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he central government has arranged
a delegation to visit Hong Kong to
introduce the National 14th Five-Year

Plan. The plan sets the strategic goal
of China becoming a manufacturing
power and of maintaining a basic share
of GDP in manufacturing. It provides
valuable strategies for solving the
long-term imbalance in Hong Kong's
economic structure.

Recent years have seen a
decline in the share of manufacturing
contributions to China's GDP, from a
high of 32.5% in 2006 to 26.2% last year.
This drop is caused by various internal
and external factors, including the
continuous increase of manufacturing
costs, the rise of protectionism forcing
businesses to adopt the “China
Plus One" strategy, the technology
blockade in the United States and the
examination of strategic supply chain
development. Although such declines
happen in major manufacturing powers
during economic transformation and
development, the “deindustrialisation”
trend in China seems to have emerged
early compared to the United States
and Japan. Last year, the Chinese
Academy of Social Sciences warned
that a significant decline in the share of
manufacturing contributions to GDP and
the service industry’s failure to support
the economy would cause a crisis for
national economic development.

The central government has given
new attention to internal circulation
economic development and focused
on high-quality manufacturing activities.
Our country is determined to establish a
closed-loop supply and industrial chain
with a self-sufficient market, technology
R&D and industrial development, as
well as to find a balance between
development efficiency and economic
stability.

Many local governments have
followed the central government's
policy of stabilising manufacturing
growth, implementing policy proposals
to support the development of high-
quality manufacturing according to the
14th Five-Year Plan. Hong Kong should
similarly refer to the strategic policy and



promote industrial development in line
with the central and local governments.

The central and local governments
have established specific goals to
increase the added-value proportion of
the manufacturing industry in terms of
GDP. To evaluate the effectiveness of our
policies, the Hong Kong government
should likewise enact more aggressive
and quantifiable development targets
for reindustrialisation by considering
local conditions and development
needs. These indicators could be,
for example, the added value of the
manufacturing industry, its proportion
in GDP, employment rates and the
proportion of the government's R&D
investment.

The manufacturing industry
not only stimulates R&D needs and
technological activities but is also a
major carrier for the transformation
and application of scientific and
technological achievements. Local
technology development is constrained
by a lack of proper support from
local industries and a comprehensive
industry chain, and thus making it hard
to cultivate the emerging industries.
Although the Hong Kong government
promotes reindustrialisation, it focuses
predominantly on innovation and
technology in manufacturing activities
when deciding on the direction of
industrial development and resource
allocation. The manufacturing industry,
therefore, fails to take the lead in
promoting technological innovation.
The government should instead
construct an industrial development
mechanism that highlights innovation
and technology as well as industry
by drafting forward-looking,
comprehensive reindustrialisation
policies.

The government should also
emphasise the value of traditional
industries and cross-border or
offshore manufacturing activities. The
14th Five-Year Plan underscores the
transformation of traditional industries

due to their mass advantages.
Approximately 8,000 companies are
engaged in manufacturing activities
in Hong Kong, most of which are
food, beverages and tobacco
manufacturers. Making good use of
our existing resources and promoting
the upgrade and transformation of
these companies will certainly facilitate
our reindustrialisation. Manufacturing
activities in mainland China owned by
Hong Kong-invested manufacturers are
an extension of Hong Kong industries.
The government can take advantage
of the "Hong Kong Brand” and "Made
by Hong Kong"” to help Hong Kong
companies in other regions upgrade
and transform.

Finally, the government should
implement changes within the system.
Some local governments in the
mainland have proposed the “chain
leader accountability system,” in which
major officials are in charge of the
upgrade of each industrial chain. The
Committee on Innovation, Technology
and Re-industrialisation, chaired by the
Financial Secretary, should reinforce its
competency to effectively coordinate
cross-field policies. The government
could also establish a dedicated
department for matters regarding
reindustrialisation.

While cooperating to assist
our country in becoming a strong
manufacturing power, Hong Kong
should consider how to make use of
national advantages to overcome our
structural weaknesses. @®
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Greate a Family-friendly Workplace
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Flexible work arrangements | Living support

a8 I RERZH T hIEN

Speual leaves to meet employees’' family needs

BtXEAEREEREEREETEIENRESRE AR
B2V —XREBRANTFEER GBRALRKBRFL -

Implementing family-friendly employment practices can assist employees in % I E
balancing their work and family responsibilities. It can also help employers build :

up a devoted team of staff and enhance the competitiveness of the enterprise. Labour Department
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Embracing the New Era of
Cashless Payments
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Providing “value-added” services so merchants can
optimise their operations

EU%@EZB%E%R%E%@%%
SNEENREFRZHERRADPS
EBNBP2ERES% BE 118

PHOFEBASNRE oRDAF
BINIE ISEBBHZMN - BREN
@1 R3S °

Hong Kong Entrepreneurs sep - oct 2021




2PN EBEE-—TEETEREHE - BT
GREFEMMOERE BEEREAET N
2 EERMT o

It is often challenging for SMEs to take the first step. Therefore,
we should first eliminate their concerns, help them adjust to
e-payments and allow them to get a sense of its convenience.
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ctopus is the first contactless payment system in Hong

Kong, with a history of nearly 25 years. It has gradually
developed from a stored-value card for the payment of
transportation fares into a tool for medium to relatively high
transactions that also supports mobile payments. At present,
the user penetration rate of Octopus has reached 98%, and
there are more than 110,000 Octopus acceptance points.

Pandemic has encouraged SMEs to adopt
e-payments

Rita Li, Sales and Marketing Director of Octopus Cards
Limited, points out that small and medium-sized enterprises
(SMEs), taxi drivers and market stallholders were used to
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Li indicates that SMEs can use the technology
and market coverage of e-payment platforms
to establish membership systems and explore
new markets at a much lower cost than with
traditional payment methods

cash payments before the pandemic, and their acceptance of
e-payments was relatively low due to cost concerns. However,
with the outbreak of the pandemic and the increasing
awareness about public hygiene, the demand for contactless
payment services has greatly increased, encouraging SMEs
to implement e-payment systems. As Li observes, “In the
past few years, more than 15,000 taxi drivers signed up for
an Octopus business account, and the number of new users
of SMEs increased significantly. The public mainly stayed at
home during the pandemic, which facilitated online shopping
and encouraged more consumers and merchants to use
e-payment.”



Cashless payment facilitates operational procedures

Li believes that the pandemic makes it the right time
to promote cashless payments, but it is always difficult for
merchants to take the first step. Octopus has, therefore,
offered Octopus Mobile POS, a kind of Bluetooth device,
to SMEs for free during the Consumption Voucher Scheme
period to encourage them to open business accounts. Li
describes the innovation as “a lightweight Octopus reader at
a much lower cost. Once merchants download the Octopus
App for Business, they can use their mobile phone to receive
payments by pairing the Octopus Mobile POS via Bluetooth.”

E-payment not only provides greater convenience
to consumers but is also beneficial for merchants. As Li
explains, “Payment in cash generates certain operating costs
as merchants need to make regular deposits to the bank
and exchange coins for customers.” Adopting e-payment,
however, streamlines these business processes that waste
manpower and resources. With e-payment, merchants can
transfer the payment to their bank account directly, as well as
access detailed transaction records and account balances to
ensure a smooth operational procedure.

Meanwhile, businesses, particularly SMEs, can launch
various marketing and customer loyalty programmes with
the help of technology and high penetration of e-payment
platforms. Li states that most SMEs do not have sufficient
resources to establish a membership system. In the past, they

o

BET mRAVREERS  HFEBANTRRBEOFTZRKIE
With COVID-19, the public avoids the use of cash, and the demand for
contactless payment services has increased dramatically

B8 15,000 BT M2 I LLE B /\ E B ) UT R KUK
More than 15,000 taxi drivers can accept payments using the Octopus
Mobile POS during the pandemic

could only offer discounts through traditional stamp collection
programmes: “Using the e-payment tool, however, merchants
can offer coupons through the platform, while customers can
redeem reward points from the purchase amount. This allows
SMEs to retain existing customers and explore new markets.”

Multiplier effect of the Consumption Voucher
Scheme

The Government's Consumption Voucher Scheme has
further facilitated the development of e-payments. “From the
announcement of the details of the Consumption Voucher
Scheme in April to the start of registration in July, more
than 20,000 merchants joined the Octopus platform. These
merchants were not limited to businesses principally engaged
in small-value transactions but also included chains of
medium- and high-end restaurants, clothing and beauty and
electronic products that used to accept credit card payments.”

In the first two days that the vouchers were issued, the
average daily retail transaction value and the number of
transactions of Octopus increased by 3.4 and 1.5 times,
respectively. The average consumption amount also doubled.
To further stimulate consumption, Octopus has partnered with
more than 150 merchants to issue more than 200 kinds of
e-coupons through the Octopus App: “Consumers will receive
extra discounts that allow them to spend more. This can bring
more business to our merchants for a win-win situation.”

During the running period of the Consumption Voucher
Scheme, Octopus has waived the bank account fund transfer
fee for SMEs. Li is not worried that the e-payment boom will
be short-lived because consumer behaviour has already
changed. For merchants, the appeal of the e-payment
platform is whether it can provide “value-added” services:
"As long as we can help retailers improve their operational
efficiency and business volumes, | believe they are willing to
pay for e-payment services.”

Hong Kong Entrepreneurs sep - oct 2021



g &

Focus

i .I‘ o 4

il

&Bﬁﬁﬁ%%ﬁﬂﬂ%ﬁ}ﬁ; RIZKRIE ' B
%EEBE%)‘%%&%%EbiﬁIA  DERRIE
23 o

The merchant coverage and user penetration of digital wallets are
becoming wider and wider, but there is still a long way to go before
they truly become the primary payment platform for consumers.
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Lee says she believes that there is still much
room for the development of e-payments in
Hong Kong

hile Hong Kong consumers mainly use cash and

credit cards for transaction, the penetration rate of
mobile payment in the mainland exceeds 90%, ranking
first in the world. Alipay, one of the largest mobile
payment platforms in the mainland, entered the Hong
Kong market in 2017, launching an independent e-wallet
named AlipayHK to provide QR-code payment services to
Hong Kong consumers. As of December 2020, more than
100,000 merchant outlets accept payments from AlipayHK,
and up to 2.7 million consumers actively use the company's
e-wallet.

Deep-rooted habit of using physical payment cards

Venetia Lee, General Manager of Alipay Hong Kong,
Taiwan and Macau, states that the biggest difference
between the Hong Kong and mainland markets is the
geographical environment. In the vast territory of mainland
China, shopping is less convenient than in Hong Kong,
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which has a much smaller area and a highly accessible transport
network. In the mainland, online shopping is, therefore, popular,
which facilitates the development of e-payments. In Hong
Kong, however, physical payment cards, such as credit cards
and stored-value payment cards, are still preferred. Consumers
are well adapted to existing payment methods, which de-
incentivises them from trying other payment services.

Offering discounts as incentives has helped change the
ingrained payment habits of Hong Kong consumers. For
example, in response to the Consumption Voucher Scheme,
AlipayHK partnered with more than 200 merchants to provide
consumers with shopping discounts valued at HK$1.7 billion.
These can be used in conjunction with consumption vouchers
to generate a leveraging effect. Lee describes the success of
the partnerships: "On the first day of issuing the consumption
vouchers, the total amount of consumption was 3.5 times of the
average daily amount from January to July this year, and the
number of transactions was an average of 2.2 times.”



Lee indicates that the mainland Alipay platform has
already been connected with Hong Kong merchants for seven
to eight years. Businesses with target customer groups, such
as tourists, are already accustomed to QR-code payments:
"But for SMEs and self-employed individuals, it takes more
time and effort to accept new payment systems.” In response,
AlipayHK launched the Merchant Code service to allow small
businesses to use QR codes to collect payments directly
without installing any POS. Lee explains, "We reduced
merchant fees during the spell for Consumption Voucher
Scheme, and the access rate of SMEs increased significantly
by 230% from April to May this year alone.”

Digital marketing with the help of e-wallet traffic

Sweeteners can entice consumers to take the first step
in using digital wallets. However, Lee believes that it is also
necessary to continue to improve the service and user
experience to promote the popularisation of e-payments: “We
want our consumers to understand that the digital wallet is
not just a payment tool but a comprehensive lifestyle platform
that can fulfil all your needs in terms of clothing, food,
accommodation and travel.” Through mini app in AlipayHK,
users can enjoy ride-hailing, food ordering and wealth
management services. They can even pay various utility bills,
such as water, town gas and electricity.

" -_—
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Other than payment functions, users can enjoy ride-hailing, food
ordering and financial services through mini app in the AlipayHK
platform

o

BPFENSEEFINIE  BEREFEK
Merchants are now connected to various e-payment platforms to seize
business opportunities brought by the Consumption Vouchers Scheme

As well as providing users with a convenient shopping
experience, e-wallets can facilitate merchants’ digital
marketing abilities and stimulate business growth, according
to Lee, adding: “One advantage of e-wallets is the insight
they provide into understanding users’ behaviours. They allow
merchants to analyse consumption patterns and preferences
and select target customer groups for discounts and
promotions.” For example, based on users' current locations
and preferences, the e-wallet platform can send appropriate
push notifications and promotions.

Mobile payment is on the rise

Driven by the pandemic and the Consumption Vouchers
Scheme, the merchant coverage and user penetration of
digital wallets keep increasing. Major online stores and
food delivery platforms that used to accept payment by
credit cards can now be accessed via the AlipayHK payment
platform. Lee believes that e-payment in Hong Kong is still
in its infancy, with much room for development: "When
consumers have tried e-payment services, the next step is to
attract them to use e-wallets more frequently and even make
them their preferred payment method.” She indicates that
consumer payment habits are the key factor in determining
the payment channels adopted by merchants. As long as the
e-payment platform offers a good payment experience, it can
generate a reverse effect and attract merchants to continue
using e-payment services. @®
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Inheriting Traditional Chinese Pastries

F{E#R Desmond Wong
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Establishing the New without
Breaking with the Old
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With traditional Chinese pastry stores disappearing, the Hang

Heung Cake Shop, founded in 1920, is one of the very few century-
old brands that remains. Mr Desmond Wong, the new CEO of
Hang Heung, who returned home from overseas after a change in
profession a few years ago, hopes that he can carry on Hang Heung's
legacy and promote the culture of traditional Chinese pastries.
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Wong hopes that a domestic sales team can be established after the pandemic to seize development opportunities in the Greater Bay Area
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Hang Heung launches a variety of egg rolls with different flavours
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Hang Heung insists
on producing
handmade wife
cakes to ensure an
excellent texture
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Originally founded in Yuen Long, Hang Heung started as a
traditional teahouse and was later renamed Hang Heung
Restaurant, offering dim sum and various dishes. In 1960, it
was transformed into the well-known Hang Heung Cake Shop.
Wong, who once worked in one of the Big Four accounting
firms in Hong Kong and was engaged in the makeup brand
sector, invested in Hang Heung in 2017, becoming the
company's largest shareholder. He said he has always been
a fan of Hang Heung, and his favourite product is the Hang
Heung wife cake: "As a child, | lived in Shatin. | always went
to Hang Heung after school to buy some wife cakes until
the store moved out. Even when | left to study in the United
States, | went to its flagship store in Yuen Long to buy a box of
wife cakes for my long journey on the plane.”

Applying innovation through tradition

In shifting from an admirer to a leader of Hang Heung,
Wong said he was deeply interested in the brand’s more
than one hundred years of history: "l discovered that the
wife cakes were originally made by experienced pastry
chefs and offered for free to guests waiting at Hang Heung
Restaurant. As this became well known, some guests came
here just to taste the wife cakes. That is why Hang Heung
decided to change its business from catering to traditional
Chinese bakeries. While tidying up my office, | found
some documents about Hang Heung joining the local
Chamber of Commerce in the 1930s and 1940s and even
some stamp tax records written in Chinese calligraphy.
Everything is a kind of historical heritage.”

- — -
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Hang Heung launched lava custard mooncakes, Japanese matcha
red bean mooncakes and sesame lava custard mooncakes to cater to
young people

‘ Hong Kong Entrepreneurs sep - oct 2021

EECESANRREHERSNABRINZ—
Traditional double-yolk white lotus-seed mooncake is one of the Hang
Heung's best-selling mooncake items

In addition to its rich history, Wong believes that a
uniquely human touch has contributed to Hang Heung's
prosperity. As the business has passed through three
generations, many employees have worked at Hang Heung
for decades and regard the company as their home. These
seniors gave Wong their full support instead of resisting his
joining as a “layman”. As Wong comments, “An old master
came to me and told me that they would never let Hang
Heung fail. | was very touched.”

With the support of experienced team members, Wong
has been committed to brand rejuvenation in recent years. As
well as improving the recipes of existing products, including
mini mooncakes, low-sugar mooncakes, lava custard
mooncakes, Japanese matcha red bean mooncakes and
sesame lava custard mooncakes, Wong is actively engaged
in the R&D of new products: "For the Dragon Boat Festival
last year, we launched our homemade rice dumplings, which
were warmly welcomed by our customers. This year, we
launched the southeast Asian-style Nyonya rice dumplings to
offer our customers something fresh.” Wong emphasised that
he always adheres to the principle of “establishing the new
without breaking with the old”. He is determined to strike a
balance between innovation and tradition: “We still keep the
traditional tin packaging of moon cakes, but we have started
to introduce moon cakes in single tin packaging to meet the
needs of small families.”



Seizing online business opportunities during the
pandemic

On the day of the interview, Wong visited the Hang
Heung branch on Hankow Road in Tsim Sha Tsui, which was
the only store on the street open for business during the
worst of the pandemic last year. He indicated that 2020 was
the most devastating year for the retail industry: “Similar to
the stock market, the retail business always rebounds after
a downturn. Last year, Hang Heung's business volume fell
by more than 50%, but it has now returned to what it was in
2019. Since the travel restrictions between Hong Kong and
the mainland remain effective, it is difficult to fully restore the
business to normal in some tourist areas, such as Tsim Sha Tsui
and Causeway Bay."

With the ongoing pandemic, Wong feels grateful that he
began to revamp the company's website as early as August
last year. He adopted a modern style with a simple and clear
interface, which successfully promoted the development
of online sales: “Our target customers for the online stores
are young generations, which creates differences from our
physical stores in terms of customer group and market
positioning. For example, the custard mooncakes are the best-
selling items in our online store, while the traditional double-
yolk white lotus-seed mooncake is still the first choice for our
customers in physical stores.” He indicated that the current
sales in the online stores are equivalent to the sum of several
physical stores. He is convinced that online marketing will be
the trend of the future for the retail industry.

REMRTHAOME 15
m=8%R
Located in Yuen Long, Hang
Heung's factory covers an
area of more than 30,000
square feet

However, Wong stated frankly that the initial operation
of the online store was not entirely smooth. Many of Hang
Heung's products, including egg rolls and pastries, are fragile
and require significant packaging efforts: “We adopted a
new packaging design for the six-piece egg rolls to reduce
the possibility of the rolls being crushed during delivery.”
Hang Heung has now partnered with an online food delivery
platform to allow customers to buy wife cakes online. Wong
is also exploring ways to keep the wife cakes warm during
delivery so that online customers can enjoy them freshly
made.
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Establishing the first overseas store in Singapore

As a fixture of the local market, Hang Heung did not
officially develop its overseas market potential until Wong
took over. Breaking with the market expansion strategy
usually adopted by his competitors, he opened the first
overseas store in Singapore instead of the mainland: “In 2019,
we received an excellent response when we opened a ‘pop-up
store’ in a department store in Singapore. We then decided to
open a store there with our local partner.”

RERMNILZIEBEBING

Hang Heung opened its first overseas store in Singapore
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Hang Heung cooperates with
Wai Ji Christian Service, a
non-profit organisation, to
invite people with intellectual
disabilities and autism
to design hand-painted
mooncake boxes for the
company

Wong described the opening of the Singapore branch:
"At first, our partner in Singapore suggested that we
should focus on the high-end market and open stores in
core business districts. | was full of doubts regarding that
suggestion and considered it too risky as Hang Heung has
always been labelled as a reasonably priced food product.
However, on the opening day in August last year, customers
were queuing outside the store, even in the pandemic
conditions. When chatting with customers, | discovered that
the locals highly appreciate and respect Chinese traditional
foods.” Now, many Chinese people in Singapore are regular
customers of Hang Heung. In the future, the company will
continue to target the overseas Chinese market. In addition to
Canada and Australia, they are considering expanding sales
channels to the United Kingdom, Japan and Taiwan. As Wong
puts it, “Wherever there are Chinese, Chinese pastries will be
welcome.”

Regarding the mainland market, Wong believes
that businesses must be well prepared and positioned
before entering. The company had planned to establish
mainland branches in the Greater Bay Area cities last year,
but recruitment and other related arrangements had to be
postponed due to the COVID-19 pandemic, and he could not
visit the mainland in person for the necessary procedures:
"Now we are focusing on the preliminary preparations to
promote the establishment of a domestic sales team after the
pandemic to seize development opportunities in the Greater
Bay Area.”



Preserving the culture of traditional Chinese pastries

To celebrate Hang Heung's hundredth anniversary, Wong
partnered with Ngong Ping 360 to hold the themed event
"Eggs-plore 360" during Easter, as well as the "Hang Heung
100 Exhibition” at Ngong Ping Village. Hang Heung's brand
history was introduced to the public through illustrations, relics
and recreated scenes from old Hong Kong. Wong pointed out
that Hang Heung has collaborated with different local brands
in the past to launch crossover products. For example, last year,
it partnered with a local toy brand, TINY, to launch alloy car
models with its brand elements. Wong has also partnered with
travel agencies to launch a variety of lucky bags of mooncakes
with themed travel souvenirs to promote local culture while
spreading the tradition of Chinese pastries in Hong Kong.

Wong has also needed to think creatively about how to win
over young generations: “Influenced by western culture, people
in Hong Kong prefer Western-style cakes and desserts. They
think that it is expensive to buy a wife cake for HK$10, but they
are willing to spend far more for a mille crépe. Why? It actually
takes much more time and effort to make a wife cake than a
mille crépe.” Wong believed that efforts to promote traditional
Chinese pastries must start with the education of young people:
"Before the COVID-19 pandemic, we organised student visits
to the Hang Heung factory to allow the young generation to
understand the pastry-making process. But what | hope for
most is to find a suitable venue in Hong Kong to set up a Hang
Heung museum so that more people can understand how the
culture of traditional Chinese pastries developed.”

RERAMBEAGEHEL "ES 100 AF cHBEERER
Hang Heung launched the “Building Block for the 100th Anniversary
of the Hang Heung Yuen Long Store” with local building block brand

Beyond promoting traditional pastries in Hong Kong,
Wong has the ambitious goal of promoting their culture
overseas: "l deeply agree with our industry peer’s tagline
that "Hong Kong finally has its own souvenirs.” Japan has
wagashi, and Taiwan has sun cakes. Hong Kong, in turn,
has wife cakes, which are quite special. Although the wife
cake originated in Guangdong, it was promoted in Hong
Kong.” Building on Hang Heung's century of eventful and
glorious years, Wong intends to be more proactive in
developing overseas markets. His aspiration is to spread the
craftsmanship and flavour of traditional Chinese pastries
across the world while adhering to the brand concept that
“taste comes from persistence, inheritance lies in flavour”.
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Hang Heung established the "Hang
Heung 100 Exhibition” at Ngong Ping
Village to share Hang Heung's brand
history with the public
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Activity Snapshot
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Be a responsnble employerjand!
report workfaccidents

(EEHEEN) RE  BFEIBSRIIRETEER L
EHIEHENBER® $mmﬁ%mm¥ﬁ£§3m{fﬂ§
NRENEZEET  BIVEOSIRSR - THEEIIAB
2EERERI4ENER  FCB/RERTERER -

BEFXFUeEcRBEEmMElTcEnE I AEE2RE | The Employees’ Compensation Ordinance provides that an
ETESH  {FHSRBEEERIEREMNEIRTE -employer must notify the Labour Department of any accident

B ORgE —KER ESORYSRAET - or prescribed occupational disease, irrespective of whether the
‘accident or the occupational disease gives rise to any liability to pay

compensation. Work injury or occupational
disease cases should be

reported in 14 days' time

while the fatal cases in

7 days' time.

Any employer who, without reasonable excuse, delays or
fails to give notice of an accident or makes or furnishes
any false or misleading statement or information to the
Commissioner for Labour is liable to prosecution and, upon
conviction, to a maximum fine of $50,000.

@ .
Labour Department
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Technology Commercialization Platform
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For the accredited activities under HOKLAS provided by us, please refer to HOKLAS directory of accredited laboratories at HOKLAS website. (Reg. no.:004)
MAREHAEROEEBBERFIIOI18I(HOKLAS) THERIIER » AI 25 EBBERATRA 1 2I(HOKLASABE AR AT BERFT & M o (sEMSRES 004) ©

Hong Kong Head Office HH4EAF]
CMA Industrial Development Foundation Limited EHFEBREHE T TEXRESHERAT
Room 1302, Yan Hing Ctr., 9-13 Wong Chuk Yeung St., Fo Tan, Shatin, N.T., Hong Kong
EAMADBNRETFH-135RCEAN1302E
TESTING Tel BE: (852) 2698 8198  Fax [BIX{HE: (852) 2695 4177 E-mail EFEf4: info@cmatesting.org
Worldwide Presence IBERABLE
Shenzhen s E#I| ShanghaiffEl L& Macau;2F9 Vietnamiti@g JapanH 7z South Korea#z

AustraliaBi Dubaitt#F USAZE=H UKZEE GermanyfZE] France %El

where IDEAS meet
TECHNOLOGY and the MARKET

Know More About CMA+: www.thecmaplus.org




