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he HKSAR Government has officially

launched its public consultation
for Hong Kong's first-ever Five-Year
Plan. Far from a routine policy exercise,
this initiative represents a significant
milestone in the city's development
trajectory. It is imperative that all sectors
of society recognise its profound
significance, take ownership of this
historic opportunity, and actively
contribute their insights to shape Hong
Kong's future.

The strategic importance of this
Five-Year Plan cannot be overstated.
Above all, it will provide a critical
framework for Hong Kong to align more
effectively with, and make a stronger
contribution to, the nation’s 15th Five-
Year Plan. Since the national 12th Five-
Year Plan, dedicated chapters for Hong
Kong and Macao have underscored
the Central Government's recognition
of Hong Kong's distinctive role and
strategic value within the country’s
overall development. The HKSAR
Government also played an active part
in the lead-up to the 14th Five-Year
Plan, helping to secure Hong Kong's
positioning as the “"Eight Centres"”. Under

the 15th Five-Year Plan, Hong Kong's
role is expected to be further enhanced
and broadened. This evolution reflects
not only the nation’s strong confidence
in Hong Kong's unique strengths, but
also the significant responsibilities
entrusted to the city in this new phase
of national development.

Against this backdrop of
unprecedented opportunities and
heightened responsibilities, Hong Kong
must formulate its own Five-Year Plan
to take the initiative in shaping its own
development. This is not simply a matter
of aligning with national priorities.
More importantly, it is about converting
national opportunities into fresh
momentum, new economic advantages,
and stronger long-term competitiveness
for ourselves.

At the same time, public
understanding in Hong Kong of
national development planning has
often remained relatively limited. Some
still see national strategies as distant
from their own business interests or
everyday lives, and therefore do not
fully appreciate the need for proactive
engagement or forward planning.

That perception is becoming
increasingly outdated. As the country
continues to pursue high-level opening-
up, accelerate the creation of a new
development paradigm, and deepen
the development of the Guangdong-
Hong Kong-Macao Greater Bay
Area, integration between Hong
Kong and the Mainland is advancing
rapidly across the economy, industry,
innovation and technology, talent,
and people’s livelihood. In this new
environment, Hong Kong must adopt
a more strategic, forward-looking, and
coordinated approach if it is to fully
leverage its unique strengths under
“One Country, Two Systems”. From this
perspective, developing Hong Kong's
own Five-Year Plan is not only timely,
but necessary.

A Five-Year Plan also matters
because it can build consensus, align
resources, stabilise expectations,
and guide action. For the HKSAR
Government, it can strengthen Cross-
departmental coordination and
improve policy coherence and delivery.
For the wider community, it provides
an important platform for shaping a
shared vision of Hong Kong's future.
For businesses and investors, a forward-

looking, comprehensive, and practical
Five-Year Plan can enhance policy
certainty, strengthen market confidence,
and provide clearer direction for
medium- to long-term investment,
business upgrading and transformation,
and talent development initiatives.

The CMA has long supported
Hong Kong's deeper integration
into the national development
agenda. Following the Government's
announcement that it would formulate
Hong Kong's Five-Year Plan, the
CMA promptly launched a series of
preparatory initiatives. These included
in-depth research into a range of issues
of direct relevance to the industry, as
well as extensive consultation with
industry stakeholders through a high-
level forum and member consultation
sessions. Building on this work, the
CMA has submitted a detailed proposal
to the HKSAR Government, setting out
more than 170 policy recommendations.
It has also offered concrete views on the
plan’s guiding principles, core themes,
and development objectives, with
the aim of ensuring that Hong Kong's
first Five-Year Plan combines strategic
ambition with actionable clarity and
focus. At the same time, the CMA
has formulated the execution details
for these recommendations and will
incorporate them into its submissions
for the 2026 Policy Address, so that this
long-term vision can be translated into
tangible results step by step.

Hong Kong is entering a new stage
of development. The city’s first Five-Year
Plan is a key opportunity to shift from
reacting to change to shaping it, and
from fragmented efforts to coordinated
progress. If the Government, the
business sector, and the wider
community work together with common
purpose, Hong Kong will be well
placed to achieve new breakthroughs
in development while making an even
greater contribution to the country's

needs. @®
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The Hon Ng Wing Ka, Jimmy sB5 885 JP Opening the Gateway: Strengthening Hong Kong’s Role

MBS ISR E _ as a Pharmaceutical Innovation Hub
Legislative Council Representative of the CMA

[ % HERE, OBE FEERREERSENL R he global power shift from West to East is increasingly evident,
MERIFAIFHR BT ! manifesting not only in economic competitiveness but also in

cutting-edge technology and innovation.

RETHEBRREEE (ING Group) RIEFRH (N

BEEEY) B4 SYREHSEEHESTSE 2027 F According to the Asia Pharmaceutical Report 2026 by ING Group,
BUHEBN BRERSB A EBARILZE - BEsEHA - the Asian pharmaceutical market is projected to overtake Europe
T—EYEBNTERE "B, (Pfizer) WED » B AR by 2027, becoming the world's second-largest market after North
KEDE o America. The report also suggests that the next global pharmaceutical

- giant capable of rivaling Pfizer is highly likely to emerge from China.
BREIEMEBEZHE : 2NREPERBRETEY

DRWAIFDIIEL BB 2014 FEHN 4% KRIBIEHZERF This rapid ascent is highlighted by two key milestones in the
8 33% ; M BAAIFTEMEDIRS REMOIGE T global pipeline: the share of innovative molecules originating from

M2015FM 2% KIEFHZ 2024 F 69 39% @ BiF = the Chinese Mainland rose from 4% in 2014 to 33% today, while its
B 41% o share of global first-time drug approvals surged from 2% in 2015 to

39% in 2024, narrowing the gap with the United States’ share of 41%.
BRERKET HEZWAF

- Ei; ‘ﬁ% E‘:U iﬁ@ﬁ % ﬁ??jfﬁi&% ‘F}E g g §§§ .- Eé The rapid growth of pharmaceutical innovation on the Chinese

% g ﬁ é mERR %; AFEIIEA o E K& E% R ) 8 6] '.E Mainland is driven by systemic reforms. In recent years, the central
ZJB N ! o . s s 22 - : E}E = government has introduced multiple initiatives, including expedited
REKBPEMAE N ERMR  E— 5D S PEREIN approval channels for innovative drugs and sustained increases in

National support fueling pharmaceutical innovation

EMPBRRRECECBOHIIRRRS funding for basic research and scientific talent development. At the
ING I8 7 9: B OB B E) 0 MR B R A same time, many multinational pharmaceutical companies are relying

i SHES2T . B3 5 = 0 3 2| I 0 15 on the Chinese Mainland to replenish their own product pipelines,
g HEEE?%E gg; ’:T\ SRFREXIBERRANMN 8 % a trend that has further boosted cross-border licensing transactions

between domestic and overseas biotech and pharmaceutical firms.

B RERNOFEIHLEBBHIE  MNBE

2ERRNRET AAEGRER ﬁ &= % SEOA 2% T 2% g E?J ING notes that amidst ongoing macroeconomic volatility and the
a5 0 Ba] 0 2 EEA ﬁ 23— 2 2 REP S EZES accelerated integration of the Guangdong-Hong Kong-Macao Greater

ey FEHEEENERREREE - ZHBER ﬁﬁ Bay Area (GBA), Hong Kong's role as a pivotal hub for Asia-Pacific
i % CEBEEA 2 E% + 7( G ﬁ MEEEAS OF pharmaceutical innovation has become increasingly critical.

BRAZIKENELERBEHAFNE TR o To capitalise on this, the Hong Kong SAR government has
proactively attracted foreign investment, successfully drawing several
EEHRENE RIIBELEE tech giants and injecting strong growth momentum into the city’s

o life and health technology sectors. The Office for Attracting Strategic
BihhEEREEZPE % 0 I ERREPRERBIR Enterprises (OASES) recently announced a new batch of 22 key

BHE - BSBERSEESEE EEEB TAVEAE ,  enterprises establishing a presence in Hong Kong. A major highlight is
b 'fﬁ 1% 2 RPN B R R “& %j?é TBmBeE A Pfizer, the global pharmaceutical giant. With half of the world's top ten
Nee  F3 TSERFLEE, BN "E€Qf9FE ) - aG® pharmaceutical companies now operating in the city, Hong Kong has

solidified its status as a premier global hub for biomedical investment
and innovation.

GBA synergy attracting global giants

Hong Kong's appeal to multinational pharmaceutical companies
like Pfizer lies primarily in the unique synergy of the GBA. Beyond its
high degree of economic freedom, Hong Kong offers unparalleled
dual connectivity, bridging the Chinese Mainland with the global
market. The city must seize this opportunity to further leverage its role
as a "super-connector”, building a robust, two-way gateway to attract
global investment while empowering domestic enterprises to expand

abroad. @@
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Create a Family-friendly Workplace

BERERE RS EEEE
EETHIFNRESE:
EE AR ERIFRR AN
TIEEE > BBRARE
Fe

Implementing family-friendly
employment practices can assist
employees in balancing their work
and family responsibilities. It can
also help employers build motivated
work teams and enhance the
competitiveness of the enterprises.

(7 BIERT{FREE

%01 Flexible work arrangements

== RAaRIRXERE

 HSRIRE
Special leave to meet
employees’ family needs

o) PR SR LAY IR
‘2’ Support for the employees
and their families

@ Labour Department
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_'.Flve- Plan Charts Hong Kong's Future
Lo LR S

HERRNEENH®EENDAFERE  DPEB 2026 2030 FNIEEANTHERE
B MDEEER "+hh, REAFMTRNEE - FRAKEBRESHETNPR
MRBEBR  EfERAEHNNENENRA  EREDERE=-NRBEEBE
WEREBRFBEERKMEH o

The Hong Kong government is fast-tracking its inaugural Five-Year Plan — a strategic blueprint
outlining the city's economic and social vision for 2026-2030 - to seize major opportunities
presented by the nation’s 15th Five-Year Plan. As the first medium- to long-term roadmap
led by the local administration, this initiative marks a significant step forward in governance
effectiveness. It will accelerate the city’s third economic transformation while tackling deep-
seated structural challenges.

EQL  TEEBATEA, B TNEE Y KM
B RERTBREERNENTR - BE
OFEBREES ﬁﬂﬁrﬁﬂ/zoiu M TEEBR.
MTHBEME BRIl BZARY
EF - SABUFNERBBOFRE > METH
SBENRPIESR - NKEBR 'SUHELRTH

RBE , DERBS -

hEHREEBAKRA

REMERNS %EE*EFU’AME /R
BEZNEE BESHEEMER B8
B S8 BHRALAM  BEERE
Hﬂmé&#%ﬂ]L%% BMEBEOAKXKER
BEEHR -
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The Five-Year Plan is intended to align an efficient market with a capable government
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The CMA backs expanding Northern Metropolis University Town to
enhance cross-institutional research potential (Photo courtesy of
Information Services Department)
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CMA leadership attended the Hong Kong Five-Year Plan consultation
session to present the business sector’s perspectives to the government
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Long regarded as the bedrock principles of Hong Kong's
economic model, “positive non-interventionism” and the
“small government, big market” philosophy are gradually
giving way to a more proactive approach. In recent years, the
administration has increasingly driven diversification in visible
ways, but these efforts have remained largely piecemeal.
Breaking through traditional policy silos, this inaugural Five-
Year Plan seeks to integrate an efficient market with a capable
government.

Five core principles of the Five-Year Plan

The launch of a two-month public consultation on Hong
Kong's Five-Year Plan in June prompted a swift, structured
response from the CMA. Drawing on insights from high-
level forums, member consultations, and dedicated internal
research, the association submitted a comprehensive
proposal that outlined five core principles and 170 policy
recommendations.

m R e R HEun

%—@ﬁﬁﬁﬂ

L

HENEBLERIARHAEMEBANAREBH
(MFHEEBFA)

The Hong Kong government launches a two-month public consultation
on the city's inaugural Five-Year Plan (Photo courtesy of Information
Services Department)

Five-Year Plan Plots the Future, Policy Address Realises the Vision

As the Hong Kong government compiles its inaugural
Five-Year Plan, consultations for the upcoming Policy Address
have commenced in tandem. These blueprints serve distinct
but complementary strategic functions: The Five-Year Plan
establishes the long-term socioeconomic framework for
policy stability and structural continuity, while the Policy
Address dictates tactical deployments for the year ahead.
Tight operational alignment between them is imperative if
Hong Kong is to simultaneously fulfil national mandates and
address pressing domestic needs.

Building upon its initial proposals for the Five-Year
Plan, the CMA has put forward more than 60 actionable
policy recommendations for the upcoming Policy Address.
These proposals span six core pillars: accelerating I&T and
new industrialisation, driving development of the Northern
Metropolis, diversifying the economy, fostering sustainability,
supporting SMEs, and deepening economic and trade
integration with the Chinese Mainland.

A six-pillar agenda for action

The CMA calls for government-led, top-level planning
to expand Northern Metropolis University Town. By enabling
shared land use, pooling cutting-edge research facilities, and
integrating core infrastructure, this initiative could lead to
cross-institutional scientific breakthroughs. To tap into high-
potential emerging markets such as the silver economy and
halal food sector, the CMA further proposes establishing a
dedicated Hong Kong Food Industry Park in Hung Shui Kiu.
This hub would anchor upstream and downstream enterprises
as well as leading research institutions.

As economic diversification remains critical to sharpening
Hong Kong's competitive edge, the CMA recommends
developing the yacht economy by streamlining cross-
border maritime travel between Hong Kong and the Chinese
Mainland. Collaborating with Hainan and the wider GBA
to launch premium, long-haul cruise itineraries would help
capture the high-end tourism market. To fully unlock the city’s
cultural tourism potential, the government should also ease
lease structures and regulatory bottlenecks for industrial
buildings to encourage industrial tourism and establish a
single-window licensing framework for rural ecotours.

Amid an intensifying global tech race, the CMA
recommends optimising application thresholds for the
Innovation and Technology Fund to channel greater funding
towards commercialisation and real-world technology
deployment. To accelerate private-sector Al adoption, the
association further proposes targeted fiscal incentives, such
as computing and Al-model vouchers, to sharpen corporate
competitiveness.

Recognising that SMEs form the bedrock of Hong Kong's
economic vitality, the CMA recommends that the BUD Fund
expand its global reach while maintaining its support for
local market growth. Simultaneously, the government should
remove industry restrictions on the Digital Transformation
Support Pilot Programme and introduce an enhanced
Incentive Scheme for Recurrent Exhibitions 3.0, broadening
subsidies to iconic venues such as Victoria Park to help SMEs
seize emerging opportunities.
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The proposal emphasises that a robust top-level design
is critical to ensuring that the city's Five-Year Plan aligns with
national initiatives, serves local needs, and remains actionable.
The CMA recommends five guiding principles: leveraging
Hong Kong's unique strengths, enhancing mutually reinforcing
ties between Hong Kong and the Chinese Mainland, adopting
a demand-led approach that balances long-term vision with
practical problem-solving, aligning and updating existing
policy blueprints, and ensuring adequate resource allocation
and targeted fiscal support.

As Hong Kong undergoes its third economic
transformation, it is shaping a new landscape grounded
in innovation and technology (I&T), a knowledge-based
economy, and strategic industrial diversification. Unlike
previous market-driven shifts, today’s I&T development
requires strong policy guidance. To succeed, the city
should adopt "advancing high-quality development” as its
overarching medium- to long-term vision, with the initial
realisation of this third economic transformation serving as
the central theme of its inaugural Five-Year Plan.

New growth momentum through the Northern
Metropolis

A chronic land shortage has long constrained Hong
Kong's industrial upgrading. To overcome this obstacle, the
government's consultation document proposes “planning-first,
infrastructure-led, industry-driven, and livelihood-oriented”
coordination for the Northern Metropolis development, urban
renewal, transport infrastructure, and smart city planning.

EBIMBEREN  BFRERELT EERFTHFIRE - NRIELLERERNEREHN
Facing severe land constraints, Hong Kong is adopting a “planning-led, infrastructure-driven” approach to accelerate the development of the
Northern Metropolis and urban renewa
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Under this framework, the CMA recommends that the
government deploy extraordinary measures tailored to
the unique scale of the Northern Metropolis. This involves
establishing an efficient and flexible institutional structure
and using innovative investment promotion strategies to
attract leading enterprises. These efforts, in turn, would
empower local small and medium enterprises (SMEs) to
build comprehensive industrial clusters. At the same time, the
Northern Metropolis should serve as a pilot zone for cross-
boundary institutional innovation, facilitating the free flow
of goods, people, capital, and data while leveraging Al and
green technology to set a new benchmark for the city's smart
development.

@ . HKPMCC

BERE
Trial Operation of HKPMCC ond Shanghoi-Hong Kong Gold Market Cooperotian
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The launch of trial operation for Hong Kong's new gold clearing and
settlement system this July marks a major milestone in building a
robust commodities trading ecosystem (Photo courtesy of Information
Services Department)

EBEEH "TBRINAL EZREDN Bt EEMHERSIE
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To remain competitive, Hong Kong must transcend its traditional
intermediary role, pivot towards high-value supply chain management,
and secure its position as a global launchpad for expanding enterprises

Parallel to this internal restructuring, Hong Kong must
navigate geopolitical tensions and rising de-globalisation
by evolving beyond its traditional intermediary role in
international trade. As well as tapping into high-potential
frontier sectors such as the silver economy, halal markets,
and blue carbon industries, the city must reinforce its core
competencies. In trade, this demands focusing on high-value-
added supply chain management, repositioning Hong Kong
as a premium launchpad for corporate global expansion
and a world-class professional services hub, and revitalising
its brand equity to attract international distribution centres.
In finance, Hong Kong must build an integrated commodity
trading ecosystem that spans transaction, delivery, and
clearing while accelerating green finance, carbon auditing,
and emissions markets to solidify its standing as an
international centre for sustainable finance.

Empowering the real economy with a comprehensive
|&T ecosystem

The national 15th Five-Year Plan emphasises innovation
and the real economy, charting the course for Hong Kong
to accelerate its development as a global I&T hub and
talent magnet. To align with this national strategy, the CMA
proposes an industrial development blueprint that drives the
parallel growth of emerging and traditional industries and
synchronises local manufacturing with outbound expansion.
Crucially, the Northern Metropolis should serve as the core
hub to nurture high-potential sectors such as food technology,
aerospace technology, and advanced materials.

Hong Kong Entrepreneurs
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Formulating a holistic industrial development blueprint
will foster synergies between emerging industries and
traditionally dominant sectors

To strengthen enterprise-level support, the government
should help SMEs become “specialised, refined, distinctive,
and innovative” and streamline growth enterprise market
(GEM) listing frameworks to ease funding bottlenecks for
tech firms. Concurrently, establishing pilot manufacturing
platforms for advanced manufacturing and technological
transformation, coupled with robust upgrades to computing
infrastructure, would accelerate Al integration across
traditional sectors. This transformation must be underpinned
by stronger vocational education and more effective talent
attraction policies, which would secure a pipeline of talent to
power the new industrialisation drive.

Hong Kong Entrepreneurs
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Deepening regional cooperation

As the nation expands domestic demand and advances
high-level, two-way opening-up over the next five years, Hong
Kong is well positioned to leverage its unique strength of
being backed by the motherland and closely connected to
the world to deepen regional cooperation. Specifically, closer
integration within the Guangdong-Hong Kong-Macao Greater
Bay Area (GBA) and a more active role in the Belt and Road
Initiative would reinforce the city’s position as the nation’s
window for international engagement.

To realise this vision, the CMA advocates a new round of
upgrades to the Mainland and Hong Kong Closer Economic
Partnership Arrangement to optimise market access for the
service and professional sectors. The city should also pioneer
pilot schemes in critical areas such as cross-boundary data
flows, green and low-carbon services, and tax arrangements.
The GBA's legal connectivity could also be expanded by
allowing Hong Kong-invested enterprises to adopt Hong
Kong law and use the city as their arbitration seat. Coupled
with a refined negative list for service trade, this would solidify
the city's central role in the nation’s high-level opening up.



Integrating Hong Kong businesses into the national
domestic circulation system remains a strategic priority. The
CMA recommends the active development and promotion
of unified GBA standards. By driving mutual recognition
of testing and certification, along with targeted funding,
technical support, and talent training, Hong Kong can
accelerate regulatory harmonisation and market integration
across the GBA. The CMA also proposes bidding to host
national-level import expos in Hong Kong. These events,
complemented by streamlined product registration, fiscal
incentives, and upgraded cross-border e-commerce logistics,
would create a robust ecosystem for local merchants to tap
into the Chinese Mainland's domestic market.

Establishing quantifiable key performance indicators

Precedents at both the national and provincial levels
demonstrate that a five-year plan’s efficacy hinges on a
disciplined alignment of local resource endowments with
strategic objectives, anchored by clear, actionable key
performance indicators (KPls). While Hong Kong's highly
market-driven economy precludes a wholesale replication
of the Chinese Mainland’s top-down model, the city
should nevertheless institute its own medium-to-long-term
quantitative evaluation frameworks. These frameworks should
be tailored to Hong Kong's sector-specific needs to ensure
long-term accountability and growth.

The CMA recommends that Hong Kong align its KPls
with the central government's latest strategic designations:

the “ten centres”, “two major hubs

"o "o

, “one ecosystem”, “one

PMESBRPERREODBRBES

BEDBEROAENIE

Hosting a national-level import expo in Hong Kong would help local merchants tap into the Mainland domestic market

metropolis”, and “one talent highland”. To drive I&T and new
industrialisation effectively, policy should shift from mere
resource inputs to prioritising substantive, value-driven
outcomes, notably research commercialisation, industrial
value-added growth, and high-quality job creation.

The CMA also advocates adopting a gross national
income (GNI)-oriented growth mindset. Such a framework
would help to accurately capture the economic dividends
generated by Hong Kong enterprises through their
expansion both locally and across the GBA. By integrating
its development with national strategies, Hong Kong can
capitalise on evolving global dynamics and unlock its next
chapter of prosperity. @®
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Anchoring Quality, Expanding Horizons
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True strength comes from honouring one's core principles, which takes the form of an
unwavering commitment to premium quality even in the fiercest price wars. For Tai Po Chun Hing,
a homegrown food brand with a half-century legacy in Hong Kong, this resilience is driven by its
dual philosophy: preserving product integrity within, while breaking the mold outward through
bold marketing and a robust omni channel strategy. Second generation leader Pius Chan has
evolved this inherited family wisdom into a modern corporate blueprint that guides this “Made in
Hong Kong"” brand toward modernisation and global expansion.
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Pius Chan emphasised that the food industry is built on integrity and trust. He firmly believes that his father's golden rule of quality must never be

compromised for cost

DEIFITHEDEE HRESEMS

EBTEME BIURBEFZNNZIERSE—
Hfﬁﬁ@% HNE EEMNFHKSIEZTESE
ﬁﬁ %Mﬁ TRBIRE ) £ 2009 F8E
B WMURBHNHEERISIEEESHE
}‘%Hj P18 100%. OEBEE  RSIS
CHEBE B LB REBENEK 4 B
2T RABRE , EEBEEENRET R
%ﬁ%é%rmozm9¢ rkﬁﬁm
S2NWIEBE  Z2020 EMINEE &
HPNFIIES  EBEEERE -

L DE2BRAREAR

AINEABEEME < 7T

A& Zl’*%ﬂl%%@ﬁﬁﬁﬁz ﬂﬁﬂﬂg E%F-E
Z 1 DW@BEYFMMO "BRER—8
BERDITE ZERBHFUMARSAN
E Hﬁnfﬁ/égﬁfm{f lf1 D/I_:\%BI rﬁzﬁ%

T

- MR S TR
ﬂ

—
==
«m

~
>

l]]

it i

568 = o
MBS WM

>t 3t j
Tﬁnuu w

FD

I M > B AD SR

[main]

N
N

WEERRAE - S -

=)
ol

i3

i
)
Al

=

“Q)

80 > M
355% - R

RS &F g

fSH

POl Hong Kong Entrepreneurs
jul -aug 20286

ok

PTRWIRE ) BEERMRXBEEBEMAILL
MARSBBTRINRE

Founded by Chan Nam Kwai, the father of Pius Chan, Tai Po Chun Hing
has evolved from a modest storefront in Tai Po Market into today’s
spacious flagship store, spanning over a thousand square feet
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the platform to elevate its brand visibility
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riginally founded as Chun Hing Company, Tai Po Chun

Hing is a dedicated frozen meatball manufacturer and
retailer. The brand was established in 1967 by Pius Chan’s
father, Chan Nam Kwai. Hailing from Chaoyang, the elder
Chan began his venture in the historic Kowloon Walled City,
where he produced traditional Chiu Chow-style meatballs
by manually beating beef with iron rods. In its early days, the
company operated as a wholesale business using a traditional
"shop-in-front, residence-in-back” model.

Driven by steady growth, the company progressively
expanded its manufacturing footprint, leasing factory spaces
in Wong Tai Sin and Tsuen Wan. In 1977, it purchased a
dedicated workshop spanning over a thousand square feet in
Tai Po Market. Following this strategic relocation, the company
was officially rebranded as Tai Po Chun Hing.

p73l Hong Kong Entrepreneurs
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Navigating financial distress amid a declining
wholesale market

For decades, Tai Po Chun Hing enjoyed stable growth
built on an uncompromising commitment to premium
ingredients and its proud “Made in Hong Kong" reputation.
Its wholesale clientele expanded to include premier hotels,
hotpot restaurants, frozen meat suppliers, and traditional Chiu
Chow noodle shops.




In the 2000s, however, this stability was severely
disrupted. “At that time, low-cost meatballs manufactured
in the Chinese Mainland flooded the local market,” Chan
explained. “Since we refused to compromise on our local
production and 100% pure meat commitment, our wholesale
prices were nearly double those of our competitors. Coupled
with a shrinking domestic wholesale market, the company fell
into severe financial distress.”

During this critical period, Chan was managing marketing
operations for an electronics brand in the United States.
Unwilling to see his parents' life work disintegrate, he returned
to Hong Kong in 2007 to join forces with his elder brother.
The brothers immediately launched a series of aggressive
structural reforms. They relocated the manufacturing plant
to a significantly larger industrial facility in Fo Tan and
introduced automated equipment to boost capacity while
reducing production costs. Simultaneously, they transformed
the original Tai Po workshop into a flagship retail boutique,
successfully pivoting the business into the retail sector.
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In July 2026, Tai Po Chun Hing led a combined team of 449 participants
from the company and other community organisations in simultaneous
challenges across Hong Kong and Canada, setting a new world record
for the "most people solving rotating tactile puzzle cube (multiple
venues)”
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This year, Tai Po Chun Hing collaborated with Ngong Ping 360 to
launch the “Chun Hing Meatball Hero"-themed cable car

Transitioning to retail through innovative marketing

Entering the retail market demanded a bold approach
to brand visibility and public perception. To generate buzz
in the digital age, Tai Po Chun Hing debuted at the 2009
Food Expo with a headline-grabbing campaign: "HK$1 for
100 Meatballs.” As Chan recalled, “The promotion triggered
an absolute frenzy, landing us on the front pages of major
newspapers.”

Catapulted into the public eye, the brand instantly
secured shelf space with major supermarket chains. To
diversify its sales channels, Tai Po Chun Hing set its sights on
Hong Kong's largest outdoor exhibition since 2019-the Hong
Kong Brands and Products Expo—and successfully obtained a
premier exhibition footprint by 2025.

A legacy of integrity: Upholding the 100% pure meat
principle

Although expanding into retail helped diversify the
business, industry price wars and local competition remained
constant challenges. Chan admitted that he briefly considered
reducing production costs by adjusting the product recipe
or sourcing cheaper ingredients. "But | quickly realised that
the food industry is built entirely on trust,” Chan explained.
"My father always insisted on using 100% pure meat to build
consumer loyalty, and | knew we could not allow that legacy
of integrity to end with our generation.”

Hong Kong Entrepreneurs
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This uncompromising commitment to quality paid off
during the 2013 horsemeat scandal. When several European
brands were found to be substituting horsemeat for beef,
local supermarket chains launched rigorous spot-checks
across all beef products. The tests revealed that many
competing brands had been blending cheap filler meats into
their products, whereas Tai Po Chun Hing emerged as one of
the rare brands verified to be "100% pure beef.” This scandal
solidified the company’s reputation for authenticity, making
its name synonymous with premium quality in the meatball
industry.

An omni-channel expansion into e-commerce and
retail

Armed with a reputation for absolute authenticity, Tai Po
Chun Hing successfully evolved from a traditional wholesaler
into a consumer-facing food brand. Since Chan took the helm
of Tai Po Chun Hing, the business's revenue has surged five- to
sixfold. Never one to rest on his laurels, Chan has continuously
sought to diversify the product line, introducing innovative
items such as black pepper beef balls, dried tangerine peel
beef balls, and Halal-certified beef tendon balls, alongside
specialty fish balls imported from Taiwan. Today, the brand
boasts an impressive 50+ products. In recent years, Tai Po
Chun Hing has also actively expanded into e-commerce and
established a robust online-to-offline presence.
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Pius Chan introduced a unique Rubik’'s Cube culture to unite his
team and empower employees to grow alongside the company's
transformation

PYHl Hong Kong Entrepreneurs
jul -aug 2026

AR —ExE

SE BENBTF-BRIZEREHARERES  HEBIANR
YIEMNETERNAERIERE

This year, Pius Chan partnered with a Michelin-recommended noodle
shop to launch a restaurant to promote traditional Hong Kong food
culture and showcase innovative culinary applications for Tai Po Chun
Hing's products

This year, Tai Po Chun Hing extended into experiential
dining by collaborating with a Michelin-recommended noodle
shop to open an eatery on Hong Kong Island. As consumption
patterns shift, travelers are increasingly prioritising local
culture and unique experiences over mere shopping trips.
Chan explained how the brand’s initiatives meet this need:
"Through the noodle shop, we want to give consumers a taste
of Hong Kong's culinary heritage and the distinct nostalgia
of a homegrown brand. Looking ahead, we plan to transform
our Fo Tan facility into an immersive, experiential factory
tour, embedding our brand story into the hearts of a wider
consumer market.”

Fostering team innovation through Rubik’s Cube
culture

Reflecting on the company’s transformation, Chan
believes that leadership efforts alone are never enough.
Rather, the key to success lies in aligning the entire workforce
with the company’s fast-evolving pace. "An industry veteran
once told me that a business can survive a year on sheer luck.
To last a decade, you need exceptional service, products, and
management. But to thrive for a century, you must build a
powerful corporate culture.”



To enable this culture, Chan has established a unique
management philosophy inspired by the Rubik’s Cube. He
personally teaches his staff how to solve the puzzle and
encourages them to become mentors for their colleagues.
This unconventional approach has significantly boosted team
cohesion, fostered a sense of shared accomplishment, and
helped keep the team agile and innovative.

Marching toward a century-old brand

A half-century of unyielding quality and innovative
marketing has earned Tai Po Chun Hing widespread acclaim
in recent years. In 2024, the brand was honoured with the
prestigious "Hong Kong Top Brand” award by the Hong Kong
Brand Development Council. Chan noted that the workforce
felt a deep sense of collective pride as the accolade validated
the brand's decades of dedication to quality and infused the
company with new momentum.

fif 32 E

This recognition has also solidified the company's
resolve to expand its operations and bring its “Made in Hong
Kong” excellence to the global stage. Currently, the brand is
aggressively expanding into international markets with large
Chinese diaspora communities, including the United States,
Canada, and the United Kingdom, as it marches toward its
goal of becoming a globally renowned, century-old brand.
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Awards Presentation Ceremony-cum-BDC 20" /Anniversary Gala Dinner.
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In 2024, Tai Po Chun ng was homoured with the prestigious Hong Kong Top Brand Award, setting the stage for its aggressive expansion into

overseas Chinese markets
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Interview with Aaron Liu: Multi-Pronged Support for Enterprise Transformation
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Amid the ever-changing external environment, Hong Kong's economy is at a critical stage of transformation. In an interview
with Hong Kong Entrepreneurs, Mr Aaron Liu, the Director-General of Trade and Industry, outlined a series of support
measures from enhancing funding schemes, expanding trade network to promoting alignment of standards, to help small
and medium-sized enterprises (SMEs) upgrade and transform, diversify business, and seize new opportunities.
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The TID held the E-commerce Innovation
Expo 2026 - Expanding Brand Horizons in
June to help SMEs develop cross-boundary
e-commerce and keep abreast of market
trends (Photo courtesy of Trade and Industry
Department)
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he Dedicated Fund on Branding, Upgrading and Domestic

Sales (BUD Fund) is one of the key initiatives of the Trade
and Industry Department (TID) to support SMEs in enhancing
their competitiveness. Economies covered under the Fund’s
geographical scope account for over 80% of Hong Kong's
total merchandise trade. As at end-June this year, the total
approved funding has exceeded HK$8.2 billion, benefiting
over 8,800 enterprises.

Timely measures to support business
diversification

Mr Liu said that the government has been actively
enhancing the BUD Fund in response to market trends.
These include the launch of “Easy BUD" in 2023 to simplify
the documentary requirements and streamline the vetting
arrangements, halving the performance pledge for processing
an application to completion within 30 working days. The
government also launched "E-commerce Easy” in 2024 to
assist enterprises in developing e-commerce business in the
Chinese Mainland, and expanded its geographical scope to
include 10 ASEAN member states in 2025.

In June this year, the government rolled out a new
round of enhancement measures, further expanding the
geographical scope of both the general and “Easy BUD"
applications under the BUD Fund to include Saudi Arabia,
Bangladesh, Egypt, Hungary, Pakistan, Kazakhstan, Mongolia,
and Brazil. This increased the total number of economies
covered by the BUD Fund to 48, thereby further helping
enterprises tap into emerging markets, including those along
the Belt and Road.

"BUDBIEED  BHCERERE AREERBERES T
miz(BREAR: TXEEFZ)

Mr Liu pointed out that the TID provides a range of SME support
services, including the BUD Fund, which aims to help enterprises
develop brands, upgrade and transform, and expand into diversified
markets (Photo courtesy of Trade and Industry Department)
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The TID also encourages SMEs to make good use of
artificial intelligence (Al) to enhance their competitiveness.
Subject to fulfilment of the funding criteria, enterprises may
implement projects involving Al elements under the BUD
Fund, such as developing Al chatbots for marketing and
promotion, or leveraging Al to boost productivity in order to
meet the regulatory requirements of target markets. At the
same time, the government has raised the funding ceiling per
“Easy BUD" application by 50% to HK$150,000.

Integrating resources for greater flexibility

In addition, the SME Export Marketing Fund (EMF) was
consolidated into the BUD Fund with effect from July this year,
enabling enterprises to apply for funding for promotional
activities in the context of upgrading and transformation. Mr
Liu said that the cumulative funding ceiling for an enterprise
under the BUD Fund is HK$7 million, with the funding amount
for each approved application capped at HK$800,000.
Compared with the EMF's cumulative funding ceiling of HK$1
million and the limit of HK$100,000 per application, the new
arrangement offers enterprises much greater flexibility in the
use of funding.

He added that the government will enhance promotion
and facilitate enterprises’ participation in exhibitions and
export marketing activities through “"Easy BUD" under the
BUD Fund to assist SMEs in diversifying markets outside Hong
Kong. The Fund's Guide to Application has been updated to
provide examples of eligible exhibitions and other export
marketing activities. In addition, the Fund's dedicated website
provides examples of previously approved exhibitions to help
enterprises adapt to the new arrangement.

Balancing public finance and enterprise support

The BUD Fund has been implemented for 14 years, and
near 90% of its funding was approved between 2019 and
2024, placing considerable fiscal pressure on the Fund. Since
March last year, the government has adjusted the matching
ratio from 1 (Government):1 (Enterprise) to 1:3, and lowered
the funding ceiling for each general and "E-commerce Easy”
application in order to ensure financial sustainability of the
Fund.

Mr Liu said that the government has rolled out a series of
enhancement measures at the same time in March last year,
such as relaxing the frequency of submitting an “Easy BUD”
application from one application every six months to one
every three months, so as to address the needs of SMEs in
accessing funding more quickly. The government will continue
to make prudent use of public funds while maintaining
close communication with the trade, and make appropriate
adjustments where necessary with a view to ensuring the
policies align with the trade’s needs.



Strengthening the networks of free trade
agreements and investment agreements

Beyond financial support, protection of the economic
and trade system is also essential to supporting enterprises
in going global. At present, Hong Kong has signed nine
free trade agreements (FTAs) with 21 economies, securing
favourable conditions for Hong Kong's goods and services
to enter the Chinese Mainland and international markets. In
2025, Hong Kong's merchandise trade with its FTA partners
accounted for nearly 70% of the total merchandise trade.
Mr Liu said that the government is striving for Hong Kong's
early accession to the Regional Comprehensive Economic
Partnership (RCEP), while also actively exploring the possibility
of forging FTAs with the Gulf Cooperation Council and
countries along the Belt and Road.

In addition, Hong Kong has signed 24 investment
promotion and protection agreements (IPPAs) with 33
foreign economies. Mr Liu revealed that over the past year,
Hong Kong had managed to conclude IPPA negotiations
with Qatar, Bangladesh and Peru, and is now pressing ahead
the negotiations with Saudi Arabia and Egypt. The Chief
Executive, during his visit to Kazakhstan and Uzbekistan
in early June this year, also announced that the HKSAR
Government and the governments of the two places agreed
to commence IPPA negotiations. The TID is actively following
up, with a view to providing Hong Kong enterprises with
stronger investment protection when venturing into Central
Asia.

As regards the Mainland market, the Ministry of
Commerce and the HKSAR Government signed the Second
Agreement Concerning Amendment to the Mainland and
Hong Kong Closer Economic Partnership Arrangement

(CEPA) Agreement on Trade in Services in October
2024. The agreement introduces additional liberalisation
measures in a number of services sectors where Hong Kong
enjoys competitive advantages, such as financial services,
construction and related engineering services, testing and
certification, telecommunications, film, television, and tourism
services. These new measures have been implemented since
March last year, creating more favourable conditions and
opening up greater room for Hong Kong enterprises and
professionals to thrive in the Mainland market, while attracting
investors worldwide to leverage Hong Kong as a springboard
to enter the Mainland market.

The government is also actively promoting the
implementation and expansion of Guangdong-Hong
Kong-Macao Greater Bay Area (GBA) Standards which are
conducive to enhancing the integration of the GBA and
assisting the trade to align with Mainland standards and
expand domestic sales. As of June this year, the governments
of Guangdong, Hong Kong and Macao had jointly promoted
the development and promulgation of 270 GBA Standards,
covering areas such as food safety, mechanical and electrical
products, medical care, education, and ESG. Hong Kong
participated in the development of each standard, including
the Care Food GBA Standard, which was developed with the
involvement of CMA Testing. The TID is encouraging the trade,
through multiple channels, to participate in the development
and adoption of the GBA Standards, while the governments
of the three places will also continue with their collaboration
in promoting the development of GBA Standards. @®
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MR EEIE EEE
B CMA Looks at Progress of Northern Metropolis

LEBER (M) BEBNRERFNELEELEFHEBUTE HBESENEITEERE  FOMD
EERTNBEEBIHLALEE RREESHEF BMEHESERNHEEBNTLHEZR  THEINBEEEBORIEE
REE o

The Northern Metropolis holds strategic significance for Hong Kong's long-term competitiveness and economic transformation.
In a recent CMA member survey, nearly 40% of respondents expressed interest in learning more about the initiative. At the
invitation of the Development Bureau, the CMA therefore organised a delegation to visit the Northern Metropolis and gain first-
hand insight into the planning and progress of its major development areas.
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ed by Vice Presidents Mr Dennis Ng, Mr Jackson Leung,

Mr Robert Lo, Dr Ellis Wong, and CEO Ms Ida Ng, the
35-member delegation included general committee
members and other members. During the visit, they toured
the Hung Shui Kiu / Ha Tsuen New Development Area (HSK/
HT NDA) Community Liaison Centre, the Kwu Tung North
(KTN) site office and the Innohub. Representatives from
the Development Bureau and the Civil Engineering and
Development Department briefed the delegation on the
planning and latest construction progress of major new
development areas.

Rapid progress across the Northern Metropolis

Development across the Northern Metropolis is In the HSK/HT NDA, the first batch of public housing units
now advancing on multiple fronts under an industry-led  has been progressively occupied since 2024. The Hung Shui
approach. Covering over 3,000 hectares, multiple projects  Kiu Industrial Park Company Limited, which is responsible for
have moved from planning to construction. As of May 2026,  the development and operation of the area, was established
the government have resumed more than 520 hectares of ~ and commenced operations. The district’s first large-scale
private land, with site formation works underway on over  land disposal project was also put out to tender in December
800 hectares. Approximately 15,000 residential units have ~ 2025. At San Tin Technopole, site formation for Phase 1,
already been completed, and nearly 240,000 residential ~ Stage 1 began in late 2024, with around 20 hectares of land
units are expected to be provided over the next decade. for innovation and technology use are expected to be made

available from the end of 2026.

|

EZREEDIHAB/ ERNFEEBHEEBRBPL
The delegation toured the HSK/HT NDA Community Liaison Centre
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Meanwhile, the Hong Kong Park of Hetao Shenzhen-
Hong Kong Science and Technology Innovation Co-operation
Zone has officially opened. Its first three buildings have
been completed, while the remaining five are scheduled for
completion within this year. The Sandy Ridge Data Facility
Cluster site was awarded in this March and construction has
already begun. The first batch of public housing in the Kwu
Tung North/Fanling North New Development Area is expected
to be ready for occupation in 2026. Land rezoning or public
consultation procedures have also been launched for other new
development areas, including Ngau Tam Mei and Lau Fau Shan.

During the visit, Ms Pecvin Yong, Deputy Secretary
for Development (Planning & Lands), said active market
participation would be essential to accelerating delivery of the
Northern Metropolis. To that end, the government is adopting
more flexible and innovative development models, including
the “Pay for What You Build” Pilot Scheme, offering longer
lease terms, allowing staged payment of land premiums for
large-scale land disposal projects, and arrangements allowing
landowners to offset premiums by surrendering land in the
Northern Metropolis. These measures are intended to lower
participation and financing costs, enhance investment appetite,
and accelerate the settlement of industries.

She stressed that the Northern Metropolis has moved
beyond the blueprint stage into concrete implementation,
providing the businesses with clear and diverse channels for
participation.

EZZE2 BT ENBIRHE
The delegation visited the Innohub

RERIEE

Ms Pecvin Yong, Deputy Secretary for Development (Planning &
Lands), briefed the delegation on the latest construction progress of
the Kwu Tung North New Development Area

Industry transformation hinges on joint business
efforts

The Northern Metropolis is vital to Hong Kong's
economic transformation, social development and
integration into the country's overall development. The
CMA has already submitted recommendations as part
of Hong Kong's Five-Year Plan and will further study the
development of industrial parts for “new, distinctive,
specialised and sophisticated” enterprises to support new
industrialisation and high value-added industries.

The CMA will continue promoting the opportunities
of the Northern Metropolis to the international community
and investors through trade and economic exchanges,
while locally organising member visits to keep the business
sector informed of the latest progress of the Northern
Metropolis, thereby encouraging active participation in the
region's industrial development. @®
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Advertising Strategies in the Age of Al

ATIEBE (Al) BRER REXREAEEVRZEHR  TABRSAFNE TERREREBRIEMNHEY
2 BREBRANUOUZEERAIREBREGBIF HBHEXRNEMBHEEREARBRLE -

The increasing prevalence of artificial intelligence (Al) is not only enhancing operational efficiency for enterprises but also
boosting creative productivity. The Hong Kong Brand Development Council recently held a seminar featuring experts who
discussed how Al can support day-to-day promotional work and help enterprises strengthen their visibility.
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Traditional ad production often consumes much time on
postprocessing tasks like photo editing, video clipping,
and subtitling, while also facing the challenge of creative
burnout. With short videos dominating and audience
attention becoming highly fragmented, enterprises must
design content that grabs consumers’ interest in seconds.

Generative Al tools can boost ad creation efficiency in
several ways: by handling repetitive graphic, textual, and
audiovisual work; by offering diverse copy and ideas aligned
with brand direction to overcome creative blocks; and by
producing multiple ad versions for different media and
audiences. However, using Al alone is insufficient, as it cannot
truly grasp a brand's unique traits. Only human creators can
judge whether the output fits the brand positioning and
resonates with the target audience.

Ad creation’s timeless rule: resonate

Chung Tsz Shun, founder of the copywriting agency
Durian Limited, stated that the core principle of successful
advertisement never changes. What matters is having a
clear, strong idea and knowing what to communicate to the
audience. Only afterward should one consider copywriting
and production methods, with Al tools are merely one of the
aids available.

NEZEBAK Tong PZWAERER Al RFTESNE
K Tong demonstrated how Al can be used to generate effective
advertising content

kI3l Hong Kong Entrepreneurs
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He cited the example of a cashback rewards platform that
repeatedly told budget-conscious consumers that they would
lose out if not shopping there, and ran ads across social
media to attract more users. Effective advertising must first
clearly define the brand's positioning and then adopt suitable
promotion strategies, so that audiences are motivated to seek
out the product and maximise the campaign’s impact.

Treat Al as an assistant to save time and deepen
brand stories

K Tong, copywriter of Durian Limited, pointed out in
the seminar that Al applications broadly fall into three levels.
First is generative use, which requires users to restate the
brief each time and it usually takes the most effort. Second
is skillsbased use, where brand tone, requirements, and
templates are systematised for consistent output. Third is
agentic use or MCP integrated models, which connect with
other tools and workflows to automate tasks as programmed.
He said that SMEs should at least master the “Skills” level.

Creators should view Al tools as “a new employee”
and develop a “Skills File" for them. It should include clear
creative context and specific prompts, such as the role
Al plays, the target audience, goals, platform and format,
brand information, tone of voice, prohibited terms, and
even sample references. Based on that “brief”, Al can then
generate content accordingly. “Al learns from big data.
Without context, Al is average; with context, it becomes
uniquely yours,” said K Tong. With ongoing training, Al could
become a better assistant who understands the brand and its
work requirements very well, helping to establish a smoother
workflow.



K Tong noted that Al can handle about 80% of the
work, leaving the remaining 20% for creators to review. “You
cannot hand everything over to Al, or the copy will become
disconnected from reality and fail to reflect the brand style.”
Creators must judge whether the Al-generated content fits
the brand and resonates with the target audience, which is
decisive for ad effectiveness.

Connecting with audiences via social media: from
broadcasting to engagement

Beyond Al tools, companies should also foster two-
way interaction on social media to strengthen brand
impression. Chung mentioned that brands should use social
media for dialogue, not oneway ads, engaging audiences
with personality and original thought. Promotion does not
always require polished ads, causal posts or replies can
work too. He cited a condom brand that won praise through
selfdeprecating humour and active engagement on Threads.

He added that brands should spark and sustain
conversations, as comments themselves are content too.
Rather than mechanically tagging trending topics, brands
should strategically engage with social trends and audience
interests to boost relevance and broaden reach.

He stressed that promotion is ultimately about connecting
with consumers. By using technology to create resonant
content and staying interactive via new media, brands can
achieve greater impact with less effort. @®
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The Hong Kong Brand Development Council (BDC) has published its Survey on Hong Kong Industries’ ESG Initiatives and
Trends. The report delivers a systematic analysis of current Environmental, Social and Governance (ESG) practices and
emerging trends among local small and medium-sized enterprises (SMEs), offering strategic policy recommendations to
pave the way for Hong Kong's sustainable future.
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he study surveyed 294 companies that renewed their

commitment to the "ESG Pledge” between January and
May 2026. Spanning diverse sectors, including property
management, manufacturing, professional services, import
and export trade, and innovation and technology, the findings
reveal that Hong Kong businesses are actively delivering on
their sustainability goals. Notably, over 90% of the surveyed
companies increased both their corporate focus on ESG and
resource allocation year-on-year.

A deeper look into the data reveals that businesses
are adopting a more coherent, long-term approach to
sustainability. Although the average number of ESG initiatives
undertaken declined slightly compared with the previous
two years, this does not signal a weakening commitment.
Instead, it marks a transition from rapid expansion to strategic
optimisation. With foundational frameworks now firmly in
place after two years of initial investment, companies are now
redirecting resources toward addressing pain points and core
priorities.

Corporate governance (G) has taken centre stage.
The governance framework demonstrated a clear upward
trajectory across all key metrics — from active project volume
and inclusion in the “Top Ten Most Popular Measures”
to projected resource allocation. This shift indicates that
enterprises are moving beyond fragmented environmental or
charitable efforts, elevating ESG into a systematic, integrated
management strategy.

Securing global growth via value chain synergy
and compliance

This operational evolution is heavily driven by
fundamental shifts in the global trade landscape. As Chinese
Mainland and Hong Kong-funded enterprises accelerate their
international expansion to diversify portfolios, compliance
requirements are tightening globally. With the European
Union’s Carbon Border Adjustment Mechanism (CBAM)
having been formally implemented this year, and a proposal
to substantially expand its coverage in two years' time, it can
be expected that global supply chains will face increasingly
stringent requirements regarding carbon emissions, green
procurement, and information disclosure. Consequently,
strong ESG performance has evolved from an optional
competitive edge into a vital passport for global market entry.

To mitigate overseas operational risks and build local
social capital, surveyed companies are prioritising regulatory
compliance, with a sharp focus on employee welfare and
harmonious labour relations. Within the environmental (E)
pillar, “incentivising value chain partners to adopt green
practices” has entered into the top ten priorities for the first
time. This shift highlights how export-oriented companies
are deepening collaboration to turn external compliance
pressures into strategic momentum, ultimately securing and
stabilising their global operations.

FToJll Hong Kong Entrepreneurs
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Policy empowerment: Positioning Hong Kong as
the Asia-Pacific ESG Hub

Despite these strides, businesses still face common
bottlenecks on their ESG journeys, notably data silos, talent
shortages, low staff engagement, and pervasive knowledge
gaps. To clear these hurdles, nearly 80% of companies
expressed an urgent need to benchmark against industry
leaders, seeking to draw on proven strategies to bridge the
gap between theory and execution.

Beyond peer learning, institutional backing is vital. The
BDC urges the HKSAR Government to establish ESG auditing,
certification, incentive schemes, and support frameworks
tailored to the local economic climate. Given that the CBAM
has already been implemented this year, officials should
proactively help local testing and certification bodies align
their frameworks with European and international standards.
Furthermore, the government and professional organisations
should scale up investments in ESG research and education,
establishing a dedicated SME benchmarking database, and
ongoing exchange platforms to help the private sector master
practical workflows while reducing compliance costs.

Finally, Hong Kong should leverage its competitive
strengths in high-value professional services to champion
the "ESG x Hong Kong Services” paradigm. By creating a
one-stop compliance platform, Hong Kong can help local
enterprises meet diverse cross-border demands while
attracting regional businesses to seek sustainability solutions
here—ultimately anchoring the city as the premier ESG service
hub for the Asia-Pacific region. @®
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The Face Threading del.ly
Keeping Ancient Beauty Ritual Alive
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As the saying goes, "A woman beautifies -
herself for the one who admiresther.”
Centuries before laser technology, Women

achieved a flawless complexion usrng JUS
cotton thread and compact powder eftl
clearing facral harr to restore a radliant

as face threading (xian mian), is no Io
exclusive to women. A Male practrtr

mother, Ho Sui Tin, and now carri'e‘s'"ont
tradition to preserve a vanlshlng plec o)
intangible cultural heritage.
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Ho Sui Tin, her three children, and their spouses all practice the art of
face threading
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Prior to treatment, begonia powder is applied
~ to the face absorb excess oil and minimise
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Carrying on the family legacy, Jack

committed to the craft full-time in
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Rooted in simple mechanical principles, face threading is a
precise hair-removal technique. The process begins with
the practitioner using oil-absorbing paper to remove excess
sebum from the client’s face, followed by a light dusting of
traditional begonia powder. The practitioner then twists a
cotton thread with both hands and teeth, gliding the shifting
loop across the skin to catch and pluck unwanted hairs from
the root. Traditionally, people believed the skin’s natural
renewal cycle lasts 21 to 28 days, and they would undergo the
treatment monthly to maintain a smooth, refined complexion.

While the precise origins of face threading are lost to
history, the practice is widely believed to have emerged in
Central or Western Asia before spreading to China. Its earliest
written record dates back to the Ming dynasty, appearing
in Feng Menglong's Stories to Awaken the World (Xingshi
Hengyan). Across China, this craft takes on various names,
including wanmian, jiaomian, and jiemian. In Ho's hometown
of Xinhui, locals affectionately call it tanmengzai-literally
meaning “plucking little hairs.” Recognising its deep cultural
value, Hong Kong officially listed face threading as an
intangible cultural heritage item in 2014.

B

THEECRBESNREERIE
Thicker cotton thread is specifically utilised to handle hair on the hands

BUBSALELREEN
Every customer has their own begonia powder

The thread that bound a family

From the age of two or three, Ho shadowed her
grandmother and mother to learn face threading. At first, she
viewed the practice less as a vocation and more as a fixture of
the social life among her family and neighbours. It was only
years later, while working at a hair salon in Xinhui, that she
realised its true demand. Encouraged by clients who noted
a widespread desire among older women for the traditional
service, Ho transitioned into full-time practice.

When Ho moved to Hong Kong in 1998, she intended
to sustain her craft. However, a lack of local familiarity forced
her to put those plans on hold. Instead, she began offering
complimentary sessions to elderly neighbours in their
homes. This approach quietly earned her a stellar reputation,
eventually enabling her to open her own threading boutique
and support her three children.

Hong Kong Entrepreneurs [V
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Refining the craft for a superior experience

To perfect her craft, Ho has always understood the value
of the right tool. In Xinhui, her work relied on a traditional
cotton thread made by twisting three strands together. The
turning point came when a client gave her some linen thread;
discovering its superior durability and precision, she made
the switch. Today, Ho uses custom-made cottonlinen thread,
meticulously varying the thicknesses to suit different contours
of the face.

Yet, mastering the tools was only part of her evolution;
Ho has also continuously refined her technique to adapt to a
changing clientele. "l noticed that people in Hong Kong have
thinner, more sensitive facial skin,” she explains. “Combined
with high stress levels and the hot, humid climate, some
clients would experience swelling after a session.” To combat
post-treatment inflammation, Ho experimented extensively
until she found a solution: integrating enzyme-based skincare
into the treatment, breathing new life into this ancient craft.

RANBHBLARGHERNTBEFRRE  BLEE
Ho's mother crafted customised finger guards from wide elastic bands
to prevent repetitive strain

However, behind that beauty lies years of physical
strain. Face-threading practitioners repeat the same motions
day after day—constantly moving their hands, gripping the
thread with their teeth, and holding the same posture for
hours on end. This repetitive strain often leads to chronic
shoulder, neck, and lower back pain, making the profession
less appealing to newcomers than mainstream aesthetics. In
addition, the popularity of laser hair removal has pushed face
threading into a decline. Yet Ho's children were not put off by
these occupational hazards. Instead, sympathising with their
mother’s toil, they chose to step up and carry on the family
trade.




Passing the torch

Besides the eldest daughter, who was the first to join
the shop, her brother, Jack, was also drawn to the craft. “Ever
since we were kids, my mother would thread our faces. It
made us appreciate the importance of grooming,” Jack
recalled. "Whether it was for an interview or a major school
event, getting thread was always the first step.” Witnessing
their mother's gruelling efforts to support the family, Jack
and his younger brother spent a summer break back in their
hometown, dedicating a month to learning the trade just
to ease her burden. By the time he was 13 or 14, Jack was
already threading faces for others in his spare time after
school. Later, while attending university in Switzerland, he
even threaded face for local Chinese people to earn spending
money.

After graduating and returning to Hong Kong in 2012,
Jack initially pursued a career in marketing. In his off-hours,
he managed the family shop's website and social media
presence. Two years later, when his elder sister had to step
away to care for her children, Jack quit his corporate job to
step into the shop full-time, becoming one of the industry’s
rare male practitioners.

A

RAR2023 FESBFENINEERT
Ho Sui Tin was commended by the Hong Kong Intangible Cultural
Heritage Association in 2023

4:'{ ("7
RA-ZRXABERBEERBBERIM
Ho and her family frequently host guest lectures and workshops to
pass on their threading techniques

A fragile heritage, a hopeful future

Jack initially intended his career pivot to be a temporary
fix—a one- or two-year stint to cover for his sister until she
could return, after which he planned to head back to the
corporate world. However, as the shop's clientele grew and
his skills gained recognition, a profound sense of achievement
kept him going. Today, his mission extends beyond sustaining
the family business; Jack has dedicated himself to preserving
and promoting this intangible cultural heritage.

"There are only around ten face-threading practitioners
in Hong Kong, and our family alone accounts for seven. Many
beauty salons do provide the service, but clients told us
others aren't as thorough,” Jack admitted candidly. With so
few practitioners remaining, and given the highly specialised
tools and techniques required, preserving the craft is an uphill
battle. Nevertheless, Jack leverages the press, the internet,
and social media to keep the history and knowledge of face
threading alive. He also delivers guest lectures and hosts
workshops teaching the basics of the trade. Encouragingly,
he has noticed a steady rise in male clients in recent years.
"Some customers have told me that after a session, skincare
products absorb better and makeup goes on flawlessly,” he
said. "This proves that traditional techniques still hold value
today. | believe that as long as we can connect people with
the timeless appeal of this ancient beauty ritual, there is hope
for its survival.” @®

Hong Kong Entrepreneurs [y
jul-aug 2026




I|||i

S B8R 18

Activity Snapshot

Lo NG

ATAMEKEH

Hong Kong as a ‘Super Connector’ and ‘Super Value-Adder” for Central Asia
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CMA President Dr Wingco Lo (second from right) signed an MOU in Kazakhstan
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Chief Executive Leads Central Asia Trade Mission
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hief Executive Mr John Lee led a delegation with business
and trade representatives from Hong Kong and the
Mainland on a visit to Kazakhstan and Uzbekistan from 31
May to 5 June. During the visit, the delegation engaged in
in-depth exchanges with senior government officials and
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Partnering for Success:
Hong Kong as a "Super Connector’ and ‘Super Value-Adder’ for Central Asia
Muvaffagiyatll hamkariik yo'lida:
Gonkong — Markaziy Osiyo uchun strategik bog'lovchi va go'shimeha giymat
yaratuvehl markne
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On behalf of the CMA, Dr Lo (fifth from left) signed an MOU with the
Chamber of Commerce and Industry of Uzbekistan
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ESREFBRERNIBIXRES Kazakh Invest RIJEZHE RN
PWRBELEMEERRIE

Dr Lo attended a roundtable forum co-organised by the Kazakh Invest
and the Atameken

business communities of the two countries, and signed a
total of 96 cooperation agreements and Memoranda of
Understanding (MOUs), covering trade, investment, finance,
technology, aviation and other sectors, with a total value
exceeding US$1.65 billion.

Mr John Lee said the visit had three key objectives: to
explore emerging markets and lay the foundation for long-
term economic and trade development, to strengthen
government-to-government relations and promote closer
bilateral cooperation, and to establish a strategic hub-to-hub
cooperation model with these countries. He noted that the
visit has yielded fruitful results, underscoring Hong Kong's
role as a platform for global expansion and the synergistic
strengths of Hong Kong and Mainland enterprises in tapping
new markets.

Dr Wingco Lo, President of the CMA, also joined the
delegation and signed MOUs with the National Chamber
of Entrepreneurs of the Republic of Kazakhstan (Atameken)
and the Chamber of Commerce and Industry of Uzbekistan
respectively, deepening investment and business cooperation
between the two sides.
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CMA Delegation Boosts Hong Kong-Gansu Cooperation
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he CMA delegation visited Gansu from 8 to 10 July to
explore the prospects for closer cooperation between the
two places.

Led by President Dr Wingco Lo, the delegation included
Vice President Mr Jackson Leung and member enterprises.
They toured the 32nd China Lanzhou Investment and Trade
Fair (Lanzhou Fair), attended the opening ceremony of “"Hong
Kong Momentum: Connect, Collaborate, Create the Future”
in Lanzhou, and took part in a business matching session
involving enterprises from Gansu, Hong Kong, Macao, and
Taiwan. They also met with Mr Hu Changsheng, Secretary of
the Chinese Communist Party Gansu Provincial Committee, Mr
Zhuang Guotai, Chairman of the Gansu Provincial Committee
of the Chinese People’s Political Consultative Conference
(CPPCC), Ms Hewei, Vice-chairman of the Provincial
Committee of the CPPCC, and Mr Arsene Yiu, Director, Office
of the Government of the HKSAR in Beijing.
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Dr Lo spoke at the business matching session
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The delegation toured the Lanzhou Fair

Speaking at the matching session, Dr Lo said Gansu's
efforts to drive industrial transformation and upgrading
have opened up fresh opportunities for cooperation. Citing
manufacturing, agricultural products and Chinese medicine as
examples, he noted that Hong Kong is well placed to support
Gansu enterprises in expanding into international markets.
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The delegation met with Mr Zhuang Guotai
(seventh from the left)
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2026 "Hong Kong - The Parade of Top Brands” Serial Awards Opens for Entries
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he BDC and the CMA announced on 15 July that entries
are now open for the 2026 Hong Kong Brand Awards. In
addition to the Hong Kong Top Brand Awards, the Hong Kong
Top Service Brand Awards, the Hong Kong Emerging Brand
Awards and the Hong Kong Emerging Service Brand Awards,

MHUB AR | (Go Globa " Mrand Awards)
T IR 2GR | (Go ( vtd op Service Brand
Awards)
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BDC Chairman Mr Calvin Chan noted that the new awards will further
advance Hong Kong's development as a regional hub for brand
creation and expansion
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CMA President Dr Wingco Lo said the new additions to the award
series provide a broader and stronger platform to support enterprises
in their journey of “going global”

two new award categories, the Go Global Top Brand Awards
and the Go Global Top Service Brand Awards, have been
introduced in response to the growing trend of corporate
international expansion, and to further reinforce Hong
Kong's role as an international brand hub and supply chain
management centre.

To underscore Hong Kong's position as a home to
premier brands, the series of awards will be presented under
the banner "Hong Kong - The Parade of Top Brands".

The final judging panels for various awards will be chaired
by Ms Angela Lee, Permanent Secretary for Commerce and
Economic Development; Dr Bernard Chan, Under Secretary
for Commerce and Economic Development; Mr Aaron
Liu, Director-General of Trade and Industry, and Mr Peter
Yan, Director-General of the Office for Attracting Strategic
Enterprises.

Applications will remain open until 31 August 2026, with
preliminary and final adjudication scheduled to take place
between November 2026 and January 2027.
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Activity Snapshot

F_THE €™ HONG KONG BRANDS
AND PRODUCTS SHOPPING FESTIVAL
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The 6th Hong Kong Brands and Products Shopping Festival Unleashes Summer Vitality
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The newly added Trendy Sports Zone allowed visitors to enjoy popular
sports like basketball, football, MR dodgeball and pickleball
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The four-day expo attracted numerous local residents and tourists
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he 6th Hong Kong Brands and Products Shopping Festival,
organised by the CMA, was held at the AsiaWorld-Expo
from 26 to 29 June.

The opening ceremony was graced by the presence
of distinguished officiating guests, including Mr Algernon
Yau, Secretary for Commerce and Economic Development;
Professor Frederick Ma, Chairman of the Hong Kong Trade
Development Council; Mr Aaron Liu, Director-General
of Trade and Industry, as well as CMA office-bearers and
representatives of supporting organisations.

The expo featured nine thematic zones, offering a diverse
array of quality products, gourmet food and wine, enticing
rewards, and live entertainment. This year, it embraced :
"immersive experience-based consumption” as its core EERCERRBEELERE (£N) - SIS E2BREE
theme, creating a more dynamic and engaging environment Secretary for Commerce and Economic Development Mr Algernon Yau
to elevate the visitor experience. (4th from the left) and other officiating guests toured the expo

A key highlight was the newly added Trendy Sports
Zone, where visitors could try out popular sports, including
the fast-growing pickleball. Professional coaches offered
free lessons, while political figures and celebrities joined
CMA representatives in friendly matches, adding energy and
excitement to the event.

The catering lineup was also upgraded. In addition to the
popular Chillax Zone and Yummy Food Zone, a new Southeast
Asian Food Zone was launched, bring together authentic
flavours from Thailand, Vietnam, Indonesia, Malaysia and
beyond under one roof.

To cater to evolving consumer habits, the expo integrated
an online-to-offline experience for the first time through a
partnership with Wasabi Mall. Artistes promoted over 100
popular products via livestreaming, offering exclusive deals to
online shoppers. @®
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TPickleball Fun : ENIRBRH ., BR—FHEBIAREAFBRK

Prominent figures from the political, business, and entertainment sectors took part in the pickleball tournament
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The 32nd Hong Kong International Education and Careers Expo Empowering Youth to Map Their Paths
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Dr Wlngco Lo said the expo showcased Hong Kong's strengths as an
international education hub
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The expo attracted many students and job seekers Bt IE 25 K4 - @B
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Dr Christine Choi (left) and Mr Chris Sun (right) delivered speeches at
the opening ceremony

he CMA organised the 32nd Hong Kong International

Education and Careers Expo on 4 and 5 July at the Hong
Kong Convention and Exhibition Centre. It provides students,
parents, and job seekers with a comprehensive, one-stop
platform for further education, continuous learning, and
career planning.

The opening ceremony was officiated by a distinguished
line-up of guests, including Secretary for Education Dr
Christine Choi, Secretary for Labour and Welfare Mr Chris
Sun, Director of Immigration Mr Benson Kwok, Commissioner
of Correctional Services Mr Wong Kwok Hing, Acting Deputy
Commissioner of Customs and Excise (Management and
Strategic Development) Ms Wong Wai Chuen, Acting
Assistant Director of Fire Services (Corporate Strategy) Mr
Cheu Yu Kok, Secretary General of Hong Kong Examinations
and Assessment Authority Professor Wei Xiangdong, as
well as the CMA office-bearers and leaders from supporting
organisations.

In his welcoming remarks, CMA President Dr Wingco
Lo noted that Hong Kong is actively transforming into
an international education hub and a top destination for
high-calibre talent. This year's expo attracted prestigious
educational institutions from Hong Kong, the Chinese
Mainland, and across the globe, underscoring the city’s
unique advantage in pooling global educational resources
and connecting the world.

| | ! ; | I:
'HMEASREE 2026 RRABERSRET
The 2026 CMA and Donors Scholarship Presentation Ceremony was held at the expo

li}i ||
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Targeting students and professionals of all academic
backgrounds, the event gathered over 1,000 colleges,
educational institutions and education consulting firms
from more than 20 countries and regions to provide diverse
educational options suited to individuals with different
academic backgrounds and aspirations. These included
programmes in emerging high-demand fields aligned
with national development priorities, such as robotics and
electric vehicles. Employers from government departments,
disciplined forces, major public organisations, and
multinational corporations also participated, offering over
1,000 job vacancies. In addition, the expo featured over 25
seminars on topics such as public examination insights, study
planning, career planning in the Al era, and education and
employment in the Greater Bay Area.

To sharpen the competitive edge of young people, the
expo also introduced Al-driven tools to provide attendees
with JUPAS programme selection guidance, occupational
analysis and professional image transformation.

The 2026 CMA and Donors Scholarship Presentation
Ceremony was also held on the same day. This year, the
scheme awarded more than HK$400,000 in scholarships to
recognise the achievements of 246 students from 16 funded
universities, self-financing institutions, and secondary schools.

Hong Kong Entrepreneurs Y4
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2026 International Automotive and Supply Chain Expo (Hong Kong)

Showcasing China Global Ambitions
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o-organised by the CMA, the China Association of

Automobile Manufacturers, the Hong Kong Chinese
Enterprises Association, the China Peaceful Development
General Summit of Hong Kong Macao Taiwan Diaspora, and
Phoenix TV, the 2026 International Automotive and Supply
Chain Expo (Hong Kong) was held from 18 to 22 June at
AsiaWorld-Expo. Over the five-day period, the expo attracted
over 350,000 visits, demonstrating the capabilities of China’s
automotive sector in innovation, industrial upgrading, and
global expansion.

This year's event theme: "Powered in China; Launched
from Hong Kong", closely reflected key trends shaping today's
automotive industry, namely electrification, intelligence,
sustainability, and globalisation. It showcased new energy
vehicle (NEV) models from over ten top Chinese brands,
featuring breakthroughs in electric, hybrid, and autonomous
driving technologies. It also gathered smartmobility firms and
financial service providers, covering the entire value chain
from hardware and algorithms to supporting services, and
highlighting the competitive edge of China in global green
transport.

In his opening ceremony address, Chief Executive Mr
John Lee said that China has ranked first globally in auto
exports for two consecutive years, while its NEVs have
achieved remarkable progress, with stronger competitiveness
and world-leading export volumes. Hong Kong, he added,
will seize the opportunities arising from technological and
industrial transformation and align itself with the country's

EEBRIIZAEBRASABEARHEAXRELH
Consuls general from various countries and multinational
business delegations visited the expo

EBERAERMERFESHEZEIR  BESERETR
RO F

Dr Wingco Lo, Chief Chairman of the expo’s Organising Committee
and President of the CMA, delivered the welcoming remarks

industrial modernisation, and leverage its edge as a hub to
empower the global expansion of China's auto industry.

The expo also featured forums on supply chain
globalisation, industrial restructuring, overseas strategies,
crossboundary finance, and regulatory compliance. With
coordination from the Office of the Commissioner of the
Ministry of Foreign Affairs (Hong Kong), consuls general and
business delegations from various countries attended the
event. They affirmed the technological, quality, and green
advantages of China’s NEVs, and agreed that Hong Kong is a
key link between Mainland supply and global demand. @®

P

EZXEREARZEEREIMB (LE) RAFRIXBBERAR (LEB) 2HEEES

Dr Wingco Lo accompanied Mr Chris Tang (left), Secretary for Security and Professor Sun Dong (right), Secretary for Innovation, Technology and

Industry during their tour of the Expo

Hong Kong Entrepreneurs
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CMA Deepens Ties with Guizhou
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The delegation exchanged views with Mr Luan Yan (second from right)

SHEESEELBESS
The delegation visited the Huaizhuang Liquor
Group

Hong Kong Entrepreneurs
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The delegation met with Mr Cai Chaolin (first row: third from right)
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26-member CMA delegation visited Guizhou from 22 | 1 i = T
to 25 May to gain an in-depth understanding of the _ wanr AR SRR
province's competitive industries and investment policies. ==

Led by President Dr Wingco Lo, the delegation included
Vice President Mr Dennis Ng, CEO Ms Ida Ng, Honorary
Presidents Dr C B Chiu and Dr Wong Chun, and member
enterprises.

During the visit, the delegation met with Mr Cai Chaolin,
the Vice Governor of the Guizhou Provincial People's
Government, Ms Leng Jing, the Deputy Secretary-General
of Zunyi Municipal People’s Government and Mr Luan
Yan, the Deputy Mayor of the Anshun Municipal People’s
Government, to exchange views on industrial and trade
cooperation.

The delegation also visited the Tanchang production
base and the brewing base of Huaizhuang Liquor Group
in Maotai Town, and attended exchange seminars on
cooperation in tourism, specialty products and overseas
tourist markets.

Dr Lo said Hong Kong and Guizhou, as key members of
the Pan-Pearl River Delta region, can deepen cooperation in
the digital economy and jointly promote Guizhou's specialty
products and emerging industries, including the "new S EEYERRESS  NEREEETSERBESELS
three” sectors of new energy vehicles, lithium batteries and ~ The delegation attended a seminar to explore Guizhou-Hong Kong
photovoltaic products, in overseas markets. @® tourism cooperation opportunities

HEEBEHES BERZIRD
The delegation visited Guiyang, Zunyi and Anshun city

Hong Kong Entrepreneurs
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From Left: Dr Warren Ma, Dr Stephen Tai, Dr Wingco Lo and Mr Steven Lam
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Hashtag CMA Launches New Programme Stars of Business Wisdom
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he CMA's multimedia channel, Hashtag CMA, is proud

to launch its new programme, Stars of Business Wisdom,
which brings together business leaders from different
generations and sectors for in-depth dialogue. By connecting
guests with diverse backgrounds and experiences, the
programme aims to spark fresh perspectives and inspire new
business thinking.

The debut episode is hosted by CMA President
Dr Wingco Lo and Executive Vice President Dr Warren Ma,
and features Dr Stephen Tai, Founder and Chairman of Four
Seas Group, and Mr Steven Lam, Co-founder and Chairman of
GoGoX.

Presented in two parts, the episode explores topics
such as entrepreneurial vision, management philosophy,
crisis response and future strategy. It also examines themes
including the “Lion Rock Spirit,” industrial transformation,
talent development, corporate culture, and the importance of
going global. @®

WERAHME :

Watch full interview :
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CMA Testing Supports Guangdong-Hong Kong

]

Carbon Footprint Mutual Recognition at National Low-Carbon Day

MABEPLBRERMERE 2026 F2 B E K

B,.BXREXH T - cHL EREERED
BEBMEPHSERZTPOAXR AES TEBKRE
MEam, WEXBREES HERBEBMMEER
BEOBBE D BOBIEMR

FRBIUSXERIDERE CMARTEPLR
HE2ENRERXBERRE  BEWEIE > W0ISO
14064-1 {EBIBEREREHES VIS0 14064-3 &
BEEFZISO 14067 ERIKEM : AibixE 5t
BEREF ESCEVUBERERICERD R » DR
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MA Testing was recently invited to attend the 2026

National Low-Carbon Day Guangdong Provincial Main
Event. At the event, Chief Operations Officer Mr Kent Yau
joined a representative of the China Quality Certification
Centre in presenting certificates to companies recognised
under the Guangdong-Hong Kong Carbon Footprint Mutual
Recognition scheme, witnessing the regions’ collaborative
achievements in carbon reduction.

CMA Testing offers a comprehensive range of
environmental and sustainability services, including carbon
management services such as ISO 14064-1 (Organisational
GHG Inventory), ISO 14064-3 (Validation and Verification), ISO
14067 (Product Carbon Footprint); local carbon audits and
energy audits; ESG performance certification and customised
solutions, as well as green finance and sustainability assurance
services such as ISAE 3000 and ISSA 5000. @®
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Labour Rights under Different Employment Patterns

booerbihooed

o (RIEH) BRRERE S SE2H 355 8T - |
BT T

The Employment Ordinance is applicable to all employees*, whether
they are full-time, part-time, casual, substitute or temporary employees.
* ERIEIESETA LR

Excapt Tor thess: o whom the Employment Ordinanca does nal apoly
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Eﬁﬂ%ﬁ]ﬂﬂg?ﬁﬁﬁﬁ An employee, having been employed under

All empioyees covered b)‘ the Empi{)yment Ordinance a continuous contract, is entitled to further benefits.

are entitled to basic protection under the Ordinance.
- “_——
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Please refer to the publication
“Labour Rights under Different

Employment Patterns” available on the
Labour Department’s website for details.
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Vistnamese
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Labour Department

Enquiry Hotline e,
(UERMRE T1823) 12 Webaie - WWW.abour.gov.hk
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Upcoming Events
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CMA & Donors Scholarship Presentation
Ceremony 2026

4.5

£ 32 EEBERMBERBER
The 32nd Hong Kong International
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30
SESSURNRE

GC Meeting & Dinner Reception

31

"EM Al BT EANFENA - BHEH
MR ERS ) T8
Seminar on Leverage Al Video Tools
for Cost-Effective, High-Impact Digital
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Branding to Win Seminar 2026:

Hong Kong - The Brands Hub for Going

Global



ERTERBHEE
CMA BRABERAD

@ CMA Insurance Agent Limited

R ARZBEEREE Insurance Intermediary Licenc
TREINHE HEE . NB

/%

WA EAREE

I% o

RERCHARAMNERRE  TEASEXARNNMNOEEHRBFHE - FNEXTEEAESBELEHZ A
BRE LDURSIBEENRE  EEAERBETRANERFNREHABERERIN  ERABBUAMMBERE
EEAERHEMG BEEARRRISEREE  ROEH -

FRERIREENHES THAS) NNEALS  REBZHHSZIEEZFTESGAENFIRES THE
TRE) 2RBRFNADNER  UMRZFEXRRERARFEGERMPLREMEARBENREEERS
Rig - HRRENRENRBECBENR  ELFSREELORKRE -

BEZEBHRARECE.EEIRE BTEZREFE ER ZRBR EHHR BEFERF -

E& 2 A
‘B R4S R
'TRERFR) KESMEPNEXERENENRRBREENR REFLUEEHZSERAJEETEE 81
ELEBRRBRERUIERAE=-FFARR HYREBGR BRKEINTIRRERSE -

1 nAa
‘Koo
llM

D) BitEEARER 2 BREEFRNBMZIBERE-ERE Efxﬁ—lﬁ HK$900

L) BEESMZBEY BEDS - 86 ERREGEERISZHY EIEREMIE HK$1,050
) BLER BErERMSEERIBRTNES OESEEARERER EERREZE HKS1,200
) ARERF SEBREBRNZE-ERERR(—TE) 12122001 HKS$1,350

B SIRE SREARBHRERNEHRTEAR RIRZHIEE HKS$1,500

Pé'iiﬁ/!f'é’biﬁi'fb'ﬁti,??iu;ﬁaﬁﬁi%g 'S EAREHERRA AT HEEN -

(ol E8f otz HBERE

axmg - 6514 0555 (EFilwhatsAppdi)
& #[ : Gl@CMAinsurance.com.hk
2B 4L © www.CMAinsurance.com.hk

ERRERAE @ PEITFRFRE(FE)GRAT



CMR mox=mmwmEsn

Pet Friendly Premises Scheme

TESTING

REMEABIUFHLR "EYAEEETE, EXE
B3 - BB AEREIEIMEIRAY 000 EEE - 17H#
— XK BEN [A+EYREHMEEEE] (R(E
HK$8,000) ! ZEEREE 100/ & £ EI5%E - 1BI0IE
REESH -  RABRREREKRNIEE] 238 !

“FEBBCMARE RO A+ BB R EISFT Z B ER

TR
[A+EEMRE
IREEREEETE ]

i :

- WEBTARAPEREHAE L XRRESHIRARIR M (Y ASISAERER 8] AR -
- HWESBRERRTEEE-
- EBERER B RERNERE (2026 F68120) HFARES "RATNEE R M1000MEE  TrE MR BEREEER 8 —EER-

Joey Kwok
joeykwok@cmatesting.org
WhatsApp :+8526059 9644
EE :+8522690 8255

FEREHARIERRASHRAR (FE) REEALEBREHRARCOENMBARTEN - NEEAFH BUTEREHA T TERRASHRAR () WRIERTRE

(£ Jo)inJoX %) CMATesting O,

cmatesting.org



