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. Statutory Paternity Leave

RiE (2018 F@B(IZET) (BIHK) XM ) - WRBHRENF LN
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4 According to the Employment (Amendment) (No. 3) Ordinance 2018,
employees with child born on or after 18 January 2019 are

to 5 days’ paternity leave for each confinement of their
oartner if they fulfil other requirements as stipulated in law.
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Key Features of Statutory Paternity Leave:

~ Paternity leave may be taken at any time
during the period from 4 weeks before the
expected date of delivery of the child to 10
weeks beginning on the actual date of delivery
of the child (in one go or on separate days)

- Employees have to give their employer prior
notification as required by law

 Subject to fulfillment of relevant requirements,
employees are entitled to paternity leave pay,
being four-fifths of employees’ average daily
wages

For details on the paternity leave, please refer to
Labour Department’s homepage.

2 www.labour.gov.hk
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t the time of writing, the novel

coronavirus pneumonia epidemic
runs rampant and has no signs of
alleviation.

Substantial business activities, such
as consumption, transport and logistics,
have been dwindling drastically.
Apparently, the tourism, retail,
catering, aviation and manufacturing
industries are the most susceptible to
the economic downturn. The drop in
business is inevitable. What is more
astonishing is that education institutions,
tutorial centres, construction works are
no exceptions, their business suffers
grave deterioration. Facing critical
collapses and aspiring to survive a bleak
economy, a myriad of enterprises has
been implementing various cost-saving
measures, including salary reductions,
no-paid leaves, and shortening business
hours, among others. Having said
that, if the epidemic outbreak has no
signs of a slowdown in two to three
months and the cost-saving measures
are no longer effective for overcoming
business losses, redundancies or even
closures may be the last resort. The
unemployment rate announced earlier
surges continuously and hits the highest
level in nine years. It is foreseen that the
overall unemployment rate this year will
soar up to 5%. The unemployment rate
of the most disastrous sectors may get
even worse. If it turns out to be true,
the worsening unemployment crisis will
pose further risks that everyone does
not wish to see.

The speed of economic recovery is
another issue that people are worried
about. Although domestic consumption
demand will rebound swiftly after a
temporary shortfall during the novel
coronavirus outbreak, the travel desire
of mainlanders may not shortly resume.
Other major sources of tourists, such
as Japan and South Korea, are also
under the threat of the epidemic. Worse
still, the Hong Kong economic base

has been deteriorating and entered
a technical recession. As such, the
"V-shaped” rebound of the Hong Kong
economy as what happened upon the
end of SARS in 2003 may be far less
likely to be seen when the coronavirus
ends. As | have mentioned in this
column previously, the Hong Kong
tourism industry must avoid relying too
much on a single source of visitors. It
is heard that The Hong Kong Tourism
Board (HKTB) has planned to increase
investment in non-Mainland markets,
especially the segments with high
spending power, such as India, Muslim
countries and Vietnam. | hope that the
global spread of the coronavirus would
not affect the HKTB's plan, hindering
the recovery of the tourism industry and
other related sectors.

Last month, the CMA sent a
questionnaire to its corporate members
in an attempt to understand their latest
business operations and requirements.
Among them, 40% said the income has
dropped by 50% or above compared
to that recorded in the same period
last year. What they desire most are
various supports, such as deductions or
exemptions of rent, expenses and tax,
as well as cash subsidies or low-interest
loans.

Obviously, The HKSAR Government
has been aware of the appeal from
different sectors and responded to
them promptly by introducing various
relief measures, including HK$30
billion Anti-epidemic Fund and several
giveaways worth over HK$120 billion
as announced in The Budget. Such
huge subsidies are said to be quite
rare these years. Meanwhile, mainland
authorities have also launched a series
of forceful measures to maintain stable
employment and help enterprises
resume work and production. Through
these measures it is hoped that they
can have their burdens alleviated and
overcome this crisis.

Undoubtedly, these measures
serve as "timely help” for enterprises.
However, they are by no means long-
term plans. A cliché goes, "poverty
entails changes, and changes lead to
solutions”. During the outbreak of the

epidemic, many enterprises have been
transforming for survival. For example,
the online shopping development in
Hong Kong has not been particularly
fast previously. Nevertheless, online
consumption in the city today has been
swiftly flourishing, for people dare not
go out and the “stay-at-home economy”
rises gradually. Some traditional
restaurants focus on takeaways and
outside catering, which helps recover
lots of business. What's more, food
delivery online platforms have even
developed prosperously amid the bleak
economy, the demand for such services
has surged 80%. Other newly emerging
sectors, such as mobile games, online
audio and visual platforms, online
teaching, online supermarkets, have
also become much sought after
recently.

Even though the impact triggered
by the novel coronavirus pneumonia
epidemic is much greater compared
to the outbreak of SARS 17 years ago;
the latest technological developments,
such as mobile applications, digital
networks, cloud services, intelligent
manufacturing, did not emerge at
that time. Therefore, the influence
on those enterprises which manage
to transform their business models
successfully and leverage technology
effectively is rather small. It is hoped
that business operators can seize this
market-changing opportunity and
the upcoming 5G networks, together
with the funding support from the
Technology Voucher Programme of
The HKSAR Government, to speed
up the digitalisation of their business
operations. In such a way, Hong Kong
enterprises can be well-prepared for
the next round of economic recovery.

@B

R %I & £ Dr Dennis W P NG 88S MH
& K President
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Beware of PR Disasters at Every Step

MEEERT—EBHRE — "HAAKHE, BELRXERER EXH
ARLZENEHRRAD  EEHBAE —IRBFAE—BERH B
EUSIBRAAECH  BERAIEZ SH(EXET) FREREIR
NMABBINER BREX "HE, MKk -

The term “public relations disaster” (PR disaster) is now so commonplace. With
the popularisation of social media, interaction between enterprises and the
public has become more intensive. If a picture or even a single word is perceived
negatively, it can trigger a PR disaster and damage an enterprise’s reputation.
In this issue of Hong Kong Entrepreneurs, experts in crisis management and big
data analysis offer their advice on defusing a PR crisis.
/
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“In the face of crises, enterprises must make decisive
decisions immediately. If the crisis drags on, consumer
confidence may be lost, resulting in greater losses.”
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Enterprises should regularly monitor the
public’s reaction to fan page posts and review
social media strategies in a timely manner
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“The sooner the crisis is predicted and the sooner
the contingency measures are taken, the better the
situation can be controlled when the crisis breaks out.”
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taken, the situation can then be clarified immediately. He goes on
to point out that, no matter the stance of an enterprise towards
social issues, it cannot satisfy all stakeholders; therefore, internal
solidarity is important. It is recommended that enterprises explain
their policies and positions to employees in a positive manner and
avoid addressing disagreements in an adversarial or high-handed
manner. Otherwise, it will provoke employees to retaliate and even
vent to the outside world, which may result in a PR disaster.

EBETRECEXETINEELEBHNEIHER
Dr Lo reminds that enterprises should closely monitor the latest developments
in social issues
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Dr C.K. Lo is a veteran public affairs professional who has assisted many large
corporations and public institutions in crisis management over the years. He
believes there are many types of crises, the most difficult of which often comes from
within the corporation; that is, the crisis is caused by employees sharing internal
negative information about the corporation. Dr Lo states, “Employees have internal
information about the enterprise. The public may perceive such information as
highly credible, making it difficult for the corporation to justify themselves when
responding to incidents”. In addition, the corporation has no way of knowing how

much information

the employee has grasped; therefore, the employee might

make further disclosures after the enterprise responds, resulting in increased and
continued negative attention.

Dr Lo indicates that, when the weakness of the enterprise is directly exposed to
the public, the ideal way to deal with it is to tackle the problem at the source, correct
the mistakes and not conceal them to allay public concerns and reduce negative
perceptions as soon as possible. He goes on to say, “If the crisis drags on for too
long, it will hurt consumer confidence”.
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Develop a crisis management manual as a precaution

Although SMEs may not have the resources to set up a PR team to assist with
external affairs, Dr Lo believes that crisis management should not be restricted by
scale, be it large or small, and he suggests that enterprises should develop a “crisis
management manual” in advance as a basis for future crisis responses. “Firstly, define
the ‘crisis’ in the manual, assess any potential risks that will damage their image and
business and then appoint employees to monitor it regularly.” If the enterprise is small
in scale, employees who have political and social acumen can be selected to serve
concurrently.

In addition, enterprises should establish a reporting mechanism so that the
employees who are responsible for monitoring can communicate directly with top
management to ensure that management remains abreast of developments in the
event of a crisis. Dr Lo reminds us that, when a major crisis occurs, the daily operation of
the enterprise may be affected. Therefore, the enterprise should develop a personnel
structure for crisis response to ensure the deployment of manpower in a flexible
manner.



Leaders should adjust their mentality when facing a crisis

In the event of a crisis, Dr Lo believes that it is highly advisable to arrange for
the chief leader of the enterprise to face the public. This may not only enhance the
company's credibility but will allow the chief leader to respond to public demands
and make commitments in real time, which can ease public anxiety and negative
perceptions. However, Dr Lo reminds us that, in addition to providing eloquence and
response skill training for management in their daily routines, it is also important for
leaders to change their mindset. “Most entrepreneurs have outstanding achievements.
In the face of public doubt, they may not be able to answer questions in a calm and soft
manner”.

Dr Lo states that leaders must respond to any crisis with sincerity and humility.
“If you put the enterprise first and try to downplay corporate responsibility, it might
produce counter-productive results”. He goes on to note that, if the chief leader is not
good at public speaking, weakens under pressure and/or is not used to facing cameras,
the enterprise should consider selecting a senior representative from the management
team to serve as their spokesperson.

BHEEHR CEISABUABNRLEERORE
When facing a crisis, enterprise leaders should respond to public
questions with sincerity and humility
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Be cautious! Inexperienced editor may cause social media fails

The popularity of social media has completely changed the ecology of marketing
and advertising. According to Facebook, as of 2018, more than 80 million SMEs around
the world have used fan pages on Facebook and interacted with netizens to enhance
brand awareness. However, if even the slightest mistake occurs in a simple post, it may
trigger a negative comment by netizens.

Dr Lo says that it is risky if merely relying on social media editors to manage the
company'’s online reputation. If the posts they created are too boring, the expected
results cannot be achieved. If the content is “out of place”, there is a chance of
overstepping boundaries and causing controversy, which would damage the company’s
image. He says that each enterprise has its own risk appetite. “Some enterprises don't
mind causing controversy, but some can't take risks with their brand image”. Therefore,
when enterprises manage fan pages, they must define a voice and tone that could
positively reflect the brand image and persona, and they must pay close attention to
feedback from netizens as well as review social media strategies in a timely manner to
ensure that the content and copywriting comply with the corporate guidelines.
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Make good use of big data and understand online sentiment

Information on social media and discussion forums spreads quickly. Once
spread and fermented by the Internet, any negative event might turn into a PR
disaster. For example, in 2017, a video of a passenger being forcibly dragged off
a United Airlines flight went viral on social media and attracted national media
coverage, causing serious damage to United's reputation. This event was even
selected by Forbes as one of the five major PR disasters of the year.

As a solution, the Hong Kong big data company ASI Analytics & Media Limited
has developed an artificial intelligence system that monitors 1,700 local news sites,
4,700 Facebook fan pages, YouTube, Instagram, and 7 discussion forums in real
time to analyse the interaction of netizens, including statistics on the number and
speed of “likes”, comments and posts being shared to predict whether related
topics will be brought into the discussion. If netizen interaction on a certain topic
suddenly rises within a short period of time, the system will remind users of the risk
of a potential crisis outbreak so that clients can prepare responses in advance.

The system will also create a real-time heatmap based on the search volume
of keywords and the interaction of netizens to understand the social issues that the
communities are most concerned about and thus help users understand online
sentiment.
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Mr Stephen Loh points out that big data can
predict which issues will become prevalent

Develop watch lists and monitor regularly

Mr Stephen Loh, the CEO of ASI Analytics & Media Limited and a seasoned media
professional, points out that some controversial incidents will often attract media to
follow up after fermenting one to two days on social media. This is because citizens
are accustomed to obtaining free news and information online, and in the process
of interaction on the discussion forum among netizens of different backgrounds and
even experts themselves, new issues may be unearthed, providing reporters with more
news angles. This can also lead to continuous development of the situation and crisis
escalation.

Stephen Loh suggests that, to prevent a crisis from breaking out on the Internet as
early as possible, enterprises can develop a monitoring list, including the company'’s
top management and business-related keywords, and regularly monitor whether there
are any negative news reports or negative comments on social media, which should
be addressed immediately. If enterprises ignore the negative comments or respond to
them slowly, the situation may get worse when the media pick up on the incident.
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The big data system will create a real-time heatmap based on the search
volume of keywords and the interaction of netizens

Respond to negative comments based on the facts

Corporate fan pages may occasionally encounter negative
comments from audience and even “flood attacks” from
competitors. Stephen Loh notes that, when enterprises respond
to negative comments, their responses must be based on facts
and contain no lies. He does not recommend the use of “Internet
ghost writers” to speak on behalf of the enterprise. “First, the
effectiveness of ghost writers is very low as their posts often
'sink to the bottom’ after one day. Second, if it is discovered that
ghost writers were paid to make posts, it may arouse the wrath of
netizens"”.

Stephen Loh continues that users on different social
platforms have their own characteristics. For example, many
discussion forums allow commenters to remain anonymous;
therefore, they become a platform for people to vent their anger
and many comments contain offensive language. By contrast,
Facebook posts can be seen by users’ friends, which lessens
the use of rough language. “If you find the proportion of rude
comments from users on Facebook has skyrocketed, reflecting
their high level of dissatisfaction with related issues, the risk of the
event becoming a crisis will be far greater”. When analysing the
interaction of netizens, enterprises should closely consider these
characteristics to more accurately grasp the perceptions and
reactions of people on specific issues.
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Helmsman of a Century-Old Brand

ZZVE Lee Man Tat

AR A

Considering Others' Interests
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Behind every successful brand stands a helmsman who

braves the wind and waves. A strategist for a century-old
brand, Lee Man Tat has transformed Lee Kum Kee from a
small oyster sauce workshop with a dozen employees into a
multinational company, boasting more than 200 sauces and
condiments sold worldwide. His strong business sense and
talents have turned Lee Kum Kee into a Hong Kong legend
over the past 60 years.
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LEE KUM KEE PANDA BRAND
OYSTER FLAVORED SAUCE

Feefmesn, RSOERNEBER

Promotional poster for Panda Brand Oyster Sauce in the 1980s
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In 1981, Lee Man Tat inspected Lee Kum Kee oyster sauce’s
packaging at the Wong Chuk Hang Plant
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TREVEEEA 200 REN  THZIRBEB 100 BEXNBE
Lee Kum Kee now offers a selection of 200 sauces and condiments in
more than 100 countries and regions worldwide
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ee Kum Kee's legend began with a fortuitous incident

more than a hundred years ago. “In the late Qing Dynasty,
in 1888, my grandfather Lee Kum Sheung fled from his
hometown Xinhui in Guangdong to Nanshui in Zhuhai to
operate a small tea-house and serve oyster soup to local
villagers. One day, he forgot to extinguish the fire in the stove
when he was cooking oysters, and the oyster soup in the wok
became a thick, dark brown sauce. Nonetheless, the sauce
tasted so fabulous that it was sold at the tea-house—this was
the birth of the oyster sauce and Lee Kum Kee".
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Lee Man Tat holds that “Si Li Ji Ren (Considering Others’
Interests)” is Lee Kum Kee's core tenet and has been a key
to the Group's success over the years
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In childhood, Lee had been told the story of his
grandfather’s accidental invention of this heirloom countless
times by his father, Lee Shiu Nan. It remains fresh in his mind
even to this day.

As the third-generation successor to the family business,
Lee joined Lee Kum Kee in 1954, helped his father manage
the business and became the company chairman in 1972.
With great ambitions, he grew the family business step
by step. Formulating new business plans and expansion
strategies, he carved out a new arena for Lee Kum Kee while
building on the traditional business model.

Taking the renowned Panda Brand Oyster Sauce
overseas

Before the 1970s, Lee Kum Kee's oyster sauce served
high-end markets. Lee, however, saw that it was difficult to
expand the business by selling high-end goods only. The idea
of developing an affordable oyster sauce began to develop in
his mind.

"When the then US President Richard Nixon made a
historic visit to China in 1972, the Chinese government gave
two pandas to the United States as a gesture of goodwill,
which immediately set off a ‘panda mania”. This sparked an
idea: | wanted to make use of this hype to help Lee Kum Kee's
oyster sauce penetrate the Chinese-American market. And
soon we launched the Panda Brand Oyster Sauce”.



Unfortunately, sales of the Panda Brand Oyster Sauce in
the US were unsatisfactory. An unyielding Lee visited local
Chinese supermarkets in person to find out the reasons. To
attract customers’ attention on crowded supermarket shelves,
he changed the colour of the product label. He also made
good use of the marketing strategy of consignment credit,
allowing distributors to pay after selling the products. In
another important change, Lee ended Lee Kum Kee's long-
term reliance on a single agent and gradually established its
own sales network.

Venturing into space

Such a triumph in the US market resulted in a huge influx
of orders, overwhelming the production capacity of Lee Kum
Kee's workshop in the Western District of Hong Kong, which
was essentially a shop at the front and a workshop at the
back. Upon returning to Hong Kong, Lee’s first task was to
significantly increase production output.

In 1976, Lee Kum Kee's two-storey factory in Wong Chuk
Hang, Aberdeen began production. Lee purchased a steam
boiler to replace traditional firewood for cooking the oyster
sauce. He later purchased and refitted some second-hand
advanced boilers and filling equipment to meet production
needs. The new machines not only increased productivity and
efficiency but were also a big step forward in Lee Kum Kee's
phasing in of modernised production.

“When dealers found that Lee Kum Kee products were
profitable, they keenly promoted the Panda Brand Oyster
Sauce. The sauce became noticeable in the US market. At that
time, a large number of Chinese people were immigrating to
the US, and so the Chinese restaurant industry flourished. The
popularity of the Panda Brand Oyster Sauce made it second
to none, and even after so many years, it still outperforms
other brands in the US market. It's really a mainstay of the Lee
Kum Kee brand".

TWMEORERBRI O KEERN  TRIMWBADEERLE
DESEFHERE

Lee Kum Kee has 6 production bases across the globe and has
acquired office spaces in a number of locations to support business
growth
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Lee Man Tat Bridge in Xinhui was officially commissioned in 2014

However, Lee was not content. He envisaged that "where
there are people, there is Lee Kum Kee"” and even asserted
that "even where there are no people, there is Lee Kum Kee".

“In 2012, we started to work with the China Space
Industry and our products were used as condiments for the
meals of astronauts on space missions”, Lee said. “We were
all greatly uplifted because our products had been picked by
the aerospace industry, which is known for its exceptionally
stringent quality requirements”.

Constant entrepreneurship with diversified products

To Lee, for a business to sustain requires "Constant
Entrepreneurship”.

In 1992, he met with representatives of the First Military
Medical University of Guangzhou to explore the business
potential of Chinese herbal medicine and the traditional
Chinese concept of health. Working with the university, Lee
developed Chinese herbal health products and founded
Infinitus (China) Company Limited as a venture into China's
health products market. Today, Infinitus is the Group's key
business.

"Whether you're starting or running a business, as long
as you are 60% to 70% sure, you can make a move. Most of
all, be bold in your forays and flexible with your marketing
strategy. It helps you seize success”.

Over the years, Lee's outstanding achievements have
gained praise within the industry. The Hong Kong Top
Brand Awards 2019, organised by the Hong Kong Brand
Development Council and the CMA, honoured him with
the first Hong Kong Distinguished Brand Leader Award in
recognition of his contributions to local brand development.
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As mainland China's economy gradually took off in the
1980s, Lee's vision began to focus on its unlimited potential.
Taking advantage of China’s economic reforms, Lee set
up production bases in Xinhui and Huangpu, Guangdong,
and marketed products at competitive prices. Lee Kum Kee
soon saw a spike in popularity in the mainland. The Group
was appointed an official F&B supplier to the 2008 Beijing
Olympics and an official qualified supplier of raw and auxiliary
materials in the catering category to the 2010 Shanghai World
Expo.

Lee ambitiously dreamt that “where there are Chinese,
there is Lee Kum Kee". To market Lee Kum Kee's products to
the world, he had set up production lines in the US, Malaysia,
Xinhui and Huangpu.

i SNE
Lee Kum Kee values education and has funded the construction of
various schools in the mainland, including Lee Shiu Nan Memorial
Primary School and Lee Man Tat Secondary School

ETXEPES

TENABIUR B0 FHRNAZTRE  BHARXRITERKEES
Lee Man Tat's five children joined Lee Kum Kee in 1980s and help their
father manage the family business



What business management secrets have enabled Lee to
lead Lee Kum Kee's continuous innovation for more than 60
years and create a century-old brand legend? The answer may
lie in his management belief in “Pragmatism, Integrity and Si
Li Ji Ren (Considering Others' Interests)".

“One of the key elements of ‘Si Li Ji Ren’ is to take the
perspective of other people. When we are developing new
products, we always bear in mind that customers come
first. Taking the perspective of customers, we develop and
innovate new products persistently”, Lee explained.

“In such a way, we have successively marketed various
kinds of sauce products such as Chili Garlic Sauce, Chicken
Marinade, Seasoned Soy Sauce for Seafood, XO Sauce and

TREOMDPEMRSESERH  TOENRE
RREFIZEP (E£Z) EB/NLEMRELHE
(E—) RE¥ (6—) B8R
Lee Kum Kee was appointed an official partner of the
Chinese Space Industry. Mr and Mrs Lee and their
son Charlie Lee (2nd from the left) with Shenzhou-9
astronauts Liu Wang (1st from the left) and Liu Yang
(1st from the right)

Menu-Oriented Sauce. In recent years, Lee Kum Lee has
launched a series of slow-cooking and gluten-free products
targeting Western markets, and Salt Reduced Soy Sauce and
Ready-to-eat Abalone targeting Hong Kong and mainland
China markets, offering customers a wide range of high-
quality, delicious and healthy choices".

Quality is the foundation of a brand. Lee has come up
with his quality management model. “We never compromise
on product quality and we adhere strenuously to our quality
management philosophy of “100-1=0', meaning that even
if we have done a hundred things right, with just one thing
wrong, all our efforts will be reduced to nothing”.

Nurturing future culinary talent

An extraordinarily successful businessman, Lee is dedicated to giving

back to the community. Fulfilling its corporate core values of “Benefitting the
Community and Sharing Fruits of Success”, Lee Kum Kee has over the years
donated money to found schools in the mainland and established a charity
foundation in Hong Kong to support social welfare organisations. Out of his
love for his hometown Xinhui, Lee has funded the construction of Lee Man Tat
Bridge and Infinitus Bridge to support local infrastructure development.

Since 2011, Lee Kum Kee has run the Lee Kum Kee Hope as Chef Program
to subsidise professional Chinese culinary training for young people in the
mainland aspiring to the industry. Last year, the Lee Kum Kee Hope as Chef
Charitable Foundation was established to offer similar programs to youngsters
in Hong Kong, Guangzhou, Taiwan and Malaysia, among other places, in the
hope of nurturing future chefs as Lee Kum Kee continues to fulfil its corporate
mission of “Promoting Chinese Culinary Culture Worldwide". @®
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REHEERA F“L"s‘ AfENE
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- IRAEENE T (ER 4 -
f888 Experience ' BT RS Rk B

e Provide flexible work arrangements,
o suitable equipment, outfit and rest breaks
AllE Connections G

e T —
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Labour Department
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New Patent System
MmE G E

Tailoring for Direct Patenting B E#&E X BFIHBER 5 5Ti&
F o

Effective from 19 Dec 2019, the new patent system in Hong Kong
H2019F 12 19HBENMNEFEENEFFE

» offers a direct filing route for seeking ° REBASRELEFFREBMEBM
standard patent protection in Hong Kong —REERXHBEBNER

* refines the pre-existing short-term patent o BENEHERGEEEE
system to enhance its integrity NI

* prohibits use of misleading or confusing titles * i {F FBEEF XY BBE
or descriptions relating to patent practice MR RE MR B A

L —

~ For details, please visit
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CMA Testing BI{RZ

]

LT & Eﬂaiﬁﬂ' L LYE

AN,
gn{ErE AR ?
CMA Testing FEIFS At % R EEaE M S2 185121 (A3) DAY
SERPTREMBERRBRMERCRRISRME
AURERREEFAERER R PR EERETHRHER

TEMERMiEEZ B/ RIERRBREHEAERFEIZ TSERPABIMERREREHERE
s/ R TEEBCREBERESE ., A AHSES AR BEEEES MM (www.CMDevFund.hk)

For the accredited activities under HOKLAS provided by us, please refer to HOKLAS directory of accredited laboratories at HOKLAS website. (Reg. no.:004)
InghE AR LT BB AR (HOKLAS) THIBAIIEE, AIEEFEBERAMIEAE (HOKLAS) B MIZAI B =M. (EEMRE 004) .

. Kong H YNy
CMA Testing B : e % -
atid Certification CMA Industrial Development Foundation Limited F &b EESHEAE T HERESERAT

i t Room 1302, Yan Hing Ctr., 9-13 Wong Chuk Yeung St., Fo Tan, Shatin, N.T., Hong Kong
Laboratories — gugmbmusnsiritio-13s R0
R EMER LD Tel miE: (852) 2698 8198  Fax [EHH: (852) 26954177 E-mail EFE#:: info@cmatesting.org
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