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n behalf of the 42nd term of

CMA General Committee, | would
like to wish all readers of Hong Kong
Entrepreneurs good health and the best
of everything!

There is no doubt that 2021 will
be a challenging year. In fact, Hong
Kong's GDP shrank 3.5% year-on-
year in the third quarter last year and
rebounded by 2.8% compared with the
second quarter. The good news of the
COVID-19 vaccines being ready for roll-
out has made everyone believe that,
while the economy has bottomed out,
it can be expected to recover gradually.
Nonetheless, the fourth wave of the
pandemic and the even more stringent
social distancing measures have
utterly disrupted the pace of recovery.
At the same time, surge in virus and
the new variants are also threatening
the recovery in other countries.
The December PMI slumped again,
signalling a renewed deterioration
of business conditions and renewed
worries about the ongoing pandemic.
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The year-long and repeated waves
of the pandemic have resulted in major
disruptions to companies in every
possible way, and the wave of business
closures has shown signs of further
expansion in the fourth quarter. CMA
has repeatedly raised warnings through
different channels, stating that many
SMEs have already come to a critical
point of survival and urgently require
support. We understand that public
resources are limited, and it is difficult
for the government to implement further
large-scale anti-pandemic support
measures. However, we still hope that
the authorities can allocate some of the



resources to industries with genuine
needs, especially the manufacturing
and trading sectors, as they have been
impacted the most by the trade wars
and global market downturn, but have
yet to benefit from the recent rounds of
anti- pandemic measures. In addition,
the government should postpone the
execution of all possible policies that
might increase business operation
costs, such as new minimum wages,
increasing statutory holidays and so on.
Such policies should only be discussed
after the economy is back on track.

Apart from short-term financial aid,
what the industry needs most is the
removal of travel restrictions. When the
pandemic is brought under control,
the government should carry out
discussions with Guangdong Province
and Macau to gradually relax the
quarantine restrictions on people who
meet specific requirements.

Hong Kong is the place with
the highest number of repeated
outbreaks in the world, with each of
them triggered by external cases. This
indicates that the government'’s efforts
in preventing imported cases have been
inadequate. CMA once again urges
the authorities to improve its efficiency
in the fight against the pandemic,
especially as it relates to blocking the
entry of the virus, tracing the contacts
and stopping the transmission chain. As
long as there are gaps in oversight, the
pandemic will easily resume, rendering
the painful price endured by enterprises
and citizens alike in vain.

Although 2020 has been full
of hurdles, it has made us more
determined than ever to change and
support the industries. In the next three
years, CMA will continue to promote
the integration of the manufacturing
industry with state developments and
to seize business opportunities related
to the internal circulation of economic
growth. For Hong Kong businesses
that have been hit by the deteriorating
external environment in recent years,
the Mainland market is considered vital,
since it is home to a population of 1.4
billion with total annual retail sales of
more than RMB 41 trillion. To enter the
market, the development strategies and

management thinking of businesses
require fundamental changes, and
they need to step up to move toward
high quality, high added value and
branding development to fulfil the
market's demands. We understand
that companies will encounter a
series of struggles in this process of
transformation, and CMA will provide all
necessary support and assistance to our
member companies.

Digitisation is another major trend
in corporate development. Aside from
dominating future sales models and
customer relationship management, it
is also the key to “re-industrialisation”.
Therefore, CMA will be focused on
assisting traditional industries, including
Hong Kong-funded enterprises
operating in the Greater Bay Area, to use
scientific research results and advanced
technologies to achieve upgrades and
transformations. Furthermore, CMA
will urge the government to take the
lead in promoting breakthroughs in key
technologies for different manufacturing
industries, thus triggering an upgrade
for the entire sector.

As the new CMA president, | will
perform my duties faithfully and do my
utmost in each and every task. | shall
also be a voice for the industry and
provide suggestions and strategies
that affect the development of the
business community and society. |
hope all of you can continue to support
CMA and work hand in hand with us to
overcome predicaments and explore
new development opportunities for the

industry. @®
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New Development Trends
in Hong Kong's Key Industries

EHMEMERIBT
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BRI22020F MBENTHRABUMEMBET BB
Hashtag CMA Q&I B (Talk Shop) DB EZTEREXERS T
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Multiple industries in Hong Kong have been heavily impacted by the
COVID-19 pandemic. Of its four key industries, tourism, trading and logistics
have borne the brunt of the impact. Due to strict border restrictions and
social distancing measures, tourism has been brought to a near standstill.
Meanwhile, the ongoing outbreak has plunged the global economy into
recession, which has brought serious challenges to the trading industry.

Looking into 2021, Mr Raymond Young Lap Moon, CEO of the Chinese
Manufacturers’ Association of Hong Kong (CMA), Dr Pang Yiu Kai, chairman
of Hong Kong Tourism Board (HKTB), and Ms Margaret Fong Shun Man,
executive director of the Hong Kong Trade Development Council (HKTDC)
discussed how Hong Kong should reposition itself after the epidemic and
turn crisis into opportunity on the talk show series Talk Shop on CMA social
media channel Hashtag CMA.

1% BILP Young: Raymond Young
P ERE Pang: Pang Yiu Kai
P hEX Fong: Margaret Fong

&
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After the epidemic, there will be a major reshuffling of the
tourism industry, and competition will become ever more
intense. As such, we must consider how to develop Hong
Kong's tourism brand to win back tourists.
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based on the historical and cultural characteristics of the community
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Hong Kong has always enjoyed a reputation as a tourist
paradise that attracts tens of millions of visitors a year.
However, arrivals to Hong Kong plummeted by 99% in
2020 during the COVID-19 pandemic, endangering the
livelihood of hundreds of thousands of employees in the
tourism industry. In the face of such an unprecedented
recession, the HKTB focused on maintaining Hong Kong's
international exposure using online platforms. The HKTB has
also commenced a review of Hong Kong's tourism brand to
prepare for the industry’s post-pandemic recovery.

Young: With the fourth wave of the pandemic underway in
Hong Kong, the tourism industry finds itself in dire straits. At
this difficult time, what can the HKTB do to lead the industry
out this predicament?

Pang: When the pandemic will end remains a puzzle.
During this period, our primary objective is to boost local
consumption. Hong Kong people are used to travelling
overseas during the holidays, but there are many great
attractions and facilities in Hong Kong that locals have never
been to. Given that, the HKTB has launched the "Holiday
at Home" campaign and produced a variety of videos
mapping out routes for residents to explore unique local
travel attractions and to encourage Hong Kong people to be
tourists of their own city.

At the same time, we continue to execute our tourism
promotion projects through online channels, hoping to
maintain foreign tourists’ interest in Hong Kong by constantly
creating topics that will attract them after the epidemic.

TREIL TBRITBLEIN  DTERIKBER AHZT
12 1 3 8 09 I 8 B2 R

Dr Pang believes that in addition to theme parks, Hong Kong also
has many tourism resources to provide visitors with compelling travel
experiences

Young: As COVID-19 vaccines are rolled out, there's hope
for getting the economy to start moving again. What do you
think the industry’s new norms will be after the pandemic?
What should the tourism industry and relevant authorities do
to strengthen tourists’ confidence in Hong Kong's epidemic
prevention efforts?

Pang: In the early stage of recovery, tourists will tend to
travel to neighbouring cities due to safety concerns. A four-
hour flight from half the world’s population, Hong Kong's
excellent geographical location makes it the preferred short-
haul travel destination of the future. Therefore, we will focus
on the short-haul travel markets, establishing tourism bubbles
with Southeast Asian or Asian countries where the epidemic
is under control and then make connections with other
countries gradually.

Tourists also value the hygiene standards at tourist facilities,
such as shops, restaurants and hotels. Therefore, we have
launched a standardised hygiene protocol in partnership
with the Hong Kong Quality Assurance Agency to encourage
tourism-related businesses to participate for free. Qualified
businesses and outlets can display a designated logo to
strengthen visitors’ confidence in travelling to Hong Kong.

Hong Kong Entrepreneurs jan - feb 2021
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Dr Pang, chairman of the
HKTB (left), and Raymond
Young, CEO of the CMA
(right), talked about
tourism trends and new
positioning after the
epidemic

Young: Though Hong Kong’s tourism industry is currently
facing great challenges, it also has space to review its
positioning. When the epidemic subsides, what approach do
you think the industry should focus on?

Pang: In order to stimulate economic recovery, every country
and city will strive to have tourists return after the pandemic
recedes and even resort to the promotion of price reductions
to compete for visitors. Competition in the industry will
become more intense in the future, and Hong Kong's industry
must always be ready to change. The HKTB is currently
working with an international brand consulting company to
redefine the industry’s brand positioning.

Hong Kong Entrepreneurs jan - feb 2021

Meanwhile, we are also exploring on how to strengthen
cooperation with other Mainland cities in the Guangdong-
Hong Kong-Macau Greater Bay Area (GBA) so as to further
add value to the industry. One of the approaches is to
promote multi-destination tourism. As an international
transportation hub in the GBA, we want to position Hong
Kong as the starting point of every itinerary. After enjoying the
city's beauty and amazing sights, tourists can visit other cities
in the GBA and end their trip back in Hong Kong. We have
been in very close communication with tourism departments
of cities in the GBA to develop diversified tourism products,
and encourage tourists to travel around the GBA.

Young: | agree that strengthening cooperation with the
Mainland will greatly help the development of Hong Kong's
tourism industry. However, after seeing the social movements
and turmoil, Mainland tourists might be concerned that Hong
Kong may not welcome them as before. How can we resolve
this issue?

Pang: When cross-boundary travel resumes, our promotional
campaigns will focus on high-yield Mainland visitors. High-
yield visitors usually visit Hong Kong as independent
travellers. They enjoy staying in luxury hotels and making
high-end consumptions. High-yield visitors are not common
parallel-goods traders that will concentrate in one district,
which puts pressure on local residents. With improved



transport facilities, Mainland visitors to Hong Kong looking to
shop and explore are like local residents who loved visiting
Shenzhen and Guangzhou to shop in the past. The public
needs to understand that tourism is very important, as it
employs over 800,000 people in Hong Kong.

At the same time, we will step up efforts to promote the
Meetings, Incentives, Conferencing, and Exhibitions (MICE)
tourism, as MICE visitors have more spending power than
ordinary visitors. The HKTB has established a fund to provide
financial incentives to encourage organisations to hold
international conferences in Hong Kong to attract more MICE
visitors.

Young: Attracting more high-yield visitors will definitely help
improve Hong Kong's economy. Nonetheless, Hong Kong is a
small city, and there are just a few tourist attractions. What are
your ideas for adding new attractions?

Pang: Indeed, building man-made attractions requires lots
of time and resources. But in fact, Hong Kong has many
natural resources, including beautiful landscapes, outlying
islands and beaches. At the district level, there are also many
cultural facilities well endowed with historical and traditional
elements, to say nothing of Hong Kong's unique food culture,
which can provide visitors with a refreshing travel experience.

In fact, visitors from different regions have different
preferences. For example, Mainland tourists like shopping,
food and cuisine, and trying new things, while foreign
travellers enjoy the beauty of nature and experiencing
Chinese culture. In the future, we will design suitable
marketing campaigns to cater to the needs and preferences
of different visitor segments.

1
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When tourism resumes, our promotional campaigns
will focus on high-yield Mainland visitors. They usually
visit Hong Kong as independent travellers. They are not

common parallel-goods traders who concentrate in one
district, which, in return, puts pressure on residents. , ,
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Embrace Digitalisation and Diversification to
Explore New Opportunities
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In the past 12 months, Hong Kong and the global econo
have suffered major hits. Enterprises, especially SMEs, muﬁ-“
pay attention to new development trends in the market, krﬂ;
particular digitalisation and diversification. 1
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Fong expects that the digitalisation trend will continue to grow in the
next 10 to 15 years
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he trading and logistics industry leads the four pillar

industries that have made significant contributions to
Hong Kong's economy. However, the past three years have
seen crisis after crisis, from the China-US trade war to the local
social turmoil and the COVID-19 pandemic. Fong believes
that the pandemic has completely changed the industry’s
ecosystem. Companies must embrace innovation to succeed
in this rapidly evolving environment.

Young: The COVID-19 epidemic has hindered global
economic activities. From your observations, what changes
will the epidemic bring to the ecosystem of the business
community?

Fong: This epidemic has made everyone understand that
“change is the only constant.” In the past, many companies,
especially SMEs, only focused on how to conduct physical
business or developing a particular market. They would
seldom make changes to their operation models. However,
because of the epidemic, companies that are used to
participating in physical exhibitions to secure orders must
adapt to a digital business environment and participate

in online exhibitions. At the same time, as the European
and American economies may take some time to recover,
companies that have been focused on the US and Europe
need to diversify.

The HKTDC held various virtual exhibitions in 2020. Feedback
from exhibitors was that they were able to do actual business
and connect with new buyers from countries they have not
worked with, thereby expanding their customer base.

MBBEZNEERSEEBEF  BHENSERRER F28
ERLERSHBE

Manufacturers are used to participating in physical exhibitions to
conduct business activities. Because of the COVID-19 outbreak, they
need to adapt to the new trend of virtual exhibitions

SN
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Young: | would like to share the experience of CMA. We
all know our member companies used to take part in the
physical Hong Kong Brands & Products Expo for years. Due
to the pandemic, the latest expo has gone virtual. However,
the response from manufacturers has been lukewarm, as they
are not familiar with virtual exhibitions. Can you share the
experience of the HKTDC with organising virtual exhibitions?
What support have you provided to companies?

Fong: Indeed, companies may be hesitant when they first
take part in virtual exhibitions, with concerns such as the
authenticity of the products and whether the other party will
show up for the virtual meetings. Therefore, | have tasked our
50 offices around the world to recruit reputable exhibitors
and buyers to participate in our online exhibitions. In addition,
our offices will follow up on the virtual meetings between our
exhibitors and major buyers and provide immediate support
in case of any technical issues.

We have also been teaching exhibitors some basic digital
marketing and video shooting techniques that would enhance
the presentation of their products online. Targeting buyers, we
have launched a rating system on our “hktdc.com Sourcing”
platform to rate the suppliers featured as “gold”, “silver”, or
"bronze”, based on the completeness of the information they
provided and how fast they respond to buyers’ enquiries. This
system provides useful reference for buyers and enhances

their confidence in sourcing via the platform.

REB—@2xitem
B AEE-BRSEE
o MEEBREANEE
mBHNREED

The ASEAN market is
diversified. Not only is it a
manufacturing base, it also
has enormous potential as
a consumption market and
investment destination
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Young: Just as you said: under the epidemic, it is also very
important for companies to develop diversified markets in
addition to digital transformation. The Mainland market,
especially the GBA, has provided us with tremendous
business opportunities. What new policies and services does
the HKTDC have in mind to help Hong Kong companies enter
the GBA market?

Fong: The business community has been talking about
entering the Mainland domestic market for a long time,
but not many companies have taken that step. In fact, the
Mainland market is very different from the traditional US and
European markets, and it may not be easy for companies
to adapt to this new market instantly. To help interested
companies, we have made the Greater Bay Area a key focus in
2021. We will launch a "GoGBA" platform which will provide
policy and market information on the 11 GBA cities plus
advisory service and workshops. In addition, we will establish
a T-box GBA Centre in our Shenzhen Office to facilitate
business connection between Hong Kong and companies
from other GBA cities. The aim is to help Hong Kong
enterprises to start with the GBA market before expanding to
other provinces and cities on the Mainland.
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Consumers in the GBA are sophisticated and will consider not
only the price but also product quality, design and technology
content when making a purchase, considerations which
play to the strengths of Hong Kong products. We are hence
planning to organise an exhibition in a Mainland GBA city to
connect buyers from the region with Hong Kong enterprises.
The exhibition will also be open to consumers on several
days.

Additionally, companies wishing to develop the Mainland
market in the long run can sell products through the HKTDC
Design Gallery. And if they are interested in developing
e-commerce on the Mainland, they can place products on
the Design Gallery's online shop on Taobao and JD. All these
measures are intended to provide the most convenient
channels for companies to take the first step into the Mainland
market.

Young: In addition to the Mainland market, the ASEAN
market is also important to the business community. What is
your opinion on the development prospects of the ASEAN
market?

Fong: ASEAN is a relatively diversified market. On the one
hand, it is a manufacturing base. As China-US relations
are not expected to change significantly under the new
US Administration, the “China + 1" production model will
continue with ASEAN becoming a second production base
for many manufacturers. As for investment, a number of

REEEEEMG  EEXBERE  RAE
EMEHZNERBEIRK  E—EEMU
KEBRE  EXHMEREMIS o

Identifying the right market is the key to success.
Companies need to consider which market has the
greatest development potential in the next few years,
and that has to be the Greater Bay Area, followed by

77

ASEAN countries have stated their intention of moving in
the direction of green and smart development, areas where
many Hong Kong manufacturers can share their experience
and technologies. It is also worth noting that ASEAN has a
population of 650 million, of which 150 million belong to
the middle class, offering companies an attractive consumer
market.

Young: Under the new normal of the pandemic, we have
challenges and opportunities. As a whole, what are the
HKTDC forecasts for the new year?

Fong: | believe the new year will still be full of challenges,
but at least we can see light at the end of the tunnel with the
emergence of vaccines. We also expect different economies
around the world to adopt relatively less drastic pandemic
control measures to avoid business activities from coming to
a complete halt. Thus, | believe that economic conditions will
improve in the new year. In the past year, we have seen many
companies, including SMEs and start-ups, rise rapidly during
challenging times through innovation. | am hence convinced
that crises and opportunities go hand in hand. @®

WEESREEE :

Full interviews :

Hong Kong Entrepreneurs jan - feb 2021



BEETFEI2EESES
CMA 42nd General Committee

Hong Kong Entrepreneurs jan - feb 2021




HRESPIEER
CMA President Dr Allen Shi
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Navigating Through Crisis and Embracing
the New Era of National Development
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Over the past year, Hong Kong has undergone profound
changes unseen in a century, and the industry has been
confronted with unprecedented challenges. As 2021 unfolds,
the gloomy haze has yet to dissipate. In this context, Dr Allen
Shi Lop Tak, chairman of Brilliant International Group Limited,
has been elected as the new president of the CMA. He
promises to support industry as it rides out the predicament
while continuing to promote reindustrialisation, as well as to
encourage Hong Kong's businesses to integrate themselves
into overall state development and seize opportunities in the
post-epidemic era.
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President Shi encourages industry to accelerate the shift from
exports to domestic sales, explore e-commerce and seize the
business opportunities offered by the internal circulation strategy
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While serving as chairman of the Members Affairs Committee, President
Shi actively enhanced communications and interaction among
members
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President Shi (left) met the secretary of the CPC Guangdong Provincial
Committee, Mr Li Xi (right), to share views on the development of the
Greater Bay Area
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member of the CMA for 18 years, President Shi said it is a

great honour and enormous responsibility to be elected
president of the organisation, particularly in this very difficult
period characterised by both internal and external threats to
Hong Kong.

“SMEs have already suffered huge losses due to China-
US trade disputes and social turmoil”, he said. “The additional
impact from the COVID-19 epidemic has exaggerated the
damages to all businesses in Hong Kong.”

President Shi has a worker's background, and with
his spirit of courage and perseverance, he established his
printing empire from scratch. Hong Kong's manufacturing
industry has collectively experienced some of the biggest
hurdles in its history, including those of the Asian financial
crisis, SARS and the 2008 global financial tsunami. As for
the COVID-19 pandemic, President Shi described it as the
most severe ordeal he has experienced in his decades
as a businessperson. Therefore, his priority is to ask the
government for more policy and financial support for the

o 3 8 17 B

1ing Ceremony il 16.3.2018
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City University of Hong Kong
named one of its executive
classrooms the "Allen Shi Lop
Tak Executive Classroom” in
recognition of President Shi's
support and generous donations to
the university
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business community to help it manage its difficulties. He
has also urged authorities to get the outbreak under control
as soon as possible to create favourable conditions for the
restoration of cross-border personnel exchanges and an
economic recovery.

Flexible response to the new normal

Through his years of business operation, President Shi
has adhered to a philosophy of innovation and adaptability
to change while delivering products of exceptional quality.
He firmly believes that a willingness to change is the secret
to business success and the only solution in any crisis. The
pandemic has completely changed people’s lifestyles, and
it has become more important than ever for companies to
engage in digital transformations.

"E-commerce has become the primary sales channel”, he
said. “If businesses can speed up the development of online
sales platforms, they can definitely inject new energy into their
business development.

illt

assroom
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"To achieve genuine digital transformation, other than
introducing advanced hardware and equipment, businesses
also need to improve their ‘soft power” in terms of customer
relationships, retail and operation strategies and marketing
and promotions”, President Shi added.

In order to succeed in business transformation, apart from
changing mindsets and seeking breakthroughs, government
support is crucial, especially for SMEs with limited resources.
President Shi hopes that the government can set up regular
support programmes to help enterprises strengthen their soft
skills; these include online marketing and digital upgrading to
improve business efficiency and market competitiveness.



Committed to promoting reindustrialisation

Reindustrialisation is the new engine for Hong Kong's
industrial development. Under the leadership of former
presidents, CMA has actively promoted the concept of
Industry 4.0 to the business community and provided
extensive policy suggestions to the government. President
Shi will continue this mission and urge the government to
formulate a comprehensive strategy and develop measures
that support reindustrialisation.

“In recent years, investments in innovation and technology
infrastructure, talent training and scientific research projects
have achieved initial results”, he said. “We can say that
reindustrialisation has successfully begun, but to go higher
and farther, we must break away from the narrow economic
structure.”

After taking office, President Shi will urge the government
to adopt a more open mindset in order to establish a
long-term support mechanism for the development of
reindustrialisation. The government should increase policy
and financial incentives for corporations to invest in local

Integrating into country’s overall development

President Shi, who established his factory in the Mainland
in the 80s, has witnessed the outstanding achievements of
state development since reform and opening up. From his
point of view, the success of personal achievements or the
overall development of Hong Kong is closely connected to
state development. Because the state recently unveiled its
dual circulation strategy, President Shi encourages Hong
Kong businesses to seize the business opportunity in the
internal circulation strategy and accelerate the expansion of
the domestic sales market, thus opening new horizons in the
context of the pandemic.

manufacturing; such tools should include land, taxation,
talent introduction and regulations. As a matter of fact, Hong
Kong businesses located in the Pearl River Delta region play a
crucial role in the local manufacturing industry. They have also
made significant contributions to the development of Hong
Kong. Therefore, President Shi hopes that the government
can allocate more resources to encourage these businesses
to speed up their upgrades and transformations towards
sustainable development.

Innovation and technology (I&T) has always been
an important backbone for reindustrialisation as well as
allowing enterprises to move towards high value-added
development. President Shi believes that Hong Kong's I&T
policy should focus on facilitating the commercialisation of
scientific research. These measures can also allow traditional
industries to break loose from the bottlenecks of key common
technologies by strengthening the collaboration among
government, industry, academics and researchers as well as
the partnership between research and academic institutions
in Guangdong and Hong Kong.

PER (=) SRRGHERD
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President Shi (third from the right)
had received many inbound trade
missions to foster bilateral trade and
investments. Pictured is the delegation
from the Dubai Exports
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"Hong Kong businesses must realise that the Mainland
is not a single market but rather a mixture of markets with
different maturity levels”, he said. “Therefore, they must not
attempt to access the Mainland market with just one product
fit for all consumers.”

President Shi noted that before entering the Mainland
market, the manufacturing industry should perform regional
research and optimise its products, supply chains and sales
channels according to consumer needs, consumption
patterns and the cultures of different cities. Innovation and
research and development are also important to sustaining
competitiveness in the domestic market.

In addition to the Mainland market, ASEAN is also an
important market for Hong Kong businesses. China and
multiple Asia-Pacific countries have recently signed the
Regional Comprehensive Economic Partnership (RCEP) free
trade agreement. President Shi encourages Hong Kong
businesses to make good use of the BUD Fund and other
resources provided by the government to develop emerging
markets, such as those of ASEAN.

Hong Kong Entrepreneurs jan - feb 2021
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In 2017, President Shi was awarded a fellowship by Hong Kong
Polytechnic University

“In fact, many Hong Kong companies have already
established production lines overseas”, he said. “The RCEP
encouraged them to adjust their industrial distribution to
establish a more comprehensive supply chain and improve
production efficiency and market competitiveness.”

Once the pandemic is over, President Shi is going to
organise a series of delegations to countries along the Belt
and Road Initiative, especially the ASEAN countries, to learn
more about the latest developments in these emerging
markets. Hong Kong businesses should all be well prepared
for the challenges that will come with the restructuring of the
global industrial chain.

Booming opportunities in the Greater Bay Area

When asked how industry can ride out the storm in
an ever-changing international environment, President Shi
indicated that though the road ahead seems difficult, there
is a significant development opportunity right in front of the
business community: the Guangdong-Hong Kong-Macao
Greater Bay Area.

“The global economy has plunged into the most severe
recession because of the COVID-19 pandemic, yet China
is one of the very few countries that has retained positive
growth”, President Shi said. “With a market of 70 million
people, the Greater Bay Area is recognised as one of the
regions with the strongest economic capacity. Its development
potential can never be underestimated.”

President Shi hopes that Hong Kong companies can
expand their domestic sales and develop high-quality
products to cater to the needs of middle class consumers. If
Hong Kong companies can also make good use of emerging



e-commerce and sales channels, such as online shopping
platforms, to further develop the mainland market, they
can offset the negative impacts of the external political and
economic situations.

To help industry further seize business opportunities
in the Greater Bay Area, President Shi said he will actively
convey industry's opinions to the Hong Kong and Guangdong
governments. He added that he will lobby the relevant
authorities to tear down barriers to help expand domestic
sales for Hong Kong businesses. He hopes that the authorities
can adopt more early and pilot measures to improve business
environment and encourage industry to grasp business
opportunities in the region.

Passing on the torch

Talent cultivation is essential to promoting the sustainable
development of Hong Kong’s manufacturing industry.
President Shi has always been enthusiastic in supporting the
development of local education. He also has high hopes for
new members of the CMA.

1

—

K

"Most of our members have strong and solid industrial
and commercial backgrounds”, he said. "CMA will continue to
play the role of supporting and cultivating young industrialists.
For examples, we will support our young members to
participate in the public service and take part in relevant
advisory boards to enhance their ties with the government.”

Over the years, President Shi has participated in
considerable charitable and social work and held various
public offices. He is also a fervent lover of equestrian sports.
With such diverse interests and a dedication to social
responsibility, President Shi truly excels at time management.
He said he is ready to devote himself to the work of president.
At the same time, he thanked his family for supporting him in
assuming the role.

Looking forward to the next three years in office,
President Shi is convinced that CMA and business community
can overcome all obstacles, even though the road ahead
seems full of them. By working together as a team, CMA and
the manufacturing industry can embrace a bright future. @®

CERR20ITEEREHNEAREENES
President Shi was awarded the BBS by the HKSAR government in 2017
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About President Allen Shi
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Dr Allen Shi Lop-tak, chairman and founder of
Brilliant International Group Limited, received an EMBA
from the City University of Hong Kong. He has also
received several honorary titles from various universities,
including an honorary doctorate of management from
Lincoln University and fellowships from the Hong Kong
Polytechnic University, the Canadian Chartered Institute
of Business Administration and the Asian College of
Knowledge Management Association. In 2020, he
became an honorary fellow of the Professional Validation
Council of Hong Kong Industries.

N

President Shi has been dedicated to public affairs
and has successively held a number of public offices,
including council member of the Hong Kong Trade
Development Council, member of the council and
finance committee of the Hong Kong Productivity Council,
councillor of Wong Tai Sin District, president of the Hong
Kong Young Industrialists Council, member of the CPC
Guangxi Zhuang Autonomous Region Committee and
chairman of the Merchants Support for Rehabilitated
Offenders Committee.

President Shi is also dedicated to community
service. He had served as the chairman of the Yan Oi
Tong board of directors and the president of the Hong
Kong Racehorse Owners Association. He has also set up
student funds and made donations to local universities
to cultivate future social leaders. In recognition of his
contributions to the community and industry, President
Shi was awarded the Medal of Honour (MH) and Bronze
Bauhinia Star (BBS) by the HKSAR government in 2007
and 2017 respectively, and was appointed as the Justice
of the Peace (JP) in 2010.
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Brilliant International Group Limited Brilliant Printing Limited Evergood (Shenzhen) Packaging Co.,Ltd
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Hong Kong Head Office : Unit 1001, 10/F., CDW Building. China Factory : No.1 Qico Tou Industrial District,

388 Castle Peak Road, Tsuen Wan, N.T., Hong Kong. Lou Cun Community Council, Xinhu Street,

WS [ Tel : (852) 2614 0800 {8H | Fax : (852) 2614 6367 Guangming XinQu, Shenzhen, China.
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New Patent System
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Tailoring for Direct Patenting BEEE X BFIHBEEFETE

Effective from 19 Dec 2019, the new patent system in Hong Kong
H2019F12R19HBEHNEFBHENFIE

O
* offers a direct filing route for seeking ° HAEEBASREEFIREMREM
standard patent protection in Hong Kong —REERXBBENER

* refines the pre-existing short-term patent e BLBEEMEHERNGIENERE
system to enhance its integrity RNED

* prohibits use of misleading or confusing titles © %%t {§ FEEE RN EHRIW BB
or descriptions relating to patent practice M REMN AT

o

& CFfO | T~

For details, please visit -
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Employers Are Obliged To
Pay Wages On Time

(RiRIEG) RE - BREMBUETEHEMENK

emanzrt AAZ (T ranrs -

The Employment Ordinance mandates an employer to pay wages
to employees not later than seven days after the end of the
wage period or the day of termination of employment,

HWRFSTRIBE  — @2 RETRSTA
35E TTREEEE3LE.

Any employer fails to comply is liable to a maximum penalty of
$350,000 and imprisonment for three years.

EF KRAEHBIARRE  MESAHERAT
R thOlgE 2 & FIBEIAS -

Directors, managers or respensible persons may be similarly
liable to a penalty for their consent, connivance or neglect related
to the offences.

i % T e 2717 1771

www.labour.gov.hk Labour Department (HEshism T1823 4 5 The hotine is nanded by "12237
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Upcoming Events

152 JANUARY 25 FEBRUARY

2020 TEBRBRRE
RE

2020 TEEBRBBRRE
DN

FDISC BB 1B 3, #H8
K (%]

THERERE TR TS
% | RTINS TR MPIENEE @ 2021-22 FE (I HBEE
B4R T 155 ) AT

-
n

@ TCMARBHEBE D
i B Show (Facebook

live)

fig fib 4 ik G T 558 1 in G 1635

Proper Keeping of Wage and Employment Records

H]I‘

(R IEH) ME - EEARFR
o BAMIRREMICSE - FWESMA
npsswenta — (fF LR MEMEACSR) DT o

our.gov.hkitc/pu
blic/pdfiwep/Ke
epRecord.pdf =

Under the Employment Ordinance,
employers are required to keep
employees’ wage and employment
https:iwwwlab  records. Please refer to the booklet of
;ﬁﬁﬁ:ﬂfﬁ:ﬁ “Proper Keeping of Wage and

pRecord.pdf Employment Records” for details.

B LESERER S R YE
Offices of Labour Relations Division, Labour Department - Enquiries

% T 27717 1771 =

Labour Department (HeAtAR T T 1823 EEE Thic hiotine is handled by “1823" ) o ‘V\\’\V.labom.g{)\’.hk
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