conduct a rapid gemstone inspection and
identification in just three seconds, to determine whether a diamond is natural or synthetic or
whether a jade is natural or has been chemically treated.

In addition, a Wireless Jewellery Fluorescence Analyser, even smaller and lighter than the
Portable Raman Spectrometer, is designed to be pocket-sized and easy to carry. The device
box integrates multiple excitation light sources. While putting small gemstones inside the box,
the colourful fluorescence images are readily observable on the screens of the Wi-Fi-connected
devices, such as a smartphone, tablet, or an Android TV. Referring to the embedded database,
one can quickly identify the material type of the gemstone, and analyse the authenticity of
gems, ensuring the quality.

Looking forward to the future, the Optical Spectroscopy
Technology will be widely used in consumer
electronics, smart jewellery, environmental monitoring,
food detection and health testing. ASTRI will continue
to develop smart sensing instruments and accumulate
large databases to meet the needs and requirements
from the industry and to improve the quality of life of
citizens.

BRRML -
BBERR MR

Information provided by :

\7 Hong Kong Applied Science and Technology Research Institute

P IS PR L BTt el S Hotine : (852) 3406 2800
BRES - EH Email : corporate@astri.org

#@iE Website : https://www.astri.org/

BB LERE (BET) KEEBREAHEL -
The Electroplating Solution Online Monitor (circled)
automates electroplating processes.

R RS R RAIR (FI75) ATRREEE
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The Remote Detector for Fire Service can detect
toxic and explosive gases from a safe distance.

The Wireless Jewellery Fluorescence Analyser can
distinguish authentic from fake ones.
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EAFF Dieless Forming Process Technology Solves Industry’s Pain Point
Creates Unlimited Business Opportunities
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= 'fq: %*ﬂf Hj— F'Eﬁ —_|— HE] 8 = 15 ﬂ %{E %E :Kt 9\75/\\ 1 }—_| The HKPC-developed Electrically-Assisted Free Forming (EAFF) Technology for Digital Competitive Customisation of Sheet Metal Parts employs a
virtualisation technology to perform 3D dieless forming.

s FIBEMRE - EAFFRATRILL
EEEMEMER (BERNSED)
NEMS  BRREERSRE 22
B RERMG BESVMEHS

KRR AULEERZ  BBHER
ST -

s EIHEEAFFEANEMT EF10A ERT
B RE  BRE—FEEZXERAR
WEABRBENENIERARZTNEE
BIFLE "HRARBEKEZRRBER2021
NEEkRE T IEESNRTEE
BEELREEBIEMESERT B
(IMechE Hong Kong Branch)
FMechE -~ FEIEB KT, WEHEE
(BERERRE) ) MEAZABARED
World  HESER VT RIRARE ~ T° R
EEBEREERS - "THHR10081H
#% , (R&D 100 Awards) FIREA
E#E -

BRERMRMERARENEENS TEAFFRE ) RERK (AEX) © BHE - RER - B0k  BH - REL -
The HKPC R&D team behind the awards-winning EAFF technology. From Right to Left: Raymond Shan, Wai-lun Chan, Ben Tang, Sam Wan, and Enoch Cheung.




In recent years, customised manufacturing has moved towards “High Variety Low Volume” and
weight reduction, increasing the demand for complex sheet metal parts. However, making them by
the conventional metal stamping process is both lengthy and costly for the tooling required which
would not be economically efficient. To address the problem, the Hong Kong Productivity Council
collaborated with Tung Hing Automation Investment Ltd. to develop the Electrically-Assisted Free
Forming (EAFF) Technology for Digital Competitive Customisation of Sheet Metal Parts, with funding
support from the Innovation and Technology Fund of the HKSAR Government.
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Unlike conventional metal stamping process, the EAFF technology is highly automated and occupies less space.
As it does not require any additional process before production, such as making mould, the production,
maintenance and storage costs of stamping moulds no longer apply, significantly reducing the initial cost of
producing the customised sheet metal parts as well as streamlining the production process.
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The EAFF technology employs virtualisation to simulate dieless forming with two 6-axis robot arms
working in tandem. During simulation, it imitates the robot movement and performs computer-aided
analysis of the stress distribution, heat transfer and electrical effect of deformed material which is
invaluable for process optimisation and product realisation.

Unlike conventional metal stamping process, the EAFF technology is highly automated and
occupies less space. It does not require any additional process before production, such as making
mould. Hence, the production, maintenance and storage costs of stamping moulds no longer apply,
significantly reducing the initial cost of the fabrication of customised sheet metal parts. The
streamlined production process also shortens the production time from around 8 to 15 weeks to just
under a week.

Moreover, the EAFF technology can leverage the dual robot arms to produce parts with complex
geometry, including undercut features. It can be applied in the production of conceptual models,
architectural parts, automotive parts, and medical parts. In addition, a wider choice of production
materials is available which can help expand design thinking.

This patented EAFF Technology whose R&D was only officially completed in October last year has
been commended and recognised at various occasions by local and international technology and
engineering circles in the past year. These include the Gold Medal with Congratulations of Jury in
the “2021 Geneva International Exhibition of Inventions”, champion in the “Best Project Award”
(Digital Advancement) at the “IMechE Project Award” organised by the Institution of Mechanical
Engineers (IMechE) Hong Kong Branch, and finalists in the “R&D 100 Awards”, a renowned
worldwide competition organised by R&D World Magazine, which is one of the most prestigious
annual events of the US science and technology sector.
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CMA * Bringing Tech to Business”: Robo Advisor AQUMON: Powering Investments
Through Smart Technology (Co-operation and investment are welcomed)
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The robo advisors market has experienced massive growth during the pandemic, with more
investors than ever using these digital platforms for automated, algorithm-driven investment
services. Last year, the entire industry hit over $1trn value, despite the market volatility caused by the
COVID-19. However, the following years are set to witness even more impressive growth. AQUMON,
the smart technology investment platform, saw rapid growth during the pandemic and is quickly
evolving from a homegrown Hong Kong startup into Asia’s next unicorn wealth management app.

“COVID accelerated adoption of smart investment tools and interest among consumers to delve into
financial markets for the first time due to 3 reasons: 1) uncertain future outlook, 2) the change of
habits to working from home and 3) the increasing reliance on technology pushed people to reflect
on their wealth management and investment returns.” commented Kenneth Shih, Head of Sales &
Marketing at AQUMON.

Robo advisors are automated investment platforms that utilise complex algorithms to construct an
investment portfolio that fits the clients’ investment needs and risk preferences. These platforms
have several benefits but the most important of all is that they are scientific, inexpensive, and are
fully automated, minimizing backend costs. Robo advisors have become increasingly diverse with
products based on various trading theories, strategies, and concepts, that made them extremely
useful even for complex tasks such as tax-loss harvesting and retirement planning.

Simply answer a short questionnaire and the Robo-advisory can easily determine your risk
tolerance, investment preference and generate a customized portfolio for you.

After managing to thrive in 2020 amidst the challenges of the pandemic with account openings
increasing by 365%, AQUMON leverages financial technology, unique Al algorithms, and scalable
IT infrastructure to make investment services smarter, simpler, and more affordable. With a core
team of financial experts and PhD scientists working to offer the best quantitative strategies and
algorithms, AQUMON presents bias-free and easy investment solutions, resulting in better
risk-adjusted returns for investors.

The Alibaba-backed Fintech firm offers 3 unique lines of business:

1 servicing retail clients with diversified portfolios starting at only $10,000 HKD;

2 providing institutions with Wealth-Tech solutions, eg. pioneering the first Robo-advisor usage in
Insurance with AlA, and Retail Banking with CMB Wing Lung Bank in Hong Kong, etc.;

3. providing sophisticated, quantitative investment strategies and asset management to
professional and institutional investors.

Currently, in Hong Kong, the financial institutions are servicing over 200,000 high net-worth and
ultra-high net worth individuals, however, the industry only has approximately 4,000 qualified
financial advisers. This leads to a lack of preferential services and truly tailor-made solutions for
different investors. AQUMON’s automated portfolio recommendations lower costs and provide
an easy, accurate investment selection process, in addition to monitoring your investments 24/7,
with auto-notifications to adjust your holdings when market changes occur. For individuals who
find the world of finance intimidating, overwhelming, and exclusive, AQUMON offers services to
simplify, filter and auto-recommend investments without the users doing the hard work. Sit back,
and let the program make money for you automatically.

In this new world of ultra-high connectivity and efficiency, AQUMON foresees Fintech adoptions,
such as Robo-advisors, will become mainstream by 2025 throughout all financial institutions.
For more information on
how AQUMON can help
you, feel free to visit

SmartGlobal Max (US ETFs) - 5 Year Annualized

ANNUALISED MAXIMUM
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www.agumon.com  and YTD RETURN VOLATILITY DRAWDOWN

reach out to us with your

queries. SmartGlobal Max - Conservative 4.91% 4.40% 9.12%
SmartGlobal Max - Moderate 7.65% 8.32% 15.92%
SmartGlobal Max -Balanced 10.09% 12.04% 22.04%
SmartGlobal Max - Growth 1.09% 13.73% 24.52%
SmartGlobal Max - Aggressive 12.18% 15.48% 27.07%
MSCI World Index 10.73% 16.52% 33.90%

Heng Seng Index 2.69% 19.04% 24.56%
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Updated Guideline on the Application for
Financial Subsidies under the Preferential
Individual Income Tax Policy of the
Guangdong-Hong Kong-Macao

Greater Bay Area
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As at 6 August, the latest Method for Managing the Implementation of the Financial Subsidies under
the Preferential Individual Income Tax Policy of the Guangdong-Hong Kong-Macao Greater Bay
Area has been promulgated in 9 GBA cities, the cities’ amended rules on policy implementation of
the latest Method are summarized as follows:

1. Addition/Deletion of requirements regarding work period:
a. Zhuhai cancelled the requirement of having worked in Zhuhai for a period aggregating full
90 days during the tax year;

. Specifically for foreign talents in short supply, Dongguan introduces the additional
requirement of having worked in Dongguan for a period aggregating full 6 months
(inclusive) or longer during the corresponding year;

. Guangzhou, Shenzhen, Huizhou, Jiangmen and Zhaoging maintain the requirement of
having worked for full 90 days in the city each year;

d. Zhongshan and Foshan set no specific requirements for the work period.

Updated formula for calculating subsidies:

a. Foshan and Zhaoging: A specific formula is provided for calculating the financial subsidies:
Financial subsidies = ) (individual income tax differentials by items and by year X
Proportion of paid tax items). The proportion of paid tax items = Paid individual income tax
amount within the city by item and by year + Paid individual income tax amount within China
by item and by year;

. Shenzhen, Zhuhai, Zhongshan, Dongguan, Huizhou and Jiangmen do not update the
formula for calculating the financial subsidies;

c. Guangzhou: Financial subsidies =} (individual income tax differentials by items and by year
X Proportion of paid tax items X Coefficient for eligible period). Coefficient for eligible period
= Taxable income amount during the period eligible for financial subsidies + Taxable income
amount of the whole year.

Specific rules on supplementary application for financial subsidies:

a. Guangzhou, Shenzhen, Huizhou, Zhaoging, Zhongshan, Foshan, Dongguan and Zhuhai
allow “any eligible applications not made during the specified timeframe of the previous
year to be submitted within the specified period of the following year, but applications
submitted beyond the specified timeframe again will not be accepted and subsidies will not
be paid”;

b. Guangzhou and Zhuhai shall entertain no supplementary financial subsidy application for
the tax year 2023;

c. Jiangmen sets no rules for supplementary application under the two abovementioned
circumstances.

Timeframe for accepting applications for financial subsidies under preferential individual

income tax policy:

a. Guangzhou: 1 July to 31 August;

b. Shenzhen: 16 August to 30 September;

c. Zhuhai and Dongguan: 1 July to 15 August;

d. Foshan: 15 July to 31 August;

e. Jiangmen, Zhongshan, Zhaoging and Huizhou: Check official websites of the bureau of
science and technology and bureau of human resources and social security of the city for
the period open for application.

Ways to apply for financial subsidies under the preferential individual income tax policy: Visit
the Guangdong Administrative Services website for online application; or consult the bureau of
science and technology and bureau of human resources and social security of your city.
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Source: Association Affairs Office of Hong Kong Chinese
Manufacturers Association

Remarks: The Chinese version of this article shall prevail.
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In the past decade or so, under the leadership of our Principal Dr. Mak Yiu Kwong, students of CMA
Secondary School have made great progress not only in their conduct but also academic
performance --- the results of students’ public examinations have continued to improve. This great
improvement has been witnessed by the residents as well as the teachers and principals of those
friendly schools in the district. Through parents and teachers’ recommendation for their children and
students to enroll, our school fortunately becomes a popular secondary school in the district. Each
year, the number of applicants is so large that it even exceeds the number of places our school
can offer.

| can proudly say that | have grown up with CMA Secondary School as this is the 30th year that |
have joined it. | realise that success is hard to come by. After careful analysis, | would like to share
the three factors that contribute to its success.

First and foremost, students’ interests are always our top priority. Our school's resources and
policies are tailored to the growth and learning needs of our students. Before the COVID-19
pandemic, plenty of overseas study tours were provided for students in order to broaden their
horizons and build up their confidence in learning. Our school also spares no expense in organising
tutorials for students for enhancement and remedial purposes so as to help lay a solid foundation for
students’ further studies and employment in the future. Thanks to the cultivation of the school. Many
graduates are so grateful that they are willing to return to their alma mater to serve and help the
younger students in learning, inheriting the spirit of helping others.

Secondly, streamlining administrative work is beneficial to both teachers and students. The most
notable result is that it allows teachers to free up more time to care for their students and attend to
their diverse learning needs. For instance, a staff meeting only takes an hour on average, while the
same concept is also applied to some school ceremonies which strive to be simple but solemn as
well as warm and joyful. Simply imagine that the time that teachers save can be used on after-school
tutorials; the benefits to students cannot be underestimated.

Last but not least, it is of paramount importance that the stakeholders respect and trust each other.
Also, our teachers have excellent rapport with our students. All our colleagues in various positions
are well respected. Mutual trust has been built among homes and school. Each year, students,
teachers, parents and staff actively participate in various activities including cross-country races,
parent seminars, etc. The atmosphere is relaxing and harmonious. Based on this, even if there is an
emergency, we can negotiate and turn crises into opportunities.

Indeed, our success today really depends on the support of the
President of The Chinese Manufacturers’ Association, board directors,
school supervisor, school managers, parents and alumni. And, | would
like to express my heartfelt gratitude towards all teachers, staff, and
students for their joint efforts. This year, | will take over from Principal
Mak and assume the post of the Principal of CMA Secondary School. |
hope to work hard with everyone, so that CMASS will continue to make
progress and reach new heights.
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Bring Tech to Business Mission to SF and Bonjour
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Seminar on E-marketing and Digital Product Management Bring Tech to Business
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King Kong Leather Ware Limited Everfortune Tin Box Co. Limited

K& BEExd (faKE) EVERFORTUNE K& BREERE (FF)

B ERRRE i o (o 140 En #REEeR)

Representative: Fong Chun Hing (General Manager) Representative: Jacky Chan (Director)

_ Product: Ladies dress shoes Product: Tin box(metal packaging solution)
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You Health and Fitness Club Limited

KRR+ FFChAE (THISHREIRIKE) S RECYCLE

ER EARBREEESR y

Representative: Jon Lee ) '
(Projects & Marketing Manager)

Product: Beauty & skincare products s , ; @ <
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= WinningWings (HK Metals Recycle) Limited
Kk - HFEELE (FF)
Em R
e——— Representative: Kwok Tsz Wing (Director)
Product: Recycling
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CCSC Interconnect Technology Limited ' MBARERAR
RE HEBEL (BER) Kee Zippers Corporation Limited
Em REITNAEERS LEERG RRUEBE K& FrpmiEt (FF)
BEVHAE B - hIgE
C CS C Representative: Dr. Cook Chiu (Founder & Chairman) Representative: Xu Xinan (Director)
Product: Design and manufacture customized - : > Product: Zipper
Connect Your Life industrial cable harness and connector | L &
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