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his year marks the 80th anniversary

of the victory in the Chinese People’s
War of Resistance Against Japanese
Aggression and the World Anti-Fascist
War—an enduring chapter in our
nation'’s collective memory. While most
people today did not witness the war
firsthand, commemorative events and
exhibitions across society continue to
bring to life the heroic stories of those
who defended our homeland. These
efforts not only reinforce a deep sense
of patriotism but also inspire renewed
confidence and resilience across
generations.

Founded in 1934, the CMA shares
a profound and historic bond with
the War of Resistance. Soon after the
association’s establishment, the war
broke out. Under the leadership of the
CMA's founding president, Mr Yip Lan
Chuen, and other visionary pioneers,
Hong Kong's industrialists rose to the
challenge. They actively advanced the
growth of Chinese-owned industries
to bolster the national economy,
while simultaneously supporting the
war effort by manufacturing military

supplies and medicine, and mobilising
essential resources for frontline troops
and displaced civilians. The CMA also
took the lead in drafting the Wartime
Trade Protection Clause, designed
to safeguard the rights of Hong
Kong businesses and ensure trade
continuity amid wartime disruption.
Even during the darkest days of
Japanese occupation-when local
manufacturing was nearly paralysed-
the CMA remained steadfast, preserving
industrial capacity and laying a solid
foundation for post-war recovery.

In September 1945, peace was
restored following years of devastation.
However, Hong Kong faced enormous
post-war challenges. The CMA
responded swiftly. Then-president Mr
Shum Choy Wah approached the Bank
of China and successfully secured the
first post-war industrial loan of HK$4
million. Of this amount, the CMA
allocated HK$2 million to help more
than 120 factories resume operations,
which injected vital momentum into the
city's industrial revival.

To further support recovery
efforts, the CMA submitted a set of
recommendations to the government,
advocating for the resettlement of
skilled refugees, the allocation of
production materials, and broader
industrial policy support. These efforts
contributed to the establishment of the
Industrial Rehabilitation Committee in
1946. Mr Shum's appointment as the
committee’s sole Chinese business
representative underscored the CMA's
key role in Hong Kong's economic
reconstruction.

The Hong Kong Brands and
Products Expo, which had been
suspended during the war, was revived
in 1948. The sixth edition of the Expo
was held in Tsim Sha Tsui, featuring
traditional Chinese architectural
elements that symbolised cultural
continuity and national pride.

Though the smoke of war has
long lifted, the spirit of those who
bravely defended our nation lives on.
We must continue to remember our
history and honour the fallen heroes.
Their unwavering resolve-and the
enduring commitment of Hong Kong's
business community to the principle of
“serving the country through industry”—
remain powerful driving forces

behind social progress and national
prosperity. In this spirit, and with the
encouragement of Mr Xia Baolong,
Director of the Hong Kong and Macao
Work Office of the Communist Party
of China Central Committee and the
Hong Kong and Macao Affairs Office
of the State Council, we published a
commemorative book during our 90th
anniversary last year to document this
remarkable legacy and ensure it is
passed on to future generations.

This year, | had the honour of
attending the national commemoration
in Beijing. The military parade was
profoundly moving. It showcased the
tremendous progress in our nation’s
defence capabilities and reaffirmed
China’s strength in safeguarding peace
and protecting its people.

As we enter a new era in pursuit
of the “Chinese Dream”, the CMA will
continue to embody the patriotic spirit
and mission of our founders. We will
lead the industry with innovation and
technology, promote high-quality
development, and help Hong Kong
integrate into the overall national
development strategy, so as to
contribute to the great rejuvenation of
our country.

As a school sponsoring body, the
CMA is also committed to fostering
patriotism among our youth and
ensuring that the foundations of
“One Country, Two Systems” remain
strong and enduring. Our affiliated
schools, CMA Secondary School and
CMA Choi Cheung Kok Secondary
School, continue to deepen education
on national security and identity. In
addition, our Youth Committee is
organising a territory-wide short video
competition on the theme of the War
of Resistance. The initiative invites
secondary students to visit historical
sites and tell Hong Kong's wartime
stories through video, enriching their
understanding of national and local
history, and cultivating a deeper sense
of pride, dignity, and belonging. @®
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hen discussing intellectual properties (IP) phenomenon,

Labubu stands out as a quintessential example. This trendy
IP has captured global attention, contributing significantly to the
surge in market value of its parent company, Pop Mart.

Although Labubu’s popularity has surged over the past two
years, the IP itself is a surprisingly established entity. Labubu is one
of the main characters in The Monsters franchise, created by Hong

Hong Kong Entrepreneurs
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Successful IP: The Enduring Vitality of Enterprises

Kong-born artist Kasing Lung in 2015. In 2019, Pop Mart signed an
exclusive licensing agreement with Lung to develop The Monsters
into a trendy IP. The subsequent launch of products-including blind
boxes, figurines, and accessories-proved pivotal in propelling
Labubu into the mainstream.

Leveraging market advantages to nurture world-class IPs

In a recent interview with People’s Daily, Wang Ning, founder of
Pop Mart, revealed the strategy behind building a world-class IP.

Some argue that Pop Mart has expanded too rapidly; however,
Wang disagrees. He emphasises that with a 15-year history,
the company can no longer be viewed as a young enterprise.
Regarding its accelerated growth over the past two years, he
attributes this success to the company’s development of an
inclusive and open IP platform, which has attracted a large number
of outstanding creative talents, and —combined with the team’s
strategic operational approach— this model effectively demonstrates
the soft power of the cultural industry.

The key to success lies in the ability to leverage advantages.
Wang highlights Pop Mart's strategic advantage of its Chinese
origins, where the vast market size and strong manufacturing
capabilities create a favourable environment for the company to
thrive.

Pop Mart's next goal is global expansion. According to Wang,
going global is a methodical process that requires adaptation to
local culture, languages, and regulations. He shared the company's
secret to success: "For international operations, we adopt a directly-
operated model - building our own teams and hiring local staffs to
manage stores. This approach ensures thorough team integration
and cultural adaptation, both of which require time and continuous
refinement to achieve excellence in business performance and
cultural engagement.”

Forging your own paths by learning from others’ experience

Pop Mart is often compared to Disney - a comparison that Wang
Ning himself endorsed five years ago, describing the company
as the Chinese enterprise most comparable to this entertainment
giant. Yet since last year, he has shifted this vision and is now
focused on developing “Pop Mart of the world.” The company aims
to further its international expansion while leveraging an open
platform to nurture more IPs. By learning from the developing paths
of others, the company hopes to forge a unique path forward.

Ageless IPs grow quietly alongside generation after generation.
This intangible value is, in fact, the enduring vitality of a company.

@B
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A New Era of the IP Economy

MFEIPRBENBESEET  RRERKHBIT "Labubu, B E
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The potential of the intellectual property (IP) economy has attracted
widespread attention in recent years. From the global sensation
of Labubu to the Chiikawa craze, every new product launch
sparks a purchasing frenzy. In 2023, the global IP licensing market
reached a record high of US$356.5 billion, demonstrating robust
growth momentum. The Hong Kong government has identified
the cultural and creative industries as among the most dynamic
economic drivers and is committed to promoting the growth of the
IP economy. In this issue, Hong Kong Entrepreneurs examines the
development and future prospects of Hong Kong's IP industry.

IP% 0 E M (Intellectual Property) MG - 2B ALK
BERSHEFYE TIUR— BRIy —BEHS I3
BRE fIWNER - BR1Y NRNETE SIHTEDZEBENE
RABIE BEE SHHABTL *NE -TELBRHRLTE
MESABENTEB R |Pﬁﬂ§LBﬁE¥_¢L CIRER EREND
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The Dream Animals: The Movie pop-up store featured interactive games and missions, along with a wide selection of movie merchandise. This
cross-media strategy effectively conveyed the IP's worldview, strengthening and growing its fanbase
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IP collaboration not only drives short-term revenue but
also delivers substantial intangible benefits, such as

customer base expansion, enhanced brand visibility,
and a strengthened brand image. It is a strategy worth

pursuing. ['] ]
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Partnering with various IPs to create co-branded products has become an ongoing marketing approach for Hang Heung. Thls year, the company
collaborated with major museums under the Leisure and Cultural Services Department to launch a series of Chinese pastry gift boxes
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In addition to content distribution and brand licensing, Medialink
Group has expanded into content production, distribution deals, and
anime merchandise development

| Prefers to intangible assets created by human intellect.

A story or a concept, when licensed for an area such
as publishing, merchandising, adaptation, or distribution,
can fuel a wide range of cross-sector creations with
significant commercial value. From anime, film, and music
to toys, theme parks, entertainment events, and branded
merchandise, these endeavours form a vast IP ecosystem.
This ecosystem possesses immense development potential
and a remarkable capacity for generating substantial
revenue.

IP management: The “super connector” linking
creativity to commerce

Medialink Group is the first publicly listed company
specialising in IP management in Hong Kong. The group
began as a distributor of media content, introducing overseas
animations, drama series, and variety shows to audiences across
Hong Kong and Southeast Asia. It later expanded into brand
licensing, acquiring rights to entertainment and character IPs,
which it then licenses to various brands for the development of
derivative products. Today, the group manages over 700 media
content distribution titles and more than 400 licensed brands,
including iconic character IPs such as “The Little Prince”, “Garfield”,
and "Cardcaptor Sakura".

Ms Lovinia Chiu, Chairman and CEO of Medialink Group,
has been working in the field of IP management for 37
years. She views IP management as a “super connector” that
harmonises cultural creativity with the real economy. As she
explained, each IP has its own unique DNA and ecosystem.
Therefore, the value of IP management lies not only in
localising overseas IPs but also in deeply understanding an
IP's core worth to unlock its full adaptation and commercial
potential. This strategic approach strengthens and expands
the IP's fanbase, which enables the sustainable growth of the
IP ecosystem.
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In July, Medialink Group distributed the film inspired by
the classic Japanese snack “Dream Animals” to Hong Kong.
The release was accompanied by a pop-up store and a line
of licensed merchandise, all designed to create an immersive
and interactive shopping experience. This cross-media
collaboration model exemplifies the value of IP management
services. As Chiu stated, "The brand’s loyal customers have
now become adults. By bringing the IP's core value to life
on screen and supplementing it with the pop-up store and
various promotional activities, we rekindled childhood
nostalgia among adults and captured the interest of new
generations. Doing so helped us ensure that the IP's influence
remains both relevant and enduring.”

The IP industry ecosystem needs improvement

In recent years, the Hong Kong government has actively
promoted the development of IP industry and has been
aggregating data from IP-intensive industries. As a member
of the Culture Commission, Chiu emphasised that, in addition
to funding local creators, the government could support the
IP industry ecosystem by introducing professional IP valuation
experts and institutions capable of accurately assessing
the economic value of IP assets. Such efforts would help
creators attract investment and advance commercialisation.
They would also enable companies to use IP as collateral
for financing, boost corporate valuations, and encourage IP
trading.
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Ms Lovinia Chiu noted that with the Mainland's
growing portfolio of high-quality animation
and film IPs, Hong Kong's IP management
industry can help Chinese creations go global

For Hong Kong's IP economy to thrive, the city must also
address the talent shortage in the IP management sector.
As Chiu observed, "Most cultural and creative industry
programmes offered by local institutions tend to focus
heavily on fostering creativity. Young people often lack a
clear understanding of what IP industrialisation entails and
of the promising career prospects in this field. This lack
of awareness makes it difficult to attract talent to the IP
management industry.” To tackle this issue, Chiu suggested
that local institutions integrate IP management content into
their curricula. She also recommended that the government
collaborate with private organisations to provide young
people with practical experience in IP management.
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Hong Kong offers fertile ground for the development of the IP
industry. It not only nurtures homegrown IPs but also serves
as a strategic platform for global connectivity, facilitating
the international expansion of Chinese IPs, while providing
overseas IPs a gateway to access the Mainland market.
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Dr Kenneth Kwong

Leveraging IP to energise the retail industry

The power of the IP economy extends beyond its
significant potential for adaptation and commercialisation;
it also lies in its ability to foster emotional connections and
drive cultural dissemination. According to Dr Kenneth Kwong,
Associate Director of the Institute of Knowledge Exchange
at the Hang Seng University of Hong Kong, younger
generations, particularly Gen Z, evaluate purchases on not
just product quality and price but also the emotional value a
product provides. When a particular IP resonates with these
consumers, this connection translates directly into a greater
willingness to purchase associated merchandise.

Taking Chiikawa as an example, Kwong highlighted how
the IP swiftly gained popularity. Its appeal stems from both
cute designs and an underlying narrative that delves into real-
world struggles, resonating emotionally with audiences by
offering comfort and catharsis. “This emotional connection

fortifies the bond between the IP and its fans,” Kwong
explained. "Every new derivative product launch acts as a
driver for consumption and a channel for emotional release,
consistently fuelling market demand.”

This form of emotion-driven consumption has injected
vitality into the current sluggish retail market. A growing
number of retail brands are opting to collaborate with various
characters or brand IPs to launch co-branded products. Data
from Licensing International show that global retail sales of
licensed merchandise and services increased by 4.6% year-on-
year in 2023. Within this market, entertainment and character
licensing represented the largest segment, accounting for
41% of total sales, followed by corporate brand licensing at
25%. These figures underscore the powerful role of the IP
economy in driving consumer engagement.

Traditional brand taps into the youth market via
strategic IP collaborations

Hang Heung, a retailer specialising in traditional
Chinese pastries, embarked on collaborations with local and
international IPs over two decades ago, leading to a diverse
range of co-branded products. According to Mr Desmond
Wong, CEO of Hang Heung, the key criteria for selecting an
IP partner include its popularity, topicality, and alignment with
the company's brand identity. For example, leveraging the
popularity of Japanese animated film Crayon Shin-chan in
Hong Kong in 2023, Hang Heung introduced themed gift sets
featuring traditional pastries and egg rolls adorned with the
beloved characters. The retailer has also forged partnerships
with food brand IPs, such as Nutella and Shin Kigen Tamago,
and has integrated their products into its new product
developments.
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Wong believes that IP collaboration is a strategic channel
for expanding the company’s customer base. “As a century-
old brand, our customer base differs considerably from typical
character IP fan communities. These collaborations allow us to
generate social buzz, attract IP fans to purchase our products,
and-more importantly—break down barriers between these
groups while rejuvenating our brand image.” He added that
through partnerships with established food brand IPs, the
company has leveraged its market reputation and product
quality to access new customer segments. Sales of such co-
branded products have outperformed self-developed new
products by 50%.

Preserving intangible heritage: Crafting a regional IP
identity

In addition to collaborating with other IPs, Hang Heung
has actively explored its rich historical and cultural resources
in recent years. By promoting traditional wedding pastry-
making techniques—a revered form of intangible cultural
heritage in Hong Kong-the company has cultivated its own
brand IP. In August, Hang Heung opened the Chinese Pastry
Culture Museum at its flagship store in Yuen Long. The
museum showcases the history, evolution, and craftsmanship
of traditional Chinese pastries, along with related wedding
customs. Its aim is to convey the cultural narratives behind
these products to younger consumers and international
visitors.

TEREHEE BSEIBENEXNEERBENTSARAERSE
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Mr Desmond Wong believes that Hong Kong's intangible cultural
heritages have significant potential to be developed into regional
brand IPs that represent the city
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Hang Heung opened the Chinese Pastry Culture Museum in August
and is preparing to launch baking workshops. It aims to increase
consumer and tourist awareness of intangible heritage craftsmanship
while adding cultural value to the brand

Wong believes that Hong Kong can learn from the
Mainland’s success in transforming intangible cultural heritage
into commercial IP assets. In the Mainland, nearly every major
city has developed cultural IPs that reflect its unique identities,
generating substantial economic benefits for the local
tourism, retail, and food and beverage sectors. To establish a
recognisable Hong Kong brand IP, Wong suggested that the
Hong Kong government consult different segments of society
to identify which cultural elements best represent the city’s
distinctive heritage.

In Wong's view, "Made in Hong Kong” has particular
potential to become a unique local IP. The label not only
embodies Hong Kong's industrial heritage but also reflects
the spirit of excellence and craftsmanship upheld by local
manufacturers—qualities long recognised and trusted
by consumers worldwide. To illustrate, Wong noted that
although Hang Heung operates branches in Singapore, many
Singaporean tourists still enjoy visiting the brand’s Hong
Kong stores to buy its signature wife cakes as they believe
that only the “Made in Hong Kong” products represent
authentic Chinese pastry culture. He supports the CMA's
recommendations for the Hong Kong government to establish
a certification system, such as a geographical indication, for
products bearing the "Made in Hong Kong" label. Such a
guarantee would enhance the label’s prestige and provide
stronger protection for related IP rights.



Turning the IP economy boom into a sustainable
industry

In the 2025-26 Budget, the government announced
its support for cultural IP creators and producers to propel
more than 30 cultural IP projects in the coming five years. The
government will also review the tax deduction rules related to
business expenses for acquiring IP usage rights.

As the IP economy continues to emerge, Dr Kenneth
Kwong argues that the key challenge lies in its effective
commercialisation and long-term sustainability. Successful
overseas IPs, he noted, exhibit a common trait: They use
storytelling to foster emotional resonance, leverage cultural
influence to expand their fanbase, and consistently reinvest
licensing revenues in content development. This operational
model can offer a valuable blueprint for Hong Kong’s cultural
IP development.

While Hong Kong's relatively small market size may
pose challenges for creators seeking investment for
developing derivative content, such as films or animations,
Kwong observed that the city benefits from its distinctive
position as a confluence of Eastern and Western cultures.

Chilkewa FEBARENERE  BHIAREHE
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Chiikawa's highly relatable worldview resonates strongly with
audiences, sparking buying frenzies for its various licensed
merchandise and derivative products

Moreover, its local culture resonates strongly with audiences
across the Mainland, especially within the Greater Bay Area,
thereby expanding the fanbase for homegrown IPs. “To
develop local IPs, we should root them in Chinese culture
while incorporating Hong Kong's unique role as a bridge
between East and West. Rather than limiting ourselves to
the development of entertainment or character IPs, we can
explore a wider spectrum of culturally resonant elements
with high commercial value, such as mooncakes, milk tea, cha
chaan teng culture, and other intangible heritage products,
Hong Kong movies, and even the city's natural landscapes.
This range will allow us to access broader markets.” @®
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Cooling Our Planet with Green Technology
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Rising global temperatures and extreme heatwaves pose a mounting threat to people, ecosystems,

and economies. As high temperatures become the norm, Hong Kong start-up i2Cool Limited offers an
innovative solution to help humans adapt to a heating world. The company has developed a green,
electricity-free cooling technology that provides high-performance indoor cooling without using
refrigerants. Led by Dr Martin Chu, Co-founder and CEQ, i2Cool has, in just three years, harnessed its
innovative technology and global vision to advance sustainable development and contribute to the
goal of carbon neutrality.

+§Q%d%é%%Aé?ﬂ@W%%
EARNEBEXRBMEMEIAS  HE
Ha %{Eﬁiﬁﬁi&&’%féﬁmmﬁg
WERBLTRIER  BEERRREERIARE
A BEMARESRSKRM > B LI Ke
Mt 218 o
EFRENE DURREHREEH
AEET ﬁﬁﬁ@%ﬁ&mmw CEEF wEEE =BV REE TE#%E%E
“EGH: "I RERRETERBE BEXE: B SRESBHENNESIREVETE - EM
BREFLIRUAERAHIND SHEAME KEELX "ESAR Mmm'—%%kiﬁﬁﬁ
%m CEERBBHEE - , EBMLHEES @ ﬁ%i%%E'Aﬁ%é@ﬁT@% £ BB
SE——DHURRASABNETRIE it ShMOIEBHE SIXREEREH -, Wit
EK%%%@%%%%@%EM TRERES %%%%%%58%%%%%&%%@% BlLR
RMOHERAER - ERER LUEHZARBERNBIEE -

Hong Kong Entrepreneurs [JIRE]
sep -oct 2025



BEXER

Entrepreneur Report

RMRE WRESEHERSRIM
BRRBHEEZFARMONNR  HOBEEHEE &
DREBRE  SRENTEREEYER 2016

FoABZAHBIHBNEET  ARSHEEMHARTAS
%%ﬁ%—m%%rQCmN%Jﬂ%@ﬁiﬁ E2
—NEEE EZRASHEHORHANBHNRSEE  BR
Xﬁmmhﬂéﬁ%m%%% ZHEE RSN A G
KT BBRERNEE - HEEBRGE—RERAZSYA
%*%MWMDMM WS LI MEYERESLE
MBRXBNESRSERE o

R’ "i2Coating, WA EBWRI
WL%%%\%S\W%EE\E@%%%%
BEEMR LI~ TR K EEAING - 1688
KSR EBHENRT  BIEHER -
ERXIREXBRAEEX42E  ZERARE
KE6ZB8E HMESREEE 40

@

% o

ERRMERK SBERRBIMEEN
KB 6 e 51 R AN AL b 88 Y R 19 5 5%
K WKWE%EIW§M B
FR2021 FREBALEFRER
BERTER  BTERIBY -

EG@E}
i
S g - -

5 25 < 1

08
E"'
izl

~

ﬁmm@
%%i

Dﬁ%mulm ’

BHE—— W

>\<F1L‘—'TW

%W®m

RE
E&

Mg

"i2Co0l EERBMERBEESENERMNREIER
FEMPAERIRECNERRNE N

In 2024, i2Cool received the Hong Kong Emerging Brand Award from
the Hong Kong Brand Development Council, which recognised the
company's efforts in establishing a green technology brand
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i2Cool’s electricity-free cooling coatings have been applied in local
communities and on prominent buildings, including Hung Hom
Coliseum, Central Market, and Times Square in Causeway Bay
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Under the supervision of Professor Edwin Tso (centre), Associate Professor at the School of Energy and Environment at CityUHK, Martin (second
from the left) developed a novel, electricity-free cooling coating and went on to co-founded i2Cool with Professor Tso
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Inspired by his childhood experiences, Dr Martin Chu
is determined to develop an energy-free, low-cost, and
highly efficient cooling technology to improve the quality
of life through technology

artin, who was born in the 1990s, earned his

bachelor's degree from the South China University of
Technology in Guangzhou and then pursued his master’s
and doctoral studies in Hong Kong. During his PhD
programme, under the supervision of Professor Edwin Tso
Chi Yan, Associate Professor at the School of Energy and
Environment at City University of Hong Kong (CityUHK),
Martin began developing energy-free cooling technology.
This work marked the beginning of his green R&D journey.
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Childhood experience inspired a technological
solution to climate crisis

Martin's motivation for studying green cooling technology
is tied to his childhood home on the top floor of an old building:
"Every summer, the concrete absorbed the day’s heat and slowly
released it after sunset, making the house hot and stuffy. | often
lay awake at night, unable to fall asleep.” This early experience
with intense heat inspired him to harness technology to improve
people’s living conditions. This passion guided his academic
path, leading him to major in environmental and energy-
related disciplines at university, where he dedicated himself to
researching and developing cooling solutions.

Increased global warming poses numerous problems
beyond its threat to the environment. For example, high
temperatures can degrade the performance of outdoor
electronic equipment, resulting in economic losses. As Martin
pointed out, "Particularly concerning are the hot and resource-
scarce regions where residents often avoid air conditioning
to conserve electricity. This affects their physical health and
could potentially trigger a climate refugee crisis.” Driven
by this urgency, he is dedicated to translating his expertise
and research into practical solutions to address these critical
global challenges.



Innovation breakthrough in green, energy-saving
cooling technology

Rather than incrementally improving traditional air-
conditioning technology, Martin's goal was to develop an
energy-free, low-cost, and highly efficient building cooling
solution. In 2016, under the guidance of Professor Edwin Tso,
Martin and other researchers started developing a product
called i2Coating—a paint that utilises passive radiative cooling
technology.

The material was inspired by the unique hair structure of
the Saharan silver ant, which reflects sunlight and dissipates
heat through thermal radiation. By incorporating this principle
into a composite of polymers and nanoparticles, the team
successfully developed a coating that can be applied to the
surfaces of various objects, including exterior walls, rooftops,
industrial facilities, and transportation equipment. The coating
works by reflecting ultraviolet, visible, and near-infrared light
while radiating heat into outer space through mid-infrared
emission, thereby producing a cooling effect. It can reduce
surface temperatures by up to 42°C, indoor temperatures by
6-8°C, and air-conditioning electricity consumption by up to
40%.

With an exceptional 95% solar reflectivity and high
mid-infrared emissivity, i2Coating overcomes the long-
standing limitations of conventional heat-insulating coatings,
significantly outperforming industry standards. In addition to
receiving multiple international patents and European Union
product safety certifications, the coating won the prestigious
"Gold Medal with Congratulations of the Jury” at the
International Exhibition of Inventions of Geneva 2021, earning
significant global recognition.
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In 2023, i2Cool provided its cooling coating services to residents in
Sham Shui Po, improving the community’s living conditions
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i2Cool is actively advancing next-generation coating products and
diversifying its product range into textiles, automotive paints, cooling
tiles, and more
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Bridging research, academia, and industry: From
laboratory to market

In 2022, supported by the CityUHK Tech 300 programme,
an innovation and entrepreneurship initiative, Martin
partnered with Professor Edwin Tso and other scientists to
co-found i2Cool Limited and transform their research into
practical applications. The company successfully secured
seed funding, angel investment, and Series A financing in
succession.

Despite this early funding, i2Cool, like many local
technology start-ups, encountered significant challenges in
scaling production. Martin explained, “Hong Kong lacks pilot
production and transformation facilities. Moreover, decades
of de-industrialisation have left the city with scarce industrial
land, making it difficult to find suitable manufacturers for trial
production.”

Fortunately, with continued support from CityUHK,
the team successfully secured space in the Hong Kong
Science Park and collaborated with a Hong Kong-funded
paint manufacturer in the Greater Bay Area to launch the
first large-scale production of i2Coating. The company later
expanded its operations by establishing a production base in
Guangzhou. i2Cool became one of the first start-ups funded
under the Innovation and Technology Commission’s Research,
Academic, and Industry Sectors One-plus (RAISe+) scheme to
achieve full-scale mass production.
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Discussing the transition from researcher to entrepreneur,
with its profound shift in identity and responsibilities, Martin
described an adventure of stepping out of his comfort zone.
"Entrepreneurship demands the boldness of a business
leader combined with the rigour of a scientist-two qualities
that are powerfully complementary. Although we possessed
extensive scientific expertise, we were novices in areas such as
commercialisation, law, finance, supply chains, and marketing.
Throughout this journey, my team and | encountered
numerous setbacks, but we persevered, continually learning
and growing. Despite these challenges, the experience has
brought us unprecedented rewards and a deep sense of
fulfilment.”
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i2Cool has established a 2,400-square-metre production
base and technology application laboratory in Nansha,
Guangzhou, with its domestic sales and marketing team
operating from Qianhai, Shenzhen

Collaborating with the Greater Bay Area for global
expansion

As a researcher from Guangzhou who has developed his
career in Hong Kong, Martin believes that Hong Kong and the
other Greater Bay Area cities each possess unique strengths
that can be synergised through collaboration. “Hong Kong is
home to five universities ranked among the world’s top 100,
with a density of higher education institutions comparable
to that of New York, London, or the West Coast of the United
States. Yet Hong Kong has a unique regional advantage that
those hubs lack: its proximity to neighbouring cities with
mature production bases and a comprehensive spectrum
of industries. This provides robust support for Hong Kong's
innovation and technology enterprises, which is a rare and
invaluable asset on a global scale.”
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To leverage the complementary potential of Hong
Kong and the Greater Bay Area, i2Cool has established a
clear strategic business layout. The company has set up a
production line and technology application laboratory in
Nansha, Guangzhou; a domestic sales and marketing office in
Qianhai, Shenzhen; and a research laboratory and an office in
Hong Kong that oversees basic R&D, overseas sales, market
promotion, and project financing. Each location plays a
distinct role in the company's integrated operational strategy.



With the Hong Kong government advancing the
development of the Northern Metropolis, the Hong Kong Park
of the Hetao Shenzhen-Hong Kong Science and Technology
Innovation Co-operation Zone is poised to become an
internationally competitive R&D transformation and pilot
production base. Martin believes that in addition to providing
extensive land and facilities for innovation and technology
industries, this initiative will help bridge the current gap
in pilot production and transformation capacity in the city.
"For industries like ours, which are characterised by limited
land requirements, high value-added potential, and small
product sizes, Hong Kong is the ideal location to carry out the
entire R&D process, from research and development to pilot
transformation and ultimately, full-scale production.”

Looking ahead, i2Cool plans to relocate its core raw
material production processes to the Northern Metropolis,
enabling the R&D team to carry out product enhancement
and innovation in Hong Kong. More importantly, the company
aims to expand into overseas markets by leveraging Hong
Kong's advantages in international talent, research, intellectual
property protection, and professional services, combined with
the global business networks of local chambers of commerce.
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In 2021, at the International Exhibition of Inventions of Geneva, i2Cool
won the "Gold Medal with Congratulations of the Jury"—the highest

honour
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Currently, One-sixth of i2Cool's revenue comes from the Middle East
market, with The Dubai Mall being one of its key clients

BFEY

Building a global brand and expanding into Belt
and Road markets

For future development, Martin is targeting countries
along the Belt and Road Initiative—particularly those in the
Middle East and Southeast Asia with hot climates and a
strong demand for electricity-free cooling technologies.
In 2023, Martin and his team took part in a property
technology competition in Dubai and secured a project
with The Dubai Mall, one of the world's largest shopping
centres. They also collaborated with the Emirates Palace
Hotel in Abu Dhabi, indicating promising progress in
international market expansion.

Reflecting on their entry into the Middle East market,
Martin admitted that the team was initially unfamiliar with
the local business environment and networks. They joined
the Dubai competition with a “let's give it a try” attitude,
never expecting to earn the trust of major corporations so
smoothly. To Martin, “this success demonstrates that Hong
Kong's homegrown scientific research holds world-class
potential and competitiveness. Moving forward, we will
continue to deepen our innovation capabilities, accelerate
global expansion, and contribute to Hong Kong's strength
in addressing the global climate crisis.” @®
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Interview with Rosanna Law: A New Vision for Hong Kong's Culture, Sports and Tourism
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Hong Kong's culture, sports, and tourism are not only a reflection of social vibrancy but also powerful drivers of economic
growth, community cohesion, and international image-building. In the latest episode of the Fresh Takes on Hong Kong
programme, Dr Wingco Lo, President of the CMA, interviewed Miss Rosanna Law, Secretary for Culture, Sports and Tourism,
who shared insights on Hong Kong's achievements and the latest developments in these three vital sectors.
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iss Law highlighted that since the establishment of the

Culture, Sports and Tourism Bureau, the three sectors
have been brought under one umbrella. This integration
realises the vision of culture and tourism being interwoven,
with sports now an integral part of Hong Kong's mega events.
She stressed that this cross-sector integration is opening
new horizons for Hong Kong, advancing its role as an
East-meets-West centre for international cultural exchange.

Integrating culture, sports and tourism to create
synergies

The Bureau has already launched important policy
documents, including the Blueprint for Arts and Culture
and Creative Industries Development and the Development
Blueprint for Hong Kong's Tourism Industry 2.0, and is actively
driving implementation. On the cultural front, traditional
heritage is promoted through initiatives such as the Chinese
Culture Festival, Hong Kong Intangible Cultural Heritage
Month, and museum exhibitions, while innovative approaches
are also being used to engage younger audiences.

In sports, the government is committed to advancing
the sector by promoting sports in the community, supporting
elite sports, positioning Hong Kong as a centre for major
international sports events, enhancing professionalism, and
developing sports as an industry. These efforts have not
only enabled Hong Kong athletes to excel in international
competitions but also strengthened the city's sporting culture.
With various sports and cultural mega events being staged
in Hong Kong, the tourism industry has also benefited, with
visitor arrivals continuing to rise year on year.

Staying principled, innovative and resourceful

Speaking about her visit to Beijing in April, Miss Law said
that the guidance on “staying principled and innovative” from
Mr Xia Baolong, Director of Hong Kong and Macao Work
Office of CPC Central Committee and Hong Kong and Macao
Affairs Office of State Council, provides a clear direction for
Hong Kong's culture, sports and tourism development. The

YtEEBERREREAMEREASERBERBMES TR —B
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Miss Rosanna Law, Secretary for Culture, Sports and Tourism, and
Dr Peter Lam, Chairman of the Hong Kong Tourism Board, visited
Bordeaux, France (Photo: news.gov.hk)

VIERERIKEBSERMBRIHRFGEPRBE RN « @ FKER
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Miss Rosanna Law, Secretary for Culture, Sports and Tourism, met Mr
Xia Baolong, Director of the Hong Kong and Macao Work Office of the
CPC Central Committee and Hong Kong and Macao Affairs Office of
the State Council, in Beijing (Photo: news.gov.hk )

Bureau will continue to expand successful initiatives, while
making good use of the Central Government’s supportive
policies for Hong Kong, as well as the rich local resources, to
launch more creative projects.

Inspiring ideas from France

Regarding the visit to Bordeaux, France in July, Miss
Law said that the trip inspired new ideas for Hong Kong's
tourism development such as attracting young visitors more
effectively through special events, photoworthy elements, and
limited-edition products.

Hong Kong Industrial Brand Tourism

In response to evolving travel patterns, the HKSAR
Government is actively diversifying tourism offerings to
strengthen Hong Kong's position as a worldclass premier
travel destination. Miss Law said Hong Kong Industrial Brand
Tourism has been designated as one of the nine tourist
hotspots in the first development phase, and has already
received support from a number of longestablished brands.
Under this initiative, the Government plans to arrange
group visits, enabling tourists to gain firsthand insights into
production processes without disrupting operations, while
also having the opportunity to purchase signature products
on site.

Hong Kong, Macao and Guangdong join hands to
host the National Games

Looking ahead to the upcoming 15th National Games,
Miss Law said that preparations have entered the final stretch.
Hong Kong will host eight competition events, with venues
spanning Victoria Park, Kai Tak Sports Park and the Victoria
Harbour waterfront, allowing spectators to experience Hong
Kong's urban charm while enjoying the competitions.

She also highlighted the trial of contactless clearance
during test events across Guangdong, Hong Kong, and
Macao. This innovative arrangement not only enhances Hong
Kong's capability to host major competitions but also lays an
important foundation for future cross-boundary sports events
in the Greater Bay Area. @®
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| The'delegation visited Mr Fan Shijie (fourth from the right, front row),
Director-General of the Department of Taiwan, Hong Kong and Macao Affairs of the Ministry of Commerce
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CMA Delegation to Beijing
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Amidst an increasingly complex global geopolitical and economic landscape, integrating into national development and
pursuing transformation have become vital for Hong Kong businesses. From 15 to 18 July, the Chinese Manufacturers’
Association of Hong Kong (CMA) led a 40-member delegation to Beijing, where they met with officials from key ministries,
government departments, and business organisations. The delegation shared updates on Hong Kong's economic progress,
sought policy support, and explored deeper cooperation with Mainland counterparts in technological innovation, supply
chain synergy, and global expansion-yielding a number of positive outcomes.
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Dr Wingco Lo (left) exchanged views with Mr Luo Laijun (right), member

of the Leading Party Members Group of the ACFIC
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Dr Wingco Lo attended the CCOIC Seminar on International
Cooperation and met with Ms Nie Wenhui (centre, front row), Vice
President of the CCPIT
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Rictured-at the 2025 Chinese Mainland-Hong Kong Chambers Joint,Conference.are: CMA.President Dr Wingeo.Lo (fifth.fremsthe right; front
row), Mr Ren Hongbin, President of CCPIT (centre, front row), and leaders from major Hong Kong business chambers
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The delegation toured the Beijing Sub-centre Planning Exhibition Hall,
accompanied by Mr Zhang Jian (third from the left), Deputy Director of
the Beijing Municipal United Front Work Department
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The delegation met with Ms Zhang Xiaolei (10th from the left, front row),
Deputy Director of the Department of International Cooperation of MIIT

key highlight of the visit was the delegation’s

participation in the “2025 Chinese Mainland-Hong
Kong Chambers Joint Conference”. Co-established by the
China Council for the Promotion of International Trade
(CCPIT) and major Hong Kong chambers of commerce
including the CMA, the conference serves as an important
platform for enhancing collaboration and exchange
between business organisations in the Mainland and Hong
Kong.

Mainland and Hong Kong business leaders gathered
to explore shared growth

Dr Wingco Lo, President of the CMA and the Hong Kong
Chair of this year's Joint Conference, emphasised that amidst
the accelerated restructuring of global supply chains, the
nation is driving comprehensive industrial upgrades and
expediting the establishment of a resilient and secure supply
chain network.
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The delegation visited Mr Zhou Xichong, General Manager of the
Beijing National Institute of Financial Standardisation
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In this process, Hong Kong can leverage its strengths
in pooling global resources and talent, as well as its
technological innovation capabilities, to support the nation’s
pursuit of technological self-reliance and advancement. Dr Lo
also highlighted that Hong Kong is well-positioned to serve
as the “command tower” for Mainland enterprises’ global
expansion. This would enhance cross-border supply chain
synergy and support Hong Kong in achieving its strategic goal
of developing an international supply chain management
centre.

Ren Hongbin, President of CCPIT, expressed his hope
for Mainland and Hong Kong businesses to utilise the Joint
Conference as a platform to strengthen collaboration in the
technology industry, better align supply and demand, and
achieve mutual success and common development. He also
highlighted that by integrating Hong Kong's strengths in
brand influence, distribution networks, and technological
expertise with the Mainland's robust industrial ecosystem,
both sides can jointly deliver more high-quality products and
services, and enhance their global competitiveness.

Engaged with high-level officials to seek backing for
cooperation

During the four-day trip, the delegation met with leaders from
various central ministries, the Beijing Municipal Committee, and
other government departments, including Mr Fan Shijie, Director-
General of the Department of Taiwan, Hong Kong and Macao
Affairs of the Ministry of Commerce; Ms Zhang Xiaolei, Deputy
Director of the Department of International Cooperation of the
Ministry of Industry and Information Technology (MIIT); Mr Cui
Shugiang, Vice Chairman of the Beijing Municipal Committee
of the Chinese People's Political (CPC) Consultative Conference;
Mr Zhang Jian, Deputy Director of the United Front Work
Department of the CPC Beijing Municipal Committee; Mr Luo
Laijun, member of the Leading Party Members Group of the All-
China Federation of Industry and Commerce (ACFIC); and Mr
Zhou Xichong, General Manager of the Beijing National Institute
of Financial Standardisation.



During the meetings, the delegation shared updates on
Hong Kong's progress in promoting new industrialisation
and the development of the Northern Metropolis, while also
gaining insights into the latest Mainland developments in
economy and trade, technology, international cooperation,
and standards development. Exchanges also took place on
topics such as supporting Hong Kong businesses expand into
the Mainland market and promoting joint overseas expansion
for enterprises from both sides.

Furthermore, the delegation visited the Office of the
Government of the HKSAR in Beijing to seek stronger support
for Hong Kong businesses operating in the Mainland. They
also attended the 3rd China International Supply Chain Expo
to learn about the achievements of Mainland companies in
“going global” and promoting cooperation within global
industrial and supply chain networks.

Fruitful results point to a promising future for
Hong Kong

Reflecting on the four-day visit, Dr Lo described the
delegation as highly successful, noting that the warm
reception by central and Beijing leaders fully demonstrates the
nation'’s strong support for Hong Kong's business community,
He emphasised that the visit has further strengthened our
confidence and commitment in advancing Hong Kong's
integration into the national development.

MBEHBERFALRATNG EFELR

The delegation met with Mr Cui Shugiang, Vice Chairman of the
Beijing Municipal Committee of the Chinese People’s Political (CPC)
Consultative Conference

Looking forward, the CMA will continue to serve as a vital
bridge, facilitating deeper collaboration between Hong Kong
and Mainland businesses in technological innovation, supply
chain synergy, and international market expansion, thereby
contributing to the high-quality national growth. @®
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CMA Hosted Cocktail Reception to Strengthen International Connectivity
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To reinforce Hong Kong's position as a premier hub for international exchange and cooperation, the CMA hosted its annual
cocktail reception for consular corps at Hong Kong Club on 21 August. The event aimed to explore new collaboration
opportunities for local businesses in the global markets.
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CMA President Dr Wingco Lo (left) and Mr Algernon Yau (right),
Secretary for Commerce and Economic Development, addressed
the reception

he prestigious occasion was officiated by Mr

Algernon Yau, Secretary for Commerce and
Economic Development, and brought together over 170
distinguished guests.

In his address, Mr Algernon Yau highlighted the
government’'s commitment to helping Hong Kong
businesses adapt to evolving global trade dynamics, as
well as its strategies to assist the Mainland companies
in managing global supply chains. “We are stepping up
efforts to channel investment from around the world into
Mainland China. We are embracing digital trade and
encouraging the development of e-commerce.”

CMA President Dr Wingco Lo stressed the growing need
for resilient and diversified supply chains amid geopolitical
shifts and global economic uncertainty. Hong Kong can
leverage its unique advantages under “One Country, Two
Systems” and its international connectivity to create new value
globally. "With increasing confidence from international talent,
businesses, and investors, the CMA is evolving its services to
turn this momentum into tangible and impactful partnerships.”
he said.

The reception was a grand gathering of esteemed
guests, including Mr Tian Zhenfeng, Deputy Director of the
Consular Department at the Office of the Commissioner
of the Ministry of Foreign Affairs of the People’s Republic
of China in the HKSAR: Mr Nicholas Ho, Commissioner for
the Belt and Road; Mr Peter Yan, Director-General of the
Office for Attracting Strategic Enterprises of the HKSAR
Government; Dr Jimmy Chiang, Deputy Director-General
of the Office for Attracting Strategic Enterprises; Ms Loretta
Lee, Associate Director-General of Invest Hong Kong, and
over 70 Consuls General, their representatives, Honorary
Consuls, and members from both local and international
chambers of commerce, including Mr Anthony Lam,
Chairman of the Federation of Hong Kong Industries;
Ms Jenny Koo, Assistant Executive Director of the Hong
Kong Trade Development Council; and Mr Patrick Yeung,
CEO of the Hong Kong General Chamber of Commerce.
Guests engaged in dynamic exchanges with CMA
members, deepening mutual understanding and building
a foundation for future collaboration. @®)
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W Interview with Ida Ng, CEO of the CMA
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Ms Ida Ng took up the role of CEO of the CMA on 1 August. Following a distinguished three-decade career in the Hong
Kong government, Ng has transitioned to the private sector to lead the CMA Secretariat. In an interview with Hong Kong
Entrepreneurs, she outlined her aspirations for the association and shared her plans to enhance the CMA's services, helping
the business community to navigate the ever-changing business landscape.

T :EXREST E: Hong Kong Entrepreneurs
R:2BE8%T N:MsldaNg

Hong Kong Entrepreneurs
sep - oct 2025



E:RELLENABRBSOTHRE  TRESDEE
ERE?UGCER  IBFECEHTROKE ?
R:BRASEMNCE FEBBETHRE - K
BEEREBELREA REARUNBEZ—
REHREHAR BEXE BEE5F BEHES
BERIRSE UEBRENEZFESHERELFRR
RLF SHRGBTENATAEEENHR - /) 83
SEREFHMNENER R IBRERBERERML
%%%%Aﬁ“?@%%ﬁﬁ%?ﬁ+m@ﬂo
ABRBBLEREEELNMEREME  SEEERN
MEBEER  BAYBONREZIRA  MERBH
EWG&F@&%Y ERNELZ2IRFEER - &
EERTN HEAESBEXIAERBZE %m%ﬁ
1R 1E o XTM%@/M RUBE R KIS

CBELERNBEEBRRMAE?

ROHHUESERE RETESOAIEERK B
SFRECALER NEHBERTSERE  BF
ﬁ%%%\ﬁ%ﬁm\$ﬂEM\%%%EﬂE%W
BOBEAME I8 " —KE, RERE > BBER
FEHAUEBCOBERBNEFRER o

HAREBGHE BRRTBWNBERETHRF  2ED
BIMmSEBY RERRUSEHEUORSE - HE
MARELREEEE BES— RO  EEBXR &
BE, BERERT  BMAREUELEHEAEN
r_ﬁ’ ED_J /foﬁlgﬁiﬁ °

F-ENBHREZNIE  HEERBEIRFTES
I8 IR Z ﬁﬂm%% TCE X B0 B R
B REPNEEFRIBRIBBEAOBER -

SRENBEIIBE  JAFAZERBINEHREFX
Mg E—TEEINBEFRANFREEREZBRRMN
CERE TN Mﬁﬁﬁaﬁﬁﬁ%ém BBRBE
BEREESNME & REAHNR,  REEREH
BED W%WO

B

)Zf

M

@

i
=)

ain &5 3 i & 8 e

g B>

@
> D

) D AT WA
B 326~ ﬂﬂﬂ%%ﬁ@ﬂ%%'U&ﬁ
ERRIERE o Efﬁaﬁnﬂ%ﬁnﬁ
LRI MERKN "R, R "TER , m1E
E%%EFE%%EJ RESERIEM
Ln?zo

AN ETHNSEEHNERRNE R
FD%J* ﬁﬁﬁ?ﬁﬂ%%&*ﬁﬁﬁﬁ@uﬁ
BERN "TEZFE-H0, - E5BEE
JRBZERE DJr 2l R TEE-HEE
53%@@3&5&% D= =
B EEERQHBFIREEBIILES -
B

E:BERMB WMULRERFIE-—SBIL? &
W%ﬁ@%ﬁ 27 JHBEBSEQANSIE?

R BEHSRE+ DIl RXFRERER A
SERBEANGEME  HEXREERE  B1HL
BYRRZ5RERER ot oh - HEABEXNRABEIINNIS -
ARBERBLEHNGISSAEIRE BEREHNEB
r%ﬁiJmemﬁﬁFﬁﬁ BYRES o ENERE
BABMBENXED WINCHFRELEBITER
TEEMHEREEDPD , OHBEL -

ES—ROB RBERWPINAERLE @
B%%ETK%E%(BO)W@MQ%EH@%’EﬁlV\/A
48:2024 ESC EIEf8sl  EBEIRXBERCAARL
XEDERH MBSOFHDN "ESGRE, M S
BESCH  CRMRACEHERIRBEERNED
HeRE REELRIUHABASEZRIGNSIBEE
HW%%BG%“H% %@%@ﬁﬁ?ﬂﬁ&\ﬁ

EXOTEESRER TECSRBRDT - HE
m%ﬁﬁl@@ﬁ WWHGAEFE BiEHRaE
BRI B - @B

w
o
Hy
==
=
w
-
fe3
Hr
el
=2
_|_

0 \

o -

WBBI I B S M
S - Sy ME
- m -

S

=

}HFH -

ﬁ'@

U>«_|E¢ﬁiﬁ)¢}t+ 3‘||—||IF’DHLH\<K1 t}@

08 &= 24 1g)

S W s Ol F il B
ﬂﬂﬂi@&l /[ﬂ]“mg'}dw

P
(5o
=]
.
=
TSN

Ef
2B

Hong Kong Entrepreneurs [JIKE]
sep - oct 2025



CMAER
CMA Spotlight

E: Congratulations on becoming CEO of the CMA. Could
you share with us why you decided to take on the role?
What do you see as the most critical challenges currently
facing the business community?

N: | am deeply grateful to the CMA's leadership for their trust
in appointing me as the CEO. Leading the development of
the CMA, one of Hong Kong's oldest and most representative
business associations, is not only an honour but also a profound
responsibility. During my tenure with the Hong Kong Customs and
Excise Department, including my secondments to the Financial
Services and the Treasury Bureau and the Security Bureau, |
participated in policy formulation and implementation in different
areas. | also promoted various trade facilitation initiatives. These
experiences fostered my deep commitment to the business
community’s development, and | am eager to leverage my public
service expertise to drive advancements in the sector.

Hong Kong is at a critical juncture in its economic transformation.
Heightened geopolitical tensions, the relentless waves of
technological revolution, and the mounting tension for low-
carbon transformation are profoundly reshaping the global
business landscape. Hong Kong businesses and the CMA must
adapt proactively to navigate these tides and turn challenges into
opportunities.

E: What is at the top of your agenda now that you have
taken office?

N: To tackle the challenges | mentioned earlier, | have identified
four priorities. The first is to consolidate internal resources
by enhancing synergies among the different CMA's services,
including business services, testing and certification, technology
commercialisation, brand promotion, and exhibition services. This
approach aims to establish a comprehensive one-stop service
platform that will help businesses adapt to the rapidly evolving
commercial landscape and international regulations.

The second priority is to expand our service scope. By undertaking in-
depth research to grasp trade and market trends, CMA can develop
and provide services that truly meet the needs of the industry,
helping enterprises upgrade, transform, and explore new business
opportunities. Aligned with the nation’s “Dual Circulation” strategy,
we will allocate more resources to support enterprises in tapping into
the domestic market and emerging economies along the Belt and
Road.

The third priority is to strengthen the CMA's policy advocacy efforts.
I will drive the development and implementation of the association’s
policy recommendations, particularly those most relevant to the
business community, such as promoting business diversification,
enhancing Hong Kong's international connectivity, and supporting
small and medium-sized enterprises.

The last one is to enhance the CMA's external engagement. Drawing
on my experience and professional network, | wish to reinforce the
CMA's function as a channel connecting the government and the
industry. | will also strengthen the association’s relationships with
Mainland government entities, consulates general in Hong Kong, and
international business organisations, promoting people-to-people
diplomacy and exploring opportunities for cooperation for our
members.
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E: How will your extensive experience in public
policy research and formulation help you
enhance the CMA's role as a think tank and
a bridge between the government and the
business community?

N: With nearly three decades of service in the
government, | am familiar with its structure, work
culture, policy-making processes and their underlying
rationale, and Hong Kong's trade-related controls and
regulations. These experiences and expertise enable me
to diagnose challenges and pioneer solutions for the
business community from both governmental and end-
user perspectives, thereby delivering more visionary yet
practical recommendations.

E: Which of the CMA’s existing services do you
believe can be further optimised? In which
emerging areas do you see potential to expand
the CMA's role and impact?

N: The services offered by the CMA are highly diverse, and
the key to our development lies in strengthening synergies
among these services so as to provide enterprises
with seamless and personalised experiences. With the
accelerating pace of Mainland enterprises going global,
| will proactively promote the CMA's one-stop services
platform through channels such as visits and briefing
sessions, targeting Mainland enterprises seeking to
leverage Hong Kong as a springboard for global growth.
This will not only expand the CMA’s influence but also
align with the government'’s strategic vision to establish
Hong Kong as a global hub for multinational supply chain
management.

It is worth noting that with global consensus on achieving
carbon neutrality, and the launch of the IWA 48:2024 ESG

I will also engage with government officials to arrange more
seminars that brief our members on various government
trade facilitation initiatives/policies, such as the "Trade
Single Window”, the Hong Kong Customs and Excise
Department’'s “Hong Kong Authorized Economic Operator
Programme”, and the “Single E-lock Scheme”. | will also
take the opportunity to gather and consolidate members’
feedback and propose enhancement measures to the
government as necessary.

REBUTXSSREZINE

EXEBBACHBASWNER B
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;4

Eager to embrace new challenges,
Ng is prepared to lead the CMA
Secretariat through a complex
landscape of global trade wars and
evolving market conditions

implementation principles by the International Organization
for Standardization (ISO) last November, sustainable
development has become imperative for businesses.
The CMA's recent initiatives, including the "ESG Pledge”
and the "Hong Kong ESG Awards”, have been effective in
encouraging enterprises to adopt ESG practices. Looking
ahead, | hope to strengthen the CMA's leadership in this field
by conducting research on emerging ESG trends, advocating
the development of tailored evaluation metrics for companies
of different scales and sectors, and improving disclosure
standards. | believe these efforts will help gear up businesses
not only to navigate increasingly stringent international
requirements but also to capitalise on new opportunities in
the green economy.
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CMA Spotlight
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From left: Dr Wingco Lo, President of the' CMA; Prof Frederick Ma, Chairman of the'Heng Kong Trade Development Council; Mr Calvin Chan,

Vice President of the CMA
N

EHMRE) i—% HES
W% THERED, -

BFSRRh BRI EE2RARG E2EE
m\Aﬁ%m?ﬁ TEﬁmﬁﬂmﬁﬁ\ 5 = 10
FJBU BT BBEXHERBEEE BRI

ﬁﬁ SFEREL - MUBEBRPEN "EEBY
mJ%M BEENMEFTOHE  HUHSBP
NHESESHEFENRITHRE - SHEEXE

RE UTHNNENDZRRS > HEXRR

&0 HE‘E E ER”Y 'I“e*
XEOLFRE
wumﬁm FX¢
SWEZEE BHR
MEDRIRSIA -

R SEHEEE
s
r

REEHEARAFEE B
o R BHHASIET
—BEBRIHNESISTBEDR

=t
ouly
e
>

B
0

N30 Wt '
&

and L
[avey

=T =T
ofF
Z=

o
>t

[E% &
EHELRERBEEE
HM%D NBEH &}
/u\ ﬁuu}ﬁ@%m—\ fg_%
2 EBmE . NWEE

- Bt
S o

ot

EE
it S0 7 &
S B8

-

80

ot B
S8 e i &%

° BR
HY

Hong Kong Entrepreneurs
sep - oct 2025

BoohE

Unleashing Hong Kong's New Quality Brand Power

THEEED, FTERKBERRNFLQ  ERVESEHERRESETIEE - MAE Hashtag CMA (&
BEZREER (BEB) TRBKT  KHASB

BB TlEH BiERICRE

The national strategy of developing new quality productive forces not only sets a new direction for economic growth
but also closely aligns with brand building. In the latest episode of Hashtag CMA New Quality Insight, Prof Frederick Ma,
Chairman of the Hong Kong Trade Development Council (HKTDC), was invited to explore how Hong Kong brands can
optimise their strategies with innovative thinking to unleash new quality brand power.

ERHEE REMR

SRS EBEMH"EREE, OFKED
BRIERE MHBEATLIBSESRBRLAN > £
MEBRMASAMRBEESNFR %%%W%m%k
ARG IELREFENNKSREZBRENY
%ﬁh’riﬁﬁlﬁ+ %%%%ﬁﬁlmﬁﬁﬁ
HERDR HUBSBLALERE ROVEBHAE -

BEBREES AHBERE_B T
g¥F)

The HKTDC organised the second Hong Kong Shopping Festival in
August 2025 (Photo: HKTDC)
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Ma emphasised that a brand is far more than just a
name or logo, it embodies an enterprise’s value and
commitment. In the current environment of geopolitical
tensions and intensified competition, Hong Kong enterprises
must stay flexible and continuously innovate to remain
competitive. He cited the HKTDC's Hong Kong Shopping
Festival as an example, which connects with Mainland
e-commerce platforms to help Hong Kong SMEs master
e-commerce operations and refine their marketing strategies.
Many participating companies have successfully expanded
their sales channels and achieved impressive results.

Brand strength worth cherishing

Regarding the recurring incidents of counterfeit Hong
Kong brands in recent years, Ma takes a positive perspective.
While these incidents have attracted public attention, they
also serve as a testament to the strength and appeal of Hong
Kong brands.

He emphasised that Hong Kong has rigorous law
enforcement and regulatory mechanisms that protect the
rights of brands and consumers. However, the industry must
work together to reinforce the perception that “Made by Hong
Kong” stands for quality. At the same time, brands themselves
must uphold stringent quality control standards to effectively
consolidate the value of Hong Kong brands.

Leveraging strengths backed by the motherland

Ma pointed out that Hong Kong possesses the unique
advantage of being "backed by the motherland.” Beyond
policy benefits in taxation and market access, Hong Kong
brands are also well received by Mainland consumers,
creating favourable conditions for expanding into the
Mainland market.

He recalled a conversation with then Deputy Prime
Minister of Singapore, Lee Hsien Loong, and noted, “Southeast
Asian countries highly admire Hong Kong's relationship with
the motherland and its institutional advantages. Therefore,
Hong Kong must seize this opportunity and fully leverage its
strengths.”

A bridge for brands going global

With China advancing its brand powerhouse strategy,
Mainland brands are actively seeking internationalisation.
Ma observes that cross collaborations and acquisitions of
international brands have become key approaches to “going
global.” He sees Hong Kong as their ideal springboard
for these efforts, helping enhance brand value, expand
into international markets, and further strengthen brand
effectiveness and global influence.

Enhancing effectiveness with new marketing models
and Al

Looking ahead, Ma encouraged Hong Kong brands to
embrace new marketing models by combining social media
strategies with participation in international exhibitions. He
also advocated for the adoption of new technologies such
as artificial intelligence. This would not only enable them
to reach global markets more efficiently, but also deepen
emotional connections with consumers, ultimately enhancing
brand recognition. @®
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ﬂ Tracking ESG Trends among Hong Kong Enterprises

BERKEEREBE "RE -MEREL, (ESC) ERARSHEREBETXEEN
ARE—-R -ZTEnMERS (nMBE) REXFEREMESCHERSER ' RSEHD (2025
EREXESCERANREIQREINES) BBEWRRBELN - RABINMSELERR
ESGHRMBELEBEREBSE -

As the global economy continues to evolve, Environmental, Social and Governance (ESG) factors have
become central to corporate strategy and transformation. Following the release of its first ESG survey last

year, the Hong Kong Brand Development Council (the BDC) has recently published the Survey on Hong
Kong Industries’ ESG Initiatives and Trends 2025. Conducted as a longitudinal study, the report offers fresh
insights into how Hong Kong companies are embracing ESG and where the key trends are heading.
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he study examined 328 enterprises that renewed their

commitment to the ESG Pledge between January and
May 2025. Researchers collected data on initiatives already
implemented in the past year and those planned for the year
ahead. In addition, 321 valid responses were received to a
questionnaire on companies’ ESG intentions and priorities.

Multiple dimensions, broader engagement

On average, respondents implemented eight to eleven
initiatives across the E, S, and G pillars over the past year.
Plans for the coming year are slightly scaled back—seven to
ten initiatives—but more than 60% of companies intend to
carry out at least three measures in each pillar. This suggests
that ESG integration across multiple fronts has become the
norm.

The "Top Ten Most Popular ESG Measures” remain largely
unchanged from last year, with most initiatives concentrated
in the S and G categories. Notably, one new measure has
entered the top ten for the year ahead: “Maintaining strong
relationships with suppliers, investors, and other business
partners”. This shift signals that corporate responsibility in
Hong Kong is extending beyond internal cohesion to place
greater emphasis on supply chain collaboration.

MBEeREZR (£Z) oBBERBRE (62)

Balancing internal drivers and external pressures

Close to 90% of surveyed firms said their attention to
ESG had increased compared with last year, and more than
80% intend to allocate additional resources in the coming
year. Unlike last year, when resources leaned heavily toward
environmental projects, companies now expect to spread
investment more evenly across all three dimensions, with each
accounting for roughly one-third.

The survey also highlights that companies recognise
ESG's dual benefits. On the tangible side (or benefit
dimension), ESG helps reduce operating costs and streamline
supply chain management. On the intangible side (or value
dimension), it enhances corporate reputation and builds
brand equity. Both internal opportunities and external
pressures were rated highly as motivators, but internal
opportunities, such as strengthening brand value, proved
more influential. Indeed, enhancing brand and corporate
image was ranked as the single most important driver. This
underscores that Hong Kong enterprises are pursuing ESG
more out of proactive ambition than reactive necessity.

It is also worth noting that more than 80% of companies
expressed interest in participating in ESG-related recognition,
certification, or award programmes as a way to raise their
profile. Similarly, over 80% plan to strengthen their ESG
capabilities through training and knowledge-building.

HESEERREBERVERZESIRROMBREIRERMN (£

—) HUEGEBREIBERRNEREZESEIRRER (6—) THRSER

Dr Wingco Lo (2nd left), President of the CMA; Mr Calvin Chan (2nd right), Chairman of the BDC; Prof Simon Wong (1st left), Vice President of the
CMA, Chairman of the CMA Business Services Development Committee, and Chairman Emeritus of the BDC; and Mr Robert Lok (1st right), Vice
Chairman of the BDC and Chairman of its Technical Advisory Committee, pictured with the report
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Weighted Scores of Key Drivers for Developing ESG

RRNMELEENNRKBRESNOBE

Exploring new productive forces and future competitiveness

NELEBRM
Improving operational performance
REEQIAMRBFOEE/BERED

Enhancing product/service premium and value-adding capability

BB

Identifying new business opportunities

RAGBNEEL R

Strengthening brand and corporate image

ZHMSEROAN

Keeping up with social development trends

EEHEEEBHESCGHNER

Responding to consumers’ growing emphasis on ESG

MmEBEBHOBK

Meeting business partners’ expectations

BHEHREHEK

Complying with laws and regulatory requirements

Challenges and the road ahead

Despite this meaningful progress, companies continue to
face obstacles when fulfilling their ESG responsibilities. The
most common challenges include difficulties in data collection
(44.9%), limited ESG knowledge and awareness (26.2%),
and funding constraints (24%). Many respondents therefore
called for stronger support from government and industry
associations.

The report concludes that the HKSAR government
can play a pivotal role in three areas. First, in standards
development, the government could foster collaboration
among the government, business, academia, research, and
professional services sectors to establish local ESG auditing,
accreditation, and incentive mechanisms that align with
international standards. Second, in capacity building, the
government could consider promoting ESG-related research
and education, as well as developing a Hong Kong SME
ESG Roadmap tailored to different industries. Establishing a
centralised Hong Kong ESG Data & Resource Centre could
also help enhance access to standardised assessment metrics.
Third, in financial support, it could consider introducing
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tax incentives and dedicated funding schemes to ease the
financial burden on companies as they implement ESG
initiatives.

Looking further ahead, Hong Kong is well-positioned to
leverage its strengths in finance, law, accounting, and brand
management to support the development of ESG standards
and deliver high-quality ESG services. These capabilities could
not only accelerate corporate transformation locally, but also
reinforce the city's standing as a leading ESG Service Hub in

the region. @®

Full Report
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High-Quality SensorsiSafeguarding Communities

EAMNSHEERERMERRE BESRESTECRETNREAR  EERESBEANAREAIRZ
EEUF%%UEEﬁ°*/%EPSZKL"—T%EE-f\ETE{"*%Mx%QEEIB?ﬁﬁ?é SR J%% %ﬁﬁﬁ%?rﬂiliﬂﬂ
BAREER  AEURFENOTHRARKHNNERELRRRERHEZNRIMER -

People nowadays are constantly exposed to harmful substances, ranging from infectious diseases to hazardous gases.
Early detection of these threats is essential to ensure timely action and minimise risks. Prof. Daniel Ong and his team, from
the Department of Physics of the Chinese University of Hong Kong (CUHK), have developed high-performing sensors
that facilitate the early identification and quantitative detection of hazards, providing a vital technological basis for the
establishment of timely and effective intervention mechanisms and risk management systems.
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n fact, sensors are the sole portal between the digital and

physical world. Acting as artificial “five senses”, sensors
capture air quality, visual, audio, and motion data. The
accuracy and reliability of the collected data is essential
for Al to perform effective analysis and make informed
decisions.

A perfect blend of nanophotonics and sensing

For sensors to truly reflect their environment, they
must achieve high sensitivity, strong specificity, and rapid
response to target species. Meeting all three requirements
simultaneously, however, remains a challenge.

The development of high-performance sensors
across all five senses is ongoing, and their applications
are expected to extend well beyond healthcare and
environmental protection into emerging industries such as
clean energy, low-altitude economy, and homeland security.
Professor Ong and his team focus on optical sensing
methods powered by nanotechnology, enabling disease
and gas detection with unprecedented performance
- bringing advanced sensing technology to everyone,
everywhere, at only a fraction of the cost.
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A game-changing point-of-care testing (POCT)
device for public health

Building on their innovations, Professor Ong's team has
developed a groundbreaking POCT device for infectious
diseases. The device offers 36 independent multiplexing
channels, each with a detection limit 10 times less sensitive
than PCR but one million times more sensitive than RAT.
When paired with Al, it achieves over 95% confidence with
detection times under 15 minutes.

As simple to operate as RAT kits, the device requires no
specialised laboratory. Yet, unlike PCR and RAT, which detect
only nucleic acids or antigens, it can sense both DNA/
RNA and proteins. This versatility makes it applicable to a
wide range of conditions, including cancers, Alzheimer’s
disease, and allergies, where multiple biomarkers coexist.
Consequently, the device is suitable for households, schools,
hospitals, clinics, elderly care facilities, and border customs,
where high-throughput, rapid screening is essential.

A new gold standard for hydrogen gas leak
monitoring

Sensors also play a vital role in the field of energy
security. As the world transitions toward hydrogen as a
clean energy source, its highly explosive nature presents
significant safety challenges for large-scale adoption. A
critical requirement is the instantaneous detection of leaks
to prevent accidents.

Within this setting, Professor Ong and his team
introduced the world's fastest hydrogen gas sensors for
hydrogen-powered transportation this year. These sensors
can detect hydrogen concentrations below 200 ppm within
milliseconds, with over 98% confidence. This significantly
surpasses the current regulations for gas sensors, where
both response and recovery times are under one second.

Unlike conventional gas sensors, which require frequent
calibration, their design is maintenance-free, drastically
reducing service and labor costs. These innovations are
already being deployed by major corporations at refueling
stations, generation facilities, and, are expected, in the near
future, to be used within hydrogen-powered vehicles. @®

(This article was written by Professor Daniel Ong and edited by the
CMA)
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A Guide for Investmg in Industrial Land in Southeast :;Tg;% g

AEHEREZNAREN  BEERABETIREOREERE  EPREOEXFIRPBENMLZ— -
R CEEESHWRBETIXRANE  TESREENEZEZEFNIREKR EEEXFRERNEE -
In response to the global trade uncertainties, Hong Kong businesses are actively diversifying their supply chains, with

Southeast Asia emerging as an increasingly popular location. However, acquiring industrial land in the region often involves
complex legal procedures and policy requirements.
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ndustrial land acquisition is a substantial long-term

investment, requiring comprehensive consideration of
factors such as site selection, policy implications, legal
complexities, and on-the-ground development conditions.
Given the similarities between land policies in Southeast Asia
and Mainland China, the author of this article has summarised
his experiences assisting Hong Kong businesses in acquiring
land in the Mainland, offering insights for enterprises to
reference when expanding overseas.

The first step to success: Site selection

Choosing the right plot of land is the most critical step in
acquiring industrial land. An optimal location is defined not
only by its proximity to the raw material supplies and markets,
but also by a comprehensive assessment of local labour costs,
government incentives, and infrastructure conditions.

For instance, accessibility directly impacts the logistical
efficiency, while the completeness of utilities such as water,
electricity, gas, and heating affects how smooth the production
process is. Furthermore, amid increasingly stringent global
environmental protection standards, businesses must ensure
their operations comply with local regulations to avoid future
disruptions. Therefore, rather than relying heavily on written
materials, businesses should conduct thorough on-site
inspections when selecting a site.

Pay attention to the specifics of the agreement

Once a suitable site has been identified, an investment
agreement must be signed with the local government. The
rigor of the agreement's clauses is crucial for safeguarding
the company’s rights and interests. To mitigate the risk of
breaching overly ambitious commitments, businesses should
adopt a pragmatic approach to the economic indicators
specified in the contract, and develop feasible plans based
on the company's actual capacity, particularly for investment
intensity and tax commitments. Additionally, infrastructure-
related terms must be clearly and concretely defined. This
includes specifying the timeline for the provision of essential
utilities, such as electricity, road access, water supply, and

land levelling, as well as the standards for other supporting
infrastructure. These are essential prerequisites for ensuring
uninterrupted production.

Moreover, the agreement should also clearly define exit
mechanisms and liabilities in the event of a breach of contract.
Given the volatility of market conditions, companies may need
to adjust their investment plans, making it crucial to establish
reasonable exit provisions in advance. Similarly, clearly
defined default terms offer legal protection in case either the
government or the company fails to fulfil its obligations.

Sign the land transfer contract and complete the
land ownership certificate

Hong Kong enterprises need to sign land transfer
contracts and project performance supervision agreements
with local government land authorities. Before signing, they
need to carefully understand each clause in the contract,
and then complete the corresponding transfer procedures
in accordance with the law and obtain the land ownership
certificate.

Signing the agreement is just the beginning of the
process; diligent follow-up is equally crucial. Companies
must closely monitor the counterparty’s fulfilment of their
contractual obligations and promptly address any issues to
prevent problems from escalating. Therefore, establishing a
professional project management team and formulating a
detailed development plan are essential for ensuring smooth
project implementation. @®

(AXBERECREMNBEHEABHRER
ERLBEBL AL
EREBARBERENRE)

(This article was written by Bruce Xu, Senior
Partner and the Director of the Real Estate
and Infrastructure Business Department of
Guangdong HOPESUN Lawfirm )
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Au and his father together forged a distinguished chapter in the history
of Hong Kong's handcrafted wooden boatbuilding

REHENE REEXERAMBRBRABS B
ﬁﬁ%%&f%%%ﬁ'Z%ﬁ?W%'%ﬁWRﬁ
B JTRRERE IR ESEITEREM NI
*W’%WE%(%E%%%%)W@%(%E%%

G ) o

TERBEIRR %
ENREERORF B —

Gt ERERE  Zd6MA WENF%J’EE%Z
BOESDRABERSR 205 RS m@§%7%§
NELZES EZEMERX B NEREIHFK

RT2BRIENMORET o

———

ng Entrepreneurs [JIc}
sep - oct 2025



XA E

Lifestyle

= ol
St S LTS

é%%%%rﬁﬁﬁ%J

90&&@ BUHRADEBER #ﬂﬁ&%m&
%% B 2 35 ﬁmzaiﬁMO&X@ﬁ BN REB
TE@%%HLKm&K v@ﬁ@%%kmﬁ%’
ML ARBIEHDHF BEBRAENMEE - #HX
IREE BRIBULNBERE  RATEMN
JE - SERH XPBBM-—FIRS =208 -

ANEBRSROES - R IB M HE A 58 & 20 MW
o AMEIEB R - 2000 FR - RTYBE
AN RMESRBELRIBE 2004 F A
Aty l’]ﬁlﬁ—l: S TERREGS®, BEIE 2017 F 0 fi AOBERFRABOE L BB — — 5

ﬁ TELEBEERN " KERK, c EMBPHAN Athas carefully archived the blueprintt of many of the wooden boats
05 B EE EBBELERFUENRS constructed throughout the shipyard’s history

DiEERs " KERKE, NEE BUHHEBSHE
ESE: "IRATFAR MRAXE R[eBIAML
HE - -BEBRZAKRBE TIMETTM ' EFBJ
508, BMENL - it kRIE - "EBRHEBREX
MEAME BRELE2REISE  REITHEE -
BHERRXB-—OBBTEK - BIUES BFEA8EE - |

TWMBEE ELXE

NS HHEBPAAMOBREFEN - ™S
NABHA  +EFIBEHE —OUm%m{%K
WATWA_ MHREf STEARB -, BIUHES

CBEMBRARLUEEBHRENERRAESE - PLT
BERMOFIIE——BR -BD ARS8
%WMLXOFIEC%%'@B% T B A

1 R RVEEE

ijﬁrﬁﬁﬁjmﬁﬁ%%%MH’
HREBNITERSE  QEAFRERNZIE
mhﬁlﬁ EZ%TEyﬁﬁﬁh’m
@E&%%A)\? W S BRI AR
mE’Wﬁm1 EMEME%LJ_WF
%ﬁ@fJOt " LEMHEDOPH
EHNFRER §L$%¥%%%
BEREEBELE2EEBSE—EHND
@ﬁ%%??&&ﬁ@O@@

m@%%wwm&
GZ

BER -
- W

BEABABENLEDIE

Tools for wooden boat construction
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wong Ming Shipyard, founded by Au's grandfather

before World War Il, has weathered decades of
turmoil, from wartime hardship to financial struggles, all
while transitioning from building simple fishing boats to
sophisticated commercial vessels. Its creations can still be
found across Hong Kong's harbour, including the Jumbo
Floating Restaurant's ferry, a wooden boat for the Society
for the Aid and Rehabilitation of Drug Abusers, a yacht for
HSBC, and an exhibition boat for the Hong Kong Museum of
History. Notably, the shipyard is also the birthplace of Victoria
Harbour's iconic red-sailed Chinese junk Aqua Luna and the
blue-and-white dragon-patterned Aqua Luna Il.

The art of shipbuilding

Au recalls the 1970s as Kwong Ming Shipyard's prime, "At
that time, we built 60% of the wooden boats sailing in Victoria
Harbour.” In the 1980s, at just 13 years old, Au took a break
from school due to a dental tumour. This break led him to start
assisting at the family shipyard, marking the beginning of his
journey into shipbuilding.

Reflecting on those early days of apprenticeship, Au
notes that his father never provided direct guidance; instead,
he tasked Au with basic repairs, enabling him to learn the
art of shipbuilding through trial and error. It was through
this process that Au gradually realised shipbuilding is more
than just assembling planks and calculating proportions. He
believes that a genuine wooden boat possesses a “life” of its
own, and only through exceptional craftsmanship can one
construct a vessel that is both structurally sound and visually

appealing.

235 TRERGR D OREAMR
The original wood used to build the Aqua Luna
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Building a wooden boat starts
with laying the keel and then
adding the ribs. After the basic
frame is assembled, planks are
curved to the correct shape and
fixed to the hull
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Au explains that the construction of commercial wooden
boats involves stringent regulations. The blueprint must first
be submitted to the Marine Department for approval. Only
after the design is approved can the lofting process begin.
Once dimensions are verified, templates can be produced
and the frame can be built. Subsequent steps include
marking, measuring, and cutting the timber planks, followed
by the construction of the keel (the ship’s spine) and the ribs
(the supporting structure of the hull).

Upon completion of the structural work, a second
inspection by the Marine Department is mandatory before the
hull framework can be constructed. This phase is particularly
rigorous and put the artisan’s expertise to the test. As Au
explains, the curved planks that shape the boat's sides must
be aligned with absolute precision. A discrepancy of just 0.5
centimetres can hinder their proper fitting and may even lead
to leaks. Therefore, this process demands immense patience
and concentration from the craftsman.

Hong Kong Entrepreneurs
sep - oct 2025



XA E

Lifestyle

The Hong Kong-built Aqua Luna

By the early 1990s, Au's reputation had gained
international recognition, leading to an invitation to Singapore
to help build a local version of Jumbo Floating Restaurant.
Later, he and his father undertook a project to build two
wooden boats for the Hong Kong Museum of History. Due
to the museum’s narrow entrance, they had to dismantle
the boats, transporting the components piece by piece and
then reassembling them inside the exhibit space. Despite
the project’s complexity, the father-and-son duo leveraged
their intuitive and masterful skills to accomplish what
seemed nearly impossible. At its peak, Kwong Ming Shipyard
produced three to four new boats a year.

MHBAEFRATIRZRONERIER

MRS AN B IR
A slipway is a platform or framework constructed on the shore for
building new boats and repairing vessels
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The 1,000-square-foot private museum features several miniature
wooden sailing boats, the most significant of which is the original Aqua
Luna model (on the right)

Yet, with the rise of fibreglass and steel vessels, the
demand for wooden boats steadily declined. Post-2000,
there were scarcely any new wooden boats. However, fortune
favours the persistent. In 2004, Kwong Ming Shipyard secured
the contract for the Aqua Luna, and in 2017, they constructed
the larger Aqua Luna Il. These two Chinese junk boats have
become iconic features on Victoria Harbour.

Recalling the construction of the Aqua Luna Il, Au admits
the process was fraught with challenges: “We faced a labour
shortage and exorbitant material costs, which prompted us to
relocate production to the Mainland. Moreover, the blueprints
were repeatedly misinterpreted, leading to a two-year
construction period and a financial loss of HK$500,000."

Despite these setbacks, he harbours no regrets. "At the
time, no one had ever built this type of commercial vessel.
There were no safety standards to reference, and no other
shipyards were willing to take on this project. Yet my father
agreed without hesitation. We could endure financial losses,
but not the disappearance of this craft.”

The spirit of craftsmanship lives on

Today, the demand for traditional Chinese wooden
boats is decreasing to none. “The individuals capable of
constructing these boats are few and far between,” Au
observes. "Master craftsmen are ageing, young people show
no inclination to enter the profession, the supply of materials
has dwindled, and orders are a thing of the past.” As a result,
Kwong Ming Shipyard now relies primarily on boat and yacht
repair order to sustain its operations. Nevertheless, Au has
carefully preserved the timeworn hammers, chisels, marking
gauges. "The tools are still usable, but there’s almost no one
left who knows how to use them.” he laments.



BEHEFTERMNEITEDEEEMNNER  REEEMER
—F ERE-EZMME MAMELHETHEE

Au's two-year journey to Singapore to build the local Jumbo Floating
Restaurant, which initially planned as a one-year project, became an
unforgettable experience

¥

The Aqua Luna and Aqua Luna Il still grace Victoria
Harbour, serving as floating monuments to a bygone era
and a testament to Hong Kong's exquisite craftsmanship.
To preserve the industry’s history, Au has converted the
shipyard's second floor into a private museum, housing a
collection of miniature wooden sailboat models. Some are
his father's creations, while others are historical replicas he
reproduced, including the Aqua Luna. He cherishes each one.

As the relentless wheels of progress turn, and the hand-
built wooden boat industry faces its inevitable twilight, Au
hopes to build one more traditional Chinese junk boat in his
lifetime, leaving a final, glowing ember of this fading craft. @®

EREEMDTEREERXFSIMAHOEE
| The successful launch of the Aqua Luna is a moment
of great pride for Au and his father
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The 5th Hong Kong Brands and Products Shopping Festival Concludes Amid

Challenging Weather
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The four-day indoor exhibition attracted numerous local residents and tourists




he 5th Hong Kong Brands and Products Shopping

Festival (the Festival), organised by the CMA, was held at
the AsiaWorld-Expo from 1 to 4 August. Despite persistent
heavy rain throughout the event, it attracted approximately
54,000 visitors, reflecting strong public interest and tourist
engagement-resulting in a respectable turnout under
adverse conditions.

Marking its 5th edition, the Festival has expanded to eight
thematic zones comprising 300 booths, showcasing a diverse
range of brands and products. Complemented by a rich array
of entertainment and lucky draws, the Festival offered visitors
an immersive retailtainment experience.

The opening ceremony was graced by the presence of
distinguished officiating guests, including Mr Algernon Yau,
Secretary for Commerce and Economic Development; Mr
Anson Lai, Acting Director-General of Trade and Industry;
Mr Simon Li, Chairman of AsiaWorld-Expo; Mr Duncan
Chiu, Legislative Council Member and Chairman of Lai Yuen
Company Limited, CMA President Dr Wingco Lo, CMA Vice
President and Chairman of the Exhibition Services Limited Mr
lvan Sze, and representatives of supporting organisations.

Amid evolving challenges in global trade and retail
transformation, the CMA is committed to innovation by
enhancing the consumer and entertainment experience
at its exhibitions. This year's Festival has grown beyond
its traditional role as a promotional and sales platform for
Hong Kong brands, evolving as a strategic springboard
for the global expansion of Hong Kong and Mainland
enterprises. The newly introduced Hometown Flavors Zone

BHEREERREBROEBE (£2) 5 RIBEELHSE
THRE— "HE - BLE

Mr Algernon Yau (2nd from the left), Secretary for Commerce and
Economic Development, and other officiating guests toured the newly
introduced Lai Yuen Playground Zone

and Lai Yuen Playground Zone promoted authentic specialties
from 10 Mainland provinces and cities, and nostalgic Hong
Kong culture respectively. These initiatives were designed
to help brands forging deeper connections with consumers
through memorable experiences, and to highlight Hong
Kong's vibrancy.

Despite the unfavourable weather conditions, the indoor
venue, along with engaging features and attractive offers,
helped sustain visitors momentum and support from both
local residents and tourists. @&
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CMA Visited Jilin to Strengthen Cooperation
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he CMA led a delegation to Jilin Province from 25 to

27 August, facilitating in-depth exchanges with local
government departments and businesses, exploring new
opportunities for industrial cooperation between Jilin and
Hong Kong.

FHRBERREMIHEIRSSE (PH) 6B
Meeting with Gao Zhiguo (centre), Chairman of Changchun Municipal
Committee of the Chinese People’s Political Consultative Conference

Bl Hong Kong Entrepreneurs
sep -oct 2025

During the three-day visit, the 10-member delegation
toured key projects in various sectors, including
automotive manufacturing, healthcare, pharmaceutical
equipment manufacturing, wellness tourism, and cultural
tourism. The delegation also met with government officials,
including Hu Yuting, Deputy Secretary of Jilin Provincial
Committee of the Communist Party of China (CPC) and
Governor of Jilin; Sun Hong, Member of Changchun
Municipal Standing Committee and Head of Changchun
United Front Work Department; Gao Zhiguo, Chairman of
Changchun Municipal Committee of the Chinese People's
Political Consultative Conference, and Rex Chang, Director
of Office of the Government of the HKSAR in Beijing. In the
meetings, delegates shared Hong Kong's advantages in
supporting Mainland businesses’ global expansion and to
gain insights into Jilin's “One Centre, Five Highlands” high-
quality development strategy.

Another key objective of the trip was attending the 15th
China-Northeast Asia Expo, where delegates learned about
Jilin's “Six Major Advantages” and the latest achievements
in Northeast Asia regional cooperation. This enabled Hong
Kong businesses to connect with local networks and better
understand the region’s market demands. @

o

FREERREMERZ MERBLLERAL (AIFP) EER
325
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The delegation met with Sun Hong (centre of the front row), Member
of Changchun Municipal Standing Committee and Head of Changchun
United Front Work Department
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Policy Achievements Highlighted at CMA GC Dinner Reception
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he CMA welcomed Mr Peter Yan, Director-General of

the Office for Attracting Strategic Enterprises (OASES)
and Miss Rosanna Law, Secretary for Culture, Sports
and Tourism, as guest speakers at its July and August
General Committee Dinner Receptions, respectively. They
shared the latest developments and achievements of the
government in attracting strategic enterprises and in the
culture, sports and tourism sectors.

EETERBHRST

The Chinese Manufacturers’ Association ol Hong Kong

SIEEREEWAZIEAERS
Mr Peter Yan, Director-General of the Office for Attracting Strategic
Enterprises
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Miss Rosanna Law, Secretary for Culture, Sports and Tourism

Mr Peter Yan highlighted the progress of OASES in
attracting high-potential enterprises to Hong Kong. To
date, 84 strategic enterprises have been brought in or
expanded their business in Hong Kong. These enterprises
are projected to generate over HK$50 billion of investment
and create more than 20,000 jobs. He also highlighted
significant growth and partnership opportunities in
artificial intelligence, advanced manufacturing, and the
cultural and creative sectors. The OASES will continue to
promote collaboration between these strategic enterprises
and local SMEs, fostering a diverse and sustainable
economy.

Miss Rosanna Law focused on the mega event economy
and highlighted the significant achievements in the first half
of the year. Initiatives in this area attracted 24 million visitors,
representing a year-on-year increase of over 12%. The number
of visitors participating in mega events increased by 50%,
with related spending rising by 40% and Economic Value
Added (EVA) growing by 30%. These are clear indicators of
the substantial business opportunities these events bring. The
government will continue to attract more world-class mega
events to further enhance Hong Kong's international image
and develop the city into a leading events capital in Asia. @®
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CMA Submltted Recommendatlons for the 2025 Policy Address
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n 8 August, CMA's office-bearers met with Chief
Executive Mr John Lee to submit its recommendations
for the 2025 Policy Address and engaged in a discussion
on a range of issues affecting Hong Kong's industrial and
commercial sectors. The meeting was also attended by
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Mr Algernon Yau, Secretary for Commerce and Economic
Development; Ms Yip Man Kuen, Director of the Chief
Executive's Office; and Dr Wong Yuen Shan, Head of the
Chief Executive's Policy Unit.

The CMA presented over 100 policy suggestions.
President Dr Wingco Lo highlighted that, amid profound
shifts in the global economic landscape and an accelerated
transformation of its economic structure, the city should
adopt a dual-track strategy that focuses on modernising
traditional industries while demonstrating strategic
agility in cultivating emerging sectors and new economic
growth drivers. Dr Lo also underscored the importance
of reinforcing Hong Kong's unique position as a hub
for connecting with the Mainland and the international
community to create fresh opportunities amidst ongoing
global changes. @®
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ESG Advocator Commendation Certificate Presentation Ceremony 2025
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eld on 27 August, the ceremony saw the Permanent Honorary President Dr Allen Shi and Executive Vice President Dr
Warren Ma present certificates to more than 60 “Gold” and “Silver” advocators.

Dr Warren Ma noted that ESG has become a key initiative for businesses to enhance their corporate image and
pursue sustainable development. The CMA launched the "ESG Advocator” programme in 2023 to encourage businesses
to proactively recommend their affiliates and supply chain partners to join the CMA ESG Pledge. Dr Ma commended the
awardees for their valuable contributions to promoting responsible business practices. @®
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CMA Held Industrlal Dinner 2025

Fi  BHERKEZREEBROEE - BELXRERRBESHZECIRRBZNFRME
From left: Mr Algernon Yau, Secretary for Commerce and Economic Development, CMA President Dr Wingco Lo, and Chairman of the Members’
Affairs Committee Mr Dennis Ng Kwok On delivered speeches and proposed a toast respectively

i%ﬁ SEXSECZANBE BBSRIA
/N128mﬁrﬁﬁ“2W5ﬁ¥%ﬁ%E )

8
CEBREEEREBROBERIEIRESE BB
NEHAERE DEXEREND

400 PEERBR
g %W$X¥%%%o

EEREBRMERKET
B2 -HREBEMRAB  RBR

RERFRDBILEB
DT EEBISHE o

fth 8 5 - E%é%%uﬂﬁuﬁﬁﬁ%ééﬁ\ﬁm
hRENNE TRHBHSE-—ERBESHAFIRE-
HibEBHNERE a%¢%k§ﬂfﬁgﬁﬁ

BT BB RS PFAE %ﬂ%ﬂ%%% L A-E=UNC
ﬁ\@ﬁ@%@%%\I%T%%%EEE%\%&
ERESRERAR - SIEERMLAEEIEEFLRE

T UAREEBEIRBBEEBRAITHRABLNRSE
tT%o

EROBEESRENBEESREEZR  BIBRR
SESHZESIRRABR XEBEBGEBHKRB
LUB MBEBIULLERXRAXKEZE  BHEER
ENR BBRERN  RKE - BEXE - TERW
BERBE DMERTHRARRZS - @@

he CMA held its Industrial Dinner 2025 on 12

September to strengthen ties between members
across different sectors. The event was officiated by Mr
Algernon Yau, Secretary for Commerce and Economic
Development, who joined nearly 400 members and
business representatives for an evening of networking and
industry insights.
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Mr Algernon Yau stated that the government
is dedicated to reinforcing Hong Kong's strengths,
broadening its global connections, and developing
platforms and opportunities for businesses. He stressed
the importance of Hong Kong continuing to drive
multilateral collaboration and proactively expand into
the global market with an innovative approach. He also
acknowledged the CMA's consistent support for the
government’s initiatives.

Other distinguished guests who graced the event
included Mr Zhou Qiang, Deputy Director-General
of the Economic Affairs Department and Head of the
Commercial Office of the Liaison Office of the Central
People’s Government (LOCPG) in the HKSAR; Mr Chan Tsz
Tat, Commissioner of Customs and Excise; Mr Aaron Liu,
Director-General of Trade and Industry; Mr David Wong,
Director of Intellectual Property, Dr Jimmy Chiang, Deputy
Direct-General of Office for Attracting Strategic Enterprises
and Dr Rocky Cheng, CEO of Hong Kong Cyberport
Management Company Limited, etc.,as well as CMA office-
bearers such as President Dr Wingco Lo, Vice President of
the CMA and Chairman of the Members' Affairs Committee
Mr Dennis Ng Kwok On; Permanent Honorary Presidents Dr
Yu Sun Say and Dr Allen Shi; CMA LegCo Representative
Jimmy Ng; Executive Vice President Dr Warren Ma; Vice
Presidents Prof Simon Wong, Mr Jackson Leung, Mr Calvin
Chan, Mr Albert Chuang and Dr Ellis Wong; and CEO Ms
lda Ng. @®
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Activity Snapshot
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CMA Youth Committee Held Five Major Chambers Pickleball Cup

,“_ BeEFZE8(5Zg)R8AB23BEHE T MA Youth Committee organised the Five Major
Q Kﬁ@@%f/ﬁﬁ 1 BRETRERE EEF';-%}YTE Chambers Pickleball Cup on 23 August. The kick-off
HESZTIRFLRIRLBEEBTINRNEXR—  ceremony was officiated by CMA President Dr Wingco Lo,
ﬂiﬁﬁﬁfﬁf%ﬁ o @® Youth Committee Chairman Mr Kenneth Shi, and young
representatives from other chambers. @®
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Business-School Partnership Programme 2025: Cultivating Future Talents
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his year marks the 15th consecutive year of the CMA's

Business-School Partnership Programme, which aims
to provide students with valuable workplace experience
while fostering closer collaboration between businesses
and schools to cultivate future talents.

companies. This year, 13 companies offered 27 internship
positions across various functions, including customer
service, administrative support, IT, liaison, marketing, and

Since its launch, the programme has successfully  retail, giving students a strong base for their professional
matched over 356 students with internships at 198  development. @®
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CMA+ Helps Chongging Xiaomian Launch its Business in Hong Kong
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he CMA+ Technology Commercialisation Project Team

under CMA Testing and the Chongqging Dadukou
District Food and Agriculture Special Team successfully
held a strategic cooperation signing ceremony on 14
August. During the event, six Chongging Xiaomian
companies were awarded CMA+ Innolife membership
certificates, marking a new phase in the cooperation
between the two regions’ food and agricultural product
industries.

CMA Testing looks forward to serving as a super connector, offering one-stop services such as Hong Kong market
access certification guidance, international marketing planning, and export customs clearance consulting. These efforts
aim to help Chongging Xiaomian brands successfully enter the Hong Kong market and expand internationally, while also
providing Hong Kong residents and the international market with a more diverse range of quality products. @®
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SME Branding Club

[ Ep NERBBERE , E=ZRNTHR8 6 BE
» oREBRERARNZERULTERIBEAR
Big - @@

he 3rd Activity of "SME Branding Club” was held on 6
August, with BDC advisor Mr Charles Ng explaining
how to build a personal brand image. @®
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Upcoming Events

RS 2025 ITEBERE
2025 Industrial Dinner

15

RREMHEIETS
A Joint Webinar on Opportunities in
Bahrain

16

"Gohg TR 1T ) BERSHENE
Brand to “Start” Series:
Second Corporate Visit Activity

25

2025 FBEAE
Annual General Meeting
SESEHERRE

GC Meeting & Dinner Reception

26 _
'S8 - REANER 2025, FEH
S

“Hong Kong * IN « Brand Greater Bay
2025" Luncheon Seminar

THREZXBTEERS
Joint Business Community Luncheon
with the Chief Executive

12,19,26
BEE LEEEERE
CMA Sports Invitational Tournament

17
2025 TEBESG B, B TESGHIE
FRAZ R

2025 Hong Kong ESG Awards cum ESG
Pledge Presentation Ceremony

25.-2/11
£ 12 EEBERRTE
The 12th Hong Kong Food Carnival

30
BESTHERKE

GC Meeting & Dinner Reception

(BB - FEREN) EFESHEN
E-book Launchin? Ceremony of "Hong
it

Kong * New Quality Brand Power”

cofg M &, BhisE 2025
Branding to Win Seminar 2025

27

SEESHERRE

GC Meeting & Dinner Reception

Original Grant Patent System in Hong Kong
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BRI E S

The Government of the Hong Kong Special Administrative Region
Intellectual Property Department

Eligible for “patent box” profits tax concessions
BREZ‘EANZFERES

(~= Directfiling for standard patent protection
EERFIREETRE

=3 Obtain global priority date quickly and at lower costs
Be8Y) R (EMAERRERELERH

Enjoy 12-month provisional filing flexibility
AT 1218 B AERRF A B A

EP/ File in English or Chinese
Eng

fERAR P HE

EJ Easy communication with local patent examiners
BAMEFEESERER

<=  Accelerate examination by up to 3 months
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ipd.gov.hk/ogp
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