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The HKECIC offers 20 free buyer credit assessment service to each Hong
Kong exporter, covering all markets insured by the Corporation™. This initiative
aims to help enterprises unlock more business opportunities worldwide.

" HREREERBIE200EREZER / 15 o AR T BRFIE - EUNERERLE : 2732 9988 -
The HKECIC covers over 200 countries/markets. For details, please call Hotline: 2732 9988.
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Valid Period: From now to 16 September 2026
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he Central Economic Work

Conference was successfully held
from December 10 to 11, offering
a comprehensive review of China’s
economic performance in 2025 and
setting a clear policy agenda for 2026.
While reaffirming the overarching
principle of “seeking progress while
maintaining stability,” the conference
once again emphasised "high-quality
development” as the central objective.
This underscores the country's strategic
resolve and resilience in advancing
reform and innovation amid a complex
and evolving global environment.

The conference outlined eight key
priorities for 2026: boosting domestic
demand, driving innovation, deepening
reforms, expanding opening-up,
promoting coordinated development,
advancing dual-carbon goals, improving
people’s well-being, and strengthening
risk prevention. These priorities aim
to lay a strong foundation for the
successful launch of the 15th Five-Year
Plan.

Notably, “adhering to a demand-
driven approach and building a strong
domestic market” was identified as the
foremost task, highlighting both the

urgency and strategic significance of
consumption expansion. To this end,
the Central Government has proposed
a series of concrete measures,
including increasing household income,
expanding the supply of quality goods
and services, advancing the “two new
and two heavy” initiatives, optimising
fiscal expenditure structures, and
accelerating the development of a
unified national market. Together, these
initiatives aim to stimulate domestic
demand through coordinated efforts on
both the supply and demand sides.

This policy direction aligns closely
with the 15th Five-Year Plan Proposal’s
emphasis on domestic demand as a
strategic pillar. It aims to strengthen
the internal market, effectively navigate
external uncertainties, and foster new
competitive advantages. For Hong
Kong's business community, this
represents not only a significant policy
tailwind, but also a valuable opportunity
to deepen engagement in national
development and accelerate enterprise
transformation and upgrading.

Indeed, in a context of prolonged
China-U.S. tensions and rising
protectionism in the West, the Mainland
has emerged as the primary growth
engine for Hong Kong enterprises. The
Central Government's push to expand
domestic demand is expected to create
broader development opportunities
for Hong Kong companies, while also
offering new perspectives on the
city’s role in the national development
blueprint.

As a vital gateway to the world and
a platform for institutional opening-
up, Hong Kong is well-positioned
to play a more proactive role in
supporting domestic demand. It can
serve as a two-way hub: introducing
high-quality international goods and
services into the Mainland, while also
facilitating the global expansion of
Mainland production capacity and
homegrown brands. In addition, by
leveraging its strengths in finance
and professional services, Hong Kong
can invest in Mainland consumer
sectors and contribute to the growth
of consumption finance and service
innovation.

Under the “"One Country, Two
Systems” framework and with a
regulatory environment closely aligned

with international norms, Hong Kong
can take the lead in advancing the
development of a unified Guangdong-
Hong Kong-Macao Free Trade Zone.
This initiative has the potential to
become a pilot platform for deepening
institutional opening-up, gradually
establishing regulatory systems that
align with high international standards,
and supporting China's efforts to
join high-level international trade
agreements.

The Greater Bay Area (GBA)
offers fertile ground for pioneering
policy innovation. It could take the
lead in enabling the free cross-border
flow of key production factors such
as goods, capital, technology, talent,
and data. This would help establish a
high-standard common market within
the GBA and provide Hong Kong
enterprises with more seamless access
to Mainland markets. Over time, the
experience gained from aligning rules
and mechanisms in the GBA can be
scaled up nationwide, laying a solid
foundation for the development of an
integrated, high-standard national free
trade zone.

The CMA has already included
proposals to advance cross-boundary
cooperation and support enterprises
in expanding their presence in the
domestic market as part of our
submission for the 2026-27 Budget. We
hope to secure greater policy support
for the business community. At the
same time, enterprises must take the
initiative to strengthen their capabilities
by accelerating digitalisation and green
transformation. By doing so, they will
be well-positioned to capitalise on the
strategic opportunities arising from the
nation’s evolving growth model. @®
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t is a popular notion that the future of profit hinges on

"emotional value”. From the global craze for Labubu toys to
the enthusiasm for Hong Kong-born giant panda merchandise,
consumers are purchasing more than a beloved IP, but a sense
of emotional satisfaction.
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The Emotional Economy:

Capturing Hearts and Minds to Drive Growth

Riding the wave of cultural tourism, the recent “Ancient Egypt
Unveiled” exhibition at the Hong Kong Palace Museum drew large
crowds, with its merchandise proved equally compelling. Reports
indicate the museum launched 140 cultural and creative items; the
popular “Pharaoh Cat” plush toy sold out within days, prompting
pre-orders and even online scalping. The sales director told the
media that the team plans collaborations with international major
brands on a new collection. Scheduled for release around the
Chinese New Year, this collaboration is expected to drive a second
wave of sales.

Understanding consumer mindsets to unlock billion-dollar
opportunities

How profitable is this business of emotional value? The
museum director shared a striking projection: while previous sales
of cultural merchandise totaled around HK$6 million, that figure is
now expected to rise to HK$30-40 million.

Why has emotional value become a valuable asset? Some
psychologists point to three drivers of impulse purchasing:

1.Impulsiveness: An immediate, hesitation-free urge to
purchase upon spotting something appealing.

2.Irrationality: Emotional pleasure overrides logical assessment
of value.

3.Continuity: Emotional gratification can develop into
attachment, sustaining repeat purchases.

In today’s affluent era, the new generation lacks not material
goods, but emotional comfort. Successful IPs can help fill this
"emotional void”. In other words, those who master the art of
winning hearts can unlock substantial opportunities. Some
economists even describe the emotional economy as a market
worth hundreds of billions.

Turning IPs into emotional companions

To capture customers' hearts, however, requires a story that
truly resonates. Developing a successful IP needs more than just
appealing aesthetics; it demands thoughtful crafting of a persona,
transforming the IP character into an intimate companion for
consumers. Narrative-rich IPs can foster emotional connection,
providing an “emotional outlet” and a sense of comfort that helps
relieve stress.

As the Year of the Horse approaches, | wish everyone a
pioneering spirit and resounding success! @
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Revise the “Continuous Contract” Requirement under the Employment Ordinance

(20255 {% (1257) & H) (57 NEEMES49) BIRE - FRER2026F1H18HLHERA - EMRET » B8
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The Employment (Amendment) Ordinance 2025 has amended the “continuous contract” requirement. New
requirement is applicable from 18 January 2026. Under the new requirement, an employee is regarded as
being employed under a "continuous contract" if the following criteria are met:

EREHZERE—RENEBHUL ; &
the employee has been employed continuously by the same
employer for four weeks or more; and

B 8 TR U THP—IAMF -

the employee has met one of the working hours requirements :

O MSEMROTELTNGG ;
he has worked for at least 17 hours in each week; or

(D (BEE—BEBETELCRITIE) MEZERRESBBRES
E HA4R Al Yy 0 2 HARA R T{EF D F268/NBF o
{where he has worked less than 17 hours in any week) he has worked
for 68 hours or more in a four-week period ™' comprising that
week and the three weeks next preceding that week.

(i) i ATeekm 2R = RN MR -
(Hote) The emp has b ployed by the employer ¢  during this I k period.

T (R HEMEXTRHEER  RERREFSRIERSNHABHSTE
After the amendments, other provisions of the Employment Ordinance will continue to
operate as they currently do, and existing eligibility criteria for various statutory benefits
will remain unchanged.

§§ :E.EE ¥ s %} K ..-.r-
EFiM4S Enquiry Hotline: 27171771 ? ﬁg iy g
Labour Department (L8488 (1823 1818 The hotlineis handled by *16237)  [W]z ]
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Create a Family-friendly Workplace
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Implementing family-friendly employment practices can assist
employees in balancing their work and family responsibilities. It can
also help employers build motivated work teams and enhance the
competitiveness of the enterprises.
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Special leave to meet
employees' family needs
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Ushering in a “Gold" Era

E2RMBENeHBRR "EETL, RAURBRIBESRKROES
T EETAREFAMBNER BREBERANS HEERT  KE
BRREMEESRIIAR  BEATERRZEEE  REMERAHN
BR#H - -SH(ERET) FRXABRKEE  RARNETEERE
REETRZPLNKBEZED o

Gold has emerged as the focal point of capital markets amid persistent global

geopolitical tensions, the accelerating wave of de-dollarisation, and heightened
risk aversion. As gold prices reach all-time highs, the Hong Kong government has
identified the precious metal as a strategic pivot to develop a comprehensive
commodities trading ecosystem, creating fresh growth drivers for the financial
sector. In this issue of Hong Kong Entrepreneurs, we invite industry experts and
academia to explore the opportunities and potential for Hong Kong to establish
itself as a premier gold trading hub.
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Hong Kong consistently ranks among the top four markets globally in terms of physical golditradingvolume (Photo courtesy of the HKGX)
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Hong Kong International Airport plans to expand its
precious metals storage capacity in phases to 1,000
tonnes
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Hong Kong possesses a complete gold industry chain, a rich
talent pool, and an extensive international network. More
importantly, under the ‘one country, two systems’ principle,
we are uniquely positioned to connect with the Chinese

Mainland, the world’s largest gold producer and consumer. [}
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Dr Haywood Cheung
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With the world's largest offshore pool of RMB funds, Hong Kong is well equipped to develop RMB-denominated gold trading
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Ricky Lam, Honorary Chairman of the Hong Kong Jewelery
Manufacturers’ Association
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In addition to spot gold trading, Hong Kong can further develop
derivatives, such as futures and ETFs
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Gold combines the attributes of a physical commodity and a financial asset, making it globally recognised as a hard currency

Aglobally recognised "hard currency”, gold is both a
physical commodity and a financial asset, making it an
indispensable component of financial markets. Since the
2008 financial crisis, emerging economies such as China,
Russia, and Turkey have steadily increased their gold reserves
to hedge against potential financial risks. Due to escalating
geopolitical tensions, in recent years, gold has attracted
growing attention from central banks and institutional
investors as a safe-haven asset.

At the same time, soaring U.S. debt and trade policy
uncertainties are eroding the dollar’s appeal as a reserve
currency. This has contributed to a trend of “de-dollarisation”
as some economies seek to optimise the composition of their
foreign currency reserves by increasing their gold holdings.
Driven by this trifecta of factors, international gold prices
surged by a cumulative 64% in 2025-the largest increase
since the 1979 oil crisis.

/Al Hong Kong Entrepreneurs
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Deep-rooted legacy: Hong Kong secures its status as
a top global gold market

The Hong Kong Gold Exchange (HKGX), formerly known
as the Chinese Gold and Silver Exchange Society, has a history
spanning more than 115 years and remains the city's sole
exchange trading in physical gold and silver. The local gold
market experienced rapid growth following the government's
removal of gold import and export restrictions in the 1970s.
As Dr Haywood Cheung, Chairman of the HKGX, explained,
with this growth, the market successfully filled the trading void
in the Asian time zone and established Hong Kong as one
of the world's four major gold hubs alongside London, New
York, and Zurich.

With over three decades of experience in the precious
metal trading, Cheung observed that over the years, Hong
Kong's financial focus has shifted heavily towards equities
and bonds, with gold trading receiving less attention.
Meanwhile, emerging markets like Singapore and Dubai
have risen rapidly with strong government backing, diluting
Hong Kong's gold market share. The deeply rooted local gold
market, however, remains at the global forefront. With a daily
turnover of HK$100-150 billion, the HKGX is currently one of
the world's top four gold markets by trading volume.



Establishing a central clearing system to boost
confidence

To capitalise on the sustained growth in global gold
demand, Hong Kong's Chief Executive has designated the
gold industry as a key development priority in the Policy
Address for two consecutive years. The local government is
advancing this initiative across five major areas: warehousing
and logistics, refined technology, clearing mechanisms,
expanded investment products, and industry networking
platforms, all aimed at accelerating Hong Kong's emergence
as an international gold trading hub.

A major initiative involves collaboration between the
Hong Kong Airport Authority and several financial institutions
to expand local gold storage capacity to 2,000 tonnes within
three years, equivalent to roughly 5% of total global central
bank reserves. This expansion will allow gold arriving from
overseas to be warehoused immediately, facilitating same-
day settlement for intra-Asia trades and significantly reducing
transaction costs and time lags.

REBREBE BN EN DR
ETEm HEBEERBHME
B3 EQFILHE (BRBBEME

Haywood Cheung noted that the Hong Kong
Gold Exchange has already launched digital
gold products in Singapore and will introduce
them to the local market once Hong Kong's
regulatory environment opens up (Photo
courtesy of the HKGX)

In parallel, the Hong Kong government has invited the
Shanghai Gold Exchange to participate in establishing a
central clearing system for gold in Hong Kong, with pilot
operations expected to commence within 2026. Cheung
welcomes this move, noting that physical gold trading in
Hong Kong is predominantly conducted over the counter
(OTC), with volumes roughly ten times that of exchange-
traded channels. A government-led central clearing system
would boost counterparty confidence, consolidate OTC trades
into a unified liquidity pool, and attract greater international
participation, thereby increasing overall volume.

To align with international standards, the Chinese Gold
and Silver Exchange Society completed a major restructuring
last year, transitioning from a club to a corporation and
officially renaming itself the Hong Kong Gold Exchange. This
transformation is intended to enhance the organisation’s
appeal to international bullion dealers and refiners by
strengthening corporate governance and improving
transparency.

Hong Kong Entrepreneurs [N
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Mobilising the offshore Renminbi hub to overcome
Western dominance

Because the international gold market has long been
dominated by the London and New York hubs, breaking the
century-long dominance of European and American markets
in the global gold landscape will not be easy. Professor
Terence Chong, Executive Director of the Lau Chor Tak
Institute of Global Economics and Finance at the Chinese
University of Hong Kong, pointed out that the London market,
operating on an OTC model, leads in spot gold trading, while
New York serves as the world's largest gold futures market.
Together, these centres control global pricing power.

7
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By developing RMB-denominated gold products and promoting

them in Belt and Road markets, we can increase the share of RMB
in clearing and settlement, accelerating its internationalisation."

Professor Chong emphasised that for Hong Kong to
succeed as an international gold trading centre, it must do
more than shadow London and New York. “Gold is primarily
priced in US dollars. If Hong Kong simply mirrors this model,
it will struggle to capture meaningful market share.” Instead,
Chong pointed to Hong Kong's differentiator in Renminbi
(RMB): "Hong Kong's true competitive edge lies in its
position as the world's largest offshore RMB liquidity pool
and a premier Asian financial centre. This gives us a unique
advantage in developing RMB-denominated gold products.”

B R ERR o
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Professor Terence Chong

Jewellery Industry Embraces Technology to Tackle Rising Costs

As 2026 begins, international gold prices continue
their strong rally, hitting record highs as spot prices briefly
breached US$4,800 per ounce. Dr Haywood Cheung,
Chairman of the Hong Kong Gold Exchange, attributes
this surge to sustained accumulation by global monetary
authorities and growing allocations by institutional investors
and family offices. Emphasising that the current price has not
yet peaked, he forecast that gold could reach US$5,000 per
ounce in 2026.

These soaring gold prices are directly impacting the
jewellery manufacturing industry. Ricky Lam, Honorary
Chairman of the Hong Kong Jewelery Manufacturers’
Association, explained that the combination of weak

Hong Kong Entrepreneurs
jan - feb 2026

European and American markets, tariff barriers, and surging
raw material costs has significantly increased operational
pressure on manufacturers. Unlike previous short-lived
market spikes, this rally is driven by central bank buying and
is unprecedented in scale. At the same time, the jewellery
industry faces severe export challenges; the U.S. market, an
export destination for Hong Kong, has remained subdued
since the onset of the Sino-U.S. trade war.

Hard gold craftsmanship: A cost-control innovation

To navigate the challenge of volatile raw material
costs, the industry is turning to innovation in design and
manufacturing, specifically the increasingly popular “hard




Such products would accelerate the internationalisation
of RMB and provide a new trading window for regions with
robust gold demand, such as India, Southeast Asia, and the
Middle East, securing Hong Kong's role in the eastward shift
of the global gold market.

To this end, Chong suggested establishing a multi-
currency trading, clearing, and settlement system that would
allow investors to purchase dollar or RMB-denominated
gold products with different currencies. At the same time,
associated foreign exchange and price risk hedging services
could be developed to address the diverse needs of
global investors. The government could also take the lead
in establishing a standardised, convenient gold recycling
platform that would enable the public to trade gold jewellery,
which would help mobilise privately held gold and enhance
liquidity in the local market.

Promoting tokenised gold products and scaling
storage infrastructure

Agreeing with the strategic importance of developing
RMB-denominated products, Cheung proposed a connectivity
scheme to link commodities trading in the Mainland and
Hong Kong. In the longer term, this connectivity framework
could evolve into a “gold corridor” spanning Belt and Road
Initiative countries and facilitating gold trade settled in
offshore RMB. Such a corridor would enable Mainland mines
and refineries to expand globally by leveraging Hong Kong as
their international gateway.

gold” process. This advanced technique uses pure gold as
its base, combining electroforming with lost-wax casting.
Compared to traditional pure gold, hard gold offers superior
hardness and wear resistance; it is also lighter and less prone
to deformation.

According to Lam, the definitive advantage of hard
gold is its lightweight nature. It requires significantly less
gold to create the same visual effect as traditional pieces,
enabling consumers to purchase substantial designs at a
more accessible price point. While hard gold was previously
more prevalent in European markets, sustained high gold
prices have prompted local jewellers to invest in refining the
technology and launching their own lines. Looking ahead, Lam
believes that technological innovation will remain a critical
strategy for the industry to offset rising cost pressures.

Product innovation and infrastructure enhancements
are also crucial for developing a gold trading ecosystem.
Cheung highlighted that Hong Kong's gold market remains
heavily focused on physical bullion, which may be off-putting
to younger investors due to its high entry barriers, storage
challenges, and limited liquidity. By contrast, tokenised gold
products, which are already gaining traction in Europe, the
United States, and Singapore, offer substantial potential.
As Cheung explained, “Tokenisation utilises blockchain
technology to fractionalise gold into smaller units for storage
and trading. This lowers the entry barrier and enables 24-hour
trading.”

Since tokenised gold requires physical backing, Cheung
advocated identifying land in the Northern Metropolis to
build dedicated gold vaults. Once Hong Kong's physical
reserves and storage capabilities are bolstered, the market
will be well positioned to launch a richer array of derivatives,
such as futures, exchange-traded funds (ETFs), gold lending,
and arbitrage tools, creating a comprehensive, world-class
gold ecosystem. @®
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With gold prices continuing to rise, jewellers are focusing on design,
using lighter gold to control costs
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Smart Manufacturing to Elevate Hong Kong Brands

BO, RHAIT—ERDREHN=ZAEXR: 0E  RENRE BHEHINOHEHRS
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Quality, taste, and integrity are the pillars of a strong brand. In a competitive market, Mr Calvin Chan,
Chairman and CEO of CATALO Natural Health Science Group, has remained committed to these core values.
By embracing innovation and a vertically integrated model, CATALO has transformed from a traditional
health brand into a collaborative, cross-sector platform. This evolution reflects the bold spirit of Hong Kong
brands, constantly reinventing to stay ahead and setting a clear benchmark for the industry.

Biiﬁ?jwwﬁﬁ%ﬁiE?JJM‘IM%IF%EE RAMEBELEEN RAHBREEIH
BNASABREL B LAR NS REEE . Hat _ DERUTERERRAIONM  BE 2020
BHSHST o ENHTEE BIZ2RE CATALO Bg "HAE T2
i 1, BN - BREKE CATALOWETEALED

OB 20 FNRIXZER REEDAMABBRE NIKRZE ZEHYE AETEHERINERY
CERRNERBAB MERT: "RBREERTER & RAMERSHOTHREEHESHERSE
FHN EoRBRBEEIASH AN AIRIUMEBALR BMAMHUESRE - BIYEE  MEB=L S8 H
BRREM 2003 EEBRENVLIRIE  RETE HA/MNBEIEBENREES  HME "REB
HREOMI AN IEERERNERTR &, &G TTeHwEl,  HBREISER(LBS
Bl EFH - 1&1@%1?%1%4%;53%9*%&/1)’ NBEH EARFRERRAERABIEAZREHE -
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CATALO Natural Health Science Group & Virtus Medical Group Limited

I Strategic Cooperation Agreement Signing Ceremony <
2024.11.29
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CATALO REREBRHBBON  KEFRESRLERRPERER
CATALO has established a strategic collaboration with a medical group to joi
products
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The CATALO smart manufacturing facility is located in the Innovation
Park under the Hong Kong Science and Technology Park and spans
nearly 30,000 square feet
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Ml As Chairman of the BDC, Calvin underscored
that Hong Kong brands need to redefine
their unique positioning and bolster their
competitiveness to navigate the intense
competition from domestic and international
markets
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n 1999, after graduating from the University of Southern

California with a Bachelor of Science in Business
Administration, Calvin chose to forgo a promising career in
the financial sector to join the family business. That same year,
his father, Dr Chan Yin Shing, founded CATALO Group, and
Calvin became the company's very first employee.

Reflecting on his 26-year entrepreneurial journey, Calvin
identified two pandemic periods as pivotal turning points for
the group. As he noted, “The health food industry is highly
competitive, with a vast and fragmented array of products. In
our early years, we continually refined our positioning. Then,
in 2003, the outbreak of SARS in Hong Kong awakened public
awareness of health, driving a sharp increase in demand for
scientific-backed and trustworthy health supplements. This
pivotal moment inspired us to officially launch the CATALO
brand, grounded in the principles of science and nature.”

CATALO 2 BB EERBS ATERERRERARIM
CATALO's fully automated production line integrates Al with visual
inspection technology
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Establishing a local smart manufacturing facility to
enhance supply chain flexibility

If the SARS outbreak provided the impetus for the brand's
creation, the COVID-19 pandemic in 2020 became the catalyst
for CATALO's transition towards “"new industrialisation”.
The pandemic triggered a surge in demand for health
supplements, while global lockdowns and epidemic control
measures disrupted supply chains and created instability
in local supply. For CATALO, this situation was especially
challenging, as its primary manufacturing facility is located in
the United States. At the same time, Calvin observed that this
public health crisis reshaped consumers’ mindsets, shifting
focus from passive treatment to proactive prevention. This
heightened health awareness, combined with a growing base
of younger consumers prioritising wellness, has opened up
substantial growth opportunities for research-driven health
products.

To gain greater control over production capacity and
enhance supply chain resilience, Calvin restructured the
company's manufacturing strategy. While maintaining
production lines in the United States, he also relocated
part of the manufacturing back to Hong Kong. In 2020,
CATALO moved into the Innovation Park under Hong Kong
Science & Technology Parks Corporation, establishing a
smart manufacturing facility spanning nearly 30,000 square
feet. Explaining this decision, Calvin remarked, "I have always
believed that ‘Made in Hong Kong’ stands for high quality and
strong credibility—a brand advantage that distinguishes us
from others in the Mainland market.” He also aims to leverage
the CEPA zero-tariff arrangement to expand into the Greater
Bay Area market with Hong Kong-made health foods.

OBz EIRE-BERRASERN "B
By

Holding multiple international certifications, the smart
manufacturing facility operates more than ten advanced
production lines. Designed for flexible, multi-variety, low-
volume manufacturing, the facility enables rapid switching
between different products. For example, Al-powered
health analysis is used to create personalised nutrition packs
tailored to individual needs. This capability has empowered
the group to forge collaborations with medical institutions
and specialists to co-develop formulations customised
down to exact ingredients and dosages within capsules. By
transforming from traditional mass production to precision,
personalised manufacturing, CATALO has successfully
elevated its product distinctiveness and competitiveness.

Hong Kong Entrepreneurs
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Introducing innovative and technology to improve
quality and transparency

In Calvin's management philosophy, quality is the
cornerstone of a brand’s development, particularly in the
health food industry where consumer trust is paramount.
To uphold this principle, CATALO has integrated an
Al-powered visual inspection system and a comprehensive
production data traceability system into its production lines
at the Innovation Park. These technologies support intelligent
monitoring of product quality and packaging integrity, further
enhancing product safety.

Guided by the brand’s science-based vision, Calvin
also spearheaded the establishment of a cross-sector
collaborative platform that brings together medical experts,
local universities, academic institutions, biotech companies,
and leading plant-based ingredient suppliers. By supporting
interdisciplinary innovation and expertise, the platform
facilitates end-to-end development, transforming initial
concepts into fully commercialised products.

Beyond quality, taste plays a vital role in enhancing
a brand's appeal. In the post-COVID-19 era, Calvin has
observed a significant shift in consumer demand, moving
from standalone health products to smart, personalised
health management solutions. To meet these evolving needs,
CATALO has formed a strategic partnership with a renowned
specialist medical group. This collaboration integrates
professional medical consultation, multi-omics health testing,
smart exercise planning, and other services, positioning
the company as a provider of personalised precision health
solutions. Through this integrated model, CATALO is leading
both market expansion and innovation, injecting new
momentum into the broader health market.

CATALO #f5 "HRBIB TEENGE , WEESBEEPD I
BEBAHEBLXRODHE

CATALO hosted students from the Strive and Rise Programme for a tour
of its manufacturing facility at the Innovation Park to enhance young
people’s understanding of Hong Kong's industrial sector

PYEl Hong Kong Entrepreneurs
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CATALO's Liquid Pro liquid capsule technology places essential
omega fatty acids, such as deep-sea fish oil, into small, more easily
absorbed plant-based capsules. By employing high-density nitrogen
sealing to preserve freshness, this technology ensures the stability
of active ingredients while addressing environmental and vegetarian
requirements

Transforming from premium products to personalised
health solutions provider

While a brand's integrity is reflected in its mission, values,
and social responsibility, it is the leader’s vision that ultimately
determines how far the company can go. Never limited to the
growth of his own company, Calvin's perspective extends to
the broader ecosystem of Hong Kong brands and industry. As
a new-generation industrialist, he hopes to bring innovative to
the sector through meaningful action.

To change the outdated perceptions of manufacturing
industry, Calvin opens CATALO's smart manufacturing facility
at the Innovation Park for visits by industry peers and young
people. He also serves as a mentor in the Strive and Rise
Programme, sharing insights into cutting-edge manufacturing
technologies and Al innovations. Through these efforts, he
also aims to bolster public confidence in local innovative
manufacturing and help Hong Kong industry and brands gain
wider recognition.



Steering the BDC and leading the industry to
enhance competitiveness

To further pursue his passion, Calvin actively participates
in various business associations and public roles. He currently
serves as Vice President of the CMA and, since 2024, as
Chairman of the Hong Kong Brand Development Council
(BDC). Through the BDC, he promotes collective brand
building, protection of brand rights, and the safeguarding
of Hong Kong's brand identity. He also supports the industry
in exploring opportunities in the Mainland market and
deepening cross-border collaboration through initiatives such
as the "Hong Kong * IN + Brand Greater Bay” activities.

He recognises that Hong Kong brands now face
intense competition from both international and Mainland
counterparts, coupled with rising consumer expectations for
experience-driven engagement. These challenges are testing
their traditional strengths. To stay competitive, he believes that
Hong Kong brands must redefine their value and positioning
by integrating international quality standards, local cultural
heritage, and a sustainable philosophy. At the same time,
brands should harness digital tools and emotional storytelling
to forge deeper connections with consumers and create a
differentiated brand experience.

Looking ahead, Calvin emphasised that the BDC will
continue to drive the high-quality development of Hong
Kong brands and enhance their international recognition,
through award schemes, the establishment of robust industry
standards, and the organisation of forums and seminars.
In addition to promoting local originality, the BDC is
working with the CMA to advance Hong Kong's status as an
“International Brand Hub” and an “International Brand Supply
Chain Management Centre”, drawing on the city's distinctive
advantages in brand aggregation and professional services.

EREHEOBBENDR R NATEB CATALOWHE TS » KA
MEFERNESERRME

A leading Norwegian biotechnology company is promoting its
innovative marine-based iron ingredient to the global market through
CATALO's collaborative platform

Calvin also draws inspiration from the many Mainland
brands that have successfully expanded globally in recent
years. He believes that cross-boundary exchanges and mutual
learning can inject fresh momentum into the industry. He
stated, “This year, the BDC will launch a new award to honour
enterprises that leverage Hong Kong as a springboard to
successfully enter cross-regional markets and develop
an international brand image. This not only recognises
outstanding companies but also encourages more Hong
Kong brands to break through and create new value.” @®
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In 2024, the BDC organised the ”
Mainland market
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Hong Kong * IN * Brand Greater Bay” event in Guangzhou to help the industry explore opportunities in the
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ISE JEWELLERY
PRAIRS

Shop No.28, Ground Floor, Central Building, 1-3 Pedder Street, Central, Hong Kong
SEBPIRRITEH1-3RPREAEH F285% &
www.isejewellery.com 4852 2722 0870
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Origina Grat Patent System in Hong Kong
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— Obtain global priority date quickly and at lower costs
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Enjoy 12-month provisional filing flexibility
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< Accelerated examination
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File in Chinese or English, and direct communication with local examiners
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Eligible for “patent box” profits tax concessions at the rate of 5%
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The Government of the Hong Kong Special Administrative Region
Intellectual Property Department
ipd.gov.hk/ogp
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Embracing Community Warmth and Injecting Economic Momentum
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Mr Eric Chan (left), Chief Secretary for Administration and Mr Paul Chan (right), Financial Secretary of the HKSAR, toured the Expo accompanied by
CMA office-bearers
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The 59th Hong Kong Brands and Products Expo (HKBPE) wrapped up on 5 January. Fueled by a recovering retail sector,
increased holiday tourism, and a wealth of promotional offers and entertainment, the 24-day event attracted 1.36 million
visitors, up 5%, and generated HK$1 billion in sales turnover, providing a strong start to Hong Kong's economy in the new
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The launching ceremony of the HKBPE was officiated by prominent political and business leaders
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Miss Cherine Chiu (centre) was crowned Miss Exhibition while Miss
Stella Ho (right) and Miss Flora Kung (left) were named first and second
runner-up respectively
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CMAER
CMA Spotlight

he Expo opened on 13 December 2025 at Victoria Park

in Causeway Bay, with the official launching ceremony
held on 15 December. The ceremony was officiated by
Mr Eric Chan, Chief Secretary for Administration of the
HKSAR, alongside distinguished guests including Mr
Liu Guangyuan, Deputy Director of the Liaison Office
of the Central People’s Government in the HKSAR; Mr
Zhang Changwei, Deputy Commissioner of the Ministry
of Foreign Affairs of the People’s Republic of China in the
HKSAR; Dr Starry Lee, Member of Standing Committee
of the NPC and Legislative Council member; Mr Erick
Tsang, the then Secretary for Constitutional and Mainland
Affairs; Mr Algernon Yau, Secretary for Commerce and
Economic Development; Mr Zhu Wen, Director-General
of the Coordination Department of the Liaison Office of
the Central People’'s Government in the HKSAR; Ms Irene
Young, Permanent Secretary for Environment and Ecology
(Food); Mr Aaron Liu, Director-General of Trade and
Industry. They were joined by office-bearers of the CMA to
witness the launch of this annual shopping extravaganza.

Enhanced rewards and youthful vibrancy

Featuring over 900 booths across 12 thematic zones,
the Expo offered a comprehensive range of products
spanning food and beverages, dried seafood and tonic
foods, healthcare, and home appliances. Beyond the popular
"HK$1" and "90% off" deals, the organiser enriched the event

SEFIRSEREIT 'DIATERKR
B, REEINETHINBR
This edition introduced a “DJ Mixing
Competition” for the first time,
injecting energy and dynamism into
the event

{ V)
REZBERBARSEIREREY
Mr Chris Tang, Secretary for Security, visited the HKBPE and purchased
various products

with extended Christmas opening hours, free admission for
tourists and evening visitors after 7 pm, and giveaways worth
a total of HK$4 million. These initiatives successfully attracted
crowds and unleashed the consumer purchasing power.

Two signature catering zones—the Food Plaza and the
Chillax Zone—-featured global delicacies and wines amidst
stylish, bar-themed décor, encouraging visitors to linger and
boosting sales across exhibitors.

To enrich the visitor experience, two brand-new zones
were introduced: the Hometown Flavors Zone showcasing
specialties from 12 Mainland provinces and cities, and
the Senior Vitality Zone, offering premium healthcare
products and lifestyle information for seniors. Over 100
exhibitors also provided “Silver Consumption Privileges”,
offering at least 5% extra discount to holders of Senior Citizen
Card or JoyYou Card.

Targeting families and younger demographics, the Expo
hosted the "HKBPE Super Kid Model Contest,” the “"DJ Mixing
Competition”, and weekend busking performances, injecting
a vibrant, youthful atmosphere into the event.



Business for good: Caring for the community

Beyond a shopping extravaganza, the HKBPE served as
a steadfast platform for compassion and community support.
Free booths were provided to charities, social enterprises, and
rehabilitation units, while underprivileged groups received
free admission and shopping subsidies. As part of efforts to
promote intergenerational exchange and social inclusion,
students from CMA Secondary School were paired with
elderly citizens for one-on-one guided tours of the Expo.

Furthermore, the CMA donated a portion of this year's
ticket revenue to support relief efforts for the Tai Po fire
tragedy. Together with contributions from CMA and its
General Committee members, the total donation reached
HK$10 million.

ITREEERAPVAREE  RA5HE
The HKBPE attracted huge crowds, creating a bustling and festive
atmosphere
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B The "HKBPE Super Kid Model
1 " Contest” added a vibrant touch, with

': each participant’s styling bringing a

unique charm to the stage

Participation of social elites highlights HKBPE's
influence

The Expo received robust support from government
officials, Legislative Council members, and leaders of
community groups, underscoring its wide-reaching impact
and enduring relevance.

As the HKBPE approaches its milestone 60th edition, the
CMA is committed to continuous innovation, promising an
even higher quality experience for citizens and tourists, and
ensuring a sustainable drive for Hong Kong's economy. @®

()

Members of BPA, DAB and G19 visited the Expo, engaging with exhibitors and the public
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ﬂ CMA Recommendations forthe2026-27 Budget
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The HKSAR Government has launched public consultations for the 2026-27 Budget. The CMA has submitted more than 90
recommendations across six areas: boosting the domestic demand, supporting SMEs, promoting innovation, technology
and new industrialisation, accelerating the development of Northern Metropolis, and strengthening cross-boundary
cooperation.
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Boosting the domestic demand

1. Implement short-term relief measures: Extend one-off

measures including rates concessions for residential and
non-residential properties, rebates on salaries tax, and
reductions in electricity charges. The concession ceilings
should be appropriately raised to alleviate financial
pressures on SMEs and the public, thereby boosting
consumer confidence.

. Encourage local consumption: Collaborate with business
sector to organise lucky draw campaigns, subsidise
restaurants applying for “Pet-Friendly” licences, further
streamline application process for rural homestays and
small restaurants, and subsidise rural tourism projects.
Meanwhile, vacant government land could be utilised to
establish shopping streets showcasing authentic Hong
Kong specialties, with rent-free stalls for hawkers to enrich
the local consumption experience.

. Attract inbound tourists: Inject additional fund for and
expand the venue coverage of the Incentive Scheme
for Recurrent Exhibitions 2.0 and provide subsidies for
overseas delegates attending events in Hong Kong. The
government should develop multi-destination itineraries
with Mainland cities and promote Hong Kong's intangible
cultural heritage overseas.

Supporting SMEs

4. Optimise government funding schemes: Fully lift
geographical restrictions on the BUD Fund, increase
the “Easy BUD" project funding ceiling to HK$200,000
and extend the geographical coverage of "E-commerce
Easy”. Under the consolidated BUD fund, a dedicated
quota should be established for local market expansion
projects, covering local brand promotion. Furthermore,

the enhanced Digital Transformation Support Pilot
Programme should be opened to small and medium-
sized enterprises (SMEs) across all industries. The
government should also support business associations in
conducting ESG research, training, and promotion, and
assist the industry in developing local ESG assessment
and certification standards to facilitate green and digital
transformation.

5. Help businesses adapt to changing environments: Extend

the application period for 90% guarantee product to March
2028. Establish a one-stop overseas market information
portal to systematically disseminate the latest market
intelligence. Enhance collaboration between Sinosure
and HKECIC to facilitate credit information sharing and
risk co-sharing. Encourage the banking sector to increase
financing support for Hong Kong enterprises going global.
Furthermore, to address challenges posed by the carbon
tariffs, the government should accelerate the establishment
of a local certification framework and service system for
product carbon auditing and labeling.

. Reform government procurement policies: Introduce

incentives to encourage participation of SMEs and start-
ups in government procurement. Incorporate a "Hong
Kong Brand First” preference into public procurement and
government-funded projects, while giving greater weight
to cost-effectiveness in the evaluation criteria.

Hong Kong Entrepreneurs
jan -feb 2026
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Promoting I&T and new industrialisation
7.

40

Strengthen government-industry-academia-research-
investment collaboration: Accelerate the approval process
for funding schemes under the Innovation and Technology
Fund and optimise funding mechanisms to increase
opportunities for independent applications by enterprises.
Assessment criteria should include economic indicators
such as commercialisation potential, applicability, IP
value, and market prospects. The government should also
enhance the operational mechanism of the Innovation
and Technology Support Programme, and allow business
associations and private research platforms to apply for the
RAISe+ Scheme.

. Develop a pilot production platform in the San Tin

Technopole: The platform should be positioned to
provide industry-driven support for technology translation,
with a focus on applied technologies, cross-industry
common technologies, and strategic industries. This
platform should also serve a dual function: facilitating the
translation of overseas R&D outcomes and supporting
the internationalisation of Mainland technologies. The
government should also consider setting up a dedicated
fund to assist business associations in establishing and
operating pilot manufacturing facilities.

Hong Kong Entrepreneurs
jan - feb 2026

9. Support the development of “Specialised, Refined,

Distinctive and Innovative” (SRDI) enterprises: Advocate
for eligible Hong Kong-funded enterprises to be included
in a mutually recognised cross-boundary whitelist of key
enterprises, with local support measures extended to
whitelisted enterprises operating outside Hong Kong.
The government should establish a Hong Kong-specific
evaluation framework and recognition mechanism for
"SRDI" enterprises, formulate dedicated supporting
policies, and set up a specialised industrial park in the
Northern Metropolis to nurture these high-potential
enterprises.



Accelerating the development of the Northern
Metropolis

10. Accelerate Northern Metropolis development: Streamline

1.

the procedures and requirements for infrastructure
projects by establishing a tailored, efficient, and flexible
institutional framework. To avoid resource overlap,
the government should clearly define the functional
positioning of various industry zones. It is also suggested
to engage renowned international or Mainland industrial
park developers as strategic partners. The government
should formulate and regularly publish an industry-
ready use case list to guide investment. In addition, cross-
border facilitation measures for goods, personnel, and
capital within industrial parks should be pursued. Lastly,
strengthen promotional efforts targeting local enterprises
to encourage their investment.

Expand convention and exhibition facilities: Develop
large-scale, permanent exhibition venues with spatial
capabilities to complement existing urban exhibition
facilities and support the industrial development of
Northern Metropolis. Focus on hosting innovation and
technology events, R&D commercialisation, higher
education, and major academic conferences. Leverage
the special administrative measures of the Northern
Metropolis to organise exhibitions for emerging sectors,
such as new energy vehicles and low-altitude economy,
while also introducing public exhibitions with cultural and
creative themes.

12. Accelerate smart city development: Adopt mature

Chinese Mainland innovative technological solutions in
public procurement, infrastructure, and funded projects
to improve cost-effectiveness and speed up smart city
development. Furthermore, identify suitable locations in
the Northern Metropolis to build additional data centres,
supercomputing centres, and data infrastructure.

Hong Kong Entrepreneurs iV
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Stimulating economic momentum

13.Promote industrial tourism: Allow enterprises to 15 Expand the halal market: Extend subsidies for halal

14.

17.

42

repurpose designated areas within industrial buildings for
tourism purposes without requiring lease modifications
or additional fees, and provide subsidy to encourage
enterprises to develop industrial tourism. Expand
eligibility for industrial tours from inbound tourists to
local residents, and develop operational guidelines and
evaluation mechanisms to standardise industry practices.
Foster collaboration between the tourism and industrial
sectors to develop one-day, multi-destination sightseeing
routes, and include them in regular sightseeing bus
itineraries. Task the Hong Kong Tourism Board with
organising dedicated promotional campaigns for these
initiatives.

Develop the silver economy: Create a local promotion list
for elderly-friendly products and services and enhance the
inclusiveness of the “Innovation and Technology Fund for
Application in Elderly and Rehabilitation Care” to stimulate
silver consumption. Review existing funding schemes to
ensure eligibility criteria accommodate ageing-related
projects. Support chambers or professional bodies in
developing standards for competitive elderly-friendly
products and services, with a view to their inclusion in
GBA Standards.

Position Hong Kong as the preferred platform for brands
going global: Offer competitive value-added services in
ESG management, cross-border e-commerce, and fintech
for Mainland enterprises expanding overseas. Compile a
recommended list of supply chain management service
providers to facilitate matchmaking between Mainland
enterprises and Hong Kong businesses. Encourage
academic institutions to develop a global competitiveness
ranking for supply chain management centres, and
support local chambers in organising awards and
recognition schemes to celebrate brands going global.

Hong Kong Entrepreneurs
jan -feb 2026

16.

certification to hotels, convention venues, and other tourism
facilities. Expand the scope of the “New Industrialisation
Funding Scheme” or the "Pilot Manufacturing and
Production Line Upgrade Support Scheme” to support
enterprises in establishing halal-compliant supply chains
and obtain certification.

Develop a regional IP trading centre: To build a
comprehensive ecosystem encompassing IP creation,
valuation, trading and professional services, the
government should adopt multiple measures. These
include increasing the tax deduction rate for the first
HK$2 million of R&D expenditure from 300% to 400%;
strengthening collaboration between R&D centres and
industries to enhance commercialisation capabilities
and funding sustainability; providing tax incentives and
fast-track approval procedures for enterprises applying
for local original grant patents; and encouraging the
establishment of IP trading support services such as patent
valuation, transaction, and service platforms for key sectors.
Furthermore, the government should encourage the
banking sector to provide more IP and patent financing
products.

18. Expand the commodity trading market: Collaborate

with HKEX to explore broadening the variety of tradable
commodities in Hong Kong. Develop more commodities
storage facilities, including in the Northern Metropolis and
Mainland cities in the GBA. Strengthen cooperation with
the Mainland to extend mutual market access schemes to
commodities, and develop RMB-dominated commodity
benchmarks and settlement mechanisms.



Advancing cross-boundary cooperation

19.

20.

Proactively align with the National 15th Five-Year Plan.
Hong Kong authorities should further deepen the city's
positioning as the “Eight Centres” and a "Talent Hub". This
requires close collaboration with industry stakeholders
to formulate strategic blueprints, action plans, and
implementation timelines. New areas of competitive
advantage should also be identified, such as establishing
Hong Kong as an “International Brand Hub", a “Going
Global Launchpad”, or a "High-Value-Added International
Supply Chain Management Centre”. In parallel, a key area
of the Northern Metropolis development plan should
be to strengthen its deep integration with the Mainland,
particularly in technology industrial chains and innovation
talent systems.

Adopt a GNI-oriented approach to support “outward
development” of Hong Kong-funded enterprises:
Conduct a comprehensive survey of Hong Kong-funded
manufacturing enterprises operating outside the city and
develop a set of statistical indicators to monitor the growth
and development of this sector. Set up a dedicated task
force to maintain close communication with major local
chambers of commerce and industry representatives, in
order to provide better support for Hong Kong enterprises
operating in the Mainland and overseas. Leverage G2G
channels to facilitate their expansion across these markets.

21. Assist enterprises in expanding into Mainland domestic

market: Seek support from the Central Government to
enhance facilitation measures, including simplifying
customs clearance or reporting requirements for
exhibition goods entering the Mainland, and allowing
duty-free or preferential sales tax for exhibition goods
within a specified quota. Consider establishing a
permanent section for Hong Kong brands on major
e-commerce platforms. The government should take the
lead in developing a systematic definition of “Hong Kong
Brands”, creating geographical indication labels for sectors
with distinctive advantages, and actively promoting and
protecting Hong Kong brands in both Mainland and
overseas markets.

BEEEX:
Complete CMA Budget Submissions :
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ainan Launches Is|and wide SpeC|aI Customs Operations
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The Hainan Free Trade Port (FTP), a landmark initiative personally planned, deployed, and promoted by President Xi
Jinping, officially launched its island-wide special customs operations on 18 December 2025. This milestone follows more
than seven years of intensive preparation. As one of the world’s most mature free trade ports, Hong Kong offers established
strengths, while Hainan, as an emerging counterpart, brings distinct advantages. Together, they present significant
opportunities for mutual benefit and synergistic collaboration across a wide range of sectors.
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ith the implementation of island-wide customs closure,

Hainan has become the world's largest free trade port
by area. This milestone marks a new stage in the development
of Hainan's open economy and signals China's broader shift
toward high-level institutional opening-up in its national
strategy.

Simplified tax regime to incentivise investment
and drive industrial upgrading

The Hainan FTP operates under a special customs
supervision model of “freer access at the first line, regulated
access at the second line, and free flow within the island”.
Ilts zero-tariff policy has transitioned from a positive list to a
negative list management system. This shift has expanded
the range of tariff-free items from about 1,900 tariff lines
to over 6,600, accounting for approximately 74% of all
goods. Additionally, these tax-free goods can circulate
freely among eligible entities within the island. Crucially,
products processed in Hainan with a value-added increase
of 30% or more are exempt from tariffs when entering the
Mainland market. These measures are designed to attract

high-value-added and tariff-sensitive industries to establish
operations in Hainan, enabling firms to capitalise on zero-tariff
benefits for entrepét trade and processing activities, while
enhancing price competitiveness in the domestic market.

In terms of trade liberalisation, Hainan has adopted more
open institutional arrangements for certain goods currently
prohibited or restricted for import nationwide, enabling
businesses such as bonded maintenance. At the same time,
precision supervision measures further streamline the flow
of goods. Specifically, the island’s eight open ports serve as
“first line" ports, allowing direct release of eligible imports,
while ten “second-line” ports handle goods entering the
Mainland with a range of innovative and convenient clearance
measures. Notably, the number of items requiring mandatory
declaration has been reduced from 105 to 42.

Regarding tax policy, the Hainan FTP continues to
implement the “"dual 15%" income tax incentive policy after
the customs closure. Building on this, Hainan is exploring a
consolidation of multiple taxes and fees into a single sales tax
levied at the retail stage. These reforms aim to further improve
corporate cash flow and incentivise reinvestment.

Furthermore, the Hainan FTP continues to advance
institutional innovation on cross-border flows of production
factors. For capital flows, it has introduced the multi-functional
Free Trade Account (EF Account), supporting cross-border
payments under the capital account and the establishment of
corporate cross-border capital pools. In logistics, Hainan has

VT3l Hong Kong Entrepreneurs
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the China Yangpu Port ship registry and is actively promoting
open aviation policies, including the seventh-freedom rights,
alongside streamlined customs clearance models to enhance
the international logistics network. For data flows, Hainan has
introduced negative list management for outbound data and
established an “International Data Comprehensive Service
Zone" to encourage digital businesses such as overseas game
publishing, data processing, and cross-border e-commerce.

Beyond trade and investment facilitation, Hainan is
positioning itself as an international tourism and consumption
destination. Following the island-wide customs closure,
Hainan will further expand the range of duty-free goods and
extend duty-free eligibility to include outbound passengers
and island residents. Simultaneously, Hainan is refining
its multi-tiered visa-free system to offer greater convenience
for international visitors, thereby boosting industries such
as tourism, MICE (meetings, incentives, conferences, and
exhibitions), and healthcare and wellness.

Hainan-Hong Kong synergy: A win-win path to
broader cooperation

President Xi has repeatedly emphasised the importance
of strengthening coordinated development between the
Hainan FTP and the Guangdong-Hong Kong-Macao Greater
Bay Area. As one of the world's most mature free trade ports,
Hong Kong can provide important reference for Hainan,
while the Hainan FTP can offer Hong Kong a new platform to
deepen its participation in national development. Looking
ahead, in addition to deepening cooperation in finance,
tourism, and professional services, both sides can explore
more mutually beneficial opportunities in areas such as
manufacturing, research commercialisation, and supporting
Mainland enterprises in their global expansion. @&
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Central Government Unveils New Measures-to Boost Private Investment |

48
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Private investment has always been a barometer of economic vitality, playing a significant role in stabilising growth and
employment. Last November, the General Office of the State Council issued the Several Measures for Further Promoting the
Development of Private Investment (hereinafter referred to as the Measures). The document outlines 13 measures covering
market access for private capital, financing support, fair competition, and digital transformation to further stimulate the
development of private investment.
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hina's economy has maintained a stable, upward

trajectory in 2025, with cumulative GDP growth reaching
5.2% in the first three quarters. Among the three key
economic drivers, exports achieved resilient growth despite
a complex external environment, while domestic demand
has expanded steadily, supported by consumption-boosting
policies such as trade-in subsidies. However, fixed-asset
investment has slowed since the second quarter, contracting
2.6% year-on-year from January to November and becoming
a primary drag on economic growth.

Sluggish private investment raises concerns

Real estate development remains main drag on
fixed-asset investment, recording a sharp 15.9% year-on-
year decline from January to November. Given the high
concentration of private enterprises in real estate and its
supply chains, the sector's deep adjustment has severely
impacted private investment. During this period, total private
investment fell by 5.3% year-on-year, underperforming state-
owned investment.

Yet, bright spots remain. The first 11 months of 2025
saw rapid growth in key manufacturing sectors, including
railway, ship, aerospace, and other transportation equipment
manufacturing; automobile manufacturing; and general
equipment manufacturing. Notably, investment in information
services surged 29.6% year-on-year, signalling accelerated
flow of private capital into advanced manufacturing, modern
services, and infrastructure.

Geographically, private investment is shifting from the
developed eastern regions to central and western China. In
the first half of 2025, growth was significant in Xinjiang and
Shaanxi. Manufacturing momentum was particularly strong in
Shaanxi's automotive sector and Hunan's high-tech industries.

E{eJll Hong Kong Entrepreneurs
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Multi-pronged approach to revitalise private
investment

Against this backdrop, the General Office of the State
Council issued the Measures, implementing targeted policies
across multiple fronts to revive private investment. Aligning
with the shift toward tech-driven, digital, and service-
oriented manufacturing, the document focuses on key sectors
and industrial chains, encouraging private enterprises to
accelerate the construction of major pilot-scale platforms with
strong industry-driving capabilities to foster clustering. It also
supports state-owned enterprises, universities, and research
institutions in providing market-oriented pilot-scale services
to private enterprises, reducing innovation costs and barriers,
while streamlining approval processes for such pilot facilities.

The Measures support key private enterprises, chain-
leading enterprises, and third-party service providers in
building comprehensive digital empowerment platforms
to drive cross-sector integration and digital transformation
among upstream and downstream small and medium-sized
enterprises (SMEs). The document further calls for accelerating
the cultivation of specialised digital service to support SMEs in
expediting digital upgrades and transformations. Furthermore,
it explicitly encourages private capital investment in producer
services such as industrial design, generic technology
services, inspection and testing, quality certification, and
digital transformation, to help manufacturers cut costs and
boost competitiveness.



The Measures also propose opening infrastructure
sectors long dominated by state-owned enterprises to
private players, encouraging them to play the role of “patient
capital”. In traditional infrastructure, the Measures support
private capital participation in railways, nuclear power, oil and
gas pipelines, and water supply. In the new infrastructure,
the document guides orderly participation in low-altitude
economy infrastructure, and optimises market access policies
for satellite communication services. It also supports the
issuance of real estate investment trusts (REITs) for private
investment projects to broaden financing channels, and
facilitate capital recycling.

It is worth noting that the Measures also propose several
initiatives to improve the business environment for private
investment. They mandate that a set proportion of large-scale
government engineering procurement be reserved for SMEs
and encourage higher advance payment ratios for private
firms. Additionally, the “innovation points system” will be
promoted to direct financial resources toward technology-
based enterprises, alongside continued implementation
of “green channel” policy for high-tech listings, financing,
mergers and acquisitions.

Removing obstacles to high-quality development

Currently, private investment accounts for over half of the
country’s fixed-asset investment. The Central Government's
efforts to promote private investment through policy
guidance and deregulation not only reflect the accelerated
implementation of the Private Economy Promotion Law but
also aim to leverage this cornerstone of investment. This
approach seeks to clear obstacles to economic growth in the
coming year and inject new momentum into the high-quality
development of the private sector.
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the Hon ng Comics and Animation Federation
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ong Kong comics boast a rich history. As early as the

beginning of the 20th century, newspapers featured
comic strips. By the 1950s and 1960s, a generation of
cartoonists reflecting local culture gave rise to slim-edition
comic books. At that time, these were the most budget-
friendly entertainment for the general public, with newsstands
dotting every street and alley as the main distribution channel.

The golden age of Hong Kong comics

The 1970s marked the true golden era, Hong Kong
comics evolved from standalone publications into serialised
formats, capturing a massive youth readership and launching
the careers of masters like Ma Wing Shing and Lee Chi Ching.
Growing up in humble circumstances and showing little
academic inclination, Alan saw the industry’s bright future and
chose to dive in.

Alan began as an assistant at renowned cartoonist
Tony Wong's studio, handling background illustrations
and gaining solid production experience. “Surrounded by
talented individuals like Ma Wing Shing and Khoo Fuk Lung,
no matter how hard | tried, | couldn’t catch up-but | didn't
want to stay just a production hand,” he recalls. Alan later

shifted to administration and international licensing, evolving
from an assistant to a key figure in Hong Kong comics’ global
reach. He travelled extensively to the United States, ltaly, and
Southeast Asia, and beyond, successfully securing translations
of studio’s works into 13 languages for worldwide distribution,
marking a glorious era for Hong Kong comics.

In the early 1990s, as copyright awareness gradually
grew, Alan took on the responsibility of bridging the local and
overseas markets, introducing Japanese comic licenses and
overseeing the local release of official Chinese editions. He
recalled that the Hong Kong edition of Dragon Ball could sell
200,000 copies per issue, an astonishing achievement at the
time.

BERITUSEEESXNFon ' SRS TWH
B R At SRR
The exhibition features works by 11 Hong Kong comic
artists, showcasing diverse humour and local social life

Hong Kong Entrepreneurs [}
jan - feb 2026



XA E

Lifestyle

Rebirth in the digital era

The new millennium brought the internet’s rise, eroding
print media and traditional newsstands. As many classic series
concluded, the refrain "Hong Kong comics are dead” grew
louder. Alan acknowledges the inevitable decline of print
but insists it doesn't spell the end. “The essence of comics is
storytelling,” he says. “As long as people keep telling stories,
the medium will endure—no matter how the delivery evolves.”

Facing industry contraction, as vice president of the
HKCAF, Alan has actively explored new channels to promote
Hong Kong comics. In 2025, the HKCAF staged the exhibition
"Comic Fun for All: The Magic of Hong Kong Comedy
Comics” at the Hong Kong Heritage Museum. It showcased
precious works by 11 cartoonists spanning the 1960s to the
present, highlighting the distinctive humour and vibrant
everyday life of Hong Kong comics. “Four-panel comics best
capture the social atmosphere and grassroots life,” Alan
explains. “Characters like ‘Sau Nga Chun’ drawn by Gum Siu
Man delivered laughs while mirroring 1980s Hong Kong life,
inspiring many local films.”

F-NNEBERMEE (ERE) W (EBXRF) RIRBEREL
HELERBEES

The original artwork of Wong Chak's Old Master Q series made its
debut at Sotheby's international auction
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Alan began his career as a comic assistant in the 1970s and gradually
became a key figure in promoting Hong Kong comics globally

Beyond revisiting classics, the exhibition introduced
pieces by modern web cartoonists, such as illustrator So Wing
Hong's Cheap Century, highlighting the creativity of the new
generation of comic artists.

“IP development”: A new path for Hong Kong
comics

Alan notes that what began as public entertainment has,
over more than half a century, evolved into an icon of Hong
Kong pop culture, now coveted by the art world. Works such
as Alfonso Wong's (well-known under his pen name Wong
Chak) Old Master Q series and ink-wash adaptations based
on Jin Yong's martial arts classics by Lee Chi Ching, have
appeared at Sotheby's international auctions, affirming the
artistic value of Hong Kong comics and opening greater
possibilities for their future.

In 2021, the HKCAF partnered with the government
to launch the "HK Comics Support Programme”, nurturing
emerging local comic artists and startups by transforming
works into IPs and introducing them globally. To date, the
project has supported talents like Pen So and Jeffery Chi Kit
Kwong, yielding 63 works. Nearly 40 have secured overseas
licensing deals, with many earning local and international
awards, proving the industry’'s enduring creative vitality.
Among them, Pen So's work See You in My Memories and Dali



Libreria won 16 awards over four consecutive years. In 2025,
he collaborated with another comic artist Jerry Cho and the
local heritage brand “Camel” to launch a co-branded thermal
flask. This project stands as a successful case of comic IP
crossing over with traditional brands. “Comics are far more
than print; they're a rich IP treasury profoundly influencing
animation, film, and gaming and other creative sectors,” Alan
observes.

Leveraging social media to sustain Hong Kong
comics

Alan remains optimistic about the future. “While the
internet hastened print's decline, social media has opened
new doors. Young creators can now share work online, build
popularity through likes and shares, and later release physical
books." This “digital-first, print-later” approach is emerging as
the industry’s new trend.

Alan further notes that although the Hong Kong market
may be small in scale, it is not lacking in talented individuals.
The HKCAF will continue acting as both bridge and incubator,
nurturing homegrown “comic stars”. This aims to enhance
the industry's visibility, attract more investors and talents, and
drive the growth of the entire sector.

Alan believes, “Comics are seeds of culture. As long as we
keep telling stories, this art form will never fade. While artistic
skill is important, what is even more crucial is storytelling, the
ability to craft compelling characters and worlds that truly
resonate with readers.” @®

ETBEHN,SHENEDT  SUEAMEEXHESBER AR
Under the "HK Comics Support Programme” project, several local
cartoonists have won numerous international awards
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Over 500 Students Reimagine Hong Kong Wartime Stories in CMA Short Video Competition
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o commemorate the 80th anniversary of victory in the
Chinese People's War of Resistance Against Japanese
Aggression and the World Anti-Fascist War, the CMA Youth
Committee organised a short video competition, inviting
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Mr Clarence Leung (ﬂrst from the left) and Mr Kenneth Shi (first from

the right) presented the award to Ko Lui College, the champion of the
senior secondary school category
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secondary school students across the city to document
Hong Kong's wartime historical sites. The award presentation
ceremony was held on 22 December 2025 at the HKBPE.

The competition aimed to encourage young people to
personally visit wartime heritage sites, share Hong Kong's
stories from the War of Resistance through their videos,
deepen their understanding of national and Hong Kong
history, and foster a sense of national pride and patriotism.

The competition received an overwhelming response
from the education sector, with over 500 students submitting
nearly 130 entries. After two rounds of rigorous evaluation
by the judging panel, 24 winning teams were selected from
the junior secondary and senior secondary categories. The
champion of the junior secondary category was claimed
by students from HHCKLA Buddhist Ching Kok Secondary
School, while students from Ko Lui College secured the
champion in the senior secondary category.

The award presentation ceremony was graced by Mr
Clarence Leung, Under Secretary for Home and Youth Affairs,
as the guest of honour. Award presenters included Mr Paul
Lee, Principal Education Officer (Curriculum Development)
of the Education Bureau, with acclaimed film director Mr Au
Cheuk-man serving as guest speaker.
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The winning entry in the junior secondary category is from HHCKLA
Buddhist Ching Kok Secondary School
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Third Corporate Visit of the “Brand In-Sight-Seeing” Series |
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To celebrate its 20th anniversary, the BDC organised the
third Corporate Visit Activity “Brand In-Sight-Seeing” on
19 December 2025. Led by BDC Vice Chairman Mr Robert
Lok, more than 10 member companies visited the "DX
design hub” at the Hong Kong Design Centre. The activity
aimed to help participants gain insights into the latest
developments in the local design scene and experience
the city’s vibrant creative energy first-hand. @®

CMA 1R 7E P IETURY A
EZEEH__%DIL;\_J HOKLAS J ﬂﬁn\\ ﬁﬁ CMAREPER

CMA Testing Now Accredited by HOKLAS for Buildings Department Requirements |
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+ GB/T 5455-2014 (& GB 5725-2009 & 2025 8RA#KR)

+BS EN ISO 15025:2002 / 2016 (xBAKER)

-BS 5867-2:2008 (BAMEEK) a®

To enhance site safety, the Buildings Department has issued a Practice Note for Registered Contractors 85 (PNRC 85), which
requires that protective materials laid on external scaffolding of buildings (such as safety nets and protective screens)

must possess flame-retardant performance that meets recognised standards. Registered contractors are required to collect

samples and submit them to a government-designated laboratory accredited by Hong Kong Laboratory Accreditation Scheme

(HOKLAS) or a mutually recognised institution for testing. CMA Testing is now officially a HOKLAS-accredited laboratory
meeting this requirement.

CMA Testing provides the industry with comprehensive and authoritative flame retardancy testing services for protective
materials, in strict compliance with:

+ GB/T 5455-2014 (meeting relevant clauses of GB 5725-2009 & 2025)
+ BSENISO 15025:2002 / 2016 (Procedure A - Surface ignition)
+ BS 5867-2:2008 (Type B performance requirements) @®
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Upcoming Events
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Final Judging of 2025 Hong Kong Top
Brand Awards

06
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Final Judging of 2025 Hong Kong Top
Service Brand Awards
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Seminar on “Things To Know About Tax
Audit In Hong Kong"
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CMA 2026-27 Budget Submission
Press Briefing
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GC Meeting
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HKMU and CMA MOU Signing Ceremony
03

" DRHER  RRIBERE
2025 Brand Awards Presentation
Ceremony-cum-Dinner

26
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The CMA Spring Reception for the Year of
the Horse

26
BESTHERKE

GC Meeting & Dinner Reception
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Workshop on “Navigating Global Trade:
Strategies for Secure Delivery and Debt
Recovery”

13
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Joint Business Community Luncheon
with the Financial Secretary

26
BESBERKE

GC Meeting & Dinner Reception
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TC Lai (+852) 6059 9614

Kenneth To (+852) 2690 8270 et

SRR ﬂhléﬁ HEFEN  hELS
ClaraChu  (+86) 138 2880 6404 fOIND & Tootng &
fhE ki cmatesting.org

Yuki Zheng (+86) 0216433 0500*388 cmatesting.com.cn
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