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As the saying goes, “A girl will get herself all dolled up for a guy who loves her”. Self-beautification
is typically seen as a female trait. However, many men have begun to pay attention to their
appearance, and makeup and skincare are no longer exclusively a “woman’s thing”. While the
female beauty and cosmetics market is saturated, the male beauty and cosmetics market has
become a new battleground for worldwide leading beauty and cosmetics brands, ushering in a “male
beauty economy”

In recent years, the purchasing power of youth generations has strengthened in the mainland.
Variety shows, short videos, TV dramas and online celebrities on various media platforms are
encouraging young men to attach more importance to cosmetics, driving forward the “he economy”
and male beauty economy. Data from TikTok show that users of men’s beauty and cosmetic
products now constitute a third of overall users of beauty and cosmetic products in the mainland.
Take skincare products as an example: the growth rate of male users watching skincare-related
content has significantly exceeded that of female users. The post-90s, and particularly post-95,
generation have become the main consumer group in the men’s beauty and cosmetics market.
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Increasing scale in men’s cosmetics market

According to data released by Euromonitor, a market research firm, the overall growth rate of the
mainland men’s cosmetics market is currently 13.5%, which is twice the global average growth rate.
In 2020, the retail scale of various Chinese men’'s beauty products exceeded RMB 16.7 billion,
indicating that men’s acceptance of beauty products is increasing and the scale of the male beauty
economy is exploding.

The number of men’s cosmetics brands in China reached 3,927 in 2019 — a year-on-year growth of
225%. New brands are constantly emerging, especially in the category of skincare products.

Many internationally famous brands have been targeting the Chinese men’s cosmetics market by
launching men’s cosmetics and skincare collections. Some brands have invited the mainland male
online celebrities to promote their products. In fact, the product categories of men’s cosmetics are
gradually expanding from foundation, lipstick and eyebrow pencils to concealer, eye shadow and
nail polish, all of which are showing good sales performance.

The start of men’s beauty in Hong Kong

According to Mence Choi, founder of Mence Beauty, a pioneer in local men’s industry for 20 years,
the male beauty market emerged in Hong Kong in the early 2000s. “In the beginning, we mainly
targeted female customers, but we soon found that many customers hoped to invite their boyfriends,
husbands and even sons to enjoy our beauty treatments. So we decided to open the first beauty
salon for men in Hong Kong. The overwhelming response indicated that the demand had been there
for a while.”

Initially, Mence Beauty’s customers were mainly middle-aged men between 40 and 60 years old,
most of whom hoped to address obesity through healthy weight loss. As the trend of gaining muscle
and losing fat gained popularity in Hong Kong, more young customers came to the centre to shape
up their bodies. Choi explains this trend: “With the rise of K-pop in Hong Kong after 2010, men’s
acceptance of makeup and beauty rose to an unprecedented level, and men attached increasing
importance to image management. The internet provides easy access to all sorts of beauty
information for men. Thriving local boy bands have also facilitated the development of the men's
beauty market in Hong Kong.”

Industrial optimism about men’s beauty

When it comes to discussing the differences in the consumption patterns between male and female
customers, Choi points out that “Women want to dress up all the time, but men’s consumption is
easily affected by the economic environment and the market atmosphere. Even if their personal
income has not decreased, men may spend less on beauty.” She also notes that men are more
interested in beauty technology and more confident about biotechnological treatments improving
the skin than women, which will benefit the development of relevant fields in the industry.

Mence Beauty also has branches in the mainland. Choi indicates that men in the mainland are more
receptive to beauty consumption than their counterparts in Hong Kong. “At present, even without
male-targeted marketing campaigns, male customers still account for one-third of our overall
customers, indicating that the market potential of the male beauty economy there is huge.” The
industry, she emphasises, is confident about the prospect of the men’s beauty market, with sales
volumes in the domestic market expected to grow by 50% by 2030.
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27/10“Bringing Tech to Business”

z'g @ g[jj #ﬁ ‘%r%i %{%fﬁ. %ﬁ— E/\J EU %3], j:gz ?’Tﬁ ﬁ E:H. && ié\*%% , jj/:\ 10H 'fﬁ CMA stri\l/gs to proyide members ‘ne\l/v and innovativg technological information, and investme‘m
. r F R W S . opportunities. Seminar named “Bringing Tech to Business” has been hosted on a regular basis.
%ﬂ#? Eﬁ:ﬁ Eﬁ 4 E 4 /E@J '%I EE\%_E' E—FE_MA TestlngZI Z%ﬂ_x Representatives of high potential hi-tech companies will be referred by CMA Testing. The seminar
/E\';%Elyéj] EI‘J EU ﬂ'ﬁ%f‘ti ’ ‘Esi H:l' %%ETT_—EL@J R ;)Itb ’ |:| /\H§7Fﬁ 5‘2 will be conducted in the form of small group interacting with participants and introducing the latest
ﬂ'I , J,/Uﬁ EjJ %ﬂ*}%%ﬁj’% N 7‘)& 1& ey é}j@ zlggz j][] F l:llzlél EE o ,TE/ technology. This would help the industry to expand businesses, lowering the production costs or
PN N . N - hanci duct lity.
TEENT OH 27 HREBBBENZERATGEZE WET S

E AE Z2 AN B% ,'31 B 2 EE E The seminar was held on 27 October. It was a great honour to have Mr. Ken Ching, Chief Marketing
= E }g ﬁ: =R \QEX& ﬂ’ Tiﬁ BE LR —'l §$ %L' mF ué_f/ 5% ﬁ - Officer of ECO FSC Technology Limited , to share their technology in the aquaculture of Chinese

R - ° =
ﬁH:gZ%ﬁEE = /% ﬁﬁ%% J E/A/ﬁiﬂi%ﬂjﬁ%@?ﬁ@ﬁ% hairy crabs. Everyone was enjoying it. CMAs Executive Committee Member, Dr. Ellis Wong,

%%%fﬁ{%ﬁ% N QE?L% EIN E{%EF N fﬁ'%%éﬁﬁ’ %}\E,\I,%'f: N Committee Members Mr. Hung Hin Wing, Mr. Desmond Wong, Convenors of Industrial Committees,
8 % , J/x& 'f\/ 'f‘tasﬁ Mr. Lui Hung Yen, Mr. John Wan and other fellow members also attended this session.
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"Mission to Shiu Wing Steel and PolyU Industrial Centre"
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I:FUL,\ ’ Tﬁt}:ﬁu %ﬁ*ﬁﬂﬂ’\] Eﬁ%h{&mlﬁﬁﬂgﬁ_’¥ﬂl\] E‘Eﬁ%ﬁﬁﬁ ° fﬁib,ji\ To help members understand the latest developments in heavy industry and local applied science

u& §| T% ﬁ 25 {\, g Hj Fr% , H:II ﬁg%& = @jﬁ EE' T}Lz‘{ﬁ‘ﬂ—% ;g%% N and artificial intelligence applied technology, the Association organized "Mission on Shiu Wing Steel
— T L - and PolyU Industrial Centre"on October 22. Members visited Shiu Wing Steel, which is the only

=3 N /7J\ N =3 y D == 1T o
%EiKﬂg % E' = % %Eﬁmu = % J’/{& = %'f—ﬂ—K = E'J%A rolling mill in Hong Kong to enhance their understanding on the development of Hong Kong's heavy

industry and the manufacturing process of steel products. In the afternoon, members visited the
Industrial Centre, the Department of Textiles and Clothing as well as Aviation Service Centre of The
Hong Kong Polytechnic University to explore business opportunities of innovative materials and
know more about the latest developments in the aviation maintenance industry. Aimost 25 fellow
members joined the mission. Notable participant included Honorary Presidents, Mr Lui Chun Fan,
Executive Committee member, Mr Ben Lo, Mr Leung Yat Cheong, Mr CK Lo and Convenor of
Industrial Committee, Mr. Lui Hung Yen.
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CMA Member Affairs Committee 3rd meeting
cum 2nd meeting of CMA Monthly Bulletin
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Egzﬁﬂi%ﬂ;%i’% Member Affairs C ittee held the 3rd ti the 2nd ti f “CMA Monthly Bulletin”
‘% ?ff\/ '%%%@% ember Affairs Committee he e 3rd meeting cum the 2nd mee mvg o on y. ulletin orT
= 8/10 at The Artyzen Club, Shun Tak Centre, Sheung Wan. Attendants included CMA President Dr. Shi
&%%%‘F ° Lop Tak, Allen; Executive Vice President, Dr. Lo Kam Wing; Vice President, Mr. Ng Kwok On, Dennis;

Chairman of Member Affairs Committee, Mr. Chuang Ka Pun, Albert; and a number of Executive
Committee Members and General Committee Members.
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The Ladies’ Committee - Goodie Bag Giving at Outreach service
for COVID-19 vaccinations

SUEEREREFIE
ERFEHZETER—
RIEERENRI0A23H
HE/BITEHAYOHO Mall
BT " EHER
mEEE —mEEE
7\—i§§jJJ ’ 7FE%%£EEI¥EHZ?

?’EE%ELEEH E’JFEE President Shi and Mrs Lui Choi Kook Fun, Chairlady of Ladies’ Committee as well as members of
= P
/A\\ %% 1= $ i’% % EEE 'T% *E Ladies’ Committee attended the activity of Outreach service for COVID-19 vaccinations Program at

%ﬁ?”%fi}% ° YOHO Mall in Yuen Long on October 23, giving goodie bag to those vaccinated citizens in person.
Mr Patrick Nip Tak-kuen, Secretary for the Civil Service attended the activity to show his support.
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Youth Committee won dragon boat race
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Youth Committee joined the dragon boat race held by Hong Kong China Dragon Boat Association
on 17/10, and won the champion of mixed race and women race, and won the 2nd runner-up of
open race.
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CMA Multi-media Channel Hashtag CMA
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CMA “Take Your Shot” incentive campaign highlights
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A new era of mobile payment
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CMA New Souvenir To Highlight the

Remarkable History of Manufacturing(4)
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Views on Shenzhen’s 14th Five-Year Plan | Edward Chan
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International tax reform | Ma Kai Yum

CMA has recently launched a new corporate souvenir. It is designed by Mariko Jesse, a Japanese
illustrator who grew up in Hong Kong and was educated in the United Kingdom. It is manufactured by
Yuet Tung China Works, the only remaining Cantonese porcelain factory in Hong Kong, which has a
90-year history. The porcelain combines fashionable and traditional elements with the characteristics of
both eastern and western cultures, demonstrating the unique cosmopolitan charm of Hong Kong while
promoting the heritage and the unremitting innovative spirit of Hong Kong’s manufacturing industry.

The porcelain plate series comprises four designs, let's introduce the fourth one : “A New Era of Hong
Kong Manufacturing”. Stepping into a new era, re-industrialisation has become a new area of
economic growth. The industries have incorporated advanced technologies into their production or
business models to establish high-end manufacturing while promoting the transformation and
upgrading of traditional industries. The designer adopted elements including robotics, artificial
intelligence, Internet of things (loT), big data analysis etc., to demonstrate that innovative technology
will inject new impetus into traditional industries and opens up development opportunities for high-end
manufacturing industries.
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HKPC supports Hong Kong enterprises in

the development of intelligent manufacturing
with integrated technologies
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Dr Ge said,“To enable customers to fully participate in customisation, technologies such as industrial and Al,

industrial big data, and robotics are indispensable. This shift will also be the main focus of intelligent
I % ﬁ g& T)g manufacturing in future. To this connection, FLAIR is providing manufacturing industry with the required
technological solutions, amid supporting enterprises to thrive in the new economy.”
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In the latest Policy Address, the promotion of innovation and technology (I&T) was mentioned for
quite a number of times, amid fully supporting the integration of I&T between Shenzhen and Hong
Kong. Now, let's look at the challenges ahead for intelligent manufacturing, in the hopes of bringing
momentum to the new economy.

Customised production prevails

Dr Ge Ming, who is the General Manager (Robotics and Artificial Intelligence) of Hong Kong
Productivity Council (HKPC), as well as the Chief Operating Officer of the Hong Kong Industrial
Artificial Intelligence & Robotics Centre (FLAIR), is an expert in artificial intelligence (Al) and
intelligent manufacturing. He said that customised products would be the next trend in new
economy, and enterprises will have to transform their business models from simply "selling products”
to "selling services and personalised experience" in order to make their companies and products
stand out from competition.

Nevertheless, customised products require production technology of high calibre, especially when
it comes to creating new shopping experience for customers, bringing huge challenges to the
manufacturing industry. Dr Ge said that it would be difficult to effectively cope with large-scale
manufacturing of customised products, with the traditional manufacturing model of mass
production in single specification. Moreover, under the new economy, products and equipment need
to be even smarter, while production needs to be digitalised, automated, more informative and
intelligent.

Industrial big data -
Real-time data optimising overall operations

In recent years, Hong Kong enterprises have come to understand that data is an important asset,
and HKPC has been receiving enquiries from many enterprises on "reindustrialisation" projects, with
the intention to implement Al and robotics solutions in Hong Kong, using real-time data to optimise
overall operations through digitalisation and Internet of Things deployment, so as to improve
efficiency and productivity.
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HKPC has successfully assisted a number of manufacturers in deploying intelligent manufacturing
in the Greater Bay Area, among which were projects incorporating customisation requirements,
such as the research and development (R&D) project on smart DIY jewellery production lines in
collaboration with Chow Tai Fook Jewellery Group (CTF). Through Al and robotics technologies,
customers were allowed to fully participate in the jewellery-making process, enhancing shopping
experience, while reducing delivery time significantly from weeks to hours as compared with the
traditional ways of handling. Executive Director of CTF Mr Bobby Liu Chun-wai said, "For the
jewellery industry, consumers are increasingly embracing innovative and personalised design, in
pursuit of an exclusive shopping experience. D-ONE was a digital jewellery customisation platform
developed in collaboration with HKPC, allowing customers to participate in the handcrafting of DIY
jewellery and witness the birth of their own products, through a series of highly automated,
intelligent, and interconnected production equipment.

This project integrated the "development, manufacturing, sales and service" processes of a
product. It not only enhanced the competitiveness of enterprises, but also met the demands for
personalised products and services in smart living. Moreover, this project won acclaim at the
"International Exhibition of Inventions of Geneva 2021", providing the solid evidence that the R&D
skills of Hong Kong have already reached international standards, amid attaining global reputation.
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Information provided by :
Hong Kong Productivity Council
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LSCM showcased the latest technology in Logistics Summit 2021
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Due to the COVID-19 pandemic, the recent two years saw the unprecedented digitalisation in
different sectors. Enterprises have been adopting innovation and technology in their businesses
and operation to enhance efficiency and productivity. To facilitate the development of smart offices
and smart warehouses, Logistics and Supply Chain MultiTech R&D Centre (LSCM) has developed
a series of robotics technology and online systems which are designed for local warehouses and
offices, and specially highlighted in the LSCM Logistics Summit 2021 held in a hybrid mode on 10
September.

To facilitate the development of smart warehouses, LSCM has developed the Tele-Control
Warehouse Stackers Using 5G. LSCM utilised the Fifth Generation Cellular Network (5G) and
advanced sensing technologies to enhance the functions of the existing warehouse stackers. As 5G
can provide high-speed and low-latency data transmission, it enables the tele-control of multiple
stackers at the same time and allows the incorporation of remote sensing technologies. This
technology can enhance warehouse efficiency, reduce manpower and the potential risk of injury.

For smart offices, the showcased technologies at the Summit included the Deliverbot and the Smart
System for e-Commerce / e-Logistics Transaction on Cloud. The Deliverbot was developed for
indoor environment. It can deliver documents, items and meals, etc. in offices. Being able to
recognise the current location, it can also avoid collision with people and objects. Its SLAM and
RGB-Depth camera enable the robot to create an instant map of the area which helps it to navigate
on its own path to reach its destination. Apart from the robotics technology, LSCM has developed
some online platforms and systems to help enhance efficiency and productivity in offices. The Smart
System for e-Commerce / e-Logistics Transaction on Cloud could facilitate the communication
among the local small and medium enterprises and their multilingual business partners with the
function of Artificial Intelligence Machine Translation for different languages. It also enables the
enterprises to enhance the efficiency in handling the e-Commerce and e-Logistics businesses, as
well as increase the reliability and handling capacity of business transactions.

In addition to the technologies developed for the industries, a number of LSCM'’s technologies
developed for the Community were showcased at the Summit, namely the Outdoor loT Sensing
Network and Data Management Platform for Tree Management, Smart Barrier System, and various
COVID-19 related technologies developed to support the HKSAR Government’s anti-pandemic
measures, etc.

Moreover, distinguished speakers from the
government, industry and academia were
invited to deliver presentations at the
Summit, exploring the importance of
innovation and technology in business
revival and development, as well as sharing
the updates about technology development
in Hong Kong.

ERLANE F R
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Information and photos provided by :

Logistics and Supply Chain MultiTech R&D Centre
EHEFE Enquiry : 3973 6200

EEL Email : info@lscm.hk

Bt Website : www.Iscm.hk
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Get Ready to Upgrade

Technology List of CMA “Bringing Tech to Business”

AEYNR/GEREFHIMABRMEMRKERSE  —HEHME
W TEmE TH . AL 58  REAAREETCMA Testing3|BRAE
DAIRERAEK  BEFEBEETEBRA  MEEERNZM -
WMEIERBRESE  BELEEXANENEREE - LTAESH
NHEAMYIR  BASLEERBRER

CMA strives to provide members new and innovative technological information, and investment
opportunities. Seminar named “Bringing Tech to Business” has been hosted on a regular basis.
Representatives of high potential hi-tech companies will be referred by CMA Testing. This would
help the industry to expand businesses, lowering the production costs or enhancing product quality.
Below please find the latest technology list, co-operation and investment are welcomed.

ity zE@ 51

Tech Category

nNE / KRB / BAHEE

Company / Institute / Organization

R

Description

RitigEE A

Tech owner

BREARRE

Status

Bm&kEY
MK

Food & Biomaterial

EERER

Green Energy

SEMR
Advance Material
in Textile

FEDR
Advance Material
in Polymer Nano

SEMRL
Advance Material
in Dental

Mushroom-X

MHEZRE

Sundial Technology Development

BT REERMELHHEL

Institute of Textiles and Clothing,
Faculty of Applied Science and Textiles, PolyU

BRICBREYTEER
R (BN FE1E M7 ) g
Hong Kong University of Science and Technology
Department of Chemical and Biological Engineering, HKUST
Center for Polymer Processing and Systems, HKUST

BRRBTEBER
The University of Hong Kong
Dental Materials Science, Faculty of Dentistry, HKU

ARABRENZAT

FRAMTNEER P %
W EERBRA AIEE 4+ AR
B EENILRE Ms. Beatrice Ho Ul a1E
BREXR HwE
A\ 47 (=R N EE’%
RSN ST S
fiT-Bh R B F0 B E 75 o K Teul B2 e
B AIRAE R I i ' @ZT;%
NEFROERE fgfm
Ef};g@iifﬁy e Prof. Zij?a\n Zhexng @/ELEAT’F
48 TS AT -
HE
H—REBEEWMK
SEEEBA N &SR Y
FHRAEE BE . A
=T K = TR
Br e 2 a ~ B AR Professor GAO Ping Bl 5 1F
{EBIR - XIGREE @Z&m’é
MR ERREAME M
R B
NIBU B FT RN/ fig &
BEaMBEETR et AR
BR - ZEERBK DrlameskKHTsoi  Eil-S(E
ERITEMNER HIE
R B T R AR Fig ¢
FREEZMERE D sty AR
SHEHEREHE ST gnpay
AIEARIE HEE

%% Contact : lvan Chan (ivanchan@cmatesting.org) / Mick Wong (mickwong@cmatesting.org)
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Highlights of the Guangdong Province Fire Safety “14th Five-Year Plan”

(ERBHEM "TIA, RE) BR202148H2588 M - (FRE))
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The Guangdong Province Fire Safety “14th Five-Year Plan” (the Plan) has been implemented on
August 25, 2021. Based on the actual status of Guangdong province, the Plan has formed a
systematic scheme to serve regional development and accelerate the modernisation of the fire
control system and management capacity in Guangdong from six aspects: governance,
comprehensive rescue planning, infrastructure, equipment and operations, informatization and
education. The Plan:

1. Progresses the establishment of fire safety standard, optimizes the enforcement mechanism,
regulates the fire safety enforcement procedure and enhances the overall enforcement
capacity; Strengthens the fire safety responsibility of the Party committees, governments,
industry departments, work units; Deepens the reform of the fire control system at the
community level, and improves the fire accident investigation mechanism;

Promotes the transformation and upgrade of fire rescue force, and constructs a fire rescue
force system with China Fire and Rescue Force as the core, and various forms of fire rescue
forces as the supplement, optimises the fire rescue collaboration mechanism, and
continuously improves the comprehensive rescue capability in fire emergency;

Promotes mega and large ground fire stations construction in the Greater Bay Area, plans to
build a number of level 1, level 2, small, special service and war support protection, water and
air fire stations, constitute scientific and reasonable planning for public fire control facilities,
such as water supply and traffic lane, making up the regional differences between urban and
rural areas, and optimising the basic fire control capacity;

Improves the equipment for fire control and rescue equipment, equipment training for
fire-fighters, and research of new equipment, comprehensively increasing the equipment
effectiveness in practice according to the functions of China Fire and Rescue Force;
Standardises the operation and command and dispatch mechanism of war support, and
improves the precision of war support;

Strengthens the planning for scientific research and innovative systems of fire safety,
establishes new scientific research system on fire safety, and promotes the research,
development and application of fire safety technology; Strengthens communication in fire
emergency rescue, coordinates the construction of a smart fire control platform, and realises
data integration and sharing, intelligent analysis and control, and unified command and
dispatch;

Employs multiple measures to improve the effectiveness of fire safety education; Innovates
promotion and training modes, facilitates the construction of media and education centres.
Promotes fire safety education in enterprises, villages, communities, schools and households,
mobilises different social sectors to participate in building a fire safety culture, and develops
the professional virtues and core values of the fire and rescue force.

EREE  HEH

Bt AXRAR

Source: Association Affairs Office of Hong Kong Chinese
Manufacturers Association

Remarks: The Chinese version of this article shall prevail.
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CMAs Track and Field Years
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The current coach and PE. teacher Mr. Chow Wing Hang conducts S Jits 2
track and field training on campus. BZ 715

201 TR B2 R ERRM AR
Law Ngai Him broke the long jump record in Group B in the 2017 Inter-school Track and Field Competition.
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In 1994, CMAs Track and Field Team won the pionship of Division 2.

1995 F 2R G HFFEBF RS S

Chan Kiu Ching participated in the East Asian Youth
Games and won the bronze medal in high jump in 1995.

The Track and Field Team of CMA Secondary School has gone through more than 40 years and
has had its glorious years. It has nurtured many excellent track and field players, and many
alumni have broken the records of the Hong Kong inter-school sports events one after another.
In the mid-1990s, our alumni, Chan Kiu Ching broke the inter-school high jump records in
groups A, B and C one after another, jumping up to a height of 2.10 meters. Chan then
represented Hong Kong in the East Asian Youth Games and won a bronze medal in high jump.
Later in 2011, Tam Man Lit also broke the inter-school discus record in Group B with 50.67
meters. In 2017, Law Ngai Him, a S.6 student, broke the inter-school group B long jump record
with 6.27 meters and his record remains to this day.

Behind the glorious years, the great efforts and dedication of two responsible PE. teachers should
be appreciated. Mr. Fung retired in 2015, but he still cares about CMAs Track and Field Team and is
still serving as a guest coach for the school. Mr. Chow Wing Hang took over as the coach of the
Track and Field Team in 2017. While upholding his mission and keeping his post closely, in the first
year of his appointment, he immediately led the Track and Field Team to return to Division 1 of the
Hong Kong Inter-Secondary School Competition. Mr. Chow is also an experienced track and field
coach. He has successively won awards like the Best Potential Coach Award, Community Coach
Recognition Award and Outstanding Physical Education Teacher Award from the Hong Kong
Amateur Athletic Association and the Hong Kong Sports Institute.

Here, I'd like to elaborate on an anecdote that happened in 1994 when our Track and Field Team
landed in Division 2 of Hong Kong Inter-Secondary School Competition. All our athletes worked
extremely hard and prepared for a year with the spirit of enduring all kinds of hardships, striving to
be at the top of Division 2 so as to return to Division 1. Mr. Fan Kam Ping, the founding Principal of
CMA Secondary School, was present to cheer for the team throughout the event. With our concerted
efforts, we finally won the crown and returned to Division 1 the following year. To celebrate winning
the award and reward our students, our Principal Fan specially announced through the
broadcasting system of the sports field that the next day of the competition would be a holiday for
the whole school, which won thunderous applause and attracted the envious eyes from students of
other participating schools.

Although the epidemic has not yet dissipated, members of our Track and Field Team have taken the
initiative to vaccinate, demonstrating sportsmanship and strong will. in order to resume training and
continue to adhere to the "Hell programme". Definitely, our students are no slackers, but are actively
preparing for the battle, for the purpose of winning the crown in Hong Kong Inter-Secondary School
Competition, and to win the glory for the school, teammates and themselves.

017TEERE_MBEE REEMBLE—MER
In 2017, CMASS won the championship in Division 2 and thus could return to Division 1 of Hong Kong
Inter-Secondary School Competition the following year.
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Connect Hearts with Foodlink
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Our Mission

The mission of Foodlink Foundation is to
provide healthy hot meals for every person
in need. We collect safe and edible
leftovers from various restaurant groups in
the city and redistribute them to those in
need. Foodlink effectively connects the
supply and demand of leftover food,
promoting a sustainable food recovery
programme and relieving the pressure on
landfills in Hong Kong.

Our Background

By 2019, the poor population in Hong Kong was over 1.49 million, accounting for 21.4% of the total
population. One in five is living below the poverty line. The situation is even worse for the elderly, with
one in three living below the poverty line. Meanwhile, 3,300 tons of food waste, the equivalent of
seven fully loaded Boeing 747s, ends up in landfills every day. Kitchen waste accounts for more than
30% of the total municipal solid waste in Hong Kong. Apart from inedible food waste, the waste also
consists of a good portion of safe, nutritious, and delicious food.

Foodlink used to collect leftovers from just a few hotels, but now we are working with more than 158
donors and assisting 110 organizations. We have become a leading hot meals charity in Hong
Kong. In 2020, we collected 572 tons of food, providing more than 1,362,000 meals to people in
need.

Our Beneficiaries

We provide food to local charities. Our beneficiaries are the most vulnerable to hunger - children, the
elderly, low-income families, asylum-seekers, the homeless and others in need.

Our Accomplishments

2020 was a tough but fruitful year for Foodlink. We were granted the Most Impactful NGO Award
2019 and the Most Accomplished Organisation Award by the Hong Kong Council of Social Service.
The recognition of HKCSS and the sector is a great encouragement to us.

In addition, Foodlink was also recognized for its work in environmental protection. We have become
the first charity to receive the Gold Award of Hong Kong Awards for Environmental Excellence for
our contribution to promoting environmental protection and reducing food waste.

&3 Contact Us
FEBXFEMN I ERE—FTER > TEB :
Please contact us if you want to support us or
have further enquiry:

BHEE Enquiry : 2567 1561
E# Email : info@foodlinkfoundation.org
84 Website : https://www.foodlinkfoundation.org/

DRLE W
Our Community
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Please contact our Recruitment Service Hotline for more details! Service Website Labour Department
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OUR MEMBERS

Welcome/

HERRBIRARAR
VAR Live International Limited
KX B2EREE (RTESF)
E FARERERBRENER
Representative: Yeung Chuen Sing
(Executive Director)
Product: Develop product virtual reality game
products

RRRIN(EBEZARLIE)

Classic International (HK) Trading Limited
&R BRER VA (%)

B AEEK s FREEER

Representative: Chen Chunmei (Director)
Product: Perfume, handbag & skincare

ETUDHERE

TREMIEHERAT

3D Food Limited

R FERELE (BIBA)

Em BRRYEK®

Representative: Lee Derek Yau Wai (Co-Founder)
Product: Japanese food products

IRE(EBESNE
Shunder (H. K) Trading Co.

KSR FFIERIELE (RE)

B E

Representative: Hui Shun Lee (Boss)
Product: Sauce

’ \\‘5

R IR EE XRE

S

BERMEYSEB)FRAT

Taiwan Chun Bun Rivon (HK) Limited

gk - REEEESE L (HERCHE)
EmEESERM

Representative: Xiong Wulong (General Manager)
Product: Food

HEEHRAF

In-well Limited

HE T mBEEL (EER)

Em EmERRELATRE)

Representative: Sy Sun Tin Simon (Director)
Product: Food, including frozen food and dry goods

SERHQR Code
TEHEEASHE
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Bertagne Beauty Labs BRERERERE ¥ E
PowerPlay Arena - CMA 2 ETaHNERERIEE
The BattleField BSINA B APowerPlay Arena & 81320 L |
: BE1) =aREETR 8
Skin Retreat
o BE2) BERMREAHE $E
) BE1) 2REEER T
Smartech Ihtematlonal BE2) ‘Smart Comet’ fEES S8 meR 7K B IR B
Marketing Ltd. CMAREEZEITEHEEST198 (BHTEE:$1998)
MF3EE:

1. BEREFERAERANEREERM —
AZEHEEML  HEANKELEFEE RS

2. BN IXHK$500 EFEES —
R EFEBEREMR - HERERA LR

3. BERERBAEELS0% FHNEE —
REBTS  ESHREBER

YOOV Internet Technology
(HK) Limited

SEESHMEEBES2EAS L For more offer details, please visit CMA website : www.cma.org.hk/tc/menu/60 »
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