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MACHINERY AND EQUIPMENT DESIGN

inery and Equipment
ve of the Competition is fo promote industril
manutacturers to improve competitiveness of

i ng/

B. Device and Add-on Accessory for Production Machinery/Equipment

Dgsign Competition. The obijecti
diversification and to encourage
their products.

CATEGORIES

Entries are divided into 5 categories:

A. Production Machinery/Equipment

C. Scientific, Measuring, Controlling and Testing Equipment and its parts ana
accessories thereot

D. Office Machine/Equipment (including computers) and Communication
Equipment

E  Miscellaneous

AWARDS

Thé most outstanding product will receive the GOVERNOR'S AWQ\RDH
Winner in each category will receive ite CMA Design Award ana ofner

outstanding entries will be awarded Certificates of Merit.

ELIGIBILITY

Entries must be mor?l{f
qualified for o Certifica

ctured or processed in.
te of Hong Kong Origin.
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8th Hong Kong International Footwear Fair
7th Hong Kong International Handbags & Leather Goods Fair
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October 22 - 25, 1992
Hong Kong Convention & Exhibition Centre

This is Asia's prime trade event that offers
you, everyone in the footwear, handbags
and leather goods industries, an excellent
opportunity to promote your exquisite
products to a whole world of quality buyers.

More than 300 leading manufacturers and
suppliers from countries worldwide will
show an enchanting mix of the trendiest
products. Over 12,000 visitors will review
their purchasing plans and establish business
contacts at the fairs.

A tabulous selection of all kinds of shoes,
fine leather goods, handbags, suitcases,

THR - SRR B REATIAIR A

% - travel accessories, materials, parts,

manufacturing equipment and accessories
will be showcased.
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Grasp this golden chance to promote your
business. Join the fairs today.
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Organizer:

H | Headway Trade Fairs Ltd
907 Great Eagle Centre, 23 Harbour Road, Hong Kong

Tel: 827 5121 Fax:(852) 827 7064
Telex: 72554 HEWAY HX
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e ] Hong Kong International Footwear Fair '92
_| Hong Kong International Handbags & Leather Goods Fair '92
Please send me details on  [] exhibiting L] visiting  [] advertising in the fair catalogue
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- #(Oyrfaxlines work
time we advertise

“The diverse range of test and measurement equipment we sell
appeals to a very specific audience. The ASM Group readership has
the pertect demographic profile for our sales messages.

Meaning, we hit the right target every time."

Other Asian Sources advertisers share the
same opinion. And 8,500 companies can't all
be wrong. That's how many advertised in Asian

Sources publications in 1991.

All they had to do was pick their spot from
among the pages of 16 highly specialized
monthly trade magazines. And have their
messages driven straight home to over
250,000 buyers across the globe.

: | DR R Don Swanson
The only thing for them to worry | S Marketing Center Manager for
about was how to deal with a | | 4 —_ . Test and Measurement
Steady stream of inquiries. A record _ _ e i e _ e e
1.8 million were channeled through | 5 . | 1 | o
to advertisers last year. |

For more than two decades Asian
Sources has been an active y
Partner in international trade.

Eac_h year, we create millions of
dollars in sales for global

If you are interested in sharing this success,

Stomer Services Department at
(852) 555-5935 or fax (852) 873-0639.
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The CMA Testing and Certification Laboratories is ready
to provide professional services as follows:
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His Excellency the Gover-
nor Lord Wilson of Tillyorn
and Lady Wilson were the
Guests of Honour at a ban-
quet hosted by the Associa-

.tion recently.

The guestsattending the oc-
casion comprised government
officials, consul-generals/
commissioners and heads of
major trade and industrial or-
ganizations including Mr and
Mrs T H Chau, Secretary for
Trade and Industry; Mr and
Mrs K'Y Yeung, Secretary for
the Treasury; Mrand Mrs TH
Barma, Director-General of
Industry; Mr and Mrs Donald
I'sang, Director-General of
Trade; Mr A H Hsu, Director
of Regional Services; Mr and
Mrs Albert C C Lam, Regional
Secretary, CNTA (NT); Drand
Mrs S B Reed, Director of En-
vironmental Protection; Mr
and Mrs H R Knight, Execu-
tive Director of Vocational
Training Council; and Mrand
Mrs S K Chan, Executive Di-
rector of Hong Kong Produc-
tivity Council. They werereceived by CMA
President Mr Herbert Liang; Vice-Presi-
dents Mr and Mrs Yip Hing Chung, Mr
Tony Chau, Mr and Mrs Tommy Zau; and
Honorary Presidents Dr and Mrs James
Wu, Mr CP Hung, Mr Seto Fai, Drand Mrs

Philip Lai, Mr Lawrence Chu and the Hon
Ngai Shiu Kit.

Before the dinner, both Lord Wilson

and Mr Herbert Liang addressed the
gathering,

Address by CMA
President

CMA President Mr Herbert Liang wel-
comed Lord Wilson and Lady Wilson and
all the guests, He remarked, “The CMA,
established in 1934 by a group of industri-
alists who were committed to Hong Kong,
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H E the Governor Lord Wilson delivers a speech at the CMA banquet.

has evolved and developed to its present
status with support given by members of

the manufacturing industry. Operating
as an independent and financially self-

supporting organization, the CMA h
become the leading industrial assoct
with a membership of about 3,600:" M
Liang assured the gathering that=
critical juncture of Hong Kong's hist

we will continue to devote our best eftorts
towards promoting Hong Kong's eco-
nomic prosperity”.

According to Mr Liang, major devel-
oped countries like the US, Canada and
the Western European countries, are ex-
periencing sluggish economic cgndltmns
while the Asia-Pacific region is in a better
position withsustained economicgrowth.
He pointed out that the recent political
development in the region 15 encourag-
ing. Countries have moved to sort out
their differences across the conterence

table rather than indulging
in military confrontations,
and emphasis has been
placed in seeking economic
improvements and lifting
the living standard of the
people rather than stressing
ideological values. Mr Liang
believed that the general en-
vironment 1S more condu-
cive to the development of
trade and investment co-op-
eration to yield economic
benefits. Hong Kong is inan
excellent strategic location
to explore the potential op-
portunities surrounding it,
and itcan further strengthen
economic relations with
neighbouring countries in
the years ahead.

Mr Liang pinpointed that

Hong Kong is not entirely

free from problems and

worries. “Having anexport-

oriented economy, we are

vulnerable and can be easily

affected by the economic

conditions of our major

markets. On the political

front, we are preparing for the transition

leading to and beyond 1997.” He

complimented the Government for main-

taining an elaborate consultative machin-

ery, and enforcing laws and regulations
based on the support of the majority.

“~ Mr Liang stressed that although we are

experiencing changes and confronting
hallenges which we have never encoun-
tered before, it is important for us to
maintain the cordial working relations that
we havebuiltup inthe past. He opined that
it is impossible to expect absolute consen-
sus from all sectors having ditterent beliefs
and interests. “We should be co-operative
and prepared to listen to ditferent opinions
and make compromises, and at the end,
abide by the preference of the majority.
Confrontation or the application of inap-
propriate means to push the issue ahead
will only sharpen contlicts and undermine
the confidence ot the people.” Mr Liang




strongly believed that “it is essential to
foster the sense of belonging among our
people, and to enhance cmmnutmen'fs
among each of us towards Hong Kong's
future. We must work together to achieve
the optimal results”.

Concerning the future development of
Hong Kong'’s manufacturing industry, Mr
Liang again urged industrialists to up-
grade production technology and pro-
ductivity, to enhance precision and prod-
uct quality, and to increase the value-
added contentof their products. Headded
~ that Hong Kong industrialists need sup-
port and guidance from the Government
to attract and encourage investments in
capital-intensiveindustriesin Hong Kong,
and efforts made to improve application
technology. He firmly believed that with
commitments and support from industri-
alists, Hong Kong's industry will con-
tinue to prosper.

Address by H E the
Governor

H E the Governor Lord Wilson also
addressed  the gathering. He
complimented the Association for playing
an important role in industrial develop-
ment in Hong Kong by safeguarding and
promoting the interests of its members,
helping them to adapt to changing mar-
kets, and most importantly, giving thema
voiceand asense ofidentity, both at home
and abroad. Healsoappreciated the efforts
made by the Association to foster closer
ties with Asia-Pacific counterparts such
as Malaysia, Japan, Australia and Singa-
POre€ SO as to promote trade and invest-
ment in the region. Furthermore, he
praised the Association forits contribution

to the Government thinkin gon industrial
policies and programs.

Concerning the economic relationship
between Hong Kong and South China
Lord Wilson pointed out'thatGuangzhm;
and the surrounding areas have achieved
- Temarkable developments in the past ten
- years. “"Hong Kong has played an im-

Portantroleinthatpmcess—-—-bypmviding
investment, technical know-how and
managerial skills. We in Hong Kong have
be_neflted greatly from the close relation.
ship with Guangzhou over the years,”
Lord Wilson indicated that the dynamic
économic relationship which has been
forged between Hong Kong and

Guangzhou will continue to thrive — to
the benefit of both sides.

Concerning the outlook for manufac-

turing in Hong Kong, Lord Wilson Opined
that in order to meet the challenges that

26

Government has rece

CMA President & Vice-Presidents foast H E the Governor Lord Wilson.

lie ahead, we need to bring in new ideas
and get the best out of our workforce
through more automation. He said the
Government is doing what it can to help
bring new advanced technology. For ex-
ample, the Hong Kong Productivity
Council helps manufacturers to find af-
fordable technological solutions to their
productivity problems; the Jhdystria] Es-
tates Corporation suppliesfanfi for those

high-technology industri h/might
not otherwise be able

more, the Government js exploring the
feasibility of Setting up a science park
This summer, the Government is
launching a $200 million scheme to sup-
port applied industria] research and clE-
velopment, Moreover, the Government
and the private sector will jointly invest
on a dollar-for-dollar basis in special re-
searchand develapmentprojects.The aim

IS to encourage forward-—thinking compa-
nies to broaden their technological hori-

show others i
what can be achjeyed. E01E Kons

pointed out that the Gov-
ernment notes the vital link between in-

dustry and technology, Therefore, the
ntly set up a

gldust:f'y I:and_ Technolﬂgy DEVGIIJG;HI:EE;

: olur;c:l. This will give ys 5 single chan-

€lofadvice on thege Important issues, [t

willhave animportantrole to play,” Lord
Wilson said.

Lord Wilson concluded that industry
itself is making the changes which Hong
Kong needs to stay competitive. The em-
phasis placed on design, quality and tech-
nology has never been stronger.

Lord Wilson stated that the Govern-
ment will continue to support and en-
courage the Association’s efforts in en-
couraging industries to develop new
products, match-making joint ventures
with overseas companies, and helping to
develop technical education and training
of young people in Hong Kong.

During the course of the banquet, Mr T
H Chau, Secretary for Trade and Indus-
try, presented banners to the five team
leaders to launch the CMA Membership
Drive Campaign. The General Commit-
tee members have grouped themseli:fes
into five teams, each led by one of the five
Vice-Presidents. Through the campaign,
the Association hopes to further expand
its membership base and improve its rep-
resentativeness.

Other guests at the gathering were Mr
and Mrs Frank Martin, President of
American Chamber of Commercein Hong
Kong; Mr and Mrs Raj Sital, Chairman of
The Hong Kong Indian Chamber of Com-
merce; Mr and Mrs C N Subramaniall,
Secretary of The Hong Kong [ndian
Chamber of Commerce; Mrand Mrs Zhou
Zhen Xing, Hon Secreta ry of The Chines€
Banks’ Association; Sir William 5Stones
and Lady Stones, Chairman of Employ-
ers’ Federation of Hong Kong; Mr A K

g
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Hamilton, Secretary of Employers’ Fed-
eration of Hong Kong; Mr Art McInnis,
president of Canadian Chamber of Com-
merce in Hong Kong; Mrs Heather Allan,
Executive Director of Canadian Chamber
of Commerce in Hong Kong; Mr T Ugai,
Secretary General of The Hong Kong
Japanese Chamber of Commerce and In-
dustry; Mr and Mrs David Shannon,
Chairman of Australian Chamber of
Commerce in Hong Kong; Mr Alfred
Croucher, Secretary General of Austral-
ian Chamber of Commercein Hong Kong;
Mr and Mrs Lee Kwong Lam, and Mr and
Mrs Ho Kwing Yui, Vice-Chairmen of
The Hong Kong Food Council; Mr and
Mrs John Yung, Chairman of The Hong
Kong Association of Textile Bleachers,
Dyers, Printers and Finishers; Mr Kwan

A President Mr Herbert Liang (2nd from right)
mtroduces CMA committees members to H E the
Governor Lord Wilson.

H E the Governor Lord Wilson converses with W

President Mr Herbert Liang (front right) & CMA
committees members.
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Kon Wah, Vice-Chairman of The Hong
Kong Association of T extile Bleachers,
ders, Printers and Finishers; Mr Robert
151 (;Imirman of The Hong, Kong Elec-
tronic Association Ltd; Mr and Mrs Yan
Yuen Cheong, Honorary President of
Hong Kong Kwun Tong Industries and
Commerce Association; Mrand Mrs Edd y
Li, President of Hong Kong Watch Manu-
facturers Association; Mrand Mrs William
Choi, Chairman of Hong Kong and
Kowloon Electrical Appliances Merchants
Association; Mr and Mrs Yip Yu Bun,
Chairman of The Hong Kong Printers
Association; Mr and Mrs Peter Ngan, Sec-
retary General of The Federation of Hong
Kong Garment Manufacturers; Mr and
Mrs CliffSun, Vice-Chairman of The Hong
Kong Exporters’ Association; Mrand Mrs

Leung Kie Yau, Chairman of Hong Kong
and Kowloon Plastic Products Merchants
United Association; and consul-generals/
commissioners from the US, Germany,
the UK, Canada, the Netherlands, Singa-
pore, Australia, Mexico, Finland, etc.

Also joiding the banquet were CMA
Executiy® Committee members Mr Paul
lexander Lo, Mr Lo Chin, Mr

ok Sping, DrM W Lui, Mr Joseph

u {u Ting, Mr Choi Hin To, Mr

1LYick, MrChu Poon Shin and Mr

and Mrs Lin Fai Shat; General Committee
members Mr Milano Choy, Mr Fok Wah
Pun, Mr Wong Kwai, Mr Leung Chung
Lick, Mr Michael Chan, Mr and Mrs Jose
Yu, Mr and Mrs Chow Yun Sheung, Mr
and Mrs Lau Chi Yuen, Mr and Mrs
Edward Wong, Mrand Mrs Daniel Wong,
Mrs Sin Hon Pun, Mr and Mrs So Hin
Leung, Mr and Mrs Ma Kai Cheung, Mr
Michael Sun, Mr and Mrs Lam Hok Po,
Mr and Mrs Peter Lee, Mr and Mrs Chiu
Chun Bong, Mr Jan Thai Lun, Mr Fung
Yuen Hon, Mr Lai Wing Tim, Mr Lee
Hung Tong, Mr Lee Chung Chiu, Mr
Christopher Suek, Mr and Mrs Paul Chu,
Mr Chau Chiu Shui, Mr Tang Yee Hang,
Mr and Mrs Steve Lau, Mr Kenneth Ting,
Mr Lee Ming Sang, Mr and Mrs Chow
Lam Boon; Sub-Committees Chairmen Mr
Peter Wu, Mr and Mrs Chao King Lin, Mr
and Mrs Yim Chan Chee, Mr Ho Yuk
Wing and Mr Ko Kim Ching; CMA repre-
sentatives/nominees serving on govern-
mentand inter-association committees Mr
and Mrs Tommy Zau, Jr; and representa-
tives Mr and Mrs David Wong and Mr
Chan Man Tak. Y




CMA’s Views on
1992-93 Budget

- TheFinancial Secretary the HonN WH
Macleod delivered his maiden Budget
speechatthe Legislative Council on March
4. The Association in principle welcomed
and supported the cautiousapproachand
strategies adopted for economicand pub-
lic finance policies in the coming fiscal
year. However, it expressed reservation
ontheincreasein profittaxas the Govern-
ment s enjoying an affluent status.

1991 Economic
Performance

In his Budget speech, Mr Macleod re-
vealed that the GDP growth in 1991 was

about 4%. He said that the most signifi-
cant factor for such an encouraging pick-
up in the tempo of the economic activity
was the positive impact from the Memao.-
randum of Understanding concluded with
China on the Airport Core Program.

In 1991, the rate of increase in

was 12%. The real growth of invegtl;{tfeﬁ
spending was 10%, with a particularly
notable 18% rise in investment in plant
and machinery. The value of re-exports
which accounted for 70% of the overall
€Xports, recorded an impressive increase
?f 26%, compared with a 169 growth in
h990. The value of domestic eXports

OWever, was only surging slowly to re-

covery, recordin g a small inc
than 1% last year. Vo

1992 Economijc
Prospects

offlls: Fmancigl Secretary said that much
- CONOMIC success in recent years is

uted to Hong Kong’ j
_ _ Sgrowing ac
to trade and Investment oppnrtufitiezeisxf

China, and the e

hina, mer
River Delta as Asia’sgeme
Was predicted that the

Portsis to grow by 14% value of tota] ex.-

this year, with re.
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exports and domestic exports increasing
by 20% and 2% respectively. With an
optimistic prediction on the prospects for
economic growth, the Budget expected
that GDP would grow by 5% in real terms
this year.

Regarding inflation, Mr Macleod esti-
mated that the CPI (A) would increase f’
anaverage 0f9.5%. He said that the py
lemofinflationisnot caused by the lin
exchange rate system or the governmiéfit
expenditure but is in fact mainly due to
the overall shortage of resources whic
fuels inflation. It is precisely because o
this reason that the Government has em-

barked ona carefully-controlled program
of labour importation.

Budget Strategy

Revenue for 1992-93 before t
measures and other adjustments I:Ea;l i:-r
timated to be $127.6 billion. This figure
would represent a rise of 20 39, over the
original estimation for 1991-92. The sur-
plus In the coming year would be around
$4 blﬂl?n. Revenue proposals of the
Bud_get Included 1% increase in corporate
profit tax (rising to 17.5 7); 0.5% increase

in rates; 10% increase in th
e du -
bacco, alcoholic beverages anclty i
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CMA’s Views

The Association has discussed the 1992-
23 Budgetinitsrecent Executive Commit-
tee meeting. It was unanimously agreed
that the 1992-93 Budget should be sup-
ported in general, though the Association
Indicated that there were still rooms for
Improvement.

in| principle, the Association asked the

overnment to refrain from increasing
rates this year by 0.5% and to continue the
rates relief scheme introduced last year.
The Association also held the view that
the Government should consider reason-
able increases in the personal allowances
S0 as to relieve the living burden of the
general publicespecially the middleclass.

L()Despite its endorsement of the Budget

Referring to the commerce and indus-
try specifically, the Association expressly
disagreed with the proposed increase of
profit tax rate to 17.5%, though it would
accept the suggestion reluctantly. It
opined that the direct fiscal implication of
1% increase in absolute terms is admit-
tedly not that devastating to the economy
and is not imposing an imminently ad-
verse impact on the commercial and 1n-
dustrial sectors. The Government, how-
ever, should make sure that efforts to pool
investment are well paid off and the -
crease of profit tax rate should not be
misinterpreted to threaten continual 1n-
vestment.

The Association pointed out that In r€-
cent years, Hong Kong has from time {0
time been perturbed by external and 1n-
ternal factors unfavourable towards at
tracting investment, such as the impact of
punitive tariff imposed under Section 1
of the US Trade Act, conditional exten-
sion of China’s most-favoured-nation
status, labour shortage and high inflation
rate experienced by Hong Kong. Allthese
problems tend to drag down inward 1n-

vestments. The increase in profit tax raté

992
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at this time could be inopportune and
could further dilute investment and rein-
sestment incentives. The Association
hoped thatthe profit tax increase this year
would not set a precedence, and to be
repeated in the years ahead. Afterall, the
increase of profit tax is difficult to be
justified as the Government is having a

very affluent status.

As to the provision of tax concessions to
encourage investments in Hong Kong,
the Association is disappointed over the
fact that nothing has been provided in the
1992-93 Budget to inspire technological
development, innovation or research ac-
tivities. The tax concession in this regard
was considered critically important as
Hong Kong is presently steering its way
towards the development of technology-
intensive industries.

Although inflation had eased off mod-
erately and the inflation rate kept rela-
tively stable towards the end of last year,
the Association did not share the opti-
mism as suggested in the Budget. The
Association anticipated that in the com-
ing year, Hong Kong still has to face an
uncomfortable two-digit inflation rate.
This could even be aggravated by the
glant infrastructural project to be com-
menced. The Government should there-

L
B
b LE] (11 T 1]

that the Government should tighten up
measures and legislation to deter tax eva-
sion and illegitimate tax avoidance. This

fore continue its efforts in combating this
problem. Exemption given to taxes such
as the duty on soft drinks, entertainment

ny/in terms of taxation within the com-
whity. On the other hand, it was reit-
erated that while the Government 1is
njendably endeavouring toraise pro-
uctivity of the bureaucracy, greater fea-
sibility on manpower allocation should
be put in for the civil servants. B

i i i Wi

oil for bus companies were welcome. The
Association believed that it could help
relieve the burden of the general public
and the pressure of inflation.

tax on cinema tickets and duty on diesel : should in turn help rectity unfairness, if

On other revenue measures, the Asso-
ciation took the view that it is high time
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Director-General of
Trade Talks on
Outlook for HK’'s
External Trade

Toenhancemutualunderstanding with
the Trade Department, the Association
invited Mr Donald Tsang, Director-Gen-
eral of Trade, to attend the General Com-
mittee dinner gathering on February 27.
At the gathering, Mr Tsang talked on
“Outlook forHong Kong's External Trade
in 1992,

- MrTsang indicated that both opportu-
nitiesand unstable elements exist for Hong
Kong'sexternal trade this year. He pointed
out that Hong Kong will inevitably face
new challenges in the course of the forma-
tion of a new world economic order.

He believed that the GATT Uruguay
Round Talks will exert immense influ-
ence on the trade of Hong Kong in 1992.
Heworried about the slow progress ofthe
talks which have already been undergo-
ing for more than five years. He said,

Some people even fear that the talks will
end in failure, resulting in the formation
of regional trade barriers. The success of
the talks will certainly help maintain the

world trade order and foster the spiri
free trade.” e

Concerning the renewal of the most-
favoured-nation (MFN) status to China
by the US, Mr Tsang pointed out that
althc?ugh there are 59 versuys 39 votes
Passing a resolution to renew China’s
MEN status with conditionsin the Senate
yet the number of votes fails to achieve
the two-thirds majority. As a resyt US
Presm_ient Mr George Bush wil prob;bl
use his power to veto the resolution Hﬁ
stressed that the HongKong GGVEI'HII;.EI'It
will continue to lobby the US to take the

interests of Hong Kong i
: ng into consi -
tion under the issye. ; EoE

although there are stij] many undesirabe

factors yet there '
Gl IS certaj
tial in these markets, Yt Poien:

have entered into an era of peace and
political stability, most of them have
adopted the open market policy. The Pan-
Pacific market will therefore become an
importantoutletfor Hong Kong's exports,
especially in the face of economic
slowdown in North America and Europe.

CMA President Mr Herbert Liang also
addressed the gathering. He indicated
that in order to counter the many chal-
lenges and problems facing Hong Kong's
industry and trade, the Association, be-
ing one of the leading chambers of com-
merce and industry in Hong Kong, will
continue to take a positive stand towards
these issues. As an example, when the US
announced its intention to impose retali-
atory tariff rates to some made-in-China
products under the Special 301 investiga-
tion, the Association held meetings with
member-companies pf relevant product
sectors. Views werefsolicited and subse-

Associatiqn, together with other leading
trade and industrial associations, will or-

ganize a delegation to lobby the US Con-
gressmen for the renewal.

‘ Lastly, he urg_ed the Government and
mdustnalassomations toenhance mutual

understanding and Co-Operation, and

work closely toget :
st Koz;g?ge her for the well-being

Mr Tsang was acc '
: _ Ompanied b
Patrick Lau, Assistant Diprector- L

(Multilatera] Division), and Ms Maria

Kwan Assista '
’ nt Dzrector—
rope Division). General (Eu-

German Frankfurt delegation pisifs CMA

Mr Lawrence Chu and the Hon
Kit; Executive Committe
Alexander Lo, Mr Lo Chin, My
Ping Sai, MrGrahamCheng I{/]r I
To, Mr Lee Sai Yick, My Cljlu P
and Mr Lin Fai Shat; Genera] C
members Mr Fok Wah Pun, Mr |,

Chung Lick, Mr Chan Kim Sip B
Donald Chow, Mr To Shui Moon Mgr Mr
Yu, Mr Chow Yun Sheung, Mr So Jﬁ?e
Leung, Mr Ma Kai Cheung, Mr ( ¥
FookH111g,MrLamHokPo,MrPeter Lmn
Mr Chiu Chun Bong, Mr Jan Thaj Lun EI?J‘E
Yung Yau, Mr Fung Yuen Hon, Mrqul“
Wing Tim, Mr Fung Kaij Hoi, Mr Le[el-
Hung Tong, Mr Lau Him Chai, My
Chylstopher Suek, Mr Paul Chu, My éluu
Chiu Shui, Mr Tang Yee Hang, Mr Ste:,re
Lau, Mr Lee Ming Sang and M Chow
Lam Boon; and Sub-Committees Chair-
men Mr Peter Wu, Mr Chao King Lin and

Mr Yim Chan Chee also attended the
dinner. Y

Ngai Shiy,

on
Choi Hjp,

OMmittee

German Frankfurt
Delegation

A nine-member Frankfurt delegation,
led by the City Councillor for Planning Dr
Martin Wentz, called upon the Associa-
tion on February 27. They were received
by CMA President Mr Herbert Liang, and
Executive Committee members Mr Joseph
Lau and Mr Lee Sai Yick.

At the meeting, Dr Wentz opined that
Frankfurt, an international city which
possesses sound distribution network in
Europe, would be an ideal platform for
Hong Kong companies to serve or open
up the European market. Mr Liang re-
marked that in addition to the re-unifica-
tion of Germany in 1989, the formation of
a single European market would gener-
ate enormous trading and investment
Opportunities. Apart from exchanging
views on the prevailing economic devel-
opments, both parties agreed to foster
closer co-operation in future. 3
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visit by German Press
Group

A 20-member group comprising eco-
nomic journalists from the German me-
diapaid a visitto the Association on March
3, They werereceived by CMA President
Mr Herbert Liang, Honorary President
Dr James Wu and Executive Committee

member Mr Joseph Lau.

At the meeting, members of the Ger-
man press expressed their interests in the
role that Hong Kong plays in the Asia
Pacific region, and in the relationship be-
tween Hong Kong and southern China.
They also raised questions on the outlook
of Hong Kong’s trade with the Asian
countries and with Europe, and in par-
ticular with Germany.

Mr Liang told the group: “Since China
introduced its open-door policy in 1978 to
encourage foreign investment, Hong
Kong manufacturers haverelocated some
of the labour-intensive operations into
China to counter acute labour shortage
and rising production costsin Hong Kong.
Hong Kong is now developing its capital-
and technology-intensive industry. At
present, as many as three million workers
areemployed in factories wholly or partly
owned by Hong Kong businessmenin the
Pearl River delta area, a number which is
a quadruple of Hong Kong’s own manu-
facturing workforce.” Mr Liang stated
that Hong Kong realises that it should not
Justdepend onits traditional markets such
as the US, and should make efforts to
diversify its markets into other countries,
such as Japan and other Asian countries.

Mr Liang told the German press that if
German entrepreneurs invest in Hong
Kong or China, they would find the cheap
and hardworking labour and the proxim-
ity to the Asia Pacific market as the two
Tain advantages. He also mentioned
that the Hong Kong Government has set
up the Industry and Technology Devel-
opment Council which aims to make rec-
ommendations to the Government on
Strategies of promoting the development

of technology-intensive industries in
Hong Kong.

beﬁ: faras Europeis concerned, Mr Liang
m ved that the formation of a single
arket, together with the opening of
astern European countries, offers a lot of
Market potentials. Hong Kong mainly
ml?nufatt}lres light consumer products.
i S}B;Eiwmg demand in consumer goods
atean uropean market will certainly cre-
“ €W outlet for Hong Kong products.

Mr Liang also commented on the say-

CMA President Mr Herbert Liang (left) tells the German press group that the manufacturing industry continues to

be the mainstay of Hong Kong's economy.

ing that Hong Kong’s manufacturing in-
dustry has been surpassed by its servic-
ing and finance industry. He pointed out
that the manufacturing industry is the
real driving force for the rapid develop-
ment of the servicing and finance indus-
try. The manufacturing industry will
continue to be the mainstay of Hong

Kong’s economy. 3

Delegation from
CCPIT

A 13-member delegation, led by Mr
Zheng Hong Ye, Chairman of the China
Council for the Promotion of Internation

Trade (CCPIT), called upon the Associa- [ -

tion on February 25. The delegation was
received by CMA President Mr Herbert
Liang; Vice-PresidentMr Yip Hing Chung;
Executive Committee members Mr Lo
Chin, Mr Wong Ping Sai, Mr Choi Hin
To, Mr Lee Sai Yick and Mr Chu Poon
Shin: General Committee members Mr
Chan Kim Sing, Mr Chow Yun Sheung,
Mr Lee Hung Tong, Mr Christopher Suek
and Mr Paul Chu; and members Mr
Frederick Tsoi and Dr H Q Liu.
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At the meeting, Mr Zheng expressed
opinions on the Sino-US relations and
commented that the settlement of the
Special 301 issue implies positive and
friendly attitudes adopted by both parties
in overcoming trade disputes.

Referring to the unconditional exten-
sion of the US’s most-favoured-nation
(MEN) status to China, Mr Zheng said
both China and the US would benefit
from the extension. The Americans, said
Mr Zheng, could then continue to enjoy
the good-quality and comparatively
cheaper Chinese products. However, Mr
Zheng expressed his grave concern over

S’s tendency of the bringing in politics
%ng the issue. He said that China would
Nertits best efforts to ensure the exten-
sion of MEN status, but would not accept
any unfair or unreasonable conditions.

Mr Herbert Liang opined that any
changes in China would have decisive
impacts on the economic and trade rela-
tionship across the border. Hong Kong
manufacturers should familiarize them-
selves with China’s reform and economic
policies so as to best utilise business op-

portunities. -y

CMA President Mr Herbert
Liang (2nd from right)
receives SONVERIrs from
Chatrman of CCPIT Mr
Q".'J]h'h'lf HUH:.: Ye f{f,ffi.
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CMA Expands Kwun
Tong Office

The Kwun Tong Office of the Assocla-
tion was officially opened on March 12 by
CMA Vice-President Mr Tony Chau. To
expand its services in the issue of certifi-
cates of origin (CO), the officehasrecently
been refurbished and now occupies a
larger floor area.

In his address, Mr Chau indicated the}t
the expansion of the Kwun Tong Office is
to meet the growing demand for CO
services in the district, and to offer com-
puterized COissuingservices to members
and the trade. Similar services are also
available at CMA Head Office in Central,
and branch offices in Mongkok,
Tsimshatsui, Tsimshatsui Eastand Tsuen
Wan. He added that the Association
would closely monitor the need for such
services in other districts and would ex-
pand its network of branch offices should
the need arise.

He pointed out that the Association’s
CO issuing volume, especially in Kwun
Tong, hasincreased steadily over the past
fewyears. Hehoped that the expansion of
Kwun Tong Office could further
strengthen the existing services.

He further said that as a member of the
Certification Co-ordination Committee
(CCC), the Association works closely with
the Trade Department and other Govern-
ment Approved Certification Organiza-
tions to co-ordinate CO arrangements and
operations, and to exchange views on rel-
evant policies. The CCC technica] working
group will continue to put efforts in re.
VIEWINg origin criteria for various kinds of
products aswell asinexamining ways and
Means in improving the current system so
as to keep pace with new developments,

Lastly, he also indicated that the Asso-

ciationis planning to establish a commit-
tee to promote the services of COand the
CMA Testing and Certification Labora-

tories.

Guestsattending the opening ceremony
included Mr Lam Hang Fai, Kwun Tong
District Board Chairman; Mr Jose Yu,
Honorary President of Hong Kong Kwun
TongIndustryand Commerce Associa hox}
Ltd. (KTICA); Mr Ng Sai Tai and Mr Zai
Chung Ling, Directors of KTICA; MrSum
Wing Sung, Vice-President of KTICA;
CMA Honorary Presidents Dr James Wu
and Dr Philip Lai; Executive Committee
members Mr Lo Chin, Mr Wong Ping Sai,
Mr Choi Hin To and Mr Lee Sai Yick;
General Committee members Mr Leung
Chung Lick, Mr Chan Kim Sing, Mr Dan-
iel Wong,Mr So Hin Leung, Mr Michael
Sun, Mr Hok Po, Mr Lai Wing Tim,
Mr Payl Chu ﬁnd Mr Chow Lam Boon;
Sub-Compmitt airmen Mr Peter Wu
and Mr Yim Chan Chee; and member Mr
Cheng Man Piu. b

Delegation from
Doumen

A nine-member delegation from the
People’s Government of Doumen County
visited the Association on February 28.
Thedelegation wasled by MrHuang Guo
Chen, Vice Party Secretary of Doumen
County Committee of the C P C,and was
received by CMA President Mr Herbert
Llang:: Executive Committee members Mr
Lo Chinand MrLee Sai Yick: and General
Committee member Mr So Hin Leung.

Mr Huang intro-
duced the economic situation and the

developmer}t of Doumen. He said that
the c':leleggtmn aims to establish closer
relationships with Hong Kong and to in-

vite further Investments f
: rom Ho
companies, o KUHE%
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Enquiries welcome. For
details, please contact
CMA at tel 545 6160.
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Quality of Working
Life '

TheManagement Consultancy Division
of the Hong Kong Productivity Council
has recently released a report on Hong
Kong'’s quality of working life (QWL).
Entitled A Review of the Quality of Working
Life in Hong Kong, the publication focused
on several topics of interests which can
improve the quality of working life. The
topics covered management-employee
communication, staff welfare, training,
promotion prospects, working hours,
quality enhancement programs, etc.

What is QWL?

QWL means a better place to work and
live, and is the state of evolution affecting
people’s livelihood, attitude towards
work, and way of life. It concerns human
needs and organizational effectiveness.
This concept however changes with time,
and varies between different societies. In

Hong Kong, the importance of QWL has
become more and more significant.

Development in HK

Work for a living

Prior to 1970s, Hong Kong’s unem-
ployment rate was high, and the primary
concern of people at that time was how to
make a living. The industries mainly
employed largely uneducated or poorly
educated workers and conducted mass
production which required only simple
and manual work. The conditions of
employment and working place were
poor, and many employers exercised an
authoritarian style of management. The
relation between employers and em-
Ployees was fairly poor, but little effort
was made towards the establishment of
good labour relations. At that stage
people simply worked for a living. ;

Living with work

Stepping into the 1970s, Hong Kong
had evolved into an international city

with rapid business development and
Industrialization. The unemploymentrate
wasdecreasing, and the economy became
Prosperous. People were wealthier and
most achieved a higher standard of eduy.
cation. Workers not only concerned
themselves about the conditions of em-

ployment, but also the working condji-
tions.

Therapid economic growthand change

34

of attitude of workers had induced a
keen demand for labour, rapid rise in
wages and labour turnover rates. In re-
sponse to the increasing expectations of
the labour force, the Government laid
down a growing set of labour legislation
to protect workers” benefits and ensure

their safety.

With the provision of nine-year free
education starting from 1978, the educa-
tional standard and expectations of the
younger generation had increased. The
number of young people joining the
manufacturing industry had been de-
creasing. Under such circumstances, the
Government set up the Vocational Train-
ing Council to train people to serve in
various industries. The Occupational
Safety and Health Council was also estab-
lished to promote health and safety in
working places. During that stage, peo-
ple lived with work.

* /of the tight labour
market, some industries t y o jintroduce

automation and improve tfe quality of
working life to retain warkers. Working
and living have attained equal status.
Nevertheless, the quality of working life
very often becomes a conflicting issue

betweenemployersand employees. Ways
and channels are therefore sought to set-
tle these conflicts and to enhance mutual
understanding between

Some examples of channe]
lineated below.

Factors to achieye QWL

Communication between management

becues and ¢ '
| | ours, wh
mter-relat:anship be )
level and staff,

Promote the
tween mang gement

Decentralization/participative
management

Some companies decentralize the m
agement authority so that staff can gn-
velqp a greater sense of participation ie :
Flec1510n- making and can take Initiatiy jn
In suggesting improvements in daily @L?
erations. However, in adopting decey
tralization, two criteria have to pe fu}‘
filled. First, the management must h -
faith in the supervisors; and second
company can afford the luxur
economies of scale.

ave
, the
y of losing

Staff welfare/employee care

Some companies have gradually recog-
nized the importance of staff welfare/
employee care. The staff welfare and
care, whether tangible or intangible, can
stimulate the morale and sense of loyalty
of employees. Child care services, recrea-
tion facilities, canteen, housing loans and

purchasing discounts are the most popu-
lar ones.

Part-time workers

To overcome the labour shortage prob-

lem, some companies recruit part-time
workers.

Training

More and more companies are con-
cerned about the provision of training to
update employees’ knowledge and skills
which in turn benefit companies’ opera-
tion and development. The idea that
training should be a continuous process

throughout a person’s career is recog-
nized.

Promotion prospects

In addition to remuneration benefits,
Promotion prospect is another critical as-
pect in the recruitment and retention of
competent staff,

Corporate culture

A strong corporate culture can o
cohesive power to retain staff. For m-
stance, with a view to nurturing a strong
corporate culture, luncheon meetings can
be held. Employees from all levels are
invited by turns to have weekly lunch
with the management.

Careful selection of staff during the I'¢”
cruitment process is necessary. Even for
the production workers, the pl'ESid ent
himself sometimes takes part in the final
screetning process to ensure that pEUPl” 0
the right kind are recruited.

_ . ”
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A corporaté culture can also' be less
icuous. While there is a mixture of
conspie from different cultural back-
Pfgfnds, the company encourages them
to openly express their views. This moti-
vates staff to respond positively to mat-
ters affecting them at work.

Staggered working hours

Staggered working hours or flexi-.time
have been adopted by some companies to
reduce traffic congestion during peak
hours. The QWL does not necessarily
mean higher financial input. A more peo-
ple-oriented attitude taken by the man-
agementsufﬁces to bring companies more

benefits. b

CUHK’s Graduate
Placement Program

The Chinese University of Hong Kong
(CUHK) will soon launch the Graduate
Placement Program, which is an annual
activity organized by the Appointments
Service of the University, and aims to help
fresh graduates seek employment and to
assist employers in recruiting staff from
the University.

The Appointments Service acts as a me-
dium of communication between graduat-
Ing students and employers. It not only
transmits career news from employers to
students, but also helps employers con-
duct recruitment activities. The services
offered include advertising vacant posi-
tions, collecting application letters/forms
On employer’s behalf, and arranging re-

cruitmenttalks, interviewsand written tests
on campus.

All services offered by the program are
free of charge. Employers who wish to
use the services may contact the Ap-
Pointments Service, Office of Student Af-

fairs, CUHK, Shatin, New Territories at
tel no. 609 7206, b

Making Offshore
Claims for

Manufacturers

Erﬁgﬂ;‘;;e and more locz}l manufactur-
tries, the ly Investments in other coun-
Pl'OfitSang 1@5[‘1‘011 of aPPUPtIDmng gross
e pr making foshorﬁt claims Sl‘lUL.lld

Properly addressed. This is the advice

?’fe I}ir Raclcl}r Sage, a Tax Partner of KPMG
at Marwick, Hong Kong.

Ac : PP 5 )
appnf.?-rdl.ng to MrSage, the possibility of
I0NIng income to more than one

MR — gy, —
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]urlsd_icfion has already caused differences
of opinion between taxpayers and their
representatives on the one hand, and the
Inland Re'.-ven ue Department on the other.
[n many Instances, gross profits deriving
frr._)m an individual transaction will have
ariseninor derived from different places.
For example, goods sold outside Hong
Kkong may have been subject to manufac-
turing and finishing processes which took
place partly in Hong Kong and partly
overseas. In such a case, the absence of a
specific provision for apportionment in
the Inland Revenue Ordinance would not

obviatethenecessity toapportion the gross
profit.

The feasibility of making apportion-
ment depends on the possibility of ascer-
taining how much of the profitis obtained
at successive stages of the operations.
Clearly, if apportionment is feasible, the
taxpayer must be able to demonstrate
that:

the business activities are carrj
both in and outside Hong Ko

profit can be attributed to the ;
vidual activities and therefore
operations undertaken in and dutside

Hong Kong; and

the profit was not “an inseparable
whole” obtained as the result of the
entirety of the operations.

The above principles can be applied in
practice, forexample, incases where goods
are manufactured in China and sold by
the Hong Kong office. However, care
should be taken to distinguish between
the case where the manufacturing in China
isundertaken by anindependent enti?’ at
arm’s length prices as opposed to a "co-
operative” arrangement where typically
the Hong Kong entity provides raw mate-
rials, machinery, technical Eldl:fltti‘, super-
vision, etc. while China provides the la-
bour and factory premises. The formeris
1 case of merchanting activity on which a
liability for profits tax will be dependent
on the location where the contracts of
purchase and sale are effected. The latter

is a case for apportiomnent.

The problem that exists in this *appf;r:
tionment case is how to determine t'lL
amount of the profittobe attrll_u:tted tv{ i.hL
manufacturing activity 1n China. f\lﬁtt-
ably the most appropriate persot t{:'! L :,.-
termine this allocation is the m‘ﬁ"E‘?:‘Iﬁ
who should also be able to provice j
reasoned attribution ot profitto L“ﬂf 1[1 hltil ?Li
of the npemtiﬁns. l"l('{'\’\-’t?\’t.‘l] tlht‘ ;1_ Tt :
Revenue Department 1 lIkL‘l;&' to ac L‘i} T.—.]
simpliﬁticapprunch inthesense th;l]t :\.‘ jti:.
thereisa case for apportionment, a prec

termined formulashould beadopted. This
may involve a question of fairness. Sig-
nificantly, the Department has indi-
cated that they will not accept appor-
tionment where the products are sold in
Hong Kong, although part of the profit is
attributed to the manufacturing activity
outside Hong Kong. | ‘

The conclusion drawn from the argu-
ments above is that any taxpayer, who
manufactures or undertakes relevant ac-
tivities in a jurisdiction outside Hong,
Kong, should seriously consider making
offshore income claims. |

This, however, opens the question of
whether taxpayers capable of making
offshore income claim under an appor-
tionment criterion should consider re-
opening prior years of assessment. The
Inland Revenue Ordinance does permit a
taxpayer the opportunity to re-open any
year of assessment falling within a six-
year period where there has been an error
or mistake. However, no correction will
be accepted if the original return was
prepared in accordance with the practice
generally prevailing at the time when the
return or statement was made. It is sub-
mitted that this reasoning could be used
by the Inland Revenue Department to
resistany proposal tore-open closed years
of assessment. Nevertheless the window
of opportunity does exist and manutac-
turers should seriously consider the idea
of making offshore claims. 3

Unemployment
Statistics

The latest labour force statistics released

by the Census and Statistics Department
indicated that the labour market had

tightened up.

Theseasonally adjusted unemployment
rate for 1991 October to December was
1.8%, compared with 2.1% for the three
months ending 1991 September and 1.4%
for the same period in 1990.

The seasonally adjusted number of
unemployed persons in 1991 October to
December was estimated at 51,900, com-
pnred with 57,700 in the three 111f111th:1
ending 1991 September and 37,700 in the
corresponding period in 1 99(). 'y

1991 1991 1990
Oct-Dec  Jul-Sept  Oct-Dec

Unemployment rate 1.8% 2.1% 1.4%

37,700

Unemployed persons

e 3

e 1 e




Increase in Industrial
Production

According to the Report on the Quarterly
Index of Industrial Production released by
the Census and Statistics Department, the
index ofindustrial production for the third
quarter of 1991 was 132, which showed
no change over the same quarter of 1990.
Compared with the second quarter of
1991, the index for the third quarter of
1991 showed an increase of ten points or
8.2%, but this increase was mainly due to
seasonal factors.

Among theeightbroad industry groups,
only a few recorded increases in produc-
tion 1n the third quarter of 1991 over the
same quarter of 1990. The most signifi-
cant percentage increases were recorded
In groups including paper products and
printing (+13.5%); and electrical and elec-
tronic parts, accessories and machinery
(+11.4%). Other groups which showed
Increases included textiles (including
knitting) (+6.9%); and basic metals, fabri-
cated metal products and non-electrical
machinery (+3.8%). On the other hand,
some groups showed decreases in pro-
duction when compared with the same
period in 1990. These included wearing
apparel, except knitwear and footwear
(-5.8%); and food, beverages and tobacco
(-5.2%).  Groups of chemicals, rubber,
plasticand non-metallic mineral products
as well as electrical and electronic prod-
ucts, professional equipment and optical

goods showed no change over the same
quarter of 1990.

~ Comparing the industrial production
In the third quarter 0f 1991 with thatin the
preceding quarter, exceptfor the group of
food, beverages and tobacco, all other
broad industry groups showed increases
In production. The most significant per-
centage increases in production Were re-
corded in the groups of textiles (including
knitting) (+19.7%); Paper products and
printing (+15.2%); chemicals, rubber
Plastic and non-meta]jic mineral prod:
ucts (+14.5%); and Wearing appare], ex-
ceptknitwearand foahvear(+8.7%)_ F;md

beverages and tobacco group,

h
showed a decrease 275 owever,

W IMovements of the
dustry classified by

ities. 1986 ig ¢
ar for COmputing the

Q3 Q4 Q1 Q2

£ Q4 Qt Q2

Quarterly indexes of industrial production for all manufacturing industries (1986 = 100)

CPI in 4th Quarter

the fourth quarter 0f 1991 o
base were 117.7 and 117.6 respedtivély,
representing increases of 1.4% in A)

and 1.9% in CPI(B) over the tHird Guarter
of the same year.

Comparing with the preceding quar-
ter, the clothing and footwear category
recorded the most significant percentage
Increases in both CPI(A) and CPI(B) for
the fourth quarter. The indexes for this
ltem increased by 4.0% for CPI(A) and
3.9% for CPI(B) due to higher prices of
men’s and women'’s outerclothing after
the summer sales in department stores
and fashion shops. The indexes for Serv-

ices Categoryalsogrewata relatively high
level with increases of 3.8% and 3.1% for

1980
Q1 Q2

Consumer Price indexes

CPI(A) and CPI(B) respectively. This in-
crease was the result of higher charges for
medical and hairdressing services, serv-
ices of domestic helpers as well as higher
admission charges to discothequesaround
the Christmas and New Year holidays.
Notably, as a result of higher rent for some
private housing units, the indexes for
housing increased by 2.4% in CPI(A) and
3.0% in CPI(B). Other items including
foodstuffs, fuel and light, alcoholic drinks
and tobacco, durable goods, and transport
and vehicles showed moderate increases.

Consumer price indexes (CPI) are ap-
proximate measures of inflation rate of
theeconomy. They giveindications to the
consumption and expenditure pattern of
local population and are useful as refer-
ence for a variety of purposes including

the setting of salary adjustment, pria;

mark-up, etc.

(1989 /90 = 100)

# u 2
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6th Hong Kong
International
Apparel Fair

6th Fashion Jewelry
& Accessories Fair

3rd Stationery &
Premium Fair

Znd
Sporting Goods Fair

July 3-6, 1992
Hong Kong Convention &

Exhibition Centre

l:'l b x ®E K

HEADWAY TRADE FAIRS
Organizer: HEADWAY TRADE FAIRS LTD

907 Great Eagle Centre, 23 Harbour Road, Hong Kong

Tel: (852)8275121 Fax: (852)8277064
Telex: 72554 HEWAY HX

Sponsors:
The Hong Kong General Chamber of Commerce
The Chinese Manufacturers' Association of Hong Kong
Sponsors of Fashion Accessories and Stationery & Premium Fairs:
The Chartered Society of Designers/Hong Kong Chapter
Sponsors of Stationery & Premium Fair:
Hong Kong Designers Association

Hong Kong Direct Mail & Marketing Association
Adyvisor of Stationery & Premium Fair:
The Hong Kong Advertisers Association

- ﬁessen 13} COPS m%&/
products il converage / :

at Hong Kong in July 199£.

Over 400 leading international exhibitors from
every part of the world will otfer
a matchless spectrum of apparel, fashion jewelry,
stationery, gifts, sporting goods, related
accessories and equipment.

Truly international, it will be the most rewarding
buying experience for over 16,000 key buyers
from department and chain stores, export &

import firms, mass merchandise outlets,

specialty shops, corporate-image promoters, etc.

Don’t be left out in this profitable
marketing and purchasing forum.
Contact us for participation details now.

Please send me information on

' E’ | : - L=

Name of Fair(s)

Name

Company —

Address———————

i —

Countl'y ————

Telex - S

Product Lin¢ —m——— CMA B - HK




Environment

Air Pollution Control
Legislation

In the White Paper Pollution in Hong
Kong: A Time to Act, the Government de-
clared its intention to amend the Air
Pollution Control Ordinance (APCO) so
that more efficient and effective actions
can be made to improve the air quality.

In mid-1990, the Government had sig-
nificantly strengthened the APCO by re-
stricting the use of industrial fuel oil. Ear-
lier this year, it intended to make further
amendments. A consultative paper on
the Air Pollution Control (Amendment)
Bill (the Bill) and the Technical Memoran-
dum for Issuing Air Pollution Abatement
Notices was released to canvass public
opinion on the amendments.

The proposed amendments in the Bill
include extension in the scope of control
to cover environmental asbestos and fu-
gitive emissions from air polluting ac-
tivities; introduction of a technical
memorandum approach to control air
pollution from stationary sources not li-
censed as specified processes; tightening
of control on specified processes which
are exempt from licensing requirements;
declaration of additional processes as
specified processes; improvement and

streamlining of certain provisions of the

Ordinance; and revision of the Penalty
and appeal provisions of the Ordinance.

The amendments focused on the re-
definition of terms, activities, etc. of the
APCOtotighten and extend the required
standards of air pollution control. It was
also proposed that the Secretary of Plan-
ning, Environment and Lands Branch iS
to be empowered to publish air quality
objectives for an air control zone by issu-
ing a technical memorandum, which
will specify different objectives for dif-
ferent parts of the zone. In addition, an
applicant for a licence to conduct a
specified processisrequired tosubmitan
air pollution control plan, with descrip-
tionsand technical particulars onsources
of pollutants and pollution control
equipment as well as an assessment of
environment nearby. There are also
several additional new sections on of-
fences of the section and control of envi-
ronmental asbestos.

draftamendmentbilland ag/
principles set out in the draft b

ever, the Association considered that there
is still room for improvement.

Firstly, the Association opined that

Investment Pro file

Indonesia

Indonesia is the largest archipelago in
the world. It comprises the five main
islands of Sumatra, Java, Kalimantan
Sulawesi and Irian Jaya, and about 30
smallerarchipelagoes. There are Approxi-
mately13,000islands, of which about6 000
are inhabited. Indonesia is situated rat a
strategic location on the cross-road of two
continents, with a stable socijal, political
and economic environment, In recent
years, it has successfully redirected its
emphasis of economic growth away from

overwhelming dependence on oi towards
exports and services.

The country’s estimated lon i
179 million and has a large ggglué? :?;:'fcs
ersestimated at74 million, With the birtl-
rate 'crf 2.1% in recent decades and th‘l
drifting away from village life, the pot ;
thl workforce is growing at almgst E2n~i
million per annum, Unions and emplo}-

38

€rs are free to negotiate on a voluntary
basis, entering into collective agreements
concerning wages and conditions of em.-
ployment, Such dgreements must be ap-
proved by the government and once ap-
Proved, are valid for 5 maximum of thrge

wordings in some sections a

: re t
biguous and would lead to canfu{;?oam'
the enforcement of the legislation N in

Secondly, the Association eXpressed

worry over the power of the A
Administration Committee whic}Slbiess.Zi

up to assist the Environmenta] Protect;
Department in the contro] of envirmn
mental asbestos. A query arose asmtl‘
whether it is appropriate to vest with z
Government’s administration committea
a legalistically supreme power and a su%
perior status, similar to those of the I; h
Court, merely for the purpose of im:luh1g
It was also considered that the aclminig:
tration should be distinguished from the
judiciary; confusion and overlapping of
these two functionaries would easily lead
to an abuse of power.

Finally, the Association noted that part
of the draft Technical Memorandum is
based on foreign standards (as in the case
of determination of air pollutants emitted
from stationary sources) with which lo-
calindustrialists should haveno problems
in complying. They however may find it
nothard tocomply if there are subsequent
changes to the foreign standards un-
known to them. Therefore, the technical
memorandum should be well- explained
to the industrialists concerned and they
should also be notified of any changes in
part or whole of the technical memoran-

A

especially that of indigenous Indonesians.
Capital investment is co-ordinated by the
Investment Co-ordinating Board, a gov-
ernment agency set up specially for this
purpose.

Over the past few years, the Indonesiar
government had announced a significant
number of deregulation measures e
signed to improve efficiency and mterna:
tional competitiveness of its mﬂﬂu&"d}l;
ing industry. Major policy de:rel-gulatlp _
initiatives include the streamlining of m#
vestment application proceduresr,re!af;
tion of foreign ownership I estrlctl‘;or_’
broadening of business areas Oper’ 19 ort
eign investment, reduction I_Jf Imlei_
monopolies and non-tariff barriers © Icial
nation of duties on re-exports, 5 peest-
privileges for export-oriented .
ments,

Indonesia has introduced new []ec-
ards to ensure the protecti?ﬂ of mtiighf
tual property rights, including Cop¥i11t L
protection for computer software, P
matters and works of art.

Incentives

To encourage investment, Indonesia
offers a range of incentives and guaran-
tees to industries. Although there are no
special tax incentives offered to investors,
generous depreciation rates are available
for assets with a beneficial life of more
than one year (25% declining-balance
method for most equipment). The costs
of setting up business and issuing capital
of an enterprise are amortized using the
written down value method at a rate of
90% perannum. However, these costs are
considered as normal business expenses.
They may be claimed in full in the year
when expenditure is incurred. Besides,
there are exemption from income tax on
theimportation of capital goods up to the
date of commercial production and for
taw materials for one year from the date
of commercial production. The importa-
tion of capital goods, namely machinery,
squipment, spare parts and auxiliary
“quipment, and the importation of raw
materials for the purpose of two years’
: !Fraduct_ian are subject to exemption/

aritfreduction from importduties. There
:g%ﬂldso deferment of payment of value-
gmz tcai?( on the importation of capital

r > directly related to production
Process, It does not include the spare

Parts which have a lifetime of more than
One year,

inigﬁgﬂesi;a also provjdes a number of
a UE-aSZ Orexport-oriented production.
and mat ed taxon the purchase of goods,
facturin er’;‘ls and services for the manu-
to manugfo exportgoods will berefunded
dized rataCturers_ Export c:.*eclit at subsi-
any nati;S C;f 14% t0 14.5% is available to
thrGUghgn? and joint venture company
May also 1u Indonesia. Manufacturers
Mediate Mport raw materials and Inter-
Port pricgﬂods to prOdLIFE exports if im-
ble domesst'are below prices of compara-
Vailab)e tc: € goods. Additional facilities
COmpanies that export no less

than :
65% of their production include:

R — 1,5,

Indonesia not only
provides opportunities
for investment, but
also offers business
executives & their
families diverse
cultural &
recreational
attractions.

1. Theforeigninvestorisallowed to con-
trol up to 95% share of capital owner-
ship initially.

The company may obtain full exemp-
tion from import duties and value-
added tax on machines, machine tools
and raw materials.

3. The company may obtain full exemp-
tion from value-added tax and luxury
taxes of goods and materials pur-
chased domestically to be used in the

export products

4. The compa i@rt whatever

materials are required; Tegardless of
the availability of comparable domes-

tic products.

Bonded areas

As a means of boosting foreign trade
and attracting foreign investment 1 ex-
port-oriented industries, Indonesia has

Indonesia provides a full
range of domestic &
international banking

51‘1’3-‘&‘{’5-

established a system of duty-free or
bonded zones in locations of strategic
importance. The bonded zones combine
the characteristics of a free-trade zone
and an industrial estate. Supported by
advanced systems for cargo handling,
shipping and communications, the
bonded zones enable manufacturers to
import, store and tranship goods and
components duty-free when used in the
production of goods for exports.

A bonded zone s, by definition, within
the Indonesian customs area and can be
used to warehouse or process import
goods without the prior imposition of
duties, excises and other state levies, and
without import licensing and inspection
requirements.

Imported goods then re-exported ei-
ther with or without processing are not
subject to duties, excises or other state
levies. Such duty is imposed if the goods
areimported into the Indonesian customs
area from the bonded zone. At least 85%
of the output of companies in bonded
zone must be exported. A drawback on
duties and surcharges is available on im-
ports into the Indonesian customs zone
subsequently imported to bonded zones

for export later.

The Investment Co-ordinating Board 1s
the only government agency responsible
for handling investment application, ap-
proval and investment facilities. Interest
parties may contact the Board at J1 Gatot
Subroto No. 44, Jakarta, Indonesia [tel:
(021) 512008; fax: (021) 514945].

(Source: The Investment Co-ordinatin‘%
Board, Jakarta, Indonesia) L
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Trade Department
Handbook Published

The latest edition of the Trade Depart-
ment Handbook comprising comprehen-
siveinformation on the services provided
by the Trade Department has been pub-
lished and is now available for collection.

The 90-page handbook contains de-
tailed and up-to-date information on all
the services and trade-related services
provided by the Trade Department, over-
seas Hong Kong Government offices and
other local trade bodies.

It also includes a summary of import
and export controls enforced by other

departments, facts and statistics on Hong

Kong'strade,and alistof fees and charges
on the services provided by the Trade

Department.

Free copies of both the English and
Chinese versions are now available at the
counter of the Trade Department at G /F
Trade Department Tower, 700 Nathan
Road, Mongkok, Kowloon. For enquiries,
please contact the Department at tel no.

398 5602. 3

Malaysia Int’l Fair

Organized by the Federation of
Malaysian Manufacturers, the fifth Ma-
laysia International Fair will be held from
October 6 to 11 at Putra World Trade

Centre, Kuala Lumpur.

Free copies of Trade
Department

Handbook are now
available at the
Department’s counter.

!:
E
|
J

Market Report 4

Quality & Reliability
for Japanese Apparel
Firms

japan’_s apparel imports have grown
at a rapid pace in the past decade and
promise to keep growing, According to
Tradescope, a newsletter of the Japan
ExtF:'rnal Trade Organization, the most
obvious reason behind the popularit
of Imported apparel is the 10we3;
production costs available in other
countries in comparison to Japan, where
labour shortages and high wage;: make

some products i
Predu(i. particularly costly to

For example, an estimat
‘ 1ple, ed 90% of
knitted ski sweaters and leal:h;r gz?alzi{i

aréimported, as well as itemg of national

origin, such as Thaj si] '
dras check fabric. SR

40

_ Tradescop_e reveals that falling produc-
tion and rising costs are combining to
squeeze the profits of Japan's textile and
garment firms. While in other countries
retailers bear the risks of unsold products
apparelfirmsinJapanare usually required
to take back unsold garments, This system
hasled tﬂmcreasinglyshortproductcycles

and éngEd manufacturersto Introduce new
products several times 3 year.,

Domestic producers
Move away from shor
to reduce their risks.
Move production oy
order to secure 3 sta
ring domestic prody

are taking steps to
t cycle production
Firms are likely to
€rseas in future in

ble supply, transfer-
ctionmainly to luxury

apparel firms may
N foreign imports, it
rS€as manufacturers

tion to the strict de-
anese market.

Exhibits are divided into tyq r
sectors. Theindustrial pProducts selcjt %, S
cover a wide spectrum of teclmg{ G
machinery and equipment foy indus?g'y’
development in Malaysia and the mirllal
bouring countries. The cOnsumer gogc;s:

sector will cover a wide range of generq]
consumer goods. i

Members who wish to particip
contact the organizer at the following
address: 17/F Wisma Sime Darby Jahﬁ
Raja Laut, PO Box 12194, 50770 Kual:

Lumpur, Malaysia (tel: 03-2931244- fax:
03-2935105). ey

ate may

Booking forms are also available at the
CMA. Please contact Ms Denise Loi, Ex-
ecutive Assistant, CMA, at tel no. 547
8600 ext 824. y

Int’l Design Forum

The 3rd International Design Forum
will be held from October 21 to 25 in
Singapore. In addition to an exhibition
staged throughout the five-day period,
the forum will also consist of a three-day

onference to be held from October 21 to
23. The theme of the Forum is “Design
Shapes Success,” which aims to give de-
signers and manufacturers new ideas on
how to attract consumers. Interested par-

~ tiesmay contact Mrs Sng Sow Mei, Coun-
sellor of Singapore Trade Development
Board, at tel no. 528 6185 for details. [3

Apparel firms face added risks from
fluctuating interest and exchange rates
which make delayed deliveries expensive.
As Japanese consumers are very sensitive
toseasonal changes, women’sappa relmay
only stay on the shelves for one Of two
months, and a two-week delivery L*!E'IIH‘Y
could seriously affect sales opportunities.

Japanese consumers are very ‘30“5‘:19111?
of product quality, and even goods thC 1
are heavily discounted will be sc‘rutu{me;
and complaints made if any jagits ﬂt::
evident. Not only are the quality ““?mhﬂ
rials and sewing important, but also X
belling and packaging.

When seeking overseas sources J :frl-
nese companies will first look fora }nleqtl‘
ner which has experience 1N Jiflpilrtil;g
management practices and 1n m}l‘*f] L
to Japan, Potential associates shou! L-x il
some previous experience of the ex}
market.

W ﬂ“‘”t
(Source: Hong Kong Trade Det elop 3

Council)
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Marketillg Brand
Names in SIngapore,
Malaysia & Taiwan

mic development of the

~ ion, driven by investment and
A; 1;;1;:5'!&51135 been dygamic in the last
slegade. Gingapore, Malaysiaand Taiwan
Jre those markets among the developing
Asian economies which have the best
prospects for Hong KOl}g'g branded
products — Singapore [with imports of
consumer goods at US$15.8 billion (about
HK$123.2 billion) in 1990], Taiwan
[US$6.6 billion (HK$51.5 billion)] and
Malaysia [US$6.3 billion (about HK$49.1
billion)]. Other markets found to have
good potential are the Republic of Korea,
Thailand and Indonesia. In the case of
Thailand and Indonesia, a large amount
of consumer goods are channelled via

Singapore.

The econo

Performance of HK products

Singapore & Malaysia

The retail market in Asia increasingly
resembles thosein the western economies
Inrecent years. Imported products arein
strong demand in Singapore and Malay-
sia where consumers have increasing
buying power. Consumers are becoming
more brand-conscious and to them, for-
€ign brand names are the epitome of
quality and sophistication. They are
willing to pay a high price for the prestige
ofowning an overseas brand name prod-

uct and for the image it is perceived to
deliver,

Wide gisparities in the distribution of
:;lec?lt%l In Asian societies are common
3 the high income earners always pre-
] € top European, American and
aPanese brand names. To them, they are

Notonly buying qual L
as well’ ying quality, but authenticity

T :
he average consumers with lower

‘:;2%5;5&:1 rE Very price conscious. They
wealth €brand names with the symbol of
the to and although they cannot afford

P brand products, they opt for the

Newly Qevaln _ _
ed : - ,_
the Market ped Asian brand names in

r:ﬁg ;?TiStE Eliw]rerage income_earners, a
mark, T €rally a product with a tra:tie—

'€y prefer brand names that give
Sumepsﬂgf t{l)f catering to western con-
increase l 108e that sound Italian. To

t_’lE_Chﬂnce of selling, the logo
distinctive, and in some cases, a

Phr narkmay be promoted witha catchy
A€ or slogan.

lﬁwm“‘hh:

‘FPYHM The Business Journal April 1992

The INCreasing income of the Asian
consumers has generated substantia] de-
mand for Hong Kong brand names and
the attractions of the Singapore or Ma-
laysia markets have been further enhanced

by their proximity and cultural links with
Hong Kong,

Furthermore, most Singaporeans and
Malaysians are aware of what is hap-
pening in the retail scene in Hong Kong
through print media and Hong Kong
television programs. Moreover, through
the visits of Southeast Asian tourists to
Hong Kong, many Hong Kong’s brand
names have gained publicity even before
their formal launching in these countries.
Theimage of Hong Kong products, though
not as prestigious as European products,
has become one of good quality and reli-
ability.

In Singapore, garments are the best
selling item of Hong Kong brand name
products, though the top end of themarket
is exclusively occupied by leading inter-
national designers. The large middle
segment of the market is dominated by
Hong Kong-made garments that live up
to the consumer demand for good quality
and reasonable price. Hong Kong gar-
ments are perceived as functjonal with
quality finishing, good fabricg and od-
ern design. A T-shirt witha name
demands a higher price an
better than a brandless oné.

Comparing to wester /é/ .
seasonality is not a factoy/in -ff'}e clothing
market in Singapore because of its umfor::n
climate throughout the year. Hong Kong s
summer and spring fashions are well-

suited to Singapore’s tropical weather.
Bright colours and bold prints ar€ popt-

lar.

Apart from electronic video games
which are dominated by Japanese prod-
ucts, toys from Hong Kong also have a
good market in Asia. 1t1s ES_tllﬂfltEd that
~bout 40% of the toys sold 1n Singapore
and Malaysia are from Hong Kraillu_?:i
Popular items include remote-controtiec
vehicles, hand-held electronic gantmbE
plastictoysand dolls. The mostimpor i?e
criteria for consumers i buylng‘tmys; =
design and price. Brand nm}ui is n(:n;q
important as 1n the case Of &au;mn{‘;
However, a famous brand name ma!

appeal to the importers.
ardware and sott-

alaysia have
resulted

Sales of computer h 1
ware in Singapore and N

. s R
grown rapidly. This grow th ha

from the decline in the price :.tt hau:::::;
and the boom in commercial ..ut1:.-1 t;m
the region. Governments ulﬁ t‘]l]tjl}:trll- .;d ;
sectors constantly expand and upgrads

their computer capabilities. The number
of small- and medium-sized enterprises
using computers has been increasing dra-
matically. For a new branded computer

product, quality and after-sales service
are of top priority.

Another product to which brand name
Isasimportantas garmentis watch. Many
Hong Kong manufacturers haveacquired
the franchise rights of European brand
names. Hong Kong’s major strength lies
In developing new designs and Asian
consumers have accepted Hong Kong
watches in a big way. For brand name
watches, more advertising and promo-
tional efforts are needed in order to pen-
etrateinto the high-end market. Demand
for high-priced watches is mainly from
young professionals and tourists. In or-
der to attract tourists, the Singapore and
Malaysia governments impose no duty
on watches and clocks.

Hong Kong food products also have
good growth potential as there are large
Chinese population in Southeast Asia.
Other products which would sell on good
design, style, safety and quality include
precious and costume jewellery, and
household appliances. However, it 1s not
easy to promotea brand in these products
as consumers in general are less brand-
conscious for these product lines.

Taiwan

Hong Kong brand name products have
also been quick to benefit from Taiwan’s
booming market in the past several years.
Many manufacturers have penetrated the
Taiwan market throughdifferentchannels
but only companies with products ofhigh
quality, contemporary design and rea-
sonable price are successful.

Taiwanese have caught on a fever of
buying western brand name products in
recent years. The quest for 1ndu:'1d_ual
gratification and increased materialism
among the newly affluent Taiwanese 1s
one of the causes of this phenomenal
shopping habit.Whiletlif?re;tsnﬂemden-ce
of a slackening demand for more quantity
and variety, consumers ha 1-*e_bemmf%~ more
<elective as there are increasing choices of
brands available. Products that have a
promise of quality and wurkmmnﬂ-:h;p on
top of their brand logos are more 111~:_ﬂ1}: Eﬂ
gaina foothold in the competitive market.

Young Taiwanese are eager to follow the
latest trend in overseas markets. As an
increasing number of laiwanese l}nw
travelled abroad inrecentyears, Hong Kong
brand names which are popular dﬂlﬂﬂ'ﬂt.l—
cally and overseas have med to be more
receptive among the Taiwanese.
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Marketing

Singapore & Malaysia

An effective marketing channel is
critical to the success of a brand name in
Asia. Department stores, import agents
and own retail shops are the major mar-
keting channels for Hong Kong products
in Singapore and Malaysia. Besides, ad-
vertising through newspapers, television
and magazines arealso vitalwhenabrand
name first enters a market.

Laws on patent & trademark

Singapore adopts the UK Patent Act
for the registration of patents. The Act
provides for the re-registration of a UK
patent within three years from its date of
issue in the UK. The first user or in-
tended user of a trademark is entitled to
its registration. A certificate of registra-
tion issued by the Registrar of Patents
will confer on the applicant privileges
and rights similar in all respects to those
conferred in the UK. The government
also set up the Copyright Tribunal for
adjudicating disputes between copyright
owners and users of copyright materials.
The tribunal has the power to settle roy-
alty and to grant compulsory licences to
ensure that the holder’s monopoly is not
abused. Singapore is considered as one
of the strictest countries in the world to

carry out the laws of patents and copy-
rights.

In Malaysia, patentsregistered with the
Registry of Trade Marks and Patents gen-

erally have a duration of 15 years. The
initial application fee is M§100 (about
HK$280) for a patent. The registration of
patents consists of revalidating of patents
that have been registered in the UK. Itis
very difficult to avoid pirating in Malay-
sia which covers large areas of land in the
Peninsula and in other islands, as the
operation can easily move from one place
to another. However, imitated products
are mainly sold instreet stalls, and are not
allowed in the formal distribution chan-

nels.

Taiwan

Similar to Singapore and Malaysia, the
channels for marketing brand names in
Taiwan are department stores, import
agents and setting up own companies.
Advertising is also necessary for brand
name products to stimulate ¢onsumer
desire and to conjure up a brgngd image.
In fact, a total of some US$1.95 billion
(about HK$14.43 billion) w
advertising by Taiwanese c
year. This figure ranked thi
after Japan and Korea.

Laws on patent & trademark

The Taiwanese government has tight-
ened protection of intellectual property
rightsin recent years by bringing domes-
ticlaws more into conformity with those
of the developed world. Hong Kong
manufacturers or exporters wishing to
enter the Taiwan market are advised-to
register their products’ patents and
trademarks with the National Bureay of

.i"ﬂ"‘fﬁjbifl’-ﬂlﬁ W The Business Journal April

Standards to protect their Interests

The Patent Law has been amended t
increase the protection available tq .
wider range of products and is curr{-:-ntla
under review to include food ang bever}:
ages. Meanwhile, the Trademark [ 3y is
revised to adopt an internationa] classifi-
cation and provide detailed guidelines
for trademark examination procedures
Trademark protection is available to all
foreign individuals or entities.

A foreign applicant is required to ap-
point a local patent attorney to process
his application. Besides submitting a
written application form, the applicant
must also submit an oath declaring that
theinvention concerned is truly invented
by him, a power of attorney, a certificate
of nationality or a certificate of corpora-
tion, an original specification with draw-
ings in triplicate, an assignment where
the applicant is not the inventor, and the
filing date and number of the corre-
sponding invention filed with a foreign
government, if a patent has been applied
for another country. The filing fees for
invention is NT$3,500 (about HK$1,050)
for each application for a patent; utility
model, NT$2,500 (about HK$750); and
new design, NT$2,500 (about HK$750).

A person from outside of Taiwan has to
appointan agentin Taiwan to apply fora
trademark. Applicant shall submit, to-
gether with a complete set of application
form, 15 copies of specimen trademark
(service mark) plus certified copy of
company licence and nationality certifi-

cate. The application
feeisNT$2,700 (about
HK$810),and theterm
of exclusive use of a
trademarkshallbeten
years. Application for
extension must be
filed within siX
months before the ex-
piration date.

(Source: Hong Kong
Trade Development
Council) 3

President Mr Herbert Liang
(centre) inspects H{c_m*h:luf::
displayed at Exhibition of
China's Awarded Products
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Date

1992

Vay 58 Asian Int'l Gift Fair 92

May 6-9 ELENEX 92

SECURITEX '92

LUMINEX 92

COMPUTER '92

AUTO-ID HK 92

oth Asia Pacific Duty-Free
Exhibition

World Trade Centre,
Singapore

HK Convention
& Exhibition Centre

Power generation & distribution,
electrical accessories & systems,

building, automation, electrical
appliance manufacturing

Air conditioning, ventilation, heating
& refrigeration equipment, components,

controls, systems

Security & fire control systems

& equipments

Lighting, Iuminairés, lamps, fixtures,

fittings & components

HK Convention
& Exhibition Centre

Computers, peripherals, software,
accessories, services

Bar code technology & equipment

HK Convention
& Exhibition Centre

Duty free products

Singapore Exhibition Services Pte Lid,
Tel: (65) 338 4747
Fax: (65) 339 5651

HK Exhibition Services Ltd.
Tel: 804 1500
Fax: 528 3103

Business & Industrial Trade Fair Ltd.
Tel: 865 2633
Fax: 865 5513

Int'l Trade Publications Ltd.
Tel: (0737) 768611
Fax: (0737) 761989

Training Calendar

Date

Contact person/Tel no.

1992

Apr 13-May ¢ Certificate Course on Trade

Financing & I/ E Procedures

Aor 2326 World Chinese Conference

Apr 28 HK Owner-Manager Association

Workshop

May 12.
¥ 12:43 HK Computer

Conference Hall, CMA Bldg

Mauritius, Africa

VTC Tower

Grand Hyatt Hotel &_HK
Convention & Exhibition Centre

CMA

The National Organizing
Committee

The Management
Development Centre
of HK (MDC)

BDG Management Lid.

Ms Callie Yuen, CMA
542 8600 ext 826

The National Organizing
Committee
(230) 242 4249

Mr Sam Ying, MDC
836 1826

BDG Management Ltd.
528 6136
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Permanent Member
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Yau Shing Dyeing Fty Ltd.

Director: Soong Kee Sun

Products: Bleaching, dyeing & finishing

A B
Ordinary Members
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B Me Ind’l Co.

Manager: Leung Yin

Products: Garments & garment
accessories
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Cin Chor Ltd.

Managing Director: Ng Wai Koon
Products: Sofa mfr

2210 B R B PR A 7
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Onpress Printed Circuits Ltd.
Director: Cheung Kwok Tung
Products: Printed circuit boards

LT BBk %
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Sun Hing Handicraft Embroidery Fty
Director: Wong Ping Wah

Products: Beaded bags, belts
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Raymond Ind’] Ltd.

Director: Cheng Ka On

Products: Trdg & mfg of domestic
electrical appliances
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Hanbo Enterprises Ltd.
Director: Cheng Lap Yin
Products: Garments

44
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eyl o R fE

Hh - AR

Macroart Production Co. Ltd.
Manager: Leung Chi Kai

Products: Etching services, silk screen

1) E (B %) FE R A PR 2 7
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Creation & Decoration Mfg Ltd.
Managing Director: Wong Chak Hing
Products: Mfr & exporter of handbags,
toys, fashion accessories

& gift items

3 EN AR B
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Chiu Wah Printing Weaving &

Dyeing Fty

Proprietor: Leung Tsiu l\)

Products: Printing fabric

B A 52 B PR 4 [

£ : Tk
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Evertech Int’'l Group

Chairman: Henry Loo

Products: Trdg & mfg of electronic

components, PC & other
computer products

BEER

Associate Members
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Kong Yuen Handbag Fty
Director: Chu Chj Chung
Nature of business: Handbags

B B0
AR ;i f R
s AR RS
F-H Scotchbrook (HK) Ltd,

Senior Consultant: Raymond Siy
Nature of business: PR Services
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Nissho Iwai HK Corp Ltd.

Genera] Manager: H Takatsy
Nature of business: Textile

THAEPTSRAT PR 2 7]
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Hangent Industries Ltd.
Director: Adam Choy

Nature of business: Electronic Products
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Tang Hoi Moon Kee Co. Ltd.
Managing Director: Tang Wing Moon
Nature of business: Foodstuffs
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Gentlefit Trdg Ltd.

Manager: Judith Chang

Nature of business: Footwear & footwear
materials

H 2= it i ZE SR AR = e 4k
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Nihon Ryutsu Sangyo Co. Ltd.

(HK rep office)

Assistant Manager: Lee Po Nang
Nature of business: Buying organization
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Tin Lung Hong

Manager: Chen Tjin Tjaw

Nature of business: Advertising products
e.g. chopsticks,
toothpicks, cuplids
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For enquiry on CMA members PI-E;
ducts, please contact Trade Enquir

Section at tel no 542 8622.
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Sy ‘LThe Members’ bhectory of the Chinese Manufacturers’ Association of Hong Kong_
~ lists full details of over 3,600 me-mbérs;. ..i'ncluding name of ct)mpany,_H_

i address, products, contact person, telephbne number, {ax numbers etc.
Tt cosf§ only HK $300 per copy for local order and
US$40 for 6velfseas order (postage to be charged separately).
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'For further details, please contact our Membership Division at tel. no.: 542 8




2B LSRR
GOVERNOR'S
AWARD FOR
INDUSTRY

1992

THE CHINESE
MANUFACTURERS'
ASSOCIATION
OF HONG KONG

Ao 2SN
EIRIE

1 2% B R MRS BT

EHMEFEHOSS [ MEBITRIE — BISFHRMIRET | LIz e
i FELDUBETEZTIE ) SERERENANRER °

= /i _. |
et 90 G ;’i‘//

= /
2R ERA DR AERET : ' #/
1. EEMIE R
2 AETEFRHEREH
3. BHEMELE - SHEHE - BYIRARSHR ARG EH
4 MAEXHEAE (QIFER ) REAM
5. HEIEER

18 IR

LEMARARH 2 BRI ERE [ MRETTE | » AR hEEEKEIRE
Rk | MEEE | > FEESAIE EEEE | -

S ERE

%E%Eé&ﬁﬁﬁﬁﬁﬂﬁ’ﬁﬁ%ﬁ%éﬂ%ﬁ%i%“

ﬂtﬂaam

—AN=F£XA+AE (EME )

k%ﬁﬁ%%ﬁ%Lﬁﬂ%%“ﬁ%ﬁﬁﬂﬁﬁﬂﬁﬁﬁ@¢ﬁﬂ%@ﬁ
E%%E%H“ﬁﬁﬁﬁ'%ﬁ%ﬁ#ﬁﬁﬁ%ﬁﬁmﬁi

BAPIE T rIE64-665E B a A F

- RS : 542 8619

] SZ{H | : 541 4541




	IMG04255
	IMG04256
	IMG04257
	IMG04258
	IMG04259
	IMG04260
	IMG04261
	IMG04262
	IMG04263
	IMG04264
	IMG04265
	IMG04266
	IMG04267
	IMG04268
	IMG04269
	IMG04270
	IMG04271
	IMG04272
	IMG04273
	IMG04274
	IMG04275
	IMG04276
	IMG04277
	IMG04278
	IMG04279

