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A NEW CONSUMER TREND:

INSTANT RETAIL
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The retail industry in the Mainland is recovering steadily. The new consumption habits of Mainland people that have developed
over the past three years during the COVID-19 pandemic have opened the door for a new retail trend: instant retail. The
application of instant retail is similar to takeaways, in which consumers place orders via online platforms and stores arrange
immediate delivery by couriereliminating the conventional logistics process in traditional e-commerce to meet consumers’
instant needs. Since consumers have become accustomed to the convenience of ‘buy-and-take” consumerism, instant retail is
expected to become a booming market.
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The volatility of the pandemic significantly affected the logistics industry in the Mainland, greatly
delaying the delivery schedules of traditional e-commerce operators. The concept of instant
retail then emerged. After receiving consumer orders through mobile applications, local stores
offering instant retail arrange delivery through a courier immediately so that customers can
receive the goods within 30—60 minutes. When it comes to products for delivery, instant retail
covers almost everything from vegetables, fruit, snacks, daily necessities, medicine and pet
supplies to electronic products such as charging cables and hair straighteners.

Growing demand for faster delivery

According to a recent research report by McKinsey and Company, consumers in the Mainland
have a growing need for express delivery services. Nearly 60% of post-90s consumers expect to
receive their goods within 24 hours after placing their orders. However, traditional e-commerce
operators usually require three to five days or even a week to deliver. Instant retail highlights
on-demand delivery by reducing the delivery cycle of goods supplied from local supermarkets,
stores and convenience stores; this is attractive to young people who desire quick and
convenient shopping.

Modern convenience stores joining the instant retail battle

Many life service platforms under e-commerce giants in the Mainland, such as Meituan, JD.com
and Alibaba, have already developed instant retail businesses. Retailers are no longer limited to
delivery by motorcycle or foot. Meituan, for example, have started offering drone delivery
service since 202 1. By the end of 2022, drones had served nearly 20,000 households, delivering
goods within an average of 12 minutes and even as quickly as seven minutes.

Many people in the Mainland have gotten used to the convenience brought about by instant
retail over the past three years of the pandemic. Therefore, more and more physical stores,
convenience store chains, and local grocery stores have joined the instant retail market. At the
same time, some emerging convenience stores are evolving, aiming to take a share of the
market. Other than physical retail businesses, modern convenience stores also operate storage
centres to supply diversified products in large quantities to online consumers. Most are located
in business buildings, startup clusters or underground parking areas, serving online customers
within a few kilometres.

Instant retail still in its infancy in Hong Kong

In Hong Kong, instant retail is still in its infancy. In the early stages of the pandemic, many people
preferred work-from-home setups and spent most of their time staying at home. A famous
online delivery platform took the opportunity to expand its business, developing self-operated
online supermarkets and grocery stores while providing commercial delivery services.
Self-operated online supermarkets have multiple distribution centres that are mostly located in
residential areas with huge online shopping demand. In these distribution centres, various types
of goods are arranged by category to facilitate the packing of orders and reduce delivery times.

Instant retail is not yet dominant in the Hong Kong market; however, in a city well known for its
hustle-and-bustle lifestyle, customers” demand for fast delivery is growing. It is expected that
instant retail will shape the future of the retail industry in Hong Kong.
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The 2023-24 Budget proposes “better integrate a ‘capable government” with an ‘efficient
market™. Also, in areas where government leadership is needed, to be “dare to lead, take full
responsibility and push forward at an accelerated pace”. This is undoubtedly a shot in the arm for
the general public and people from the business sector. From the perspective of governance
concept change, people expect to see a bold, capable and practical government that focuses on
strengthening Hong Kong's development momentum in terms of the government policy.

We used to say ‘small government and big market” with least government intervention.
However, nowadays, the global political and economic situation has become more and more
complicated, it is no longer an appropriate move to allow corporates to fight alone. The
government should serve a more active and valuable role. Therefore, the transformation from
B2B (Business to Business) to G2G (Government to Government) is an important and urgent
move, particularly in promoting cross-border partnership between Hong Kong and the Mainland
governments within the framework of the Greater Bay Area.

In recent years, Hong Kong companies actively expand the Mainland's domestic market. They
have achieved spectacular result and naturally have encountered many difficulties. Recently,
there are business people suggest that the procedures for Hong Kong brands applying for
registration of trade mark in the Mainland are very complicated and costly, and registration can
be failed even if money is spent. Also, many Hong Kong companies face various malicious acts
including trademark squatting, application for cancellation of trade mark without justifiable
grounds, irresponsible charges and vexatious litigation etc. while operating business in the
Mainland.

In a nutshell, the principle of “prior use” is applied for the registration of trade mark in Hong Kong;
the principle of “prior application” is applied for that in the Mainland. As a result, when Hong
Kong companies want to expand domestic market, they always encounter the problem of
‘preemptive trademark registration” in the Mainland. Registered trade mark can be cancelled
based on “3-year non-use cancellation”. If a trade mark registered in the Mainland is not used or
is used improperly for 3 consecutive years, any entity or individual may apply to the China
Trademark Office for cancellation of the trade mark. During the 3-year pandemic period, many
Hong Kong companies came to a standstill in the domestic market. Coupled with the application
for cancellation of their trademarks, unexpected losses are incurred.

In China’s Two Sessions 2023, | will, for the first time, perform my duty as Hong Kong deputy to
the National People’s Congress. | would put forward 3 motions on strengthening cross-border
governmental partnership to develop an “efficient market”. Among which, in terms of
trademark registration and mediation, both PRC government and Hong Kong government
should promote the partnership of registration and protection of trade mark. For example, the
Trademark Appeal Board in Mainland China and Hong Kong can invite each other’s
representatives from business and legal sectors etc. to serve as their consultants or members of
the Board, to “localize” the application for registration of trade mark and decision making of
appeal. Full considerations of economic and social characteristics of Mainland China and Hong
Kong can be taken into account, as well as the actual situation and demands of the cross-border
operation of the companies.
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Survey shows delayed boost
from policy pivot

New GBA Index report now available

Download report

GBA indices extended their
YTD fall in Q4, led by
destocking pressure and
weaker financing appetite

Current performance Expectations

Manufacturers underperformed,
credit index improved

China’s recent COVID relaxation
efforts only started halfway
through the survey period and
were not fully captured

Q3-2022 Q4-2022 Q3-2022 Q4-2022

Standard Chartered Bank and/or its affiliates ("SCB") makes no representation or warranty of any kind, express, implied or statutory regarding this document or any information contained
(including market data or statistical information) or referred to in the document. The infermation in this document is provided for information purposes only. It does not constitute any offer,
recommendation or solicitation to any person to enter into any transaction or adopt any hedging, trading or investment strategy, nor does it constitute any prediction of likely future movements in
rates or prices, or represent that any such future movements will not exceed those shown in any illustration. The stated price of the securities mentioned herein, if any, is as of the date indicated
and is not any representation that any transaction can be effected at this price. SCB does not represent or warrant that this information is accurate or complete and the contents of this document
may not be suitable for all investors or their specific investment objectives / financial situation.

SCB accepts na liability and will not be liable for any less or damage arising directly or indirectly (including special, incidental, consequential, punitive or exemplary damages) from the use of this
document, howsoever arising, and including any loss, damage or expense arising from, but not limited to, any defect, error, imperfection, fault, mistake or inaccuracy with this document, its
contents or associated services, or due to any unavailability of the document or any part thereof or any contents or associated services. This communication is subject to the terms and conditions
of the SCB Research Disclosure Website available at https://research.sc.com/Portal/Public/TermsConditions. The disclaimers set out at the above web link applies to this communication and you
are advised to read such terms and conditions / disclaimers before continuing. Additional information, including analyst certification and full research disclosures with respect to any securities
referred to herein, will be available upon request by directing such enquiries to scgr@sc.com or clicking on the relevant SCB research report web link(s) referenced herein. MiFID Il research and
inducement rules apply. You are advised to determine the applicability and adherence to such rules as it relates to yourself.

© Copyright 2023 Standard Chartered Bank. All rights reserved. Copyright in third party materials is acknowledged and is used under licence. You may not reproduce or adapt any part of these
materials for any purposes unless with express written approval from Standard Chartered Bank.
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HKPC Announces Standard Chartered Hong Kong
SME Leading Business Index for Q1 2023
Enterprises Regaining Confidence and

Looking into Expansion to Other

Greater Bay Area Cities
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“Standard Chartered Hong Kong SME Leading
Business Index” for the first quarter of 2023.
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Mr Edmond LAI, Chief Digital Officer of HKPC (left), and Mr Kelvin LAU, Senior Economist,
Greater China, Global Research, Standard Chartered Bank (Hong Kong) Limited (right),

announced the “Standard Chartered Hong Kong SME Leading Business Index” for the first
quarter of 2023.

SMEs are seeing rays of hope with gradual boundary reopening and relaxation of the pandemic
measures, as reflected in the “Standard Chartered Hong Kong SME Leading Business Index” for
the first quarter of 2023, announced earlier by the Hong Kong Productivity Council (HKPC),
which the Overall Index rebounded by 2.5 to 46.7. Four of the sub-indices, including
“Recruitment Sentiment”, “Investment Sentiment’, “Business Condition” and “Global
Economy”, have increased, among which ‘Recruitment Sentiment” and “Investment
Sentiment” rose above the 50 neutral level.

The Standard Chartered SME Index survey also shows that, out of the 11 industry indices, nine
recorded increases. The industry index of “Financing and Insurance” (53.2), “Social and Personal
Services” (52.9) and “Accommodation and Food Services” (51.6) surpassed the 50 neutral level
in this quarter.

Industries Recording the
Largest Increases

7
=8.3 Financing and Insurance Transportation, Storage
A and Courier Services

/5/_5 j Accommodation and
» 0.3 Food Services

Social and Personal
Services

Industries Recording Declines

In terms of investment trends, 90% of SMEs expected their overall investment to remain or
increase in the first quarter of 2023, with “Social and Personal Services” (94%), “Financing and
Insurance” (94%), “Professional and Business Services” (94%) and “Import/Export Trade and
Wholesale” (93%) having the highest proportions.

Industries with 90% or more SMEs
Expecting No Change or
Even Increase on the Overall Investment

0 Social and Personal 94%
90 /0 E mn.ncr':ng-nd 94% >

1 Professional and 940/0

Business Services
Import /| Export Trade 0,
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Accommodation and o,
l Food Services 90 /o >

5 Manufacturing 90% /

SMEs expected no change

or even an increase on the
M overall investment
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Challenges SMEs Have Encountered / Expected to
Encounter when Expanding into Other GBA Cities

Products / Services
local laws and not suitable for other
regulations GBA cities

Unfamiliar with the

Foreign exchange
control policy in the
Mainland

Differences in consumer o Unfamiliar with the

Higher risk of
investment

needs in Hong Kong and local taxation
other GBA cities system

Mr Edmond LAI, Chief Digital Officer of HKPC, pointed out that with the HKSAR Government's
relaxation of pandemic measures and inbound travel control arrangements, an expected upturn
was well-reflected in the index results. With the boundary reopening between Hong Kong and
the Mainland, it is believed that the flow of people in the regions will gradually increase, which
willin turn help boost the recovery of the Hong Kong economy. The survey also found that some
SMEs expect to increase their investment in the first quarter of 2023, showing that the business
sector is gradually regaining confidence in investment and preparing for full boundary
reopening with the Mainland.

Furthermore, the thematic survey explored the views of Hong Kong SMEs on expanding their
businesses to other Greater Bay Area (GBA) cities. Currently, more than one-tenth (11%) of the
surveyed SMEs have already had their sales businesses in other GBA cities, of which 41%
claimed that their turnover in other GBA cities accounted for 50% or more of their total turnover,
revealing the immense business opportunities in other GBA cities.

The findings of the thematic survey reflected that Hong Kong SMEs are attracted to expand
their businesses to other GBA cities because of the larger market size, lower costs compared to
Hong Kong and other places, and more business partners, suppliers and outsourced service
providers. At the same time, they have to face challenges such as unfamiliarity with local
regulations and differences in customer needs among Hong Kong and other GBA cities, etc.

In view of this, HKPC's “Bay Area Forum” will continue organising a series of thematic seminars
regularly and invite representatives from the local governments and industry experts to
introduce the industrial environment and economic situation as well as the latest support
packages to enterprises. It is believed that as more businesses are aware of the publicity efforts
and policy plans for the development of industries in other GBA cities, more Hong Kong SMEs
will be able to expand into the local markets and grasp the various business opportunities
arising from the development of other GBA cities, thereby promoting economic integration and
synergy in the GBA.
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PolyU Startup Enables Accurate Indoor
Navigation and Develops HK's First Guest
Services Robot

Blilletii
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DolphinZE R ERLFH 4
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FAHRFER  RREIE AR
B Hmisoh EEMNMRLZ
_ F o Dolphin&Z@EEEH ~ A
LESESR S IOV E N B R EEAEEAN  WEANSE
frﬁ:GB}?ziLoeung, Co-founder and CEO of MEPRIEEEE ~ BIFT A0~ IBX
PolyU startup Blue Pin. I%EF‘/[:\ , L}(&%%%Dﬁqf@%f
REHC - BERONES -

PolyVentures
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DolphinZE AR R FREF BB BERMAAF5EE -
Dolphin IPS software uses AR technology to guide users to their destinations.

The Global Positioning System (GPS) effectively navigates users to their destinations, but it only
works outdoors, as indoor structures block or reflect GPS satellite signals. Therefore, Dr Gary
Leung, Co-founder and CEO of Blue Pin (HK) Limited — a startup nurtured by The Hong Kong
Polytechnic University (PolyU), developed the Dolphin Indoor Positioning System (IPS). A
Dolphin-IPS-based guest services robot (GSR) has also been invented to cater for market needs.

Dolphin Indoor Positioning System

Dolphin IPS uses Bluetooth Low Energy beacons to transmit signals, making it more accurate,
stable and affordable than other IPSs. Meanwhile, PolyU’s patented Cooperative Positioning
technology extends the indoor network and strengthens signals where reception is poor. With
an accuracy of up to three metres, Dolphin IPS enables users to find their ways easily, enhancing
user experience. Besides, it also serves analysis, marketing and research purposes with its
powerful data collection function. With patent applications filed in Hong Kong, China and the
US, Dolphin IPS is adopted in AsiaWorld-Expo, InnoCentre, and PolyU’s Industrial Centre, as well
as exhibition centres, commercial centres and shopping malls in Hong Kong and the Mainland.

Guest services robot for hotels

In 2020, Blue Pin started collaborative research with the Royal Plaza Hotel, and launched Hong
Kong's first GSR for hotels in 2021. With built-in Dolphin IPS, GSR alleviates the workload of front
desk staff by performing customer services such as check-in, on-the-spot payment and keycard
pickup. Blue Pin is now Oracle’s business partner in hotel management solutions, and is working
with PolyU’s Centre for Advances in Reliability and Safety (CAIRS) to improve product
performance with deep learning algorithms.

While GSR enhances guest experience, it facilitates the hotel industry to go paperless, reduce
costs and achieve sustainable development. It also minimised the physical contact between
‘staycation’ customers and staff during the pandemic. Blue Pin’s GSR is deployed in the Royal
Plaza Hotel and the Royal Garden, and will be in service at Hotel ICON soon. As the tourism
industry continues to recover, the demand for GSRs is expected to increase.

Great potential of Blue Pin solutions

Blue Pin’s solutions are recognised locally and internationally. Dr Leung hopes to tap into other
business areas and indoor spaces, including property management, logistics, banks, hospitals,
libraries and government complexes. In addition to rooms, shops and exhibition booths, the
system can help users quickly locate and reach objects, such as books in a library. Looking
forward, the company aspires to launch this Hong Kong brand to international markets.

JBIE B REMARNKIRT 2 AREEER -
Smart Hotel Guest Services Robot enhances customer experience.

& Enquiry

EBETRBMEBBRAIZERE

Knowledge Transfer and Entrepreneurship Office
The Hong Kong Polytechnic University

#8135 Website : www.polyu.edu.hk/kteo
B:E Tel: (852) 3400-2929
EBEL Email : info.kteo@polyu.edu.hk
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HKTDC's four focus areas create opportunities

EBEERAM
2023/24FEW As Hong Kong reopens its doors to Mainland China and the world at large, the Hong Kong Trade
Development Council (HKTDC) will roll out a full season of trade fairs and conferences and

, I

THEER  HAM plethora of overseas promotions to create opportunities for the Hong Kong, mainland and

R RIEESE international business communities.

B ZEFBME HKTDC Chairman Dr Peter K N Lam said: “We will align our strategy to support the Hong Kong

. S 1S SAR Government's policies and the 14th Five-Year Plan to reinvigorate the city’s economy, and
40 BA

# B X 18 i E/J A have prepared a full programme of fairs, conferences, overseas promotions and support

® > 2 HARET activities throughout the year, giving full play to Hong Kong's unique advantages of being

=2 , ue backed by the motherland and connected to the world. We also aim to reinforce Hong Kong's

f :_%ﬁﬂl% Hj]%?f role as a global business hub and help -

BlER 1B HENIK international, mainland and local businesses g‘;Ac.LIgNER g

SR [V " -

TEERIEER o connect and succeed. OLS

)¢

EEBRRBEMAILLE THAEREERTER
The HKTDC exchanged Memorandum of Understanding with the Abu S 3t B2 3
Dhabi Chamber of Commerce and Industry. = ,%E\%é)% EE}:'% 7M(

Attract investment and talent !Hg‘of.,";u,w

The HKTDC will organise business events to

= _— .
2 & Tﬁ + 2% N create opportunities and attract international
[BEFBERRAFEHRERCENERFMOEER [+HA] and mainland companies.
MENERFE  NEOFEMELRE - 88 BINEERERE With the Hong Kong-mainland border
CE— B EHRIERR - B VBB . WEESES reopening, the HKTDC will focus on e R dEE P Et -1 At VNS o
21 . & \ SRERBEREE  MBUERNOBRED  WREZ ’\% opportunities arising from the 14th Five-Year %‘@%—5%1’5% ;ﬁp;ﬁﬁﬂggﬂﬁ’;:@ L 2RI A « (Y
1EAIRIKE RS E’\]ﬁ@ 2 HUBERM - RMEBEEER A Plan, and leverage Hong Kong's role as an R ESES - AEFIRIRTHIE -
TR international financial and trading hub to [EEASEESRUCEECURRICEIPRTICTITICClIE]
1&@3%” _fﬁ*%%@ °© J sitact clobsl compERiEs (o dog businzss (HKTDC) will roll out a full season of trade fairs and
9 P . ) conferences and plethora of overseas promotions to
N 73 soz thr_OUgh Hon.g Kong. Major events include the reinforce Hong Kong's role as a global business hub
Ej_'] ;%j:n 7_" 5 | = Asian Financial Forum, Belt and Road Summit, and help international, mainland and local
SmartHK, ChicHK and outbound missions led by businesses connect and succeed.
BEF RS T EEIEETHESEEE > RS R LEERPEE government officials to facilitate tripartite
s N . N N ~ L cooperation between Hong Kong service providers, mainland investors and overseas project
AEBEATE HESBHERNWRERH ZFTERETRE [+ owners.

ME | RESROESE  LEEDHFEELBBEERMANE S EMAR

NN o . o Tell good Hong Kong stories
A RIIERKCEBBESEHEIEHEEN TEZHVH

The HKTDC will tell good Hong Kong stories to overseas business communities through the

[ENEmmE] ~ [—F—KsERE! - [BIFAHK-TES HKTDC's network of 50 offices worldwide and 47 Hong Kong Business Associations. To promote
B [ -8% URHASERFNEEXRENEEEREE 5 L the city brand, the HKTDC will organise a Think Business, Think Hong Kong event in Thailand in
N - . . o R R July. Hong Kong pavilions will also be set up at major trade fairs around the world to promote
WEIAMEZE BEEERBLBINEEBEEEN=F&1F ° professional services and branded products.
N . Develop emerging industries
AN :
RIFE WS | . BN
The HKTDC will promote key opportunities in tech and innovation, medical and healthcare and
BEEBNEKERASOEMER  WwHA7TEMPER R 1 E@?%ﬁ:ﬁ@ sustainability, integrating these into pillar industry events.
FEITEGER o gg)%ég_.ié_ﬁﬁ HIBERAPAR - %3{1@@,9}@?@}&%%,&% I(r:w‘ E;i;;j/:tior;1 (tjo .sulppor‘.ting gea@—ggr&d _sl?urcimg‘.dvvith hHKTDCh’s Exhib(ijtit;m .moAdeI.| amg
- N N N TN N ick2Match digital service, the will consolidate the tech-oriented fairs in April an
3 , B e ° A S ] 77 N . R . )
MR REEBNSE - REERSBETH R LRENERIBRERCEP launch the new InnoEx. The HKTDC will also strengthen Business of IP Asia Forum's focus on
B ZRAN7TBELREET [tiks EEEE | SEHE) 5 o o intellectual property to help commercialise and expand technology advancements. Other
A — VRN TN N major events include the Asia Summit on Global Health, Hong Kong International Medical and
NEERBEBINBEERBERERR [THE] @ EEFSBNE

Healthcare Fair and Eco Expo Asia.

ERFZNmEER -

Support enterprises

*E Ej] ﬁﬁ?_ EIEL The HKTDC supports the development of SMEs and start-ups through programmes catering for
AT their diverse needs. These include T-box, GoGBA platform and Start-up Express, as well as
TSR . 5y = R N Design Gallery to promote local brands and designs.
BR RS IREERZAR BRERENTSEEE  WIBBLLH nherep °
== a5 F T A A B Y B S E iE 2 uE Th A R B A =
2R F’HE A EE *E (EES TE E ’E ij] ¢ ':‘Z & m‘ = BB R *ﬁ K‘HE = E = 1‘% Et BERIEH : FBEHRER Information provided by : Hong Kong Trade Development Council
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HESBERAL EEFETHREXEANBBAREN MDA AN AT RE - QUBEFBEMBZMHE

MEINER - 81F [T-boxARBAEE ] - [GoGBAEBEKE EEHIE » DEIEHOST RS -
s . 5 N NN N e The HKTDC organised a delegation, led by HKSAR Chief Executive Mr John Lee, to the Kingdom of Saudi Arabia and
@J J’X& f%‘J%’l?&%J ) EU i1:1 ﬁﬁ‘l’%” ! ﬁ'ﬁ ré,% : E& ﬁ-H_ET;J E\U T???JﬁjJ the United Arab of Emirates in February to foster economic and trade ties with the two countries, and explore new

?EE% %%%Hﬁ&gﬁg-l' o collaboration opportunities.



CLP Renewable Energy Certificates
Supporting Businesses to Achieve Carbon Reduction Targets

HE [OIBEREREE ] 2711 B = 8 IH R ix B iR

LOCAL RENEWABILE ENERGY
‘-I-' Jitt 0 P 2 R i

As environmental, social and governance (ESG) performance becomes increasingly valued, more businesses are committing to implementing carbon
reduction plans and investing in renewable energy to lower the environmental and social impacts of their operations. To that end, CLP's Renewable Energy
Certificates (RECs) can support organisations across every sector in their low-carbon transformation strategies. By entering long-term cooperation
agreements with CLP and purchasing more REC units for longer periods, businesses can help accelerate local renewable energy development and
demonstrate their dedication to achieving sustainable development.

MEEMSUBERRR HEREAKESC)RER  ITHLEXFHERRRAMRTE  YARFERPRETVBLARER BV EBHBRANUENE
FE [UTBLEERIEE] STEAXKTRARNNERREBENTRER  MEXEBRTFEHTRMUSELIR  BREREEX $%EEB§TE$§%E§
HE 2HEPAHABERREE  RTIEEBHFHESRARD

TR 2= 8851818 Customer Stories

QL

7 HANG SENG BANK

Hang Seng Bank 1E 4 §R1T

@& Hang Sengis committed to promoting sustainable development. In 2021, we signed a 10-year agreement with CLP
for the longest-term purchase of RECs since the programme launched in 2019. On top of committing to achieve net
zero in our operations and supply chain by 2030 or sooner, we are also the first Hong Kong bank that has pledged to
use 100% renewable energy by 2030 via our own renewable sources and RECs.

BARCEB A FRAERE - A2021FBEF10FBATE [AIBLEEREE] » ETEB2019FEHURERF
HREV R - WAGETE2030F 2 Al * HEERHEETFRMAN - HATEE B R RTHAEEN20305F
KZABRUATBLEFRERENER  BREBBTELTBLERRRIABABLEREE - 9y

SN
I

EHERMEL
ROSEWOOD

HONG KONG

Rosewood Hong Kong

Rosewood Hong Kong has ambitious goals in achieving long-term sustainable development. We have committed to
participate in CLP's REC programme for six years in support of local green energy development, reducing carbon
emissions, and promoting a lower carbon future in Hong Kong.

EENBEETANERREAIEREEARRR  RHREHOF2MNTE [MBLEERREE ] 78 IFRRAHEE
AR RN E - REEBEREERROAR - 9y




CLP@+eE

MR- B D
' Energy for Brighter Tomorrows

AirTrunk a4 /\|RTRUNK

AirTrunk and CLP have pioneered the first-of-its-kind renewable energy solution that will see AirTrunk
source hourly RECs from CLP Power to provide renewable energy matching at its HKG1 data centre. It is
the first solution linked to an identifiable renewable energy project in Hong Kong, and supports CLP's goal
to use only clean energy in all its operations.

AirTrunkBE PO RPEHHEEREEEEVBAERRRBEEHNYN SN IBLEEREE] -
FEIEALT  MEFFHRERREIFEER  E-—PREZXRREARFERNEEEF - 99

= B
UNIQLO HONG KONG, LIMITED m

LifeWear

Sustainable development is an integral part of UNIQLO's business strategy. We aim to use 100% renewable
energy in our stores and main offices by 2030. With the support of CLP's RECs, we can claim our environmental
attributes, gradually moving towards becoming a zero-carbon business.

UNIQLOE WA ER R TEMALERR » BER2030FEERNEBRAZFEH100%TTBEEER
HHE [UBERRES] WIHET - UNIQLOREMBIRSEEE  BHBEOTHET - 9y

w@q Tai Hing Catering Group XEfIREE S AR RS R E
Nt TAl HING CATERING GROUP
& Rooted in Hong Kong for over 30 years, Tai Hing has always placed a strong emphasis on sustainable development. To this end, we
installed solar power generation equipment and participated in CLP's REC programme with the aim to reduce our carbon footprint

and create a better living environment for the community.

ARAEREBE0F  FEERTHERE - BUREABERBRE  YSETE [TEELREE] 38 BORERKER
BEBSEEZRNEEES - 99

Hong Kong Air Cargo Terminals Limited 2

ERZERUARAT Hactl

As part of our ongoing Green Terminal programme, Hactl is committed to reducing our carbon footprint. We are the largest

(14 P going g g 8
purchaser of CLP's RECs in the airport community. Our long-term agreement provides us with an easy and highly effective
way to support the generation and use of clean energy.

BARAZEERERARAANBOMEFUAER [REEL] Tt - SUEPSFITEERSHERAENTE [IHFE
FEREE | RBHE UEESNNAAXFRAFERNEERER - 99

Learn More T¥%
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Guangdong Enterprise-related Policies Service Platform “GD e-Policy” Handbook
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: https://sqzc.gd.gov.cn/sgzc/m/home/index
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TEMHKRE, ENER - BEBRXHE
“GD e-Policy” WeChat Mini Program — enterprise-related policy document library
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THEEE L B Columns of “Policy Library”

“GD e-Policy” is a one—stop service platform for enterprise-related policies in Guangdong
Province, relying on Guangdong digital government’s intensive support capacity to release
enterprise-related regulations and policy documents formulated by Guangdong Province and
other prefecture-level cities, relevant analysis and various policy projects. It also serves search
functions for related policies, analysis, projects and public notifications with keywords to
provide enterprises with policy information services that can be found, understood and used.
There are six main sections on “GD e-Policy” website: Policy Library, Policy Analysis, Project
Reporting, Public Notifications, Policy Match, Consultation and Hot Topics.

Among which, “Policy Library” is categorized into distinct columns and updated in a timely
manner. Categories consist of district, department, policy subject, industry, and business size.
Beyond the website, “GD e-Policy” has also launched a WeChat Mini Program which contains an
enterprise-related policy documents library. Scan the below Mini Program code by WeChat to
consult various enterprise-related policies and projects anytime and anywhere.

AN BEUIRR

T¥5%EHS , B “Policy Match”

“Policy Match” quickly and accurately matches enterprises with appropriate policies. Policy
matching analysis of enterprises can be done in four simple steps: enter the name of the
enterprise - automatically match with enterprise features - confirm the enterprise policy subject
- complete policy matching analysis.

“Consultation” allows access to recent hot FAQ while enterprises can also search for interested
content by keywords. If no relevant result is found, enterprises can press the “Ask Now” button
to raise questions and wait for the answers from the backstage.

To further help enterprises understand relevant support policies and promote policy
implementation, the Department of Industry and Information Technology of Guangdong
Province, together with related competent authorities organized the Guangdong Province's
enterprise-related policies for 2022-2023 to publish the “Guangdong’s Enterprise-related
Policies Compilation 2023". It consists of 8 categories of enterprise support policies including
support for start-up business, technology and innovation, transformation and upgrading, talent
development, financing, fiscal and tax support, industrial support and technological
transformation. Information such as brief summary, policy basis, supporting methods and
standards, reporting conditions, reporting channels, reporting time and competent authorities,
are provided for each policy. “Guangdong’s Enterprise-related Policies Compilation 2023"is due
in January 2023. The full text can be viewed online and downloaded. Scan the below QR code
to read the 2023 electronic edition.

(ERSEBRER20230E) EFRES
Electronic book of “Guangdong’s Enterprise-related Policies Compilation 2023"




Blllletiii wupe PP

AREHEBEREDRELZEE

Nurturing Citizenship and Social Development and sense of national identity

ALRESRE X IEMEE
Appreciating historical pieces at the Hong Kong Palace Museum.
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Innovative paper-cutting art.

Like other subjects, Citizenship and Social Development emphasises the necessity to nurture
students’ positive values such as "Perseverance", "Respect for Others", "Responsibility",
"National Identity". Amongst all these values, "National Identity" acts as a foundation to
promote essential values such as autonomy, cognition, and self-reflection. Through different
themes such as ‘One Country, Two Systems’, ‘Our Country since Reform and Opening-up” and
‘Interconnectedness and Interdependence of the Contemporary World', autonomy learning
opportunities are provided for students through the use of electronic tools and lesson
preparation. During lessons, teachers can facilitate students to utilize their lesson preparation to
objectively explore real-world scenarios and guide them to understand different aspects of
national affairs and the development of history, culture, economy, technology and political
system of our country. With the efforts to enhance students' sense of identity and belonging
towards the nation on all fronts, we will nurture a new generation with a sense of national
identity and social responsibility, who have an affection for Hong Kong and an international
perspective.

"National Identity" is a collective
identity. Recognizing an identity
is acknowledging a community
and thus willing to bring benefit
to this community which displays
a member's responsibility. To
achieve this aim, teachers have
organized different experiential
learning  activities such as
intangible  cultural  heritage
paper cutting workshop, visiting
the Hong Kong Palace Museum
and many more. Students have ——

been able to understand our Recognizing cultural relic and history.
country's exceptional culture and
history. Visiting schools in Mainland China has allowed our students to interact with local
students promoting communication, care and respect. Having recognition can help students
understand more about our country’s comprehensive national power and thus promote their
sense of belonging and identity with the country, so that they will be willing to take on the
responsibility of benefiting the country.

In the aspect of establishing students” own identity, this subject helps cultivate students to
develop skills of rational analysis and problem-solving which helps them to live under this
multicultural and value-diverse society. Even with such varied and strong impacts, students are
still able to nurture positive and respectable self-qualities.

BT B2 &E -
Inheriting the art of paper cutting.

xRt - BEEhe
Article provided by: CMA Secondary School
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. Bamboos Professional Nursing Services Limited
R T Bt (EFERITHRAES)

i RERER RS BERBREARKSENE

SHERREAFRAF
Chaaya Group HK Limited

R - ZWZ5NE (EF) quﬁ;

B ARRS oy BRI AFRAFTR
Representative: Ms Li Yan Fen Sandy (Director) f Lroureaitn care suming soiions.  REpresentative: Mdm Hai Hiu Chu (Chairman & CEQ)
Product: Frozen food =t ~ 2575 5893 Product: Provide comprehensive medical and nursing

staffing solutions for HR and private hospitals,
medical institutions and home care

iR ©9515 9439

ARBERAT QUUSIENCEr o B RA

Green Green Limited S _ { - airDefender International Company Limited
ok LRSIV (EH) SN ) rE et (e

ER RESRS | : A EROENEEER

Representative: Ms Cheung Ka Yung (Director) X ' Representative: Mr Wong Ho Man Albert
Product: Healthy beverages , : A (CEO & Founder)

\ﬂ‘l iE I | Product: Antibactrial coating solution

i

EREXBHERAFE

Lion Consulting Limited

&R o RFWELE (EFRKHE)
EmUH s CEEENRERREEH
Representative: Mr Benson Chang
(Managing Director)
Product: TCSP, corproate, tax advisors and invest
indonesia specialists

SquareDog Robotics Limited
R AmEREE
B ERHEAA
Representative: Mr Stanley Ho

(Chief Development Officer)
Product: Smart service robots

- BRFEHBRAT

Fung Yu Tea Company Limited

R - 2 NE (RRKEE)

Em  RENBERM

Representative: Ms Choi Wing Ngar
(General Manager)

BEEB)ERAT

Weber (HK) Co., Limited

KR D RBEERLE (XBERREES)

Em EEME - FIRELS

Representative: Mr Cheung Kiu Chee George
(Business Development Director)

Product: Building materials, window & door hardware Product: Tea

HESRBRAF

... Asia Action Limited

s REREBRELL (HE3)

| BER BRERESE  TEBAEES

. Representative: Mdm Margaret S L Leung
(Chief Executive Officer)

Product: Food & beverages, skin care

mREEEFRAT
Full Grace Group Limited
3k M OmEE (K1)
Em SREm
Representative: Mr Hui Yan Moon (Manager)
~ Product: Frozen food

SR =R NG|
! Hang Chun Trading Company
K& EJ=EELL (K3#)
Em - HEREELEER
) Representative: Mdm Wong Lai Kwan (Manager)
Product: Korean health products

EAABEERAT
Power Up Industrial Limited
M RE ERETRLE (BEFR)
. ER R
 Representative: Mr Chan Pak Ping (Director)
Product: Garment
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