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As the global economic landscape shifts, particularly with mounting inflationary pressures and
economic uncertainty, the pingti (budget-friendly alternative) concept is gaining widespread
popularity, especially among younger consumers. Pingti refers to affordable substitutes that offer
similar functionality and effectiveness to established brands or higher-priced products. This trend is
not only transforming consumer habits but also creating substantial business opportunities.
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The core concept of pingti is not simply “cheap” or a “substitute”; rather, it reflects a
growing consumer emphasis on value for money. No longer blindly pursuing brands,
consumers are now focusing on a product’s inherent practical value. The pingti economy,
therefore, is about offering services and experiences that meet or even exceed the

quality of more expensive alternatives.

Factors contributing to the rise of the pingti economy

Pingtl consumption in China is growing due to diverse factors, including economic cycles, the
rise of Chinese brands, and changing consumer attitudes. During economic downturns,
consumers are more inclined to seek a balance between practicality and price, moving beyond
a fixation on name brands or premium labels. This return to rational consumption is a key driver
of the pingti economy. Moreover, with increasing product information transparency, consumers
can now thoroughly compare product options through various channels, such as shopping
websites and social media platforms, enabling them to make more informed purchasing
decisions.

The pingti boom also relies on the rise of Chinese brands. Many local brands have made
significant strides in product quality, innovation, and packaging design, rivalling international
brands and breaking the stereotype that Chinese products are inferior to foreign goods. A
well-developed supply chain also allows Chinese brands to launch products to market at lower
costs and faster speeds. At the same time, growing cultural confidence encourages Chinese
consumers to support local brands, which further enhance their influence through social media
and e-commerce platforms, boosting the development of the pingti economy.

Pingti drives enterprise reform and upgrading

While some worry that the pingti economy may impact traditional businesses, or even lead to a
“race to the bottom”, it can actually promote the rational allocation of resources and drive
enterprise reform and upgrading. To seize the opportunities presented by the pingti economy,
businesses should focus on innovation, improve the price—performance ratio of products and

services, and enhance user experience to meet the demands of evolving consumption patterns.

Adopting more direct and efficient business models to reduce intermediary links is another
crucial strategy for businesses navigating the pingti economy. For example, the
business-to-business (B2B) e-commerce platform 1688 has repeatedly topped Apple’'s App
Store download charts and has over two million related recommendation notes on the social
media platform Xiaohongshu. This indicates that a growing number of consumers prefer to
purchase products directly from source factories rather than through multiple distribution layers.
Businesses can consider leveraging this direct sales model to enhance profitability.

Embracing pingti through innovation

Mainland e-commerce platforms such as Temu and Shein have successfully penetrated overseas
markets with their low-price, high-quality products. Hong Kong, acting as a “super-connector”,
can fully leverage its advantages, such as expertise in testing, certification, and ESG
(environmental, social, and governance) , to enhance overseas market confidence in affordable
Chinese goods and assist mainland enterprises in expanding globally.

For Hong Kong businesses increasingly focusing on “export-to-domestic sales”, the pingti
economy brings challenges and opportunities. In addition to continuous innovation, Hong Kong
businesses can strengthen their brand image among mainland consumers by leveraging the
positive reputation of the “Hong Kong brand” and the “Made in Hong Kong” label, which
represents a blend of Eastern and Western cultures. They can attract customers by offering
high-quality products that meet international standards at competitive prices. Simultaneously,
they should develop multi-channel marketing strategies, enhance interaction with consumers,
and elevate brand awareness and emotional resonance to establish a strong foothold within the

pingtl economy.
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CMA Legislative Council Representative

At the beginning of this year, there was a piece of "overlooked real estate news": a new-style
industrial building in Kwun Tong was sold for demolition. Buyers with the surnames Lung and
Wong respectively spent over 18 million and over 36 million to purchase a total of over 10,000
square feet of floor space. Media investigations revealed that the two buyers are the designers of
the popular IPs "Labubu" and "Molly," Kasing Lung and Kenny Wong.

Hong Kong Designers: Telling the Story of Local Creativity

"Labubu" and "Molly" are two major trendy IPs under the mainland Chinese company Pop Mart,
currently all the rage globally. Blind boxes of these two IPs are in demand and online resale prices
continue to be high. At the end of last year, Lisa, a member of the Korean girl group Blackpink,
openly declared herself a "fan" of Labubu, further pushing this popular IP onto the international
stage.

Just from the information above, it's evident that the "IP frenzy" is unstoppable! A successful IP
can bring limitless profits to a company. Pop Mart's stock price rose by 368% last year, surpassing
most members of the MSCI China Index. According to the company's report, overseas sales
quadrupled in September last year. No wonder Morgan Stanley has recognized it as the "first
world-renowned brand to achieve enormous success through intellectual property and design,
attracting consumers."

Pop Mart is a well-known "young" company in mainland China, but the "father of Labubu,"
Kasing Lung, and the "father of Molly," Kenny Wong, are designers born in Hong Kong. With
strong belief, persistence, and creativity, these two artists caught the eye of Pop Mart, signed
partnership agreements, and together created a globally stunning "IP myth," attracting both
money and hearts! These two Hong Kong artists not only portray innovative IP stories but also
uphold the stories of Hong Kong creators.

Beyond Selling Products, They Sell Emotions

The success story of Pop Mart also provides us with great insights. During media interviews,
senior company executives shared that the company sells not just "toys" but "culture." By
transmitting "emotions" through IPs, they add "emotional value" to products, captivating
consumers.

Established in 2010, Pop Mart is very young. It is said that at the beginning of its business, it was
just a toy manufacturer, focusing on selling trendy goods. In 2015, the company encountered an
opportunity by representing the Japanese "Sony Angel" dolls, which inspired a magnificent
transformation. They repositioned themselves as a trendy IP manufacturer, actively signing
licensing agreements with various artists, releasing a variety of story-filled "cultural IPs," and
expanding into the international market. In just a few years, they transformed into the "industry
leader."

Success requires strategy and courage! Pop Mart's overseas branches are almost always located
in "landmark" locations, not only in "landmark malls" in Japan, Korea, Taiwan, and Thailand but
also in the Louvre Museum in Paris, selling "trendy IPs" in the art hall. Economists highly praise this
move, saying, "How can visitors resist buying cute popular IPs in an artistic atmosphere?"

The key to the success of the 'trend-setting IP leader' lies in meticulous calculation and great
strategic planning. Effectively using IP to promote corporate brands yields significant benefits
and is definitely an example worth learning from.

“OALIP c BIARE RS Mg BEBIBE -
Cultural IP, Compelling Stories, Brand Ambassadors,
and the Power of Connection. .
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Enhancing the Effectiveness of Labour Importation Schemes
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Dr Warren Ma BBS,
Executive Vice President, The Chinese
Manufacturers’ Association of Hong Kc

To tackle Hong Kong's persistent labour shortage, the government has introduced a series of
unprecedented labour importation measures in recent years. These initiatives have succeeded in
alleviating urgent labour shortages in certain sectors, earning widespread recognition. However, the
CMA believes that there is still room for improvement.

One of the most pressing issues is the need to increase quotas and relax labour import ratios. Since
the launch of the "Industry-Specific labour Importation Scheme," quotas for certain industries have
been quickly exhausted. For example, approximately 2,200 applications to the Care Workers Scheme
were rejected due to quota limitations, highlighting that market demand far exceeds policy
allowances. Similarly, the government plans to import only 10,000 skilled workers over three years, a
figure that falls significantly short of the 60,000 to 65,000 skilled workers estimated in the latest
Manpower Projection Report.

Additionally, several schemes enforce a 1:2 ratio between imported and local workers. However, with
the labour shortage expected to worsen, the government should review and adjust these restrictions
to better align with market needs and realities.

The approval process for labour importation schemes remains slow and cumbersome. For instance,
applications under the "Enhanced Supplementary labour Scheme" often take several months to
process. Businesses are required to repeatedly prove their difficulty in hiring locally, creating
unnecessary administrative burdens.

To address this, the government could introduce a "fast-track channel" for industries facing persistent
labour shortages, ensuring quicker and more efficient approvals.

Furthermore, the approval rate for this scheme is currently below 60%. To improve the process, the
government should review its approval standards and publish common rejection reasons to help
businesses submit better-prepared applications.

Imported workers are currently confined to the specific job roles and locations outlined in their
contracts, which limits workforce flexibility for businesses. This is particularly problematic in sectors
like retail, where companies cannot transfer workers to support new store openings, and in
construction, where firms struggle to reallocate labor based on site needs. Granting businesses
greater flexibility in job assignments would enhance operational efficiency and better meet the
demands of dynamic industries.

Under current policies, imported labour contracts cannot be automatically renewed, making
long-term workforce planning challenging. The government could consider allowing workers to
apply for contract renewal three months before expiration. This would enable businesses to retain
skilled personnel, and reduce retraining costs.

Housing arrangements for imported workers also require adjustments. Employers are currently
allowed to deduct up to 10% of wages for rent, but this amount is far below actual market rental
costs, forcing employers to provide additional subsidies. Moreover, since employers must rent
accommodations under their own names, they bear significant financial risks if workers leave their
jobs early.

Macao's approach offers a potential solution: allowing workers to rent accommodations themselves
while employers provide a fixed housing allowance that is eligible for wage deductions.

Current regulations mandate that imported workers must earn no less than the median salary of local
employees in similar positions. While this protects local workers’ rights, it reduces employers’
flexibility in managing their workforce.

Hiring imported workers already incurs extra costs—such as training levies, accommodation, agency
fees, and insurance—making the total cost higher than hiring local employees. In contrast,
economies like Singapore and Macao grant employers greater autonomy in determining foreign
worker salaries, enabling them to better manage labour costs.

In an era where cost-effectiveness is paramount, Hong Kong businesses must optimise their cost
structures to remain competitive. Labour importation policies should not merely serve as short-term
fixes but should be refined to support businesses in regaining their cost advantages. Striking the right
balance between protecting local labour interests and addressing long-term economic needs is a
pressing issue. It requires concerted efforts from the government and stakeholders to engage in
meaningful discussions and implement thoughtful reforms.
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CLP Joins Hands with Businesses for
Energy Saving and Decarbonisation
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CLP is committed to supporting the Government’s goal of achieving carbon neutrality for Hong Kong before
2050. To empower our business customers in there low-carbon transformation journey. CLP offers various
energy-saving solutions and renewable energy project, including Energy Audit, Renewable Energy
Certificates (RECs) and Smart Energy Online.
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Support Renewable Energy Certificates for Greener Businesses B 0000 a
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CLP Renewable Energy Certificates offer a simple and flexible option to support el

local clean energy development, allowing them to claim emissions-reduction
benefits and enhance international corporate image.
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Energy-Saving Consultation
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Electrical Equipment Upgrade Scheme
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The Electrical Equipment Upgrade Scheme in order to subsidise business
cutomers, in particular SMEs. This allows them to upgrade or install
energy-efficient lighting or air-conditioning and help them save on
operating costs.
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Provides Subsidies for Business Customers to Replace
Electrical Equipment with More Energy-efficient models
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Details

Subsidy ceiling (per electricity account) [ EBNE 88 I IR (S@EEHIRF)

Non-residential Tariff Customers . Bulk Tariff or Large Power Tariff Customers
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Air-conditioner with Grade 1 Other equipment with energy-saving

q - LED tubes / 5 5 Highly energy efficient 5 g :
LED lightbulbs / . . : o energy label under the > i A2 . features such as variable speed drives,
downlights c Ilagrr'l‘(t5|s|tin|'r:t554\ + Mandatory Energy Efficiency ° awr c%’;?lg:,zz'gg R)II;tEeL? St inverters, heat recovery systems,
. P g . Labelling System (MEELS)* . Y . or equivalent technologies
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Note: CLP Power has not authorised, appointed, or partnered with any intermediary companies or vendors to sell or install eligible products under the Electrical Equipment Upgrade Scheme (EEUS). Applicants are free
to choose their own vendor to buy eligible products under the scheme. Application guidelines will be updated by CLP from time to time.
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Learn more about CLP Low Carbon Solutions THESDhERIREERGSE :
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|E/Eund, iy Y Ceed iny . iff @ Cortificites Details
SIS
*Subject to terms and conditions. Please visit the CLP website for more details. *ESEBREARRMARNAR  FEESHPENE
AThe length of LED tubes and LED panel lights should be 60cm or above and the length of LED light strips ALEDHAEREBEBREEACOERSUL  BBEREEA1KULE o
should be 1 metre or above.
| 27 A e T m M 65 I8 B 36 S 5 =t
+Registered with the Mandatory Energy Efficiency Labelling System announced by the Electrical and +§%?£E§?§%§§$H%{ﬁg £ 2 CREIMERER N MR i E)

Mechanical Services Department of the Hong Kong SAR Government.
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Hong Kong Head Office EA4/AT] E E
CMA Industrial Development Foundation Limited HEPEREH ST TEREESHRAR :qi |I'F'
Room 1302, Yan Hing Ctr., 9-13 Wong Chuk Yeung St., Fo Tan, Shatin, N.T., Hong Kong o _.1:I ]
BB EN R E - 1358 BP0 1302 ﬂ-
Cm ﬁ Tel E3E: (852) 2698 8198 E ‘

Worldwide Presence BEIR4B4K
T E S TI N G Shenzhen®BliFY Shanghaith B £ Macau®F9  Vietnamit@ JapanBHZs South Korea#2H]
AustraliaiB DubaittFE USAZH UKZ[E GermanyfZE Francel:xE

u ? CMA For the accredited activities under HOKLAS provided by us, please refer to HOKLAS directory of accredited laboratories at HOKLAS website. (Reg. no.:004)
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Enhancing efficiency and productivity is one of the most important tasks for different businesses, especially for
the warehouse and logistics operators. Enterprises have also made use of innovative technology to alleviate
the workload of the workers and reduce operation cost to increase the cost-effectiveness of the business
operation. In view of this, Logistics and Supply Chain MultiTech R&D Centre (LSCM) has developed a series of
robotics technologies to help the industry enhance efficiency and productivity. Among all the inventions, the
Follow-me Robot, could assist the workers in transporting bulky items in warehouses and different working

environment easily and efficiently.

Some special technologies are deployed in the Follow-me Robot, for example, lidar technology combined
with a microcontroller is deployed for personal tracking, enabling the robot to follow the worker automatically
in both indoor and outdoor environment while carrying heavy and bulky items. Platooning technology can
also be deployed in the robot to increase its capacity instantly without any need for infrastructure modification.
Moreover, the robot has an automatic collision avoidance function which enables it to walk around corners
and corridors, and avoid obstacles, thus avoiding collision with others to enhance safety when it is in use. In
addition, a changeable carrier design has been implemented to accommodate various applications of the
same robot, thereby reducing the costs and enhancing its versatility. The Follow-me Robot is suitable for

deployment in different industries to enhance efficiency and productivity.

The technologies developed by LSCM have been highly recognised and acclaimed by the industry and in the
local and international exhibitions and competitions. For the Follow-me Robot, it received the Outstanding
Indoor and Outdoor Entourage Robot Award in the Smart Living Partnership Awards and an award at the Asia
Exhibition of Inventions Hong Kong . It can be adopted in different workplaces such as warehouses, offices and
elderly care centers, etc. to help the workers transport bulky items to reduce their workload, as well as

enhancing efficiency and productivity.

KEMG SCC  Deloitte

B8 Enquiry

MR AIER S TR L

Logistics and Supply Chain MultiTech R&D Centre
EEEE Enquiry : 3973 6200

BE Email : info@Iscm.hk

#8uk Website : www.Iscm.hk
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Purapharm Corporation Limited

3R T EEm Aot (MK )

B RIER

Representative: Mr Mak Ka Wing (Brand Manager)
Product: Health products

Asfa Bio-Tech Hong Kong Limited

ek BERE (HBKEE)

Em EmEER

Representative: Mr Chim Lok Man Stephen
(General Manager)

Product: Hygiene spray

S/ ‘\;‘ IS RIS BB EIRAT

BEELHELUERAFE
Hong Kong Gu Yue Long Shan Company Limited
== Rk BRERE (BF)
L-%FE. e ER pEEE
me— 7@ Representative: Mr Tong Kin Wa (Director)
Product: Shaoxing rice wine

BRI ARARFIRE R RAF

Qianhai International Liaison Services and Investment
Co., Limited

&k BMME (BITES ~ BKE)

T ES SmEsRE

5 Representative: Ms Yang Shan

: | (Executive Director, General Manager)
‘ Product: Registering Qianhai company

EREBBEFERAR
Ace Aurora International Limited
ek - BEERREL (K830)
Em | FEARE
Representative: Mr Fan Xiaoxi
(Chief Executive Officer)

BERELIEGRAR

Smart King Decoration Equipment Limited

(K ESELA (JAEE)

B - RBRERBIEELAHRERER

— Representative: Mr Mak Lok Wa (General Manager)
Product: Catering industry equipment and decoration

Product: Consulting and licence
|
MERFR(EB)ERAF RHFEFEERAF

Chelsea International Limited

Rk - REBELE (FF)

Em OBK s BKREME R

¢« Representative: Mr Chan Sin Tak (Director)

~ Product: Alcoholic beverages, perfumes and cosmetics
products

Amani Era (HK) Limited

K& RBRIEL (1TBRER)

Em BBk

Representative: Dr Chan Yuk Mau Eddie
(Founder & CEO)

Product: Sportswear

W EBRAE _ HSEPREEEIRAT]
Sea Buckthorn Queen Limited | —~ New Wealth International Corporations
R - MEBE/NE (1TEEER) Company Limited
B RES | RFE  EREAE ()
Representative: Ms Lin Lizhen (CEO) EmRERR  EERLEAR
Product: Health products Representative: Mr Liu Kin Yip

(General Manager)
Product: Health products
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Carlos Fumiture Company

Rk EREIE ()

Em it

Representative: Ms Luo Caimei (Manager)
Product: Sofa/ sofa bed

BETHEESEE S ERAF

Cookcell International Trading Company Limited

R T RBSUEE (RIBA/ESR)

Em R

Representative: Mr Wu Raymond
(Founder & Chairman)

Product: Cookware

REEBRAF

Star Distribution Limited

Kk REBEL (FS)

BEm K BRKREMER

Representative: Mr Chan Sin Tak (Director)

Product: Alcoholic beverages, perfumes and cosmetics
products

EEAEALERAT
Kwong Yin Wing Koo Timber Company Limited

Kk - BREREL (EF)

Em - HERREARPIARGE

Representative: Mr Chan Tak On (Director)

Product: Supply and install timber doorset and carpentry

ERZERFRAT

Dacy Pro Limited

kR - REELELE (ATES)

Em P RER

Representative: Mr Chan Chun Hei Dale
(Managing Director)

Product: Protective padding

EE-BUMES

Blilletii

Our Members—Welcome!

AEEFE SR RARAE

% Tai Fook Global Trading Development Limited

Rk - MEERS/INA (SHEKR)

Em TERE

Representative: Ms Tang Lai Fong (Sales Manager)
Product: Luggage

EIRREB)BRAT

Tat Kong Food (HK) Limited

KX BMBEREE (RE)

B RKARBREE

Representative: Mr Au Yeung Chi Man (Shareholder)

. Product: Freshwater/ seafood products

ROEXRBEAHNERAR

East Asia Professional Photofinishing
Laboratory Ltd

Rk ERERELE (BFER)

B - EERFEERREE - PINEE
Representative: Mr Yau Sin Kuen (Director)
Product: Advertising production(banner, light flag)

JkERE TIZHRAR

Siu Wah Steel Work Company Limited
ek BAFELELE (BKHE)

Em EsELE

Representative: Mr Chau Tsz Yin (President)
Product: Steel construction

InNature Group Limited

& EEELELE (£EF)

EEfn * CHRORIE i

Representative: Mr Lai Chun Cheung (Chairman)
Product: Optical fiber sensing technology
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