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KOL is a popular occupation that has been taking over the world by storm in recent years. -
KOL is short for Key Opinion Leader, as its name implies, it is an opinion leader created by the
internet. KOL could be a YouTuber, a random person who suddenly gained fame, a blogger, a
celebrity, a professional, or even an animal! They have a huge influence and say in a particular field,
issue, or with a group of audiences, and would spread and convey various information through the -‘Hq‘""-'
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internet to attract the audience's attention, interaction, or followers. Their opinions are recognised s,

and respected by their followers and could facilitate or change the decision of the audience. A KOL ﬂ | h
from the Mainland, who was invited by the BBC to film a documentary, had previously revealed that e

her yearly income amounted to RMB 300 million. In an age when everyone can be a Key Opinion

Leader, how exactly do KOLs operate their business and generate income?

YouTube

The general public would regard YouTube as merely a platform to view and upload videos for
free. In fact, YouTuber's income generated by advertisement is beyond imagination. A lot of KOL's
channels had joined the Youtube Partnership Programme in order to unlock the profit function of
videos and earn income from YouTube. Generally, YouTube would insert advertisements before or
during videos, and the YouTuber would be able to earn a commission for each time an advertisement
is played. In short, the more subscribers and views, the higher the income. There are various genres
of KOLs, such as Beauty KOLs who teach make-up skills, Travel KOLs who share travel information,
KOLs who share everyday outfit, even binge-eating KOLs who specifically stream themselves
consuming food. Moreover, videos of certain KOLs, who are usually knowledge-based KOL, require
a subscription fee and their uploaded videos are only available to paid audiences.

Advertising Spokesperson

KOLs' most commonly-known source of income is taking on advertisements. The brands
featured in KOL's videos, photos, blogs, or social media posts are usually "for advertising".
Advertisers make use of buzz-generating KOLs for promotions with "celebrity effect", and the
products are of a wide variety, including beauty products, snacks, clothing, restaurants, etc., and
advertisement fee has become an extra source of income for KOLs.

Tip from live streaming

Currently, quite a number of online platforms provide a live streaming function, and KOL live
streamers would attract audience through these platforms. The plentiful content of live streaming
includes talk show, singing, or video gaming. Fans would sponsor, send gifts, or tip their adorned
KOL live streamers through the platform in exchange for a chance to interact with the KOLs. This is
a relatively new source of income for KOLs.

Merchandises

Some KOL would launch merchandise with their own fame, or even create their own brand. In
recent years, quite a number of clothing brands launched cross-over products with KOLs. Aside from
earning income, KOLs could also gain more exposure and recognition through this arrangement.

In general, KOLs run their own "KOL career" through the above means, but could everyone of
them earn millions each month? According to the "China KOL Census Report", a research featuring
over 1000 KOLs on various well-known live streaming platforms in Mainland, over 60% of the KOLs
could not earn an average monthly income of more than $30,000. In fact, KOL is the same as
any other occupation, as long as you would find your own professional market, there is an infinite
possibility of income.
*Some content in this article had drawn reference from the internet.
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Removing Barriers to Reactivate the Revitalization
Scheme for Industrial Buildings
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In last year's Policy Address, the Government proposed
to restart the policy on revitalization of industrial buildings
to facilitate wholesale conversion of industrial buildings to
"transitional accommodation" use. The initiative was generally
welcomed and supported by the public and the trade. However,
there is still no successful case after a year of implementation.
That is, no transitional unit converted from industrial buildings is
available in the market. It is a confession that the Government is
the chief culprit of the issue due to its rigid schemes of thought in
implementing policies.

The Administration explained that the proposition cannot
be successfully implemented was mainly due to technical and
land title issues. In fact, reconstruction of industrial buildings for
residential purposes involves many expenses. Besides, it would
be dangerous to reside in mixed industrial building. Therefore, the
government must revitalize the entire industrial building, which
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Article provided by:

The Hon Ng Wing Ka, Jimmy, BBS, JP
Legislative Council Member (Industrial-Second), HKSAR
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involve complex ownership issues and makes the progress of the
implementation of such policies undesirable. If the government
cannot provide adequate incentives for wholesale conversion of
industrial buildings and relieve relevant application process, the
industry's interest would be diminished after taking investment
costs and risk into considerations.

Nowadays, the cost of converting one unit in an industrial
building into a transitional building is estimated to be between
$500,000 and $700,000. Since the remodeling project takes
at least one year to process, the current five-year operating
period is simply too short. Moreover, the Administration does not
guarantee that it can be renewed. It is possible for the landlord to
terminate the operation and restore the property after 5 years of
operation. At that time, the owner is unlikely to recover the cost
of the modification. Many people in the industry have suggested
to me that the Government should extend the land lease waiver
from the proposed five-year period to ten years to ensure that
property owners have sufficient time to return.

Besides, | would like to point out that since industrial
buildings can be converted into transitional houses, it is
theoretically possible to retrofit long-term houses, as long as
the industrial buildings meet the requirements for conversion
into transitional houses, including fire safety and transportation
facilities, they will naturally conform to the modification of
long-term houses. Therefore, while accepting the application
for conversion of transitional buildings in industrial buildings,
why didn't the government take this opportunity to accept the
conversion of the industrial building into a long-term house, and
even transform it into hotel, youth hostel, elderly home, and so
on? If the Government can remove barriers and jump out of the
frame to make the application for modification of the industrial
building more diversified, | believe that it is possible to increase
the incentives for property owners engaging in revitalization
of industrial buildings and meet the housing needs of different
groups.

In sum, the Government should set up an industrial
revitalization task force to step up its efforts to implement relevant
policies and allow for more thorough consultation with the
industry. Moreover, the Ordinance should also be appropriately
relaxed to release more floor space by using millions of square
feet as a measure. To achieve economies of scale, it is also
necessary to consider more flexible handling of subsequent
developments.
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Guide to ASEAN Expansion
Opportunities & Limitations in Manufacturing
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As trade friction between Mainland China and the US
persists, many manufacturers may seek to expand their foothold
elsewhere to diversify exposure. The Association of Southeast
Asian Nations (ASEAN) countries such as Thailand, Malaysia
and Vietnam have seen rapid development in recent years.
According to a survey conducted by the Hong Kong Productivity
Council (HKPC), 73% of Hong Kong manufacturers intend
to establish new production lines in ASEAN countries. These
emerging markets are attractive yet unfamiliar to Hong Kong
industry. To address this issue, HKPC has published a series of
guidebooks, providing manufacturers with detailed information on
both opportunities and limitations of doing businesses in different
ASEAN countries.

The ASEAN was Hong Kong's second largest merchandise
trade partner in 2018 with a total value of HKD 1.1 trillion. Its ten
strongly-bonded member states form a dynamic economy; yet
each member has unique economic status, business environment
and taxation. From legal environment, taxation system, labour
supply, R&D, government incentives to environment requirements,
these guidebooks provide comprehensive information for Hong
Kong manufacturers with aspirations for the ASEAN markets.

Take Vietnam, Cambodia and Myanmar, the three most
popular ASEAN countries for Hong Kong manufacturers as
examples, their economic sizes or trade policies are substantially
different from each other.

Vietnam has witnessed strong development over the last
30 years as a result of political and economic reforms under the
Doi Moi Policy initiated in 1986, and has now become one of
the most promising economies in Southeast Asia. The country
welcomes and attracts foreign investors. Only very few sectors

are restricted for foreigners. Electronic products, textiles and
clothing, and toys industries are interested in setting up factories
in Vietnam.

Cambodia is aiming to become an upper-middle economy
by 2030. It is forecasted that the country will maintain a strong
gross domestic product (GDP) growth over the next few years.
Cambodia is generally open to foreign investments. Additionally
in 2019, the government is planning to amend the Investment
Law in order to create a more favourable investment climate.
However, some sectors, listed in the Negative List, are still
restricted for foreign investors. Manufacturers from textiles and
clothing, electronic products, automotive parts and components
sectors are more actively considering setting up factories in
Cambodia.

Myanmar is going through a process of political
transition towards democracy. The country is also opening up
to international trade by implementing liberalising policies, for
example a new investment law was enacted in 2016 which is a
positive signal that the country is putting effort in encouraging
foreign investments. In addition, Myanmar has been liberalising
import and export regulations, however, the vast majority of the
products are still subject to licenses.

Not only mastering market information, Hong Kong
manufacturers to explore ASEAN market are also supported
by the "Dedicated Fund on Branding, Upgrading and Domestic
Sales" (the BUD Fund). Last year, the HKSAR Government has
launched the "ASEAN Programme" under the BUD Fund with
a cumulative funding ceiling of HK$1 million and 10 approved
projects for each enterprise. Such welcoming moves with
consistent objectives are to encourage enterprises to expand

BRI KB R 2 # Information and photos provided by :

EEBEENR#EB Hong Kong Productivity Council
E T Email : service@hkpc.org

& &% Enquiry Hotline : 2788 5555

ANERE) R

BEEERMREZR

CMA Film Show

HEA Date : 4 /12 /2019

&8 5% Enquiry Hotline : 2851 1555

b R, —
TERBORISUURASHEN = 1+ TIEY
Workshop on "Mind Reading Skills for Sales Professionals"

HEf Date : 14 /1 /2020
B8 5E Enquiry Hotline : 2542 8635 (Z/)\{H)

eEEIRR

CMA Focus

SHRESRE R
CMA TCL Visit

HEA Date : 5/12 /2019
EEFE Enquiry Hotline : 2851 1555

EEEER

CMA Bar Time

HEA Date : 5% TBC

EEFE Enquiry Hotline : 2851 1555

FIMAREEAKE
meessesssssss—— M A Monthly Bulletin

the businesses to ASEAN countries — helping SMEs to diversify
markets and risks. This year, the HKSAR Government also has
proposed the BUD Fund to cover all markets which have signed
the Free Trade Agreements with Hong Kong, to increase the
funding limit for the "ASEAN Programme", plus other markets in
the free trade zone for each enterprise to HK$2 million, subject
to the funding approval by Finance Committee of Legislative
Council.
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For more details, download "Guide to ASEAN Expansion -
Opportunities & Limitations in Manufacturing" for free now
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Smart Service Robot
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In the recent years, the problem of ageing population is
plaguing many countries all over the world. The development and
application of innovative technologies is therefore increasingly
important for enhancing the quality of life of the elderly and
helping the elderly service sector cope with the shortage of
labour.

Developing gerontechnologies and fostering the adoption
of these technologies in the society has been one of the key
initiatives of the Logistics and Supply Chain MultiTech R&D
Centre (LSCM). The new series of Smart Service Robots
developed by LSCM, which are suitable to be deployed in elderly
homes and centres, is one of our latest technologies designed to
lighten the workload of the caretakers.

With the modular approaches, it is easy for the Smart
Service Robots to install different sensors and end-effectors
for various applications. In particular, the robots have been
configured for the elderly home settings by possessing the object
approaching function and voice-bases querying system. Besides,
they consist of several vital sign sensors, such as blood pressure
monitor, SpO2 monitor and infrared thermometer. The vital sign
data of the elderly can be recorded and reviewed by health
professionals for providing health advice. With the assistance of
the Smart Service Robots, the caretakers in the elderly home can
work more efficiently.

Apart from the health monitoring functions, the robots also
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provide different entertainment functions, such as Chinese Opera
Juke Box, Selfie-taking and Cartoon Photo Creation, etc. And the
power-assisted driving system installed in the robots enable them
to move easily in tiny areas.

To enable the industry players of the elderly service
sector to learn more about the Smart Service Robots, as well as
other technologies developed by LSCM, they were showcased
in LSCM's annual Logistics Summit in September and the
Gerontech and Innovation Expo cum Summit organised by The
Hong Kong Council of Social Service in November. The guests
were impressed by the Smart Service Robots and found them
useful and interesting.

Bl K[E AR H# Information and photos provided by :
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OTO Bodycare (H.K.) Limited HK$ses
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Terms & Conditions: 1.The above offer is only applicable to OTO Showrooms (except consignment counters at
department stores). 2.Please present this coupon upon purchase. Only one coupon could be used at a time. 3.This
coupon cannot be used in conjunction with other promotional offers. 4.In case of any dispute, the decision of OTO
shall be final and binding. 5.Terms and conditions apply.
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Front Top Jewelry Manufacturer Limited
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Free get "Warm Baby" Mini Oscillating Ceramic Heater
(SRP:$628).

BEERE
2019 1281 HEZ 2020 F2 H29 H
Promotional Period: From 01/12/2019 to 29/2/2020

B4 Tel: 2578 8813
431t website: www.smartech-intl.com

BRRAR 1. MAHTREEASEEZHAEE - 2. AOHEEMEEES ~ TSRS FERER -
3. BERBEAR Smartech [R3ZE : HEHLREBER 28 IREEP/L 1218 1206 E 4. HEAR »
E?_‘EEUJJ: o 5. AN 2019 F 12 A 1 H€E 2020 F£2 A 29 H - 6. LiEBMBEAIEE -
Smartech (REBHRLLRERE -

Terms & Conditions: 1.CMA member card must be presented before bill settlement to enjoy members offers 2.Offer
cannot be used in conjunction with other promotional offers or discounts. 3.The offer is available at Smartech
showroom: Unit 1206, 12/F., Eastern Harbour Centre, 28 Hoi Chak Street, Quarry Bay, Hong Kong. 4.Offer valid
while stocks last. 5.Valid till 1/12/2019 to 29/2/2020. 6.All matters and disputes are subject to the final decision of
Smartech International Marketing LTD.

MRl EXRETY
rﬂﬂ'ﬂlT..E .nl"I.'I'D"

—_— ____.___I

REXREARAT
Charming Jewellery Ltd

FREBEBREER 18K ZEOmBENTE

HTRYE

Year end big sale promotion set, 18K gold

diamond pendant and ring set, total two designs .

EBEHE: B2019F 12 B 1 HER
2020 £12 H 31 H
Promotional Period: From 01/12/2019 to 31/12/2020
EE5E Tel: 2764 5948 (324)
EF[ Email: sze.yuen@charmingjewellery.com.hk

BRRAE - ERASIRBREER
Terms & Conditions: Charming jewellery ltd all right resevered

EREVERARAT

EmaE AT RERKBAERETR
(IHRQ-TURNIP)

[RfE: HK$198/ &1

FEE: HK$178/ &

(BEREZEE:2019F 12 531 HATEE)

* 405 @5 Ll _E HK$150/ & » H75 4 O

< AT REF BT IEREA /T BEF KR
BICIREEEINE / A B R K BRAT R R 2R 5 /
AW T REFEKEEE R >

BEHE : H2019F 12 81 HEZE
2019 F 12 H 31 H

EmE A4 : 6380 3635

EHL : info@diverxu.com

#8131k : www.diverxu.com

BFRARA 1. EEZHE: $800 T LRIEBE > BiE RREME - FBUERESNGINER - 2. lRE R
2020 F£1 H 18 H 52020 £ 1 B 21 H (HNRBMEHE » R —J{'Elitﬂﬁﬂilﬁﬁﬂ?"m) 3. EEBERMN

AMAME/ BEZAH - 4. ‘ERBERAMAT) RBEFN - 5. MAMRRRSEBUWBEEEFE - ‘&
RERERRT REBREH -
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EFEX mEEEmARAT
Sun Shun Fuk Foods Co Ltd
M2 EELeE | — EBEREE RS
RIS E R (YS) » FEBTR SASmAREY SESEIIN  SANEE B — $65) fFALE / R4 / IZATHE 12 (B
BEARATE (DEE$88 0 BHE _ : E%\TZ $9N§>() Z:E% Xé) %ﬁ@%ﬁ /fﬂﬁi?ﬂ /BEALEE 12 (@5
S u ift voucher t 3 fr
ERE=8ITER $70.4) g?fer T%((SDS) At?alonc:a/Sh?imp%(?aﬁgpsNoiZIe 12 pcs gift pack
THAEE] Offer 2 $95) XO sauce abalone/Shrimp/Scallop Noodle 12 pcs gift pack
T RR  MER o BEREDT 0 ZRUE 1 : - : - BEHE : B2019F 12 A1 HEEZ2020F 1 H 19 H
% (ZEE $168 ' MEEEEBZ8 I ;- Li Ll B Promotional Period: From 01/12/2019 to 19/01/2020
B $134.4) Sk S MEBEANH 2019 F 12 H16 HEEZ 2020 £3 H 31 H
Redemption Period: From 16/12/2019 to 31/03/2020
«ETHEW $500 s E&E Tel: 2461 0190 EHB Email: inquiry@sunshunfuk.com
GREBEZIHE ; NEEFEEN—E TR S o #8311t Website: www.sautao.com

gﬁgéﬂiﬁu M BHFERBEARBEEMU LERZEEEHEEBARMES ~ FUSION TASTIﬁE?\ %ﬁﬁ%!’f_ﬁ

- . - 4R35 ~Market Place by Jasons, 3hreesixty Jasons Food & Living Jasons Ichiba K E = HEFIE °

BEE : 2019 F 125 1 HEE 2020 1 15 H 2 WEARTRERMBERIRERS - 5. IS IALTIRS - 255 - BALA - EEAEN -

Promotional Period: From 01/12/2019 to 15/01/2020 HE o4 IbF AESREMBERRER 5. b5 ROFER—R » KEOAREN -6. HEBMR > Ex=ELE -
- . 7. MAREFER > HIFERERARADRERERERE -

whatspps 5] #& Tel: 9010 4856 Terms & Conditions: 1.This voucher is valid in any PARKNSHOP, Fusion, Taste, Wellcome, Market Place by Jasons,

‘E‘]' E§ E@ﬁﬂ Email: info@kurozu.com.hk 3hreesixty Jasons Food, & Living Jasons Ichiba and Sau Tao retail store in Hong Kong where the above items are

. sold. 2.This voucher cannot be redeemed for other products or cash. 3.This voucher cannot be used in conjunction
,%@ i_IJ: Website: www.kurozu.com.hk/ with other offers. 4.This voucher can be used for one redemption only, the photocopies will not be
accepted. 5.0ffer valid while stocks last. 6.In case of any dispute, Sun Shun Fuk Food Company Limited reserves
the right of final decision.

EEERARAT - RS T
Billion Base International Limited u TR s ] el TranquilAid ‘ 1 ﬁ%ﬁ% 4
b e

1. BEYEE ARXARUREL war R A R IR RL
RRBEAL - O] 8 4T ; CRAE - MEAER - Nl
Tranquilaid” Natural Organic Buckwheat Hull
BB RG] ERIEE 2/ Please refer to the follow link : Blllowi=207adiscotint (A 3
https://www.cma.org.hk/uploads/ckfinder/files/billion3.pdf CNEBBE RS BEAL > AL 7 2 \
ERERROIEE U 85 \ 53g s
et 30% discount for the U-shaped Neck \‘H’vb‘-‘
Support Roll with any pillow purchase! $680/m

BEEM: H2019% 125 1 HEE 2020 51 A 31 H BEBH  H20194E 1281 BZ 2020 €2 B 15 H
Promotional Period: From 01/12/2019 to 15/02/2020 Promotional Period: From 01/12/2019 to 15/02/2020

ERE Tel: 3568 0896 E &} Email: bb@billionbase.com.hk E5E Tel: 2688 2480  EEER Email: sales@tranquilaid.com.hk
#331E Website: www.terroircellar.com #8141k Website: http://tranquilaid.hk/

HERRAR 1. AT BRFAREEREEERRRATEE - 2. HEBAR » ExBLL > £REXS MR BERRAA 1. RRRRPIRAERS > AN TAYNEBPERBHSESE - 2. A ARR
DR o 3. BEBENERAEZEARNHN - 4 UBHEFEE - REERBRASIRENRBATIR RE - 3. FRERNEEN - 4. BEEMBR > Ex=6LL - 5. BEATHAMEERRER » MAIZHR

BRARTER - REFHME M - 6. WEARAFE » MEAPEE (FE ) ARATRBSALRTERE

Terms & Conditions: 1. Please provide CMA Member Number & company name when placing order. 2. Special Offer till Terms & Conditions: 1. The offer is only applicable at Central Head Office. CMA members should present their membership

stock last. First come first serve, subject to the confirmation of payment. 3. Discounted items not accept Credit Cards card upon enjoying the offer. 2. Only cash payment is accepted. 3. Please make an appointment in advance. 4. ltems

payment. 4. In case of any dispute, Billion Base International Limited and its affiliates reserve the right for final decisions. are available while stocks last. 5. The offer cannot be used in conjunction with any other promotional offers or discounts,
exchanged for cash or other products. 6. In case of any dispute, Tranquilaid Canada (Hong Kong) Limited reserves the
right of final decision.

BAARAT —~ ENEBMBEFRARAT
Wealthy Yield Limited Beautech Industries Ltd.
BEXIEEEm BT 9 ITEE -
HHERERNREBUERE
www.shopablehealth.com &

10% discount on regular-priced items, please visit
http://www.shopablehealth.com for product details
and price information.

BEHE: H2019F 1281 HEEEX 20201 A 31 H
Promotional Period: From 1/12/2019 to 31/1/2020
5% Tel: 2287 0130

Btech Derma Z#REBm /\if
All Btech Derma Skincare products 20% off

BEEHE : 2019 F 12 B 1 HEEE 2020 £01 B 15 H

EF Email: i i

E%EB ; S EUEEin = E Lo Promotional Period: From 01/12/2019 to 15/01/2020 .
#8311k Website: www.shopablehealth.com

* MBRIAHEES T B4 For wholesale trade, please contact: Wendy Kung 2287 0130 EFE Tel: 3575 9880

FEREAA 1. WERVEARBEEEE - B ARRERRREESREFTT=SIES - 2, EEE Email: info@btechderma.com

= NBRNFATEARHE N CMA10 » IHEEATAEMBERISER - 3. WHERE > HoR A1t Website: www.btechderma.com

HEE - 4. BEZERERAREEERAOR - 5. MATAFEE  BUBRASRERERATHE - N . . , .
Terms & Conditions: 1. This offer is only applicable to CMA members, please provide the membership number at remark R AR - A www.btechderma.com ¥ & B TEAR IRISFT A B BN CMAcny, EEERE
when ordering to enjoy this offer. 2. Customers shall enter coupon code "CMA10" at checkout, this offer cannot be used SEFEER -

in conjunction with any other discounts. 3. Delivery can be arranged after payment is confirmed. 4. Offer is restricted Terms & Conditions: Browse www.btechderma.com to select your products, enter Coupon Code "CMAcny" when

by terms and conditions of www.shopablehealth.com 5. If there's any disputes, Wealthy Yield Ltd shall have the final checking out to pay. Other discount offers cannot be used at the same time.

decision.
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FFEmMBBRAT
Prince Foods Manufactory Limited
i

REFEmERZREEEISEY
Bla=% 8 B =

20% off discount shopping offer in HK Prince
Foods Holdings at Chai Wan Shop

BEBH : H2019F 12 A1 HEEE
2020 £ 1 A 31 H
Promotional Period: From 01/12/2019 to 31/01/2020

[T e T Y ) vl

E &4 Tel: 2889 0868
EZ[ Email: enquiry@princefoods.hk

#A31E Website: www.princefoods.hk
BRRAA  BERARZEBTERBHHSSTEER  NU=EBYER

Terms & Conditions: Please present your valid CMA membership card to enjoy the special offer

B hAEBERARAT
Tak Kee Hardware
Development Limited

Z#% DR.LADDER *~ HASEGAWA - LittleGiant ~ Blickle ~ Wicke ~ YUEI
EmiIEm/\ITER

20% discount on all DR.LADDER, HASEGAWA,

LittleGiant, Blickle, Wicke, YUEI product series.

BEBE : H2019F 12 A1 HEE 2020 %1 B 31 H
Promotional Period: From 01/12/2019 to 31/01/2020

B:E Tel: 2771 2476

B H Email: sales @takkeeltd.com.hk

#331F Website: www.takkeeltd.com.hk

BRRAE : RO REELATRBENARBEEARMABNRLLER -

Terms & Conditions: TAK KEE Hardware Development Limited has the company's final right to modify the terms and
conditions of this offer.

it FRAD TR

v

‘@ BEEPEREABSE

The Chinese Manufacturers’ Association of Hong Kong
jn\hl

ELHEGEZEN L EIEE -
L TEEEEEL RE

B &
i

EHZHEELERGARTEAEERSZ
B S REERBAEFEBTSHENRE
RABR  1BEKE  BISSEBRESH -

X

Vs ARBATAES  FRESERSE
#4% 2851 1555 -
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Forum Restaurant

HREEgEREEERFEIUEERE
$1,288 (JRfE $1,888) HBEALIE MG
CMA members can enjoy special price of $1,288
upon purchase Abalone in Supreme Sauce at Forum
Restaurant (original price at $1,888)

BEOM : AEIEEZE 2020 F1 824 H

Promotional Period: From now to 24/01/2020

E55E Tel: 2869 8282 [EIX/EHE Fax: 2893 0756

EE %L Email: info@forumrestaurant1977.com

#811E Website: www.forumrestaurant1977.com

ithilt Address: 2578138 & 5 T8 255-257 SRISHIES 1 18

BRRAE 1. BETRAEEERHIZALEE - 2. LAOBEEMESERERER - 3. MBEMFE
# o EMRSREBRERERE -

Terms & Conditions: 1. Offer upon presenting CMA membership card. 2. Offer cannot be used in conjunction with other

promotional offers, discount or privileges. 3. In case of disputes, the decision of Forum Restaurant shall be final and
conclusive.
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PNEWE ~ R RS ~ EEMA
=~ LR ER RRERE S -

REHRLEEE HK$8,720 M II AT
RBEBENRU LS ZEER -

BEELAR : 3652 7676

BEXREHR S (Credit Report)
EE0E 10% HHEE

N i _

B B B (Crodit Repori B
BhiE F#LIES R
RAE(IERGEN

AWERERERESHEE - BEPIHE
TREZNEEERAMBEN - BIBR
SRARFENERARS - TAELETR
ARENEBEIEORE  BEERETS
FioEs # - 10% FHIEE -
“+EREAD A5 o DR g ERRERBEORANBSHA

G20 HANGIHOU SLIMRETT
EiES R $
(#fr#080) (#r#080)

3,100 3,700

3,500 4,100

MRy
[ Wagho TR I Akl
-

=43 - 2344 3380
52| : www.CMAcredit.com.hk
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EEEERAIFNER

EETEREABEIHELRIEFHRE TN
R#%E 1 B/ REETDREZENSGE -
RBpREeS VFREHEZB It E
[ESEEERENT] » B/ EFERSET
g BEEREN  tXEE - BFEEH
ETMERBERT - RESDEFEEEZH
BIEEEBRAREMUEEENRGEESE
g.—; °

BN AR S RIS R0

EFERE : 2542 5710

EHB : bsd@CMA.org.hk
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Know more about Social Credit System

CMA Makers Quick Notes of GD Province

HIRBEMAENHEREHMERKE - EH
it 2014 FHEKHIEEHEAERRIME
(2014—2020 ) » (LI MNEEAT<HEY 1) » I
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WRTLURE - EREBENRAZRBZHEMN

REBUHERETRIBREE

In order to raise social awareness of good credit, the
State Council launched the Planning Outline for Construction
of the Social Credit System (2014—2020) in 2014 (hereinafter
referred to as the "Outline") and targeted to have the social credit
system established by 2020. In this connection, a series of policy
documents were promulgated in 2019, inter alia, the reward/
penalty mechanism for encouraging good credit and discouraging
bad credit is considered to be one of the important measures for
materializing the social credit system. The impact of social credit
system as a new kind of social governance tool on enterprises is
gaining great attention from all sectors.

I. What is "social credit system"?

e To raise social awareness of good credit
® To reduce transaction costs

Purposes o To reform and optimize social governance and
market supervision in the light of changing
government functions

o To obey the law and comply with regulations
Basic e To honour contracts (including commercial

requirements contracts, employment contracts and administrative

contracts, etc)

o Credit records and databases from channels such
as supervisory authorities, financial institutions and
credit reference institutions

e Connections and data sharing with various credit
databases

Infrastructure

e Administrative integrity: Mainly applicable to
government and their employees

e Commercial integrity: Mainly applicable to
enterprises and their officers-in-charge, and
individuals

e Social integrity: Mainly applicable to enterprises
and their officers-in-charge, and individuals

e Judicial credibility: Mainly applicable to public
security, procuratorate and courts; judicial
administration and judiciary law enforcement, and
practitioners

Components

Il. How to punish one for bad credit?

China is working on it embodying the general penalty principle
of "misconduct somewhere, restrictions everywhere", such credit
measure is applicable to the market, professions and society.

1. Restrictions and penalties in terms of administrative
supervision

1.1. Appropriately raise the ratio and frequency of random
sampling check for high-risk market entities and those
law-breaking and distrusted ones besides imposing strict
governance and penalties pursuant to the law

1.2. Administrative penalties such as restrictions on share
issuance, tendering, bidding, application for financial
capital projects and the granting of preferential tax rate

1.3. To implement the blacklisting and market exit systems; to
implement ban on access to markets and sectors within
a considerable period until permanent expulsion from
market takes place in sectors directly associated with the
general public's life and property safety such as food,
pharmaceutical products, ecological environment, works
quality, safe production, elderly care, childcare and safe
operation of cities

2. Market-based restrictions and penalties

2.1. Market-based penalties include restrictions on credit
extension, taking an airplane or taking upper class seats
on a train, etc

2.2. Listed entities of bad credit are denied the right to bid
in the capacity of a bidder for project works for which a
tender must be held pursuant to the law

3. Professional restrictions and penalties

3.1. Self-disciplinary rules shall be set through trade
associations for supervision of members' compliance.
Any rule-breaking distrusted institutional members and
individual members will be warned, criticized through
internal announcements of the professional circle or
subject to or open censure, depending on severity of the
case

4. Social restrictions and penalties

4.1. Greater transparency for confirmation of bad credit and
list disclosure in terms of cross-region transparency and
mutual supervision between upper/lower streams and
different ecological circles

I1l. How to encourage pursuit of good credit?

Incentive measures are formulated in four aspects, namely

reputational reward, administrative management, public services

and market transactions, to encourage enterprises to pursue
good credit, such as:

1. Reputational reward: Being recommended to the general
public on credit websites or the media
2. Administrative management: "Green passage" offered

by tax authorities, receive assistance from specialists in
handling tax-related matters, be provided with 'acceptance
notwithstanding temporary lack of some documents', or
less frequent routine supervision, etc

3. Public services: Being considered before others in financial
capital project arrangements and preferential supporting
policy for attracting foreign investments

4. Market transactions: To guide financial and marketing
institutions to provide market entities of good credit with
preferential treatment and facilitation

IV. How to reinstate good credit?

Reinstatement of corporate credit refers to the mechanism
of reinstating slightly damaged credit or bad credit resulted
from undeliberate distrusted acts. To reinstate and improve
its credit, an enterprise must completely rectify its acts of bad
credit and perform its statutory responsibilities; receive credit
education; voluntarily make credit commitments and perform the
related social responsibilities. By doing so, it will be "delisted"
and have the joint penalties lifted, and be clarified through an
announcement on removal from the bad credit list but the credit
record shall be retained pursuant to the laws and regulations. The
aim of reinstatement is to effectively prevent recurrence of acts of
bad credit through sound system and process.

EREE  EEPEREHSERESHE
Hat  ANBABUPXRBZE

Collation: CMA Association Affairs Department

Remark: The Chinese version of this article shall prevail
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H2Z R Coronet

; 0 T 1ks238/ =
%0]"0” of HKs23 SCAN ME §7 —
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World Fine Investment Limited

| fFR - SREETRSAE (TTEUARH)

Em: BmEE

Representative: Mr Cheung Wah Ying (CEQ)
Product: Food production

BEARAT

Mega Kingdom Limited

&R FHERE (EF)

Em: K2

Representative: Mr Fong Ngo Chi Cyril (Director)
Product: Fur garment

EHEEARRAT EHEARAT
Netsphere Solution Limited Golden Sunway Limited
1t% HIENE (EF) & BEREE (F—FRH)
| Em ABETEIRMIE ~ BN - RERESENEM GoldenSunway  Em o S0BHbER
Representative: Mr Simon Shum (Director) Representative: Mr Jay Chung (First Vice President)
Product: UPS, rectifier, electric vehicle charger and battery Product: Diesel Wholesale

Em(&8)ARAT

Tailor Made (Hong Kong) Limited

R =PRI E (KE)

Em: EmESFEHME

Representative: Mr Wong Ping Yue Alan (Manager)
Product: Tailor made pillow

ltsu World (HK) Limited

R BIRREE (FBBREAE)
ER BT

Representative: Mr Tsang Kam Leung
(Business Development Manager)
Product: Massager chair

Asiana Trading Limited

5 BRE/NE (E5)

Em RERREES

Representative: Ms Lai Ka Po (Director)
MAMNAKAS Product: Fur garments manufacturer
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